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they “plastic” your walls! 


Next time you call in a paper hanger, don't be surprised if he suggests 


plastic for your walls. It's the coming thing that’s here today 


lake the material being shown above. It's Cohyde—a thick, plastic 
coated fabric, especially designed for commercial, institutional o1 


industri il Lise 


Cohyde is made by fusing a dispersion based on PLiovic AO—the eas) 
processing vinyl resin—to a special fabric. The result is a wall covering 
thats outstanding in its three-dimensional beauty and durability, its 


ease of cleaning and its fire-resistance 


PLiovic AO is used in this premium-quality covering because of its 
unusual ease of processing at relatively low temperatures. This in 


turn affords greater uniformity and better physical properties in the 


easy processing end produc t 


vinyl resin “SS 
Wall covering is but one of many uses for fabrics coated 
with dispersions of PLiovic AO. What can you do with 
their strength, flexibility, beauty and resistance to 
abuse, abrasion, age, chemicals, water and 
weather? For details, write to: Goodyear, Chemical 


Division, Dept. M-9415, Akron 16, Ohio 


PLIO-TUF * PLIOVIC * WING-CHEMICALS 











This is the Mighty Mite 


of Electronics 


Many good things for many people are coming from 






the Bell Telephone Laboratories invention of the 


Transistor —a tiny device that can do many things 


a vacuum tube can do and more besides! 
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More and more the Transistor is 
being recognized as one of the great- 
est inventions of recent years. It is 
truly the mighty mite of electronics. 


All of the growing uses of the 
l'ransistor stem from its invention at 
Bell Telephone Laboratories, an- 
nounced seven years ago. 

This amazing amplifier was soon 
seen destined to open new doors not 
only in telephony but in many other 
fields. It is estimated that 15 million 
l'ransistors will be made this year 

One of the first uses of the Tran 
sistor was in the new equipment that 
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enables telephone users to dial over 
long distances. It is also being used 
in volume control telephones for 
those who have difficulty in hearing 
and in the new rural telephone sys- 
tem that is powered experimentally 
by electricity generated from sunlight 
through the Bell Solar Battery. 


The Bell System, in line with its 
established policy of making all its 
inventions available to others on 
reasonable terms, has licensed some 
60 companies to make and sell Tran- 
sistors, and about 700 companies who 
have the right to use these devices in 


Bell Telephone System A 





a wide range of electronic equipment 
‘These include makers of guided mis 
siles and other weapons of defense, 
radios, television sets, computers, etc 
Royalty-free use of the ‘Transistor 1s 
available to licensed U. S. manutac 
turers of hearing aids. 





The Transistor can amplify clectric 
signals up to a thousand times, “In 
less than half a century,” said an arti 
cle in the Reader's Digest, “the elec 
tronic tube has changed the world. 
The effect of the Transistor on our 
lives may be equally potent,” 
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“VEEDER-ROOT 


This Veeder-Root Reset Magnetic Counter (AC 
or DC) is actuated through electromagnets. And 
it may be connected in series with any device hav- 
ing a contact arrangement .. . like the specially 
designed Veeder-Root Electrical Contactor at the 
left, which insures positive operation of the 
counter, either in oscillation or connected directly 
to a revolving shaft . . . with the counter placed at 


VEEDER-ROOT INCORPORATED 
HARTFORD 2, CONNECTICUT 


any distance from the machine or process on which 
the count is required. 

This is another one of the hundreds of Veeder- 
Root Standard and Special Counting and Com- 
puting Devices developed fer every conceivable 
counting duty, in every field from atomics to 
electronics. 

What do you need to count? Just write: 


Chicago 6, lil. «+ New York 19,N.Y. + Greenville, S.C 
Montreal 2, Canada 
Offices and Agents in Principal Cities 
“The Name that Counts” 
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In Tru-Perimeter Heating 


The slim, trim lines of new Webster 
Walvector® blend heating comfort 
with beauty that puts your building 
in the forefront in attractiveness 
and in adaptability to any 
commercial or industrial use. 
If air conditioning is in your 
plans, you need not be satisfied with 
a compromise heating system. Modern 
steam or hot water heating with 
Webster Walvector Tru-Perimeter 
Heating is compatible with air 
conditioning . . . combines 
draft-free heating comfort 
with new beauty, increased 
ruggedness, easy installation. 
For offices, schools, hospitals, 
business buildings — in fact, for 
any non-residential structure. Consult 
your architect, heating contractor 
or the Webster Representative in 


your locality —or write us. 
Address Dept. BW-1 


Ch) elalith_ 


WALVECTOR® 
Warren Webster & Co., Camden 5, N. oe 
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NOW ITS 


HYDRAULIC HOISTS AND MATCHING BODIES by Gar Wood- 
St. Paul have lower net cost per payload hour. They re pre- 
ferred by more truck owners for smooth, trouble-free operation. 














TRUCK EQUIPMENT! 


Consolidation of America’s pioneer hydraulic | i se 
hoist companies offers advantages in engineering, pow Aetcemye canine cern not byes werd 


greater sanitation at lower cost for both com- 


Sales and service for truck equipment users ae sa ey 


Now there’s one name to remember for the most advanced 
line of truck equipment on the market! It’s Gar Wood- 
St. Paul, a name made possible by the recent consolidation 
of these two pioneer hydraulic hoist companies. 


This is the most important news for truck equipment users 
since the invention of the hydraulic hoist! It brings these 
major advantages to you: 

Engineering know-how and manvfacturing skill —Gar 
Wood invented the hydraulic hoist . . . St. Paul developed 
it. Now both organizations are combined for new advances 


in truck equipment design. GAR WOOD-ST. PAUL FRATE-GATES, with 
P . : ‘ power closing, cut delivery costs. ..speed load 
One world-wide sales and service organization of leading ing and unloading . . , reduce damage claims. 


truck equipment distributors .. . experienced in application, 
qualified to analyze your equipment requirements and recom- 
mend the most efficient unit to fit them. This organization 
will also offer prompt service on any Gar Wood or St. Paul 
equipment you may already own. 
New savings in shipping costs—With two modern plants 
producing the Gar Wood-St. Paul line, your distributor can 
select the base point most economical for you. 
Find out now about the consolidated line of Gar Wood- 
St. Paul truck equipment . . . hydraulic hoists and bodies, 
Frate-Gates, truck cranes and winches, and sanitary refuse 
collection units. For the name of your nearest Gar Wood- 
St. Paul distributor, write now to: Customer Service Depart- 
GAR WOOD WINCHES feature exclusive 


ment, Gar Wood Industries, Inc., Wayne, Michigan, aluminum housings for faster heat dissipation, 
less dead weight. They're also components 
of Gar Wood Truck-Mounted Cranes 


GAR WOOD INDUSTRIES, INC. 


Wayne, Michigan «+ Richmond, California 


Plants in Wayne and Ypsilanti, Mich.; Findlay, Ohio; Mattoon, Ill.; Richmond, Calif. 


@ 


Ger Wood St. Paul Gor Wood-Buckeye Gor Wood-Buckeye 
PTO Units. Spreaders Finegraders 





























of a GATX tank car 


Is it important to you that today's tank car is a far better car than its 


forerunner? Of course...for better cars mean safer shipping and safer shipping 
can mean lower costs for many of the products you use. 

Over the years, General American has pioneered in the transportation of 
new commodities. General American's engineers and transportation experts have 
worked closely with the petroleum, chemical and food industries to provide the 
specialized cars for the new products constantly being introduced. This experi- 


ence is your assurance of safer shipping when you call upon General American. 




















Lessees of GATX tank cars benefit from 
General American's continuous research 
and development program. For instance, 
since 1928, many major and important 
changes in tank car design have been 
pioneered by General American. Here 
are a few: 


1928—General American built the first aluminum tank car. 
This car enabled shipment of many products which could 


ct be shipped in steel cars. 





1935—GATX designed the Parks Positive Outlet Valve 
Assembly. This permitted faster unloading and minimized 
leakage in transit. 








1936—GATX was the first tank car manufacturer to use 
Tank Band Stabilizers in bolsters. By keeping the tank 


bands taut, the possibility of tank damage was reduced. 





1938—c ATX introduced the All-Welded Tank Car 


Underframe: This made cars easier to maintain—kept 
them in service for lor ger pe riods. 





1944—GATX pioneered with the first flued-dome tank car. 


This feature added structural strength and simplified 
cleaning of the interior. 





1945—GATX recorded another first with handrail corner 


posts—especially important for cars carrying corrosive 
commodities because these posts eliminated rivets... 


made the tank stronger and more leak resistant. 





1950 — ATX jaed underframes ensure proper aligns 


and improved welding of all parts. With fewer mechar 


difficulties, long ervice is assured. 








1952—GATX new-d 
provided n 
pressure wi 


1956 —Ge, eral American's record is your assurance of 
continued GATX leadership in tank car design and 


construction. 


GENERAL AMERICAN TRANSPORTATION CORPORATION 
135 South La Salle Street « Chicago 90, Illinois 

Offices ir t 
Sé ut The Country 








WIRE 


FOR EVERY 
ELECTRICAL & 
ELECTRONIC 
PRODUCT 


ELECTRONICS 
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Office %, 


cous & 
TRANSFORMERS 


TRANSPORTATION 


WIREMAKER FOR INDUSTRY 
SINCE !'902 


* Patented 


Engineered wire for everything electrical or electronic— that is 
Belden’s business. Hair-like filaments to wind the tiny transformers 
for transistors or heavy magnet wires for utility transformers 
two stories high— power supply cords for the smallest appliances, 


like your shaver—up to heavy duty electric tools and equipment. 


For welders, for planes, for electronic brains— Belden has the 


wire for the job— Belden quality means lowest over-all cost. 


Belden Manufacturing Company Chicago 80, Illinois 


BELDEN WIRES FOR EVERYTHING ELECTRICAL INCLUDING 


Magnet Wire 
lead ane 


Power § 


READERS REPORT 








European Yen 


Dear Sir: 

I have read with great interest 
your article Europe Has a Yen 
for Goods Made in the U.S.A. 
BW—Dec.24'55,p50}. 

It is noteworthy that in addition 
to the merchandising “gimmicks” 
and merchandise fairs which you 
mention, European retailing is 
adopting more and more of the 
basic concepts of American mer- 
chandising. 

Self-service and pre-selection 
have become working solutions for 
the European executive faced with 
selling a constantly increasing 
variety of items and with meeting 
a Steadily mounting sales payroll. 
For these reasons, American prod- 
ucts which are pre-packaged and 
merchandised in special racks or in 
self-selling fixtures are of special 
interest to foreign buyers. 

American influence behind the 
sales area is also felt, as many 
foreign cxecutives have made de- 
tailed studies of merchandise con- 
trol systems, warehousing lay-outs 
and credit practices in this country 
with the view of increasing the 
efficiency of their own operations. 

A great part of the success that 
American merchandise enjoys 
abroad is also due to the willing- 
ness of foreign buyers to experi- 
ment with new items and tech- 
niques. These buyers have become 
the day-to-day commercial am- 
bassadors of the American con- 
sumer market to their countrymen. 

Oscar P. ARNAY 
ASST. TO THE VICE-PRESIDENT 
FOREIGN DIVISION 
KIRBY, BLOCK & CO., INC, 
NEW YORK, N. Y. 


Insiders vs. Outsiders 


Dear Si 

Such a topic as Inside vs. Out- 
side directorates as you ably dis- 
cuss |BW—-Nov.26'55,pi28] can- 
not, of course, cover all possible 
angles, but may I suggest one 
which | believe is equally as im- 
portant as those mentioned. No 
one, including board chairmen, 
really enjoys being criticized. Most 
of us welcome it like we take medi- 
cine—not for the fun we get, but 
for the good it does. 

Success has come relatively easy 
to many an organization in recent 
years and under these circum- 
stances, it is quite natural to re- 
place a retiring board member with 
some deserving company man. The 
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Here's how &/p 
COOPERATIVE 
RESEARCH 


can ho you 


HELP YOU ENGINEER YOUR PRODUCT, : 


ELIMINATE TOUGH TROUBLE SPOTS 
AND SAVE YOU MONEY IN FLUID 
SEALING AND RELATED FIELDS 


Developing a new product or rectifying trouble in 
a present one? Why not supplement your own 
engineering facilities with C/R Cooperative 
Research? In the areas related to oil seal design, 
lubricant, chemical, gas, or air retention, and 
foreign matter exclusion—as well as in the 
development of synthetic rubber and impreg- 
nated mechanical leather parts—Chicago Raw- 
hide’s developmental facilities are the most ex- 
tensive in the country. 

All of them are at your service . . . for help 
with your critical or unusual problems. You may 
be sure that your design specifications, perfor- 
mance requirements, and production controls will 
be met to the letter. A few of the many ways in 
which C/R Cooperative Research serves other 
leading manufacturers are pointed out on this 
page. We'll be glad to help you. 


INFORMATION . . . Comprehensive 
brochures and catalogs are available to give 
you the complete scope of C/R products and 
services. Write for your copies, and please 
indicate your area of interest. 


a 


DESIGN . . . When your 
product is on the drawing board 
is the time to correlate design 
and materials with performance 
requirements. C/R’s expertly- 
staffed engineering groups work- 
ing in close cooperation with 
the material labs have done it 
for others . . . and can do it 
for you, 


MATERIALS .. . Pioncers 
in the development of Sirvis 
(mechanical leather) and 
Sirvene (synthetic rubber) parts 
for oil seals and other mechani- 
cal applications, C/R will cus- 
tom-develop materials for your 
special needs in our synthetic 
rubber or leather laboratories, 


PRODUCT TESTING 
. . » Many products, new and 
present, need extensive check- 
ing. C/R testing labs often 
work many months to verify de- 
signs, eliminate trouble. This is 
standard procedure on all C/R 
stock products . . . essential in 
developing yours. 


TROUBLE SHOOTING 
..» Auto and heavy equipment 
makers, as well as manufacturers 
in most fields you can think of, 
have solved difficult sealing and 
related problems with the help 
of C/R Cooperative Research. 
You can, too... and save time, 
trouble and money. 


PRODUCTION... Six 
plants, operating as extensions 
of C/R Cooperative Research, 
provide laboratory-like quality 
control, timed to your needs. 
C/R Sales Engineering follows 
through to coordinate and as- 
sure satisfaction. 


EXPERIENCE... Broadest 
in the field. Proof? More auto- 
mobiles, farm equipment and 
industrial machines rely on 
C/R Oil Seals than on any 
similar sealing device. C/R 
diaphragms, boots and gaskets 
are in the same top categorics. 


on > @ ey Ucie 
RAWHIDE 
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FINNELL SYSTEM, INC. 
Originators of 
Power Serubbing and Polishing Wachimes 


nde Clommeator > 
and Powder Dispenser tr ’ 


are accessories yA 


~ 


@ Cleans up to 16,000 sq. ft. 
per hour! 


@ Applies the cleanser, scrubs, 
and picks up —all in 
ONE operation 


@ Mounts a SELF-STARTING 
gasoline engine 


This all-in-one cleaning unit, 
Finnell’s 218G, is indeed the an- 
swer to today’s need for increasing 
output per man-hour on vast-area 
scrubbing. The 218G completely 
mechanizes scrubbing —applies the 
cieanser, scrubs, and picks up — 
all in one operation! Independence 
from power lines permits the ma- 
chine to go wherever the operator 
guides it... working in and out of 
pfoduction areas with ease... scrub- 
bing continuously. Thus the 218G 
is capable of cleaning up to 16,000 
sq. ft. per hour! 


The gasoline engine starts quickly and 
easily by pressing the starter button 
(eliminates rope-pulling). And there 
are no switches to set for fast or slow 
— slight pressure of the hand on clutch 
lever adjusts speed to desired rate (up 
to 136 ft. per minute). Two 18-inch 
brushes give a 36-inch scrubbing sur- 
face. One engine (2 cyl., 4 cycle, 94 
hp., air-cooled) operates all working 
parts. The powerful vac performs qui- 
etly. Gasoline only is used for fuel — 
no mixing required. Finnell also offers 
this type of machine in a smaller size 
(215G-2) with two 15-inch brushes. 


A 


Whatever the area of your floors, find out what you would save with a Combi- 
nation Scrubber-Vac, Finnell makes a full range of sizes, including electric 
as well as gasoline models. It's also good to know that a Finnell Floor Special- 
ist and Engineer is nearby to help train your maintenance operators in the 
proper use of Finnell Equipment and to make periodic check-ups. For demon- 
stration, consultation, or literature, phone or write nearest Finnell Branch or 
Finnell System, Inc., 3801 East Street, Elkhart, Indiana. Branch Offices in all 
principal cities of the United States and Canada. 


BRANCHES 
IN ALL 
PRINCIPAL 
CITIES 





continuation of such a practice will, 
however, lead to a condition where 
the combined decisive power of the 
group will not greatly exceed that 
of the chairman himself. Why? 
Simply because every member of 
the board knows that when the 
meeting breaks up, they become 
subordinates of the chairman. 
How then can they be expected to 
take much exception to his words? 
How can they make a _ proposal 
which has not previously been 
sounded out and found to be ac- 
ceptable? 

Your statement of a shift in 
trend towards outside members 
follows the trend in ever-stiffening 
competition which demands more 
advice than is safe for an insider 
to offer. 

It is only a small step from an 
inside board to a captive board; 
then the group simply formalizes 
the wishes of the chairman. 

Cyrit C, FRASER 
FOX POINT, WIS( 


Dear Sir: 

Your recent article Trend in 
Boards: More Insiders |BW—Nov. 
26'55,p128| reported a study by 
Dr. Stanley Vance of the School 
of Business Administration of the 
Univ. of Massachusetts at Am- 
herst. It was brought out that there 
is an increasing trend in the case 
of large corporations to have their 
boards of directors constituted 
largely, if not entirely, of so-called 
“insiders,” usually officers and em- 
ployees of the company. 

From my point of view, and I 
have studied this matter consider- 
ably, the tendency you mention, 
which | somewhat doubt, is in 
the wrong direction. A board con- 
stituted largely or entirely of 
“insiders” does not always repre- 
sent the interests of the stockhold- 
ers. It is in a position to vote the 
salaries of its members, bonuses, 
retirement allowances, etc. Prob- 
ably ordinarily these, or many of 
them, have to be approved by the 
stockholders. They are hardly ever 
upset because the stockholders have 
no means of getting together and 
presenting a united front except in 
cases where company business is 
bad and profits negligible. In gen- 
eral, a board constituted of so- 
called “insiders” is in a position 
to indefinitely perpetuate the man- 
agement. The present system of 
having the stockholders send in 
proxies to representatives of man- 
agement, while workable, is far 
from entirely desirable for obvious 
reasons. 

I and others have felt for a long 
time that, except in special cases, 
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Through the years Linda Walker has paid 
through the nose for setting her wedding 
date so close to end-of-the-month. On 
every anniversary since he became plant 
manager, Jack has had to work late. 

That’s because his modern, decentral- 
ized company still clings to inadequate, 
old-fashioned accounting procedures in its 
branches. Figures for 30 days of opera- 
tions have to be boiled down at the last 
minute. Before a report can be sent off 
(generally late) to General Offices, Jack 
and his whole staff have had to burn a lot 
of midnight oil. 

Yet he and Linda could be on the dance 
floor right now — with the aid of Keysort 


The Walkers are celebrating their 25th A nniversary 


punched-card accounting. By processing 
figures every day, Keysort eliminates 
some of decentralization’s biggest bugs. 
Daily and weekly reports show plant man- 
ager and department heads where they 
stand now. End-of-the-month is like any 
other day ... without rush, overtime or 
hurry-up calls from top brass. 

A McBee Keysort installation can give 
you comprehensive, accurate reports on 
every phase of factory operation—fast. 
Whether you run a manufacturing giant 
or a 100-man branch plant. At low cost. 

The McBee man near you can show you 
how it’s done. /t wiil take him just one 
hour. Phone him or write us. 


e” ote, _0°°, $°% eeeee 


cBEE © KEY SORT. 


Punched-card accounting for any business 


Manufactured exclusively by The MeBee Company, Athens, Ohio + Division of Royal McBee Corporation 
Offices in principal cities * In Canada: The McBee Company, Ltd., 179 Bartley Drive, Toronto 16, Ontario 





a majority of the board of directors 
of corporations should be stock- 
holders—not closely affiliated with 
management or suppliers to the 
company. I do not believe that it 
is impossible to secure directors of 
this kind. Of course management 
should be represented on the 
board, if only to enable the out- 
side directors to obtain informa- 
tion with regard to the running of 
the company. 

Officers and employees of a 
company are often dependent on 
the good will of the top manage- 
ment and cannot afford not to go 
along with it. Their very jobs are 
at stake. 

It seems to me that a principle 
is involved which is werthy of more 


, ® 
SPEED GRAPHIC and STROBOFLASH 
ittention than it has received in 


In Broad Industrial Picture Program the past. 3 
Rosert M. DERBY 


WILLIAMSTOWN, MASS. 
" . “ . . . 
Ford’s extensive ability with the finest in electronic 


Successful UHF 
picture coverage flash. 


of its diversified A large staff of highly competent, Dear Sir : 
operations is ably Graphic-equipped photographers ' : Your . cent moe ee ioe 
served by ap- provides Ford with the thousands of ene Ce 
2s ry very factual and very real. There 
proximately documentary, publicity, advertising, 


, Grafl re ' : ; p is no question that the one en- 
sixty Graflex and Speed Graphic engineering, manufacturing, identi- titled Hopes Fade for UHF Tele- 


vision {[BW—Nov.19°55,p27) point- 
ing out how the Federal Communi- 
tronic flash equipment. This com- — endless departmental requirements, cations Commission is making life 
bination is ideal for industrial work “In-plant” photography provides very difficult for those UHF stations 
in that it combines the ultimate in Ford with better service, more uni- that are successful, hits the nail 
right on the head. 

Even though the article is basi- 


Whe on yew tachans Hetabiad be Bee treciwe os cally true about UHF stations in 


money-saving wees of Graflen-Made Comores in industry general, the article itself, makes 
it more difficult for those of us in 


the UHF business that have really 
been successful. Such stations as: 
KJEO-TV, Fresno, Calif., WDAK- 
r'V, Columbus, Ga., WEEK-TV, 
Peoria, Ill WWLP, Springfield, 
Mass.. WFMJ-TV, Youngstown, 
Ohio, KPTV, Portland, Ore., 
WBRE-TY, Wilkes-Barre, Pa., 
WVEC-TV, Norfolk, Va. (and this 
is only a partial list), are really 
doing a television job, and they 
are really giving their advertisers 
their money's worth and often more. 


cameras, many of which are used in fication and employee training pic- 
conjunction with Stroboflash elec- tures needed to satisfy its almost 


hand-camera versatility and depend- —_ form quality, maximum security. 





This picture shows the great foreground to 
beckground detail possible with the Speed 
Graphic. Ground glass focusing enables 
the photographer to check focus and com- 
position before tripping the shutter 


Special set-up used by Ford for sequence 
work. Speed Graphics are triggered by 
shutter solenoids opercted by switch in 
photographer's hand 


Speed Graphic’s long bellows extension 
permits toking of dramatic close-up pictures. 


GRAFLEN 


GRAFLEX, INC ROCHESTER 


8, N 





Yet articles like yours, pointing out 
the general troubles of UHF make 
the advertising fraternity centered 
about Madison Avenue feel very 
hesitant to buy any UHF sta- 
tions 

I haven't got the facts on the 
other stations, but our own sta- 
tion—WWLP of Springfield—has 
succeeded in getting at least 100% 
conversion of sets in the area. | 
say “at least,” because for every 
set that cannot gct UHF, there is 
at least one that cannot get the 
nearest VHF station sixty mules 
away, although it was in existence 
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Hi = R Os U i. = S announces new mode/s 


G.O. SERIES D.D. SERIES 
GASOLINE OVERHEAD VALVE DIRECT INJECTION DIESEL 


Also available for L. P. G., Kerosene and Natural Gas 


, Pat he 


at, 
. 


Uddidtions to the extensive line of Hercules Engines 


With the addition of these four new series consisting of 12 
models, the Hercules Motors Corporation has increased its 
line of engine sizes and types to better serve the varied needs INTERCHANGEABLE 
of the many different industries which require gasoline and 
diesel engines for their power requirements. This expansion MOUNTING DIMENSIONS 1 MAJORITY OF PARTS 
of the Hercules line will enable manufacturers of end i 
products to have a wider selection of engines and power units 
to meet individual requirements, all available from one 
dependable source. 
Mounting dimensions of the new G.O, gasoline and D.D. 
diesel four cylinder engines are the same. The G.O. gasoline 
and D.D. diesel six cylinder engines are also interchangeable 
from the standpoint of mounting dimensions. Since this new 
series consists of parallel lines of gasoline and diesel engines, 
they can be used interchangeably, if desired, in any end 
product within the recommended engine speed ranges 
Further, these engines can be built with manifolds and 
accessory equipment on either side, as the cylinder blocks fer t telllals Diesel 
are symmetrical and can be turned end for end 
Another important feature of these new models is the 
great number of parts which are interchangeable between 
the fours and sixes, and also, between the gasoline and diesel. G.0. 4 CYL D.D. 4 CYL. 
This greatly simplifies the parts and service requirements. Model Max. WP Model Max. HP 
The only essential differences between these gasoline and 6.0. 173] 67 @ 3200R.P.M 0.0.173 | 50@ 20008. P.M. 
diesel engines are cylinder heads, manifolds, pistons and 6.0. 198 | 76 @ 3200R.P.M 0.0.198 | 57 @ 20008.P.M 
fuel handling equipment. 6.0. 226} 87 @ 3200R.P.M DD. 226 | 65 @ 2000R.P.M. 
Further information on the G.O. and D.D. series may be 
obtained by writing the factory. 


pa tg -_ G.O. 6 CYL D.D. 6 CYL. 
Cugine Mlanifacluring Soccialel Svante 1015 Model Max. 4.P Model Max, HP 


G.0. 260} 102 @ 3200R.P.M. § 0.0,260) 75 @ 2000R.P.M, 

~ G.0.298 | 114@ 3200RPM. 4 D.D. 298 | 85 @ 20008. PM, 
MP) : ata a i 2 =¥ 
ve AE - sei . 
- rw » . bee 


G.0. 339 1131 @ 32008.P.M i D.D. 339 | 99 @ 2000 8. P.M, 








Built right -Sold right 


ARNER & SWASEY MACHINE TOOLS have 
WW) cerablishea enviable records for high 
productivity, low maintenance and minimum 
downtime. They've proved their dependability 
— holding their accuracy for years after they 
have paid for themselves. They're built right! 


Warner & Swasey's principle of design plays 
an important role in this success. Each model 
is individually designed—from the floor up—to 
handle a specific range of work. Machine han- 
dling time is thus minimized. 


Skilled craftsmen, working to exacting 
Warner & Swasey standards, combine the most 
modern machines and processes with certain 
time-honored hand techniques—so necessary to 

insure the traditional 


Warner & Swasey accuracy. 


And Warner & Swaseys 
are sold right! By turning 


specialists who follow a rigid Warner & Swasey 
policy—that they recommend and sell a machine 
only when it completely fulfills the require- 
ments of your particular work. 

These turning specialists are also at your 
service long after the order is written. Your 
nearest resident Field Representative, one of 
47 located throughout the country, is quickly 
available to you. He’s ready to lend his train- 
ing and experience to help you maintain the 
high productivity of the Warner & Swaseys in 
your plant. 

So whatever your turning 
needs .. . whether it’s a 
machine for a specific job, 
or if you're looking for 
greater production through 
modernization—call in your 
nearest Warner & Swasey 
Field Representative. 


& 
SWASEY 


YOU CAN PRODUCE IT GETTER, FASTER, FOR LESS...WITH A WARNER & SWASEY 





WARNER 
















long before we came on the air. 


It has been an uphill struggle for 


242 years to reach this position, 


but we are there, and we are giving 
our advertisers good value for their 
dollar, as shown by the kind of 
local patronage that we get. Local 
advertisers can feel very quickly 
whether they are getting their 
money’s worth or not, and the 
local list is steadily growing. Our 
national advertisers are patronizing 
us too, but it is harder for them to 
know how well a station stands 
in the community. They have to 
go much more on intangibles... . 

RoGER L. PUTNAM 
PRESIDENT 
WWLP 
SPRINGFIELD, MASS, 


A Bright Ray 


Dear Sir: 

Re your article Man Behind the 
Soviet Challenge |BW—Nov.19'55, 
p41| the staggering total of 53,000 
engineers graduated from __ the 
Soviet Union’s engineering schools 
last year should—in this age of 
struggle for survival by our West- 
ern civilization—be of grave con- 
cern to all who hold with the 
“dignity of man” concept upon 
which our free cnterprise system is 
predicated 

There was, however, a_ bright 
ray of hope for lasting survival of 
Western civilization which also 
appeared in the same issue—namely 
that item which related to the 
Jones & Laughlin Steel Corp. and 
McGraw-Hill Publishing Co., Inc 
underwriting of college scholar- 
ships (page 68) The disturbing 
question is: Are we going to get 
there soon enough with this type 
of a program? Why does not 
U.S. industry devote a major effort 
to the underwriting of specifically 
designed programs which will at 
once double the number of engi- 
neering students in this country— 
and in the doubling, assure that 
the balance between the humanities 
and science is strengthened—with 
an extra liberal dose of the history, 
spirit and theory of our free poli- 
tical-social-economic institutions in- 
cluded? . 

LELAND M. SWANSON 
MANHATTAN BEACH, CALIP. 





Letters should be addressed 


to Reader Report Editor, 


BUSINESS WEEK, 330 West 42nd 
Street, New York 36, N. Y 
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EXHIBIT DISPLAYS... 


Handled a¢ Lately ag 
NORTH AMERICAN 
“WIFE-APPROVED” MOVES! 


North American Van Lines is famous for safe,* 
prompt, household goods moves —‘*Wife-Approved”’ 
moving service. This same care and speed can cut your 
hidden costs in shipping trade-show displays. 


NAVL “FOLLOW-THRU” SERVICE 


Costly crating is eliminated with NAVL Padded Vans. 
Door-to-door delivery eliminates local drayage. Nationwide 
dispatching network assures prompt pickup. And North 
American “‘follows-thru’’ at any destination with more 
agents in more cities than any other van line. Result: no 
lost sales because your display came late. 


Only North American has a specialized Exhibit Dispiay 
Department, for finest results. Ca!l your local NAVL 
agent or send for helpful display moving brochure today. 


Specialized NAVL Services: 


@ Exhibit Displays—door-to-door in padded 
vans, minimum crating. 

@ High-value Products—no crating; safe,* 
professional handling. 

@ New Furniture, Appliances, Fixtures— 
via NAVL-Creston Division, factory to 
dealer or user, uncrated. 

@ Transferred Personnel—‘Wife-approved”’ 
moves that win employee goodwill. 

@ Moving Offices, Stores—less down-time. 

@ Modern Storage Warehouses everywhere. 


HIGHEST RELIABILITY—RATED AAA-1 FINANCIALLY 
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COPYRIGHT (966, HAVE 


“WIFE North American Van Lines, inc. 
APPROVED World Headquarters: Fort Wayne 1, indiana 

esha North American Van Lines Canada, Lid., Torento 
*AMERICA'S SAFEST MOVERS: winners ATA National 


Safety Award for howsehold goods movers traveling 
over 500,000 miles. (North American vans overage 35 




























million miles per yeor annvally!) 


WORLD-WIDE MOVING SERVICE BY LAND, SEA, AIR 





What's Ahead in Steel Service 


Many new products and service facilities have been 
added at Ryerson during the past few months. 
Many more are in prospect for 56. Here's a review 
and a look ahead 


NEW STEeeis——Three new Ryerson leaded alloys 
Rycut 20, Rycut 40 and Rycut 50, were introduced 
during the past year. Additional sizes of these amaz 
ingly fast-cutting alloys have recently been added 
to our stocks—further additions are in store. 
Leaded plates, available only at Ryerson, have just 
been introduced and these New E-Z-Cut plates 
soon will be on hand in larger tonnages. Other 
recent additions to Ryerson stocks: Stainless plates 
and sheets in extra large sizes, welded pump-cylin- 
der tubing, mansard pattern siding in stainless, 
galvanized and carbon steel, 8615 alloy steei plates 
for case hardening applications. 


NEW SERVICE FACILITIES — Ryerson service facilities are 
never completed — modernization and expansion go 
on continuously. A few 1955-56 examples: a brand 
new Connecticut plant, additional facilities dou- 


bling stock and service capacity at Boston, a 30%, 
increase in facilities at Buffalo, new cut-to-length 
lines at New York and Boston, greatly augmented 
shearing equipment at Chicago, more plant area at 
Los Angeles, Detroit and Spokane. 


NEW QUALITY PROTECTION — Now, in 1956, still more 
stringent quality controls are going into effect 
giving you added assurance of predictable steel 
performance every time. And these new controls 
supplement an existing program of quality checks 
and counter checks already considered exceptional 
throughout the metal-working industry. 


STEPPED-UP DELIVERIES—Even under the pressure of 
current demand, a high per cent of all regular orders 
for steel from stock are shipped within 24 hours — 
practically all within 48 hours. With expanded facili- 
ties we confidently expect to do even better in 1956! 

You have helped to make 1955 another year of 
great progress for Ryerson. We believe we can best 
show our appreciation by continuing to improve 
our ability to serve you in the year ahead. 


RYERSON STEEL 


In stock: Bors, structurals, plates, sheets & strip, tubing, alloys, stainless, reinforcing, machinery & tools, etc; 


JOSEPH T. RYERSON & SON, INC. PLANTS AT: NEW YORK + BOSTON * WALLINGFORD, CONN. + PHILADELPHIA + CHARLOTTE, N. C. * CINCINNATI 
CLEVELAND «+ DETROIT « PITTSBURGH + BUFFALO * CHICAGO + MILWAUKEE « ST. LOUIS « LOS ANGELES « SAN FRANCISCO «+ SPOKANE « SEATTLE 
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It may be that we passed the peak of the boom, without knowing it, 
late last year. A few economists think so. 


However, this could be that cherished “plateau.” Or it might be a 
resting period—the breather before resumption of the boom. 


Banking authorities, clutching the credit reins, are cross-hauled: Prices 
are rising on the one hand, business is hesitant on the other. 


The Federal Reserve had that to face up to this week. Should it ease 
credit a little on the chance business needs the stimulant? Sit tight? Or 
pull up even more sharply until prices stop rising? 


The decision: Sit tight and wait for clearer signs (page 23). 


Such a decision doesn’t even require a public announcement. Yet the 
reasoning behind it is important, should be understood. 


Prices ought to mark time now if they’re going to any time soon. 


We're in the slack season. Christmas is behind, and Easter still seems a 
good way off. Outdoor activity is dormant due to weather. 


Unemployment is up temporarily because of post-holiday layoffs. 


Money is flowing back into banks after its holiday fling. People are pay- 
ing their bills before thinking about the lure of a new home, a new car, or 
any of the things that cost important money. 


So price indexes tell us (if we look no farther) that mild inflation still 
is on the prowl, particularly in materials used by industry 


Yet the trend is less emphatic than it was even a month ago. 


The reason isn’t hard to find. Everyone now knows autos have slowed 
down. This hasn’t made steel or copper plentiful; it has only taken a little 
frenzy out of these markets, changed their “feel” a bit. 


—_ 
Some faltering in the business situation overseas should be weighed 
along with conditions at home in any rounded analysis. 
British auto companies this week formally announced output cuts. 


Troubles have been developing for some time (BW—Dec.24’55,p57) 
Not only have higher purchase taxes and stricter installment terms cut new 
car sales; a glut has built up in the used car market (page 122). 


Europe’s boom, much more mature than ours, may prove vulnerable. 


Hand-over-fist buying of metals in Europe (which at times has looked 
speculative) has contributed a good bit to worldwide scarcities 


But London’s metal market this week had a sudden sinking spell. 


Copper, tin, lead, and zinc all were affected. This could be a reflection 
of the sputter of Europe’s economic engine, or it might be the result of 
some overbuying in the recent past. 


Either way, it will make metals easier to get here by lessening the pull 
of London’s fat premiums over New York prices 


Margins of gain over a year ago will be shrinking from now on. 
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Most major indicators were shooting up in the early months of 1955; 
now they have little more room to grow. You are well aware of this in many 
types of production—steel and electric power for examples. 


But you may not realize the same thing goes for retail sales. 


Dollar volume of retail business in 1955 was without parallel. Prelimi- 
nary estimates put the total above $185-biilion (more than $14-billion better 
than any previous year’s mark). 


Christmas, too, was the biggest ever. Retail volume for December was 
$19.4-billion, according to preliminary Dept. of Commerce figures. 


People who look for 1956 to be a year of continuing business rise lay 
a lot of store by consumer spending. 


It is unlikely, though, that we can come even close to matching 1955’s 
rate of gain. Last year, with a 9% rise, enjoyed the widest margin since 
the Korean buying splurge. 


Retail gains this year have to come mainly in nondurable goods. 


Durables paced the 1955 rise, particularly automobiles. Autos (new 
and used), along with parts and accessories, ran 21% ahead of 1954. Not 
only that, they also increased their share of the total retail market from 
1954’s 18.6% to 20.7%. 

Furniture and appliances also got a slightly larger slice of the market 
with a 10% rise in total sales. 


New car volume this year will be down while other automotive volume 
will score only a moderate gain. 


Food, clothing, and other softgoods doubtless will regain a part of the 
market shares they lost to autos last year. However, demand in this sector 
isn’t so elastic as it is for new motor cars. 


For example, food was up 5% last year compared to the over-all rise 
of 9% at retail. Gains such as this probably will continue. 


Buying on the cuff will be iess this year—if for no other reason than 
smaller demand for new autos. 


Federal Reserve figures indicate that 72% of new car sales in 1955’s 
third quarter involved time payments—the highest proportion for any 
quarter in the last four years. 

And the average installment note was 10% larger than in 1954. 


Records in metals and metalworking will spangle 1955 when the final 
returns are in. Here are two already at hand: 


* Steel output edged above 117-million tons, according to the American 
Iron & Steel Institute, beating 1953 by 5.4-million tons (and nearly 29-mil- 
lion ahead of 1954). December and the fourth quarter also set new marks 
for the industry. 


* Zinc had its first million-ton year, smelter output hitting 1,025,000 tons 
while shipments probably topped 1.1-million. 
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§ Lotest Preceding Year 1946 
Week Week Ago Average 


*148.1 +147.7 133.2 91.6 


Steel ingot production (thousands of tons) fe 2,388 12,403 2,42 2,007 
Production of automobiles and trucks. . . 147,474 4122,118 213, 177,877 
Engineering const. awards (Eng. News-Rec. 4-week daily a av. in thousands)... . $60,564 $58,066 $54,932 $60,014 
Electric power output (millions of kilowatt-hours). . 11,057 10,751 42 9,833 
Crude oil and condensate production (daily av., thousands of bbls.) Sak te 7,026 6,987 92 6,574 
Bituminous coal production (daily average, thousands of tons) 1,820 +1846 1,486 
Paperboard production (toms).......... 182,195 211,615 285, 204,172 


Carloadings: manufactures, misc., and 1.c.1. (daily av., thousands of cars) 
Carloadings: raw materials (daily av., thousands of cars) 

Department store sales (change from same week of preceding year) 
Business failures (Dun & Bradutreet, number). . 


Spot commodities, daily index (Moody's Dec. 31, 1931 = 100) 405.5 406.0 405.9 413.2 

Industrial raw materials, daily index (U. S. Dept. of cles BLS, 1947-49 = = 100) 102.4 102.0 101.8 90.6 ++73.2 
Foodstuffs, daily index (U. s. Dept. of Labor BLS, 1947-49 = 100).. 75.0 75.0 73.9 90.8 ++75.4 
Print cloth (spot and nearby, yd.). 20.6¢ 20.7¢ 20.8¢ 19.2¢ 17.5¢ 
Finished steel, index (U. S. Dept. of Labor BLS, 1947-49 = 155.7 1155.6 154.6 144.6 1+76.4 
Scrap steel composite (Iron Age, ton)... Koes $53.67 $53.33 $52.17 $34.33 $20.27 
Copper (electrolytic, Connecticut Valley, E&MI, Ib. ee ee ee 44.055¢ 43.975¢ 44.485¢ 30.000¢ 14.045¢ 
Wheat (No. 2, hard and dark hard winter, Kansas City, bu.)............... $2.26 $2.28 $2.24 $2.44 $1.97 
Cotton, daily price (middling, 14 nnaaipeniesen NS a ainc caie awie a 33.82¢ 33.77¢ 33.62¢ 33.99¢ **30.56¢ 
Wool tops (Boston, Ib.)...... Pe ee $1.72 $1.70 $1.70 $2.02 $1.51 


90 stocks, price index (Standard & Poor's)... Pos%i j 281.8 135.7 
Medium grade corporate bond yield (Baa issues, Moody's)... .. . 61% 63% 62% 3.45% 3.05 % 
Prime commercial paper, 4-to-4 months, N. Y. City (prevailing rate)... ‘ f ® 14-18% 1-1% 


Demand deposits adjisted, reporting member banks 58,384 +58,882 57,256 57,857 +145,820 
Total loans and investments, reporting member banks. ove 86,513  +86,736 85,451 85,824 +171,916 
Commercial and agricultural loans, reporting member banks 26,643 26,673 26,117 22,334 +49,299 
U. S. gov't guaranteed obligations held, reporting member banks 29,957 30,122 29,559 36,573 +149,879 
Total federal reserve credit outstanding. ; 26,936 27,420 26,274 26,176 23,883 


Lotest Preceding Yeor 1946 
Month Month Ago Average 


Employment (in millions) December... . 64.2 64.8 60.7 55.2 
Unemployment (in millions) ie Sane : December........ 2.4 2.4 2.8 2.3 
Average weekly earnings in manufacturing i atal  hidac a December........ $79.90 $79.52 $74.12 $43.82 
Wholesale prices (U. S. BLS, 1947-49 = 100) ; December re 111.3 111.2 109.5 78.7 
Wholesalers’ inventories (seasonally adjusted, in millions) November........ $12,340 $12,210 $11,710 $5,489 
Retailers’ inventories (seasonally adjusted, in millions) ri F November $23,530 $23,290 $22,080 $9,791 
Retail sales (seasonally adjusted, in millions)... . génaees November. $15,808 $15,777 $14,361 $8,541 
Personal income (seasonally adjusted, in billions) ; , November... .. $311.4 $309.2 $290.8 $178.0 
Farm income (seasonally adjusted, in billions) bi-e beutedeinls November...... $15.0 $14.8 $14.9 $16.9 


® Preliminary, week ended Jan. 7, 1956. ++ Estimate. 8 Date for ‘Latest Week’ on each series on request, 
+ Revised. ** Ten designated markets. 
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GENERAL BUSINESS: 


IS THE BOOM PAST ITS PEAK? The Federal Re- 
serve isn't sure yet, but it decided this week to stop 


New sports cars are more than showpieces. Detroit 
wants that market, too 


tightening the credit controls for a while 


WHITE HOUSE PROGRAM: IT MAKES A DI- 
LEMMA FOR DEMOCRATS. To swing Novem- 
ber'’s votes, they want to pin their own label on 
Eisenhower's schemes 


FIRST OF A RASH. Atlantic Refining’s $190-million 
deal for extra oil may be only the first of many 
similar operations , 


DETROIT’S HOT CARS ARE 


BUSINESS ABROAD: 
BRAZIL'S PRESIDENT-ELECT SETS 
UP PLANS FOR A NEW DEAL. Kubit- 


schek's inheritance is big, growing, 
and troubled p. 116 
CARTEL COMEBACK. German anti 
bill is getting weaker and 
weaker p. 120 


IN BUSINESS ABROAD. News about 
Britain's auto cutback, U.S. at the 
fair, big deal for Italians p. 122 


WHOSE OIL? Drilling on railroad rights of way is 
million-dollar issue in West 


POUJADISTS LEAP FROM STREET BRAWLS TO 
PARLIAMENT. With a 12% poll, the strong-arm 
antitax group becomes the newest power in French 
politics 

EXCISE CHANGES. Congress is starting work on 
doe simplifying excise taxes and making them 
GEARED TO SELL. fairer 








tax wizards are ready to go ahead 
with tax-saving deals. p. 4l 


IN MANAGEMENT. News about sci- 
entists in business, a fast $2.2-million, 
GE changes p. 52 


WHAT IT TAKES TO BE FASHION 
ORACLE. More than a hunch, says 
Tobe, whose advice is worth $1,000 
a day .. ..p. 62 


IN MARKETING. News about GE's 
price cuts, Carrier Corp.'s contract, 
appliances’ records ........... p. 72 


ai ~ 
* 
* 
YES or . . 


UNCERTAINTY IS THE KEY. Stock 
prices find the going rough...p. 124 


WALL ST. TALKS p. 128 


BREAKTHROUGH ON _ TRANSIS- 
TORS. To meet expected demands, 
makers head toward much wider 
mechanization .p. 136 


NEW PRODUCTS 


SOR: Tae 
‘ ‘o i a. ‘ whe 
y * s° - 7 i 


FOR DISTRESSED AREAS: “HERE 
COMES GROSSMAN.” A busy fam- 
ily in Quincy, Mass., rehabilitates 
industrial property, along with its 
host of other enterprises. . p. 90 


IN REGIONS. News about Pennsy]- 
vania tax, the livestock capital, Mem 
phis’ mayor, Boston rail yard. .p. 98 


THE INCOME PATTERN. Where cash 
the Christmas spree came 


Business Outlook 
Washington Ouilook 
International Outlook 
Personal Business 


cartel The Trend 

Figures of the Week 
Charts of the Week 
Readers Report 











will campaign for bills with broad 
appeal, little controversy p. 77 


HOW LABOR CURB AIDS A UNION. 
Alabama's ruling that organizing is 
legal may aid drive elsewhere in 
Dixie p. 82 


IN LABOR. News about curbs on 
employee investments, Kohler strike, 
secondary boycott of railroads.p. 86 


IN COMMODITIES 


newsprint 


about 
boom, 
134 


News 
mineral 
lead and zinc prices p. 


COMPANIES: 


HE DREAMS COLOSSAL-—-SOME 
COME TRUE. William Zeckendorf's 
realty projects seldom stray from the 
headlines p. 54 


een wl 
FINANCE: : ff 


ah egy rhe OX af Ws) 

THE KEY TO THE PRICE OF FORD TAX-LOSS 
STOCK as the issue comes out. GM 
and Chrysler—-both slumping—pro 


vide clues p. 102 
STOCK TO SUIT THE HOLDER. Citi The Pictuses 


Utilities gives stockholders t.), 29 (top), 
choice of issues paying stock or cash Corp.—-27 (bot.); Grant Compton 


lividends p. 107 Cover, 62, 63, 77 (It.); Elastizell Corp 
Frank Horvat, B.S 29 (bot. 2), 3 
merce-——90 (top); Plymouth News Bu 


of America—141 General Mo 
GOVERNMENT: ¥ 
‘ _ 
(bot.); Kaiser-Willys—141 (bot.); 
LABOR: | Pes P eM 7 reau 7? (center Polymer Process, 
ir ES aha AO PR ee Te Ph? In 


squeeze, 


MERGERS 
AGAIN. After more than a year of 
wary study of the 1954 tax law, the 


BLOOM 





Black Star—(top & bot 


zens 3) (top); Chrysler 


(top); 
tors 


Ewing—77  (rt.); 
ness, Interhandel p. 108 It.); New York State Dept. of Com 


Corp.-27 (top rt.); Harris & 
IN WASHINGTON. News about \ 
Herb Kratovil—90 (It.), 91, 92, * 
‘) 142; Studebaker-Packard Corp. 


| 
Eric Hess 116; 
stockpiling machine tools, small busi 136; Match from Gamma—28 (be 
} (top It.); Tommy Weber 54 for 
LABOR WIDENS AIMS IN ‘56. Unions 
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New Du Pont MYLAR 


> U8 PAT. OFF 


adds improved qualities to 
pressure-sensitive tape 


Pressure-sensitive tapes made with new Du Pont 
““Mylar’’* polyester film are giving superior per- 
formance in a wide variety of diversified industrial 
uses. That’s because tapes made with “‘Mylar’”’ 
offer long-lasting strength in conjunction with 
chemical resistance, dielectric strength, and thermal 
stability. , 

Whether it’s masking for electroplating or harness- 
wrapping coils, pressure-sensitive tapes made with 
new Du Pont “‘Mylar”’ increase efficiency, improve 
performance and, in the case of electrical applica- 
tions, help decrease weight and size of the finished 
product. 

Du Pont manufactures only the base material, 
““Mylar.”’ The various firms that make pressure- 
sensitive tapes using “‘Mylar’’ offer a variety of 
gauges, widths, and types of adhesives. Send in 
coupon below for names of manufacturers and 
the new booklet listing properties and applications 
of pressure-sensitive tapes made with “Mylar.” 


Amazing dielectric 


strength, thermal stabil 
Thin, yet strong... ity, for countless electric 
gives @ snug wrap over uses 
irregular, bulky surfaces. 


Dimensionally stabie, 
can be used over a wide 
range of temperatures 


Can be metalized, 
printed, used for coding 
pipes and wires deco 
Resists edge fraying, rative effects 
has great tear strength... 


Resists effects of cor- is ideal for tough jobs 


rosion and moisture over 
wide range of tempera- 
ture and humidity. 


* Registered Du Pont trademark for its brand of polyester film 


E.. I. du Pont de Nemours & Co. (Inc.) 


Please send me further ° 
Film Dept., Room B1, Nemours Bldg.,Wilmington 98, Del 


*t6 vu 6 vat orf 
BETTER THINGS FOR BETTER LiVING information on the basic 


... THROUGH CHEMISTRY properties of ‘Mylar.’ 
Name 





DU PONT Q Please send me your 


new booklet on pressure Firm 


sensitive tapes made with 
Mylar’ and names of Street i cients 
manufacturers 


POLYESTER FILM 




















CLEANLINESS MADE EASY 


Just as the new Hoover “Constellation” Cleaner — with exclusive 
Double-Stretch Hose — presents a new concept in easy-to-achieve 
cleanliness for the home...so Texaco Cleartex Oil offers a new 
high standard of cleanliness for the automatic machines that make 
“Constellation” parts. 

The Hoover Company, North Canton, Ohio, has been using Texaco 
Cleartex Oil exclusively for the past ten years — as both cutting 
fluid and lubricant for a variety of single- and six-spindle automatics 
which generally run at maximum speeds and feeds. 


Tue Hoover COMPANY is just one of the many well- 
known organizations which have achieved top results 
with Texaco. There are three good reasons for this 
wide acceptance: field-proven Texaco Lubricants, 
developed with the aid of the finest research facilities 
available .. . field-experienced Texaco Lubrication 
and fast, effi- 
cient service from over 2,000 Texaco Distributing 


Engineers to advise on their use . 


TEXACO 


INOUSTRIML LUBRICANTS 


Plants in all 48 States. This combination can help 
bring production up... and costs down . . . in every 
major field of industry and transportation. One 
agreement of sale supplies all your plants wher- 
ever located. 

For details, call the Texaco Distributing Plant 
nearest you, or write The Texas Company, 135 East 
42nd St., New York 17, N. Y. 


TE XACO 





BUSINESS 
WEEK 


JANUARY 14, 1956 
NUMBER 1376 





ls the Boom Past Its Peak? 


The Federal Reserve isn’t sure yet. But it decided this 
week not to tighten credit any more. 


Ihe nation’s monetary managers de 
cided this week that inflation no longer 
ranks as their No. | problem. ‘Thiey saw 
cnough uncertainty in the outlook to 
call a halt to the tightening of credit 

trictions. Nevertheless, they still feel 
that level of 

too high to call for any 
edit 

This was the major decision taken at 
the full-dress meeting in Washington 
of the Federal Reserve's Open Market 
Committee, which has the 
bility for setting the 


‘ 


activity 
relaxing ot 


today s business 


responsi 
nation’s credit 
polic 
¢ On the Quiet—True to central bank 
ing tradition, there was no public an 
nouncement of this decision But 
Fed officials, the problem of 
inflation has been replaced by concern 
over the possibility that business may 
face a leveling-off or 
Actually 
velopment 
if ot 


OUTCES 


iImong 


a downturn 

the Fed is pleased at this 
It has feared that 1955's 

growth was straining our rm 

In particular, it has felt that 

and housing was 

inflationary 


the boom In autos 
creating an 


price The 


i 


pressure on 


iweressively — restrictive 
olicy of the Fed, especially in the clos 
ng months of 
etting these areas under 
¢ Past the Peak?—On the 
led is not 
rf the 


tainly 


1955, was aimed at 
control 

whole, the 
vet convinced that the 


boom has 


crest 
Cer 


com 


been reached 
none of the 
nittee had at its disposal indicated any 
But some Fed officials are 


disturbed by uneasiness in 


figures the 


uch thing 
known to be 
utos and housing, which were 
ful factors last vear 

In addition, thi 


tock market prices 


powe I 


week’s decline in 
page 124) was duly 
noted by the money managers. They 
didn’t try to determine whether the 
market was forecasting future trouble 
for the economy or simply shifting into 
wer gear after a long period in high 
But thev did feel that 

pres ilent than it has been in the 
vast. And some of them fear that the 
ising could be bigger than expected 
It might touch off other 


c xube rance 18 


declines in 


ireas—such as capital spending—where 
the Fed feels expansion should 
tinue. 

¢. Factors to Weigh—As yet, this is no 
more than a worry, and the Fed officials 
ire determined not to make policy de 
cisions im anticipation of a decline 
That, they consider, would be playing 
with fire. But with slightly less infla 
tionary pressure on prices and signs of 
a slow up in both autos and housing, 
the Fed ts also convinced that it would 
b« wrong to press the credit screws any 
tighter. The Fed feels that the prospect 
of increased government expenditure 
which would easier credit, is 
offset by the President's decision against 
a tax cut. Until it sec 
of a change, it will maintain pressure 
on credit rather than increase 


con 


lead to 
s definite evidence 


OT ke ssc 
its controls 

¢ Discount Rate—There is a big differ 
ence between maintaining a 
policy and increasing the 


restrictive 
restriction 
If inflation was still its chief concern 
the Fed would tighten the screws by 
increasing the discount rate it charges 
member commercial banks for their 
borrowings from the Fed. It did thi 
four times during 1955 to restrain the 
demand for credit 

The question of another rise in the 
rate came up at the meeting. The ma 
jority decided against such a step. They 
decided to adopt a “wait and see’ 
As one Fed official put it, “lor 
we'll be restrictive with 
ibout it.’ 
subject to change, of 
However the 


policy 
the moment 
out being aggressive 

This policy is 
course chances of in 
creased tightness can no longer be con 
idered they were. If the 
led make another restrictive 
move, it would have to do so fairh 
quickly. By the end of February, the 
l'reasurv will be in the market with a 
refunding operation. It’s unlikely that 
to restrict credit 


is strong as 


were to 


the Fed would mov 
just before the Treasury comes in 

¢. Uneven Prosperity—There was ap 
parently little disagreement with this 
majority viewpoint. However, the mect 
ing pointed up contrasts in the level of 


ictivity in the various Federal 
Reserve districts. Over-all, the Fed saw 
industrial production im December at 
least as high as it was a month earlier, 
but it acknowledged that some sections 
were doing much better than others 

In fact, some areas are still bumping 
igainst the ceiling of capacity, ‘The en 
tire Cleveland area, for example, and 
parts of the Southeast, are definitely 
full-fledged boom areas at the moment 
Labor is 


business 


scarce, imdustry is operating 
at capacity, exuberance is widespread 
Other areas noted some signs of a let 
Che Northeast, for example, r 
vealed a few soft spots. Much of this is 
seasonal, but there are 
that the 
the boom 
¢ Autos Especially—This became cleat 
in a rundown of the auto market. The 
Fed is making a monthly survey of cai 


down 


also indication 


steam is really going out of 


dealers 
banks and finance companies—to deter 

state of the market. Its latest 
howed Cars piling up my omany 
Northeast and the 


dealers and consumer credit 
mine the 
surve,s 
areas, including the 
West Coast 
Moreover 


discrepancy 


the committee noted a big 
between the terms that 
dealers and finance companies quoted 
to the Fed and the 
the Fed’s comparison shoppers, who did 
their identity. The shop 
pers received average discounts of about 
24% off list price of cars, and the credit 
term: quoted to them were 
liberal 

The Fed sees this as a big problem 
for the future. If 1956 model cars pil 
up when terms are it will be 
difficult to expect a big surge when the 
1957 And if the 


present cars cannot be sold on the 


terms received bi 


not disclose 


venerall 


“ver 


4) loose 


models come out 
loose terms now being offered, produc 
tion have to be cut back 
than expec ted 

¢ Uneasy Repose—One Fed official 
summed up the Fed’s position in stat 
ing that “the i delicate 
and feels that 
credit now 
decline.” At the 
“Any real casing 
1 blister on the 
We're going to keep our fingers crossed 
and play it by ear 


may more 


economy i itt 
balance.” THe 


nn extra pressure on 


uncass 


bring a real 
same time, he added 
up might give us 


might 


boom 


” 
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White House Program: It Makes 


On these issues Eisenhower wants to... 


DEBT REDUCTION 
Make a token reduction before considering a tax cut 
TAX CuT 
Make no cuts in time of prosperity unless budget is 
balanced and debt is reduced. 


CORPORATE TAKES 
Continue present excise and corporation rates be 


yond their Apr. | termination 


FARM AIO 
Institute land bank program at estimated cost of 
$1-billion, while keeping price supports maintained 
at present, or lower levels 

ROADS 
Put $25-billion into federal interstate highway pro- 
gram. But he makes no new suggestion for financing 
~—the issue that blocked the program in 1955 


SCHOOLS 
Start a five-year program of school construction 
grants averaging $250-million a year, 


HOUSING 
Build 35,000 public housing units a year for two 
yeors 


Encourage private builders and charitable institu- 
tions to build special housing for aged. 


Liberalize FHA-insured home modernization loans 
and increase FHA authority to insure mortgages. 


DEFENSE 
Use an extra $1-billion to maintain arms “suited to 
our needs.”’ 


ANTITRUST 
Beef up antitrust and antimerger activity by adding 
$1-million to Federal Trade Commission's budget; 
empower antitrusters to seize company documents 
as evidence. 


FLOOD INSURANCE 
Provide indemnity and re-insurance in cooperation 
with private companies and states to a maximum 
coverage of $250,000 


TRANSPORTATION 
Pare down ICC's control over rates, and allow more 
competition between trucks, rails, and waterways. 


DEPRESSED AREAS 
Help chronically distressed areas in U. S. by stimu- 
lating local activity and private capital through fed- 
eral loans and technical aid, 


NATURAL GAS 
Administration is silent. 


WATER RESOURCES 
Get approval for a comprehensive water conserva- 
tion program that will stress partnership for multi- 
purpose dams, irrigation, flood control, pollution 
abatement, and navigation projects. 





And, in Congress ..«« 


Leaders in both parties agree. 


Republicans say Eisenhower does not bar a tox cul 
later this year. Key Democrats press plans to cut 
taxes in low income brackets. 


Leaders in both parties agree. 


There's much support for taking land out of produc- 
tion, but Democrats will propose higher price sup- 
ports. 


Republicans will go along, but Democrats want to 
finance roads with new taxes on users. 


Democratic leaders want a bigger program, with 
their own stamp on it. But Southern conservatives 
fear federal aid. 


Senate thinks this program is too small, House thinks 
it's too large. 


Democrats favor direct federal aid for housing for 
the aged. 


Both parties ready to go along. 


Democrats agree, but plan investigations to see 
whether (1) Soviet is outstripping U.S. in inter-conti- 
nental missile development, and (2) profits of arms 
mokers are excessive. 


Leaders in both parties will go along. 


Democrats will have their own bills for flood insur- 
ance. 


Democrats are sympathetic to truckers’ arguments 
that proposal favors railroads at truckers’ expense. 


Democratic senators want to make outright grants, 
and special unemployment payments. 


Senate Majority Leader Lyndon Johnson wants to 
ease federal regulation of price charged by gas pro- 
ducers. Both parties split on regional lines. 


Both parties go along on partnership projects with 
local and state governments. But Democrats fight 
grants of hydro-electric power rights to private com- 
panies in exchange for private investment. 
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a Dilemma for Democrats 


On these issues Eisenhower wants to... And, in Congress... 


POWER 
Go ahead with federal hydro-electric projects on Democrats ready to support these. 
Upper Colorado and Fryingpan-Arkansas 


Apply local partnership principle to the John Day Democratic leaders are opposed. 
Dam, on the Columbia River, giving private utilities 
and local governments participation rights 

TAFT-HARTLEY 
Push through moderate amendments that failed last Republicans are not enthusiastic, Liberal Democrats 
year. want to repeal section that permits state ban on 

union security. 

WAGE-HOUR 
Extend minimum wage coverage Both parties are cautious, and would like to have 

Administration take the lead. 

CIVIL RIGHTS 
Have a commission look into charges that Negroes Southern Democrats oppose this heatedly, threaten 
in some places are being deprived of voting rights a filibuster 
and subjected to economic pressures 

FOREIGN AID 
Make long range commitments for economic proj Military aid will be voted without serious trouble and 
ects; and get $200-million extra for next fiscal year's economic aid probably will be approved, though bi- 
foreign aid partisan criticism of it is rising. 

FOREIGN TRADE 
Win approval for U. S. membership in Organization Both parties fear Congress will lose constitutional 
for Trade Cooperation; simplify tariffs; end reduce powers if it approves OTC. Tariff simplification has 
taxes on income of U. S. corporations earned fair chance, though opposition to tax reduction issue 
abroad is growing. 

INTERNATIONAL ATOMIC COOPERATION 
Amend Atomic Energy Act to (1) permit U.S. mem Eisenhower Republicans and Democrats will back 
bership in international agency proposed by Eisen administration, though opposition is expected from 
hower; (2) support Western European Atomic Or right-wing Republicans. 
ganization. He will ask Congressional action if 
international negotiations succeed. 








EMOCRATIC LEADERS in Congr confident that the President's legisla md the cost of price supports even 
D went to work this week on the tive requests—calling for a rise in spend tually be reduced 
Eisenhower legislative program—with ing on a broad social and welfare front Democrats don't quibble with th 
i switch-blade knife They want to would get through Congress largels land retirement scheme. It is the most 
idopt most of the Administration’ intact And if Democrats use thei popular idea right now with farmer 
ideas (see chart). But they have no in control of the Congressional machinen and has been endorsed by a senes of 
tention of doing so until the proposals to block the President's wishes, Repub research studies. What the Democrat 
have been hacked up and reassembled — licans are sure they can make charge do say is that EKisenhower is not offer 
into something they can describe a of a “do-nothing’’ Congress stick with img enough dollars to imerease farm 
their own handiwork the voters next November income. ‘They say farm income will go 
Iheir central strategy boils down to ¢ Hunting for Vetes—Democratic lead down further this vear, unle ome: 
pending more money than the Admin crs have no intention of getting caught thing is done. So they are sticking by 
istration has in mind. But they are in that trap, if they can help it. That's rigid 90 price supports to stem the 
unning into what they fear most why they are ready to push their own downturn inmediatel is well a 
politi wlv—an ictive and energeti versions of most of Eisenhower's recom instituting a long-range program to 
Kisenhower, back in control at the mendations. ‘They'll concentrate then duce the farm plant 
White House biggest efforts where the most vot ire ¢ Schools. At midweek, the Ad- 
Re public in leaders went to work map ¢ Farm aid. Eisenhower, in hi ministration was ready with a school 
ping out their own strategy when the pecial message this week, laid out a nstruction program that would greath 
ummoned to the White House program that would cost the Treasury increase the three-year, $220-million 
m. on the first day Kisenhower it least $350-million in 1956, though grant scheme it recommended last year 
back at his desk after his 10-day Democrats say it isn’t big enough. ‘The Ihe Democrats have a bill ready for 
on at Key West. On the agenda heart of the President's program is a committee that would authorize a two 
rislation, roads, schools, and plan to retire some 40-million acre year $l-billion program They will in 
1 tax cut can be recommended from farm crop production. It’s his be crease this, if necessary, to stay out in 
later in the vear lief that only by retiring land can the mt of the Administration's plan: 
GOP wkesmen left the mecting hasic problem of urpluses be solved ¢ Roads. House Democratic lead- 
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crs are maneuvering to steal the Eisen- 
hower label from highway construction. 
Ihey want to present a program sim 
ihar to last year’s Fallon bill, which 
called for increased taxes on highway 
High-pressure lobbying by 
truckers defeated it. So now the Demo 
crats plan to clear a bill through the 
Iiouse Public Work 
thonzing stepped-up highway construc 
tion, while a member of the tax-writing 
Ways & Means Committe 
new taxes in the 


Committee au 


proposes 
form of an 


This will take 


road 
mmendment on the floor 
tricky handling 

* Depressed areas. ‘The Adminis 
still working out the details 
which will be 


Coren 


tration 1 
of its program 
loans to state and local governments 
Ihe Democrats will try to substitute a 
lirect grant scheme—and on a bigger 
cale than anything will 
propose (page 77) 

¢ Break From Tradition—1I ly 
place where Democratic leaders are pre 


geared to 


Eisenhower 
one 


paring to reduce the Eisenhower spend 
ing plans is for foreign aid. Sen. Walter 
L)-Ga.) is leading this move 
to cut foreign economic aid 


(,corgs 
This is a 
reversal of traditional Democratic policy 
clection 


itself 


but it plaid has a strong 
year appeal for a party that find 
hard-up for clear-cut issu 
* The Big Dilemma 

riving Democrats their toughest prob 
lem as the 
hower program 

The Administration's plans add up 
to a fresh approach to the farm prob 
lem This throws the Democrats off 
balance In other spending programs, 
thi intend to add dollar ind 
chemes were Democratic 
in the first place. But here the 
Land retirement ha 

with farm onl 
ind Democrats let the 
Administration idopt the idea first 
¢ GOP Farm Version 
pose of 
olve the 
the amount ef 
ha th 
which ha 


urpluses in government hand 


harm legislation 


try to carve up the Eisen 


then 
Clann the 
idea 
must do more 
gamed popularity 


ry the pu t veal 


The broad pul 
lisenhower’s ipproach is to 
urplus problem by reducing 


land crop at 


blame for overproduction 


piled up $7-billion worth of 
on high 
vartime price supports that were too 
long continued 

His plan foresees eventual withdrawal 
of 40-million acres from crop produc 
out of a total of 350-million 


of crop land 


tion IcTCcs 

\ temporary program is aimed at the 
two and 
15-million acres could be 
this so called “emer 
ency” part of the program. If a farmer 
voluntarily cuts the puts to 
wheat or cotton from, say, 100 acres to 


heavy wheat 


Som 
vithdrawn under 


urplus crops 


otton 


wcreage he 


40 acres, he would get a certihcate rm 
presenting the worth of what he would 
less esti 


have grown on the 20 acres 


mated production costs. The incentive 


26 


is that he 
return. 
Ihe farmer who cuts his crop acreage 
under the plan could change his retired 
land certificate for cash at his bank, or 
he could take it to the Commodity 
Credit Corp. and get an equivalent 
amount of wheat or cotton from gov- 
crmment surplus stocks. 
Administration officials hope this 
latter provision will help work down 
urpluses, at least in wheat. There is 
of how much cash outlay 
required The overriding 
that farmers must agree 
to keep the retired land out of any kind 
of production. This includes a ban on 
insisted on by beef 


would be assured of a cash 


no estimate 
would be 
provision 15 


grazing—a 
catth 

Under the permanent 
program 


poimt 
interests 
part of the 
acres would 
Again, farm 
offered cash inducements 
land 

Implied in any crop 
acreage is a reduction in the number 
It’s hoped that a lot 

either the 
plan or the 
long-range land retirement plan would 
use their government checks to finance 


some 25-million 
be withdrawn from crops 
ers would be 
to retire the 


reduction of 


of farmers, too 
ot the 


short-term 


farmers who use 


acreage cut 


to town 
Benefits— Along 
| is nhows I 


THOVe 
with land 
recommended 
from paying 
year in federal gasoline 


¢ Fringe 
retirement, 
that 
>60-million a 
tuxcs Ihe 
cultural $103-million next 
fiscal year, and asked for an increase 
from $50-million to $75-million for the 
chool program. But he clung to 
hi upport if the present 
port 


farmers be excused 


proposed increasing agri 


research to 


milk 
price sup 
under which 


tem, supports 


decline i urpluses mount ind he 
gencral lowering of 
Democratic leaders 
cash in on both of thes 
particularly by trying 
of parity. But 
trategist 
o far seems big enough or 
dramatic enough to offset the advantage 
Republicans have in coming up first 


recommended | 
cotton 
hope to 


upport 


recommendation: 
to pcg supports at YOU 
nothing the Democratic have 


di »¢ lose d 


with a fresh idea 
¢ Wide Agreement—Practically all the 
recent agricultural 
groups have 
two main poimts 


studies made by 
Kisen 


there 


stressed 
that 
should be less land in production and 
fewer Even 
leftwing Democratic 
come to these conclusions 


research 
hower’s 
made for 


farmers studies 


extreme groups 
h ive 

Thus, the big problem is to make 
the program politically attractive to 
congressmen in an election year 

Much depends on how the details of 
the plan are developed. This week's 
farm message was in broad terms: It 
gave only the barest suggestion of how 
much cash the farmers could expect. 
The ground rules will be laid out later 


ina bill 


First of a Rash 


Atlantic Refining’s $190- 
million deal for extra oil sets 
stage for many similar opera- 
tions. 


Owners of Houston Oil Co. of ‘Texas 
are rubbing their hands eagerly in antici- 
pation of the liquidation of their com 
pany. They stand to collect what's 
probably the highest price yet paid 
for producing oil properties 

Stockholders have yet to approve, 
but if the deal does go through At- 
lantic Refining Co. will pay about $190- 
million for Houston’s oil and pipeline 
assets. Added to that, Houston's share- 
holders can expect a further $35-mil- 
lion. Time, Inc., will pay this for 
Houston's subsidiaries, East ‘Texas Pulp 
& Paper Co., and Southwestern Settle- 
ment & Development Corp., whose 
timber lands feed the paper mill 

Altogether, Houston's owners will 
collect $224.6-million for liquidation of 
their company. That will give them 
about $165 for each of Houston’s shares, 
which $64 in 
1954 
¢ All-Around Gain— Ihe opera- 
tion adds up to a good deal for a num- 
ber of parties 

¢ PennRoad Corp., 
holder, may clear as 
lion im capital gains. 

e Time, In 
East Texas Pulp & Paper, and it will 
get full control of the mill now, plus 
valuable timber resources 

e Houston Oil ofhicer 


were selling as low as 


whol« 


a major stock 


much as $1 3-mi! 


already owns 50% of 


who took 


up their stock options will gain. For 
instance, Harold Decker, the company’s 
president, will make about $14 million. 


ifter the 
oil badly 
Last vear, its crude production met only 
52% of its demand And 
Pres. Henderson Supplee, Jr., lays At 
lantic’s 8% drop in earnings in the first 
nine months of 1955 chiefly to the high 


But Atlantic 


biggest gain. It 


Refining 1: 
needs crude 


refineries’ 


cost of developing new crude sources 
So Atlantic is pleased with the deal, 
despite the high price. ‘The acquisition 
of Houston will add immediately 15,000 
to 16,000 bbl. a day to its current 
101,000 bbl. a day crude production 
Says one company spokesman: “Our 
crude ratio is still not satisfactory, but 
this deal is a nice step in that dire: 
tion.” 
e Rash Due—Oilmen say that there’s 
likely to be a rash of oil purchases in 
1956 similar to the Houston-Atlantic 
deal. Though big oil outfits will be put 
ting record sums into exploration they 
won't get all the crude they want with 
out shopping around for independent 
producers with big reserves 
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etroit's 


ot Cars 


re Geared to Sell 


In their competitive war, the auto 
both bludgeons 
With high produc 
tion and slambang promotion, they are 


com panic § are using 


and fencing foils 


mass market; with a 
foreign flavor and finesse in design, they 
market 
those in the pi 


overwhelming the 


individualistic 
cars like 


ire cajoling an 

with ports 

ture 
Chevrolet 


rvctte 


unveiled its hopped-up 
this week, when 
De Soto’s Adventurer also came out 
Last weck, Chrysler introduced its 300B 
(right, bottom), and other earlier entrics 
included the Plymouth Fury (right), 
Dodge 500, Ford’s latest ‘Thunderbird, 
and the Studebaker Hawk (right, top) 
¢ New Angle—Detroit is plowing the 
sports car field with new zest No 
longer does it regard these off-beat 
models a prestige leaders for a 


(above) 


mere 
conventional line or as answers to com 
petition from foreign sports car special 
ist Detroit sell these 
It’s out after every scrap of business it 
gct 
f ell 


pani ire 


wants to cars 


sports cars, the auto com 
round to the idea, 
hitherto repugnant to most of them, of 
ba king 
the ompetition among 
soon appear, literally and 
the nation’s auto racetrack 
¢ Racing Career—The 1956 Chevrolet 
Corvette, for example 1S 
intended for well as theoretical 
competition. It will probably compete 
in March in the U.S.’s only inter 
it Sebring, Fla 
famous Le 


coming 


entries in stock car race Chus 
brands may 


broadly, on 


1 sports cat 
Tr i] i 


national ports car race, 
ind perhaps later in the 
Mans race 

Depending on it 
nd Detroiters hear it has topped 150 


mph. in tests—the Corvette could then 


in France 
uccess in racing 
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be used as a showpiece and promotion 
gimmick for the regular Chevrolets, 
much as Ford has traded on its ‘Thun- 
derbird in selling passenger cars (“A 
kissin’ cousin of the ‘Thunderbird’”), 
And the Corvette could with 
the ‘Thunderbird for sports 
car sales 

Ihe Corvette wa 
1953 for one 


ilso vie 
domestic 


brought 
purpose 


out in 
to refute 
that Chevrolet was 
getting conservative and stodgy. Come. 
officials think it succeeded, but 
it didn’t sell in its own right. In fact, 
Chevrolet's stock 
car racing did more than the original 
Corvette to create a reputation for 
Chevrolet as a builder of “hot” cars. 
bad Racing Plans—| p toa coupk of years 
ago, most 


major 
a growing notion 
pany 


the 1955 record in 


disdained 
1 notabk 
vears was the car to 


manufacturer 
stock car racing. Hudson was 
exception, and for 
beat in these race 

Last vear Chevrolet deliberately went 
ifter the stock car championships and 
built an advertising campaign around 
lord Motor Co has 
countered by hiring a racing consultant 
to its engineering staff, and indications 
ire that Ford will suppl 
kit ind gi its bh 
tock car race hor 
coln has unofhicialh 
port to entries in the Mexican road race 


¢ Size of a Market—Th« 


ign i 


the results 


modification 
sing to entnes im 


Lin 


tor up 


| CVCTAl if 


given fa 


trend in de 


toward semi-sports car, a Cat 


for five pas instead of “driver 


Companic 


cnger 
ind mechani making the 
hve-passenger Car tre their scating 
capacity They feel that the Ford 
Thunderbird, for example ippeals to 
many a family man who would like to 
buy it but can’t afford it as a 

nlv for himself and his wife 


CC ond Car 


is Chevrolet's 225-hp. 


CORVETTE sports car for two pas- 


sengers. ‘The body is made of reinforced 
glass fiber plastic, has a removable top. 


x? 


GO L D E N H AW K tgp ont 


to keep 
customers who like its low silhouette rather 
than standard car’s new Detroit styling. 


is a two-door hardtop Plymouth, 


FURY 1 in. lower than standard models 


aad equipped with 240-hp. engine with 
9.25-to-l1 compression ratio, 


is stepped up by Chrysler to 


300B 340 hp., the 


production car, Chrysler also offers 320-hp 
De Soto and 260 hp Dodge 


most of any U.S 





Whose Oil? 


Whether railroad or 
U.S. owns oil on land-grant 
right of way shapes up to 
million-dollar test. 


\ dispute over what Congress did or 
#t mean in an 1862 act is shaping 
i test case that will affect West- 
railroads to the tune of perhaps 
| million dollars. Results of a gov- 
ent victory would eventually reach 
ust about all major lines in the 
The issue is what the roads can 
th the nghts of way they got in 

ral land grants in the last century 
jucstion im the test case 1s 
i bit narrower. It involves 

nincral nghet whether the Union Pa 
ihe RR can drill for oil on its nght of 

i n Wye ming BW Jan 44 5 p76 
i deral court nd it can, but 
th overnment argued th 

1 im the U.S. Circuit Court of 
n Denver It scems certam to 
» the U.S. Supreme Court for a 


} 
on 


¢ Intentions—Ihe 1¢ ict granting 


ilroads nghts of wa ICTOS public 
hand ontaimed no restriction as to 
neral rights. An 1864 act amended 
Union Paciiic grant and others, and 
nendment did reserve mineral 
According to the government's 
it, this clearly shows that Con 
intended the government to hold 
the mineral 

Union Pacific also received large 
f other land It contends that 

ition of mineral rights applied [1 eee 
ther lands, not to the railroad 

i 

| the government has won 

ind lost one on the issue of 

hts on land-grant nghts of 


on imvolved in 

er the 1864 amend 

it lost was on an 

on hperore Ihe 1862-64 

ust straddle the dividing line 





¢ Repercussions—The rights of way 
' n about 50 acres per mile of track 
me hundreds of thousands of acres 
mus railroad The Justice 
that if the government win 
c, it could mean that all . o 
: grants made after 1862-64 p dists Lea From 
n for a new look at right of OUla p 


itic Hlow each would be af 


POUJADE covers France with posters .. . . «+ maps strategy with his young ambitious 


fected depends on individual grants \ bombshell exploded in France on Powering the explosion is the accumu 
Ihe Southern Pacihe RR, for in Jan. . It brought an entirely new lated resentment of France's _ petit 
has just completed a pipeline on — force—Poujadism—into French politic bourgeoisie—shopkeepers tradesmen, 
its right of wav from KE] Paso through Ihe impact of this explosion is sure to ind artisans—against 
Phoenix to Los Angel lruckers want reverberate around I'rance for years e Big government, big business, 
Justice to challenge this use of the right It was 35-year-old Pierre Poujade, ind big labor—the groups that have 
f wav—but Justice has told them to bookseller from the town of Saint Cer reaped almost all the benefits of 
vait on the UP decision n the southern Loire, who lit the fus France's postwar recover 
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strong-arm toughs, vows to wipe out taxes, rewrite constitution. THEIR LEADER: the 


country bookseller, Pierre Poujade. 





braintrusters ... . gets wife's advice 


Street Brawl 


and finally puts in Parliament . .. men like this Paris g 


s to Parliament 


voted for Poujade’ 
returned 


would wip Assembly 


Paine d pow CI 


threat that ex-Premicr Men 
n exponent f 
ind Pore big 
them out if he 
e 12! Poll— The Jan 


candidate The the tion early in December 
deputies to the National Poujad overnent, Union pour la 
ymong them retaile irti Defer ( ommercants et Artisans, a 
ans, mechani ind student (Pou iwling strong-arm group dedicated to 
vote proved iade himself didn’t run heltis xé md tax collector or 
ly entment wa No one, not even Poujade himself ted itself into 
Nearl\ S-million Frenchmen in xpected such 
ghth of all who went to the poll 


1 modern 


ubstantia! the re 


' 

i brawhng strong 
1 resounding nicct OI mo nent It platform 
When Premier I dgar laure announced | 


ad entirely of demands for ta 
1956 
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‘s re 


WHERE TT ALL BEGAN 


jade’s bookshop, in town in western France 


Pierre Pou 


1 new constitution 


da il] for 
ly trong executive would pr 


duce the Assembl t m 


ht a noisy, rough-and-tough 


klin 4 


omectiin 


i oncentrated on he 


ti mecting mad 
t } to ph wal 
| 


* Fascist 


lence 
Habits—In brane thr 
labeled neo-I 
bullvin oft tax 
opponents 4 ’ 
ch of Fascist movements Ku 
known for thre 
ritten a oe 


Pou 
imi t 
ollector md 


reminder of 


! © generall 


decades 
nfused book 
Chose Combat—that 
ent of Hitler Mein Kampf 
t publi edition of his weekly 
brench Br crhood it 
France with heavier anti 
Poujadist 
Poujade admit 
losely linked 


l rancaise in org 


h ive 
that 
with the 
mization 


rronsm im Al 


om than 


! in counter-te 
d Morocco 

de, who tosses off political state 
istially, doesn’t mind this kind 
ipport. Tle savs he welcomes sup 
t from Comrunuist incl =F ascists 
to prevent the middle class 
ezed out of existence 

Rebellious Origin 

ment 4 fill too 
te the 


he ne 


Probably the 
ba ed 
iscIsm Its 

rebclhon 


how it grew 


narrowly 
name of neo-l 
is an organized = tax 
ts the lo sec 
look at the 
the French small busimessmen’s 

ibout it 
Some two-thirds of the 
crnment tux 
direct taxation and 
the totals 


byw Ire 


you 


French tax system 


French gov 
from m 
one-half of 


government 


receipts conn 
nearh 
collected for the 
ich industry 


ind business im the 


30 


taxes. 
the taxes that small French 
like Poujade’s book and 
paper shop, successfully evaded for sev 
eral Financial experts believe 
that many of the small enterprises— 
there ar 2-million of them in 
lrance with less than six employees 


form of turnover or transaction 
These wer 
businesses, 


yvcalrs 
about 


have managed to stay in business only 
thev have evaded taxes 
In 1953, when the French 


ment began to tighten up tax 


because 
govcrn 
collec 
tion tax evaders of Poujace sort 
felt the heat Local tax office 
the nght to go through a shopkeeper’s 
find what he owed for all 
levies—personal and 
well as the 


mall 


won 


books to 
kinds of business 
taxe i 


1954 


impo 
tar Bi 
wer the ountr 
lenth lax collector 


In hundreds of case 


turnovel 
businessmen all 
were objecting vio 
were 
local 
banded together to den 
rece to their records 

¢ Cash Basis—Thi pre-clection 
Some think 


omething to be said for its 


beaten up 
tradesmen 
tax m pector 


Was 
Pouradi il observe 
there 
protests considering the air of 
that has hung over 
tem for so long Also 


imcdirect tax receipts are used for public 


corrup 
tion hrance tax 
much f the 
nvestment or for relending to bie busi 
rv Small 
inv of these vet they're 
unable to borrow mone 
in il banks because of 
redit control 

¢ Anti-Intellectual—Novw 

ha uutgrown its 
himself ha 

nothing 


cldom qt 
virtually 


from com 


busimessmen 


funds 


government 


Poujadi mM 
beginning 
given it the 


movement 


Poujade 
ur of a “know 
opposed to all 
held 
government coaltions 


cut thi 
Their best hope 


educated or have 
un the veak 


thead in France 


ho are pOWwc! 
move 
down to size? 
the fact that 
ind big labor 


brance bis bu l 
both pay 


opposed to 


whic h 
strongh 
they 


the: taxe in 


Poujade In France usually win. 


A POLITICAL FORCE, Poujade, at head- 


quarters, ponders movements future. 


Excise Changes 


Congress is starting work 
on proposals to comb the red 
tape and inequities out of 
these taxes. 


One of the most complex tax meas- 
ures up for this 
one that most businessmen haven't even 
heard of. Reason: It’s the proposal to 
make scores of 
levying excise taxes 

I'he idea is to make the bookkeeping 
otherwise more equita 


consideration year 1S 


technical changes in 


easier or the lev: 
ble for the 
the tax from him or changing the rate. 
¢ The Sort of Thing—This weck, the 
Dept und the staff of the 
Joint Congressional Committee on In 
ternal Revenue ‘Taxation submitted to 
the House Ways & Means Committec 
which originates all tax legislation—a 


taxpayer without removing 


Treasury 


50-page pamphlet of technical changes 
that both staff 

Some changes up for consideration 

Exemptions. Manufacturers and 1 
get a 
exemptions 
that don't 
track Thi 
state and loca 


iwreed upon 


svstem for 
from the tax for 
in the 


would 


tailers would uniform 
gyctting 
articles 
channels of 
sales to 
iles for export 

Stamp 
transfer taxe 
ket \ ilar 
recommendations 


normal 
affect 
governments, 
ind the like 

taxes. Stock 
should be 


rather 


move 


issuance ind 
based on mat 
Other 
made on the 


than par value 
Wwcr'tc 
pplication of tax stamps, on permitting 
Stock 


taxe bi 


Exchange 
daih permitting 
tobacco and cigar manufacturers to pay 
daily, 
id mce 
Manufacturers. Electric fans should 
if they are for household 
use. Radio and TV components should 
be taxed only if they're 
entertainment. Tax« 
machines that are 
greater than the 
would apply if the machines 
Cooperative advertising. ‘lax 
ment of mone 
dealer advertising should be 
© Political Angle—Th 
hearing immediately plunged into poli 
ti however Democrats asked 
took firm 


loss Nn 


clearinghouses to pay 
check on 
their taxes rather than by buying 
tamps m 


be taxed onh 


for sets used for 
paid cn busines: 

leased should not be 
imount of the tax that 
sold 
treat 
spent for manufacturer 


were 


cased 


opening day’ 


caster 
stand 
revenue on anv of 
changes at the 


the Treasurt uch a 
igainst an 
these tax time 
Pres. Fisenhower was recommending 
that farmers be relieved of the 
: federal CXCIM 
farm 
Treasury about 
Dan Throop 
Treasury Secr 
denied that the 


ruled on this recommendation 


Same 


present 
tax on gasoline used 
would cost the 
$60-million a year. 
Smith 
George 


on the which 


issistant to 


Humphre v, 


| reasur' had been over 
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i ad ee ee ee 


ow Small Business Bosses 
Can Cut their Losses | 


by Mr. Friend! 





“My business is small,” said Mr. Bogram, 





“1 can’t afford a safety program. 
I'm president, manager, buyer, too... 
How many things can one man do? 
Unless a thing has money in it, 


I'm too busy... 


R. FRIENDLY proves beyond doubt that there 


M is gold in American Mutual's accident pre- 


vention plan which he calls “PRODUCTION WITH 


OUT ACCIDENTS IN THE 
points out that profit can be increased as surely 
by reducing costs as by selling more products. And 
best of all, it is a cost-reduction plan that a small 
business executive Can put into practical Operation 


with a minimum of personal detail. 


AMERICAN MUTUAL alin 


Service from salaried representatives in 77 offices! 
Savings from regular substantial dividends! 


I'm agin it! 


SMALLER BUSINESS.” He 


oe 


Fourteen information pac ked booklets have been 
prepared to provide a practical step-by-step guide 
toward a working understanding of accident con 
trol. The program is available to all American 
Mutual industrial policyholders without charge 
Business owners tell us it is one of the most valu- 
able contributions ever made by American Mutual 


Safety engineers 


For an illustrated brochure describ- 
ing this valuable series, write today 
to: American Mutual Liability Insur- 
ance Company, Dept. BW, 142 
Berkeley Street, Boston 16, Mass. 


Giese swenican ew ‘ ae y ingueence wren 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
\ 
\ 
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WORKMEN’S COMPENSATION . . . AUTOMOBILE .. . ALL FORMS LIABILITY INSURANCE .. . GROUP ACCIDENT AND HEALTH-HOSPITALIZATION 





NEW ROTARY TRUCK LEVELER 


saves loading costs 
and dock space 


HANDLES ANY HIGHWAY CARRIER AT ANY LOADING DOCK 


® Quickly levels any truck bed at dock height so pallet trucks and 
other materials handling equipment can move in and out with 
Trt spec d and safety 
lukes no space... installed in driveway in front of dock, leaving 
dock platform completely free of obstructions 
10,000-lb capacity, 24” travel handles any highway carrier at 
iny loading dock 
Raised center curb section guides wheels onto runways for fast, 
iccurate truck positioning 
Dependable, economical hydraulic operation by Rotary Oildraulic 


electric power unit 


For new or old buildings 


Phe Rotary Truck Leveler is easily, in prevent use of ramps. Changes in ma- 
expensively installed in any building terials handling systems or equipment 
It is the ideal equipment for docks will never make the Rotary Truck 


where construction or space limitations Leveler obsolete. Mail coupon below. 


Mail coupon for new catalog tm 
‘We 


Rotary Lift Co, 
1145 Kentucky 


Memphis 2, Tenn. 


Send complete data on the 
Rotary Truck Leveler to 


Name 


Mcnufactured by 
ROTARY LIFT CO., MEMPHIS 2, TENN. 


Specialists in 
oil-hydraulic lifting devices. 


Addr SS 


wore or ere re ee er ee rr 





BUSINESS BRIEFS 





Looking back on 1955: The Commerce 
Dept. says spending for new construc- 
tion was nearly $42.3-billion for the 
year, up 12% and the ninth straight an 
nual record Soft coal production 
rose 18%, to 465-million tons, the 
National Coal Assu. reports. 
Freight carloadings were 37,553,543, 
savs the Assn. of American Railroads, a 
gain of 11.7% over 1954. 


And on November: Seasonally ad- 
justed, personal income for the month 
hit an annual rate of $311.4-billion, 
topping October by $2.2-billion, the 
Commerce Dept. reports . Business 
inventories climbed $1.2-billion, reach- 
ing $82.6-billion at the end of Novem 
ber The Fed savs consumer credit 
rose to $27.2-billion during the month, 
up $284-million Individual sav- 
ings went up a bit earlier, with $3.3 
billion more crammed into the collec 
tive sock during the third quarter, ac 
cording to SEC Earnings of Class 
I railroads slipped to $80-million in 
November, $10-million below the pre 
vious month, says the Assn. of Ameri- 
can Railroads 


Looking ahead to 1956. ‘The 
boosted (to $1 an hour) minimum wage 
will bring price rises in food, clothing, 
and tobacco during the year, the Agn 
culture Dept. thinks Record 
furniture sales for the first half are 
foreseen by trade sources. The annual 
record was sct last vear, with close to 
$2.3-billion estimated 


One less McGinnis crown. The busy 
president of the New York, New fla- 
ven & Hartford, Patrick B. McGinnis, 
wants to withdraw his request--to the 
ICC—to become president of the Bos 
ton & Maine as well. McGinnis asked 
to withdraw when an ICC examiner 
refused to defer hearings for a month. 
Usually, ICC is willing to grant such 
requests. 


Kaiser expansion into the manufacture 
of aluminum end products is strongly 
1umored in San Francisco. The move 
would be a major policy change for 
Kaiser Aluminum & Chemical Corp., 
which has stuck to semi-finished ma- 
terials, in contrast to Alcoa and Rey- 
nolds Metals 
7. 


The biggest gets bigger: Fruchauf 
Trailer Co., largest U.S. maker of 
trailers, has bought out Strick Co., said 
to be No. 3 in the trade. Strick, with 
plants near Philadelphia and Chicago, 
pioneered the use of plastics in trailers 
BW—Feb 19°55, p66). 


BUSINESS WEEK © Jan. 14, 1956 





See what adhesives are doing today! 











Taking the noise out of sound 


motion 
And 


EC-1000 make a room that is quieter, easier 


With movable wall panels, like those pictured . no production line slowdown 


above, you can build a room anywhere once installed, walls treated with 


in the factory, in the office, in the laboratory. 
But the new room would be impractical to work in, relatively unaffected by externa! 


noise and vibration. 


See what adhesives can do for you... 


unless it were protected from outside vibra- 
tion and noise. That’s where 3M comes in. 


EC-1000 is a vibration and sound damping 
coating that withstands high temperatures 
directly after application. Immediately after 
EC-1000 is sprayed on the back side of the 


Perhaps you have a production problem 3M 
can help you solve. A 3M field engineer 
will be glad to consult with you on your 
specific requirements, Or, for a free booklet 


on cost-cutting 3M adhesives, write 4M 
11, 417 Piquette Ave., Detroit 2, Mich 


metal panels, they are primed and run 


through the baking ovens! There’s no lost Dept 


ADHESIVES AND COATINGS DIVISION MINNESOTA MINING AND MANUFACTURING COMPANY 


ai? PLQOUETTE AVE OETROIT 2 mMicwH @ GENERAL S 8 UL 6. MINN @ EXPORT f + 5 ] ¥ 17. y . ANADOA 
OU v . 


TAPES @ “SCOTCH” BRAND 


IUN Re net 


MAKERS OF “SCOTCH” BRAND PRESSURE-SENSIT NG TAPE @ “SCOTCHLITE” ora 


eFLEecT € sHeer 603M" AGRAGIVE PAPER ND < TH “3M” AOHESIVES Ant OATINGS oe ‘ ' SAN ese 3m" nem P 





NEW! Victor Calculator 





Exclusive: Fully automatic multiplication... 
automatic constant lever... total transfer feature 


The fabulous new Victor Mult-O-Matic is the 
only machine with completely automatic multi- 
plication from one simple set of keys. 

Multiply figures as you would write them—only 
the multiplicand, multiplier and answer, properly 
identified by symbols, are printed on the tape. 

The simplified automatic constant lever lets you mul- 
tiply the same figure any number of times without 
re-entering that figure each time 

The new and exclusive total transfer button lets you 


VICTOR ADDING MACHINE CO., CHICAGO 168, ILLINOIS 
Manvtacturers of Business Machines, Cash Registers, 
Business ond Industrial Systems, Electronic Equipment, Electri-Cars. 


Exclusive 
Automatic 
Censtont 
lever 


Exclusive 
Tetal Transfer 
Button 


7 


retain a total in the machine so that it can be multiplied 
by another figure. 

The Victor Mult-O-Matic is the perfect answer for all 
your figure work — it multiplies, adds, subtracts, divides. 
It’s designed to save you time — for inventory, payroll, to 
check and extend invoices, figure discounts, percentages, 
proration problems, operating statements. 


Don’t wait. Call for a free tryout! Look under “V” for 
Victor in Adding Machine section of your classified 
phone book. Or write Victor. 


Exclusive 
Select-O-Matic 
for Automatic 

Totaling 
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The talks that will lead to Eisenhower's 1956 decision are under way, 
and you can spot some of the men who will have influence. 


There’s the Cabinet Big Three—Humphrey of Treasury, Dulles of State, 
Wilson of Defense. All are top Presidential policy men. 


White House staffers will be listened to—such men as Sherman Adams, 
the assistant to the President, and Press Secretary James Hagerty. 


Party leaders will be brought in, including House Leader Joseph Mar- 
tin, Senate Leader William Knowland (even if he is out of step), national 
chairman Leonard Hall. Possible successors are expected to have a say, too. 
These include Vice-Pres. Nixon, Chief Justice Warren, and ex-Gov. Thomas 
Dewey. 


And then there are personal and family advisers—Dr. Milton Eisen- 
hower, the President’s brother; Gen. Lucius Clay, a long-time personal 
friend, and George Allen, Gettysburg neighbor and former Roosevelt-Tru- 
man aide. Of course, there’s Mrs. Eisenhower, once against a secund term, 
now not so sure. 

mame 


Eisenhower will make up his mind by March. That’s the current pros- 
pect. By then, he will have a conclusive medical report. He will have tried 
out a pretty full work schedule. And the talking will have served its pur- 
pose. The decision will be Eisenhower's. It’s the sort of situation where you 
get all the advice you can, but in the end must make up your own mind. 


Announcement of plans may be delayed longer. The matter of timing 
is important, whether the decision is to run or step aside. 


Meantime, the speculation will go on. Right now, the he-won't-run 
stories have replaced the he-may-run stories of a few weeks ago. 


Guessing is going on furiously, although facts are still short. It’s easy 
to see why opinion that a second race is out is on the rise, even though 
the evidence to date justifies no hard and fast conclusions. 


Eisenhower made a tentative decision. He didn’t come right out and 
say so. He implied it. Feeling has been that an early answer would be “no.” 


But his mind is open to change. He commented that his mind was not 
fixed to such an extent it couldn’t be changed. 


The big doubts grow out of another comment. The President was 
reminded that in August (before the heart attack) he said that health would 
be an important factor in his 1956 decision. He was asked if health would 
be an even bigger consideration now. Eisenhower didn’t just stand on a 
“yes” answer. He went on to point out that the nation and the world accept 
the fact that changes in government may come every four years. Then he 
added that unexpected change is a startling thing. 


The he-won’t-run line will be challenged to the end. The he-will-run 
side of the debate musters some good arguments, too. One hinges on the 
indecision to date—the fact that Eisenhower has said his mind isn’t fixed 
to the point where it can’t be changed. Another is that the President will 
send to Congress legislation to reduce the daily load at the White House. 
But what the hopeful guessers count on most is the program that Eisen- 
hower sent to Congress. Politically, it’s a broad program, keyed to the 
Eisenhower policy of being liberal with people—social benefits—and con- 
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servative with the economy. The he-will-run side argues that this program 
is so tailored to the Eisenhower personality that it must mean that he 
intends to run. 


The Democrats are on a tough spot. 


They don’t know whom to fight. Most of them feel Eisenhower won't 
run. But they aren’t sure. They have always heen afraid of going after 
Eisenhower personally. Yet if he runs, they will have to take him on. They 
are stymied. 


And they lack issues. It’s hard to work up voter sentiment on foreign 
affairs when the guns are quiet. On the home front, times are good, jobs 
are plentiful, pay is high. Eisenhower’s program has something for about 
every segment of the economy—the young (school aid, child welfare), the 
old (housing aid), the sick (health re-insurance), labor (Taft-Hartley amend- 
ment and minimum wage coverage), farmers (more support of income), 
minority groups (a new commission on discrimination), highway users (more 
roads), businessmen (a balanced budget and fiscal sanity), and on down the 
line. . 

— 9. 

The Democrats’ idea will be to offer more than the Republicans—on 
farm aid, schools, highways, etc. The backdrop for it all will be the charge 
that business has too much voice in Washington, at the expense of the 
working man and the farmer—the remainder of the economy. 


The gamble is that the President won't run again. Here’s the current 


figuring among Washington’s political observers. 


Eisenhower will beat any Democrat, if he runs. Democrats will argue 
publicly against this. In private, most of them agree. 


The GOP will lose its advantage with anyone else. That’s the usual 
conclusion in political circles, and it’s supported by polls. 


Nixon is losing ground in the polls. They show him with less support 
than last fall, shortly after Eisenhower's illness. 


Stevenson runs highest on the Democratic side. Recently, he has 
increased his straw-vote lead over Nixon. 


Justice Warren generally is rated a better vote-getter than Nixon. But 
friends doubt that even Eisenhower could persuade him to leave the bench. 


Ex-Gov. Dewey of New York will be mentioned more often, if it 
develops that Eisenhower ¢an’t be persuaded. He has had nothing at all to 
say. But Washington keeps him in the picture. He probably had more to 
do with getting Eisenhower the 1952 nomination than any other man in the 
party. 


Eisenhower's bid for farm support is his biggest concession to politics. 
The President backed Agriculture Secy. Benson on keeping price props 
flexible—keyed to supply and demand. The new approach is by way of direct 
subsidies. 


The approach is to support income—pay farmers, either in cash or 
kind, for retiring acres from production of the surplus crops. It’s not new. 
Parts of it were originated by the old New Deal, under the Triple-A. Other 
parts come close to the Democratic Brannan Plan, which the GOP rejected 
in the past. The outcome isn’t sure. 
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Properly engineered 

color plan throughout plants 
of The Martin Company 
provides better working 
conditions that increase 
quality and quantity 

of output and improve spirit 


and enthusiasm of workers. 





Pittsburgh COLOR DYNAMICS 
increases productive efficiency in famous aircraft plant 


ETTER seeing conditions increase 

productive efficiency. More pleas 
ing work areas improve the 
and enthusiasm of supervisory and 
hourly personnel alike! These are the 
benefits resulting from the use of 
Pittsburgh COLOR DYNAMICS in 
The Martin Company, Baltimore, 
Maryland, world-famous pioneer of 
the aviation industry 


spirits 


These huge factories, with five million 
square feet of floor space, produce 
many types of military aircraft as well 
as tactical missiles, rockets and numer- 
ous other items for the armed services 


The new color plan for these plants 
was carefully chosen according to the 


principles of COLOR DYNAMICS 


Colors were selected for interior walls 
and ceilings to raise the light level in 
all working areas. Stationary as well 
as moving parts of machines were 
given colors that permit the operator 
to focus his attention on his task with 


GET AN ENGINEERED COLOR STUDY OF YOUR PLANT—FREE! 





less eye strain. Safety colors on motor 
: 

ized equipment and trafic lanes have 

reduced danger of time-loss accidents 


The Martin Company's satisfaction 
with COLOR DYNAMICS is best 
summarized by G. T. Willey, Vice 
President in charge of manufacturing 


“We believe we successfully 
attained our objectives with COLOR 
DYNAMICS. Both quality and quan 
tity of our output have increased, The 
improved surroundings have 
morale among our working force 
The pride our employees take in their 
environment is reflected in their eager 
ness to keep work areas clean, thus 
simplifying housekeeping 


have 


raised 


“The colorless and uninspiring whites 
and grays we had collected dirt easily 
We believe our present colors will 
cost us less to maintain. Thus the 
additional benefits we derive from 
COLOR DYNAMICS are a highly 
gratifying plus value 


Send for a Copy of This FREE Book 


@ Send for our free book which explains simply 
and clearly what COLOR DYNAMICS is and how 
to apply 
deas. Better still, call your nearest Pittsburgh Plate 


Glass Company branch and ask to have a repre 


sentative make a comprehensive er gineered color 


Pittsburgh Plate Glass Co., Paint Div., 
Department 6W-16, Pittsburgh 22, Pa. 
without cost or obligation Please send me a FREE copy of 
LOR DYNAMICS 


ts principles. It contains scores of practical study of your plant 


Or mail this coupon. aur 


PirTSBURGH PAINTS 


P PAINTS « GLASS « CHEMICALS « BRUSHES © PLASTICS « FIBER GLASS : 
PITTSBURGH PLATE GLASS 


IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 


ve your representative 
POYNAMIC* vey 


my 


COMPANY 
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4 (2 units) 
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More Seclionized philemalion by Cove 
Tractor | 
Differential Housings 
from Rough Castings 
to Assembly! 
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46 pieces per hour at 100% efficiency. 


225 foot Sectionized (segmented) Transfer-matic of 4 
sections. 


313 operations: 19 milling, 7 cross-facing, 110 drilling, 
17 boring, 72 chamfering, 4 spot-facing, 8 reaming and 
76 tapping. 


Ali parts in Cross machines—even tooling details—are 
made to interchangeable tolerances for fast, easy main- 


tenance. 


Other features: Construction to JIC standards; hardened 
and ground ways; automatic lubrication; hydraulic feed 
and rapid traverse except tapping; individual lead screw 
for tapping. 





Established 1898 — 


THE co 


Final tn Automation 


SETROIVT 7 MICHIGAN 











Without air. life stops 


... for vou and for industry 


A CLOUD 18 probably the nearest we come to 
ir, because air is mace ip ol a mixture of in 


ime The ‘ ist’s 


from each other and put to work in a variety of Wiys, 


however, can be sepal ited 


OXYGEN, the most vital is about 21 per 
ent of the “air. We all know how it helps sick people 


compl ists 


et well, but perhaps do not realize that steel and other 

mayor industries could not operate without the same 
oxygen in tremendous quantities 

About (OU per cent of tir is nitrogen lood processors 

e nitrogen as an itmosphere to protect freshness and 


flavor ol flood 


FIVE “RARE” GASES, argon krypton neon, helium, 


ind xenon—make up the remaining one pet cent. They 


ire rightfully ealled rare. For ex umple there is only 


one cubic foot of xenon in every ten million cubic feet 
of air. These gases are essential in making electric 
lights, in welding processes, and in refining new metals 


such as titanium. 
FOR MANY YEARS, the people of Union Carbide 


have been taking the air apart and finding new ways in 


which it can help in making a better life for all of us, 


FREE: Learn how ALLOYS, CARBONS, GASES, CHEMICALS, 
and PLASTICS improve many things that you use. Ask for 
° Produc ts and Pros ‘ sses” hooklet Vv. 


T ‘ 
Union CARBIDE 
ANP CARBON CORPORATION 
EAST 42ND STREE1 UCC NEW YORK 17, N. Y 


In Canada: UNION Cannipe CANADA Limirep, TORONTO 


UCC's Trade-marked Products include 


LINDE Oxygen and Rare Gane 
SYNTHETIC ORGANIC CHEMICALS LINDE Silicone 


Prest-O-Lite Acetylene ELectromer Alloys and Metal 


BAKELITE, VINYLITE 


Dynel Textile 


ind KRENE Plastics 
Fibers PyYROPFAX Gas 
HAYNES STELLITE Alloys 


EVEREADY Flashlights and Batteries 
UNION Carbide ACHESON Electrodes 


PRESTONE Anti-Freeze NATIONAL Carbons 
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Preferably in Paper or Paper P 


fidence to president, ¢/o 


VY 7is3 Times 


esable carry forward tax loss, Write full particulars in con- 


stantial 














FOR SALE 


5 vear partial deferment possible. Opportunj 
investor 
$7,500,000 or more. This is an old establis 

in strategic location, Sales over $20,000,000 and earnings 
$5,000,000 before taxes or 37% of capital funds. Initial 
payment $5,000,000 cash plus. Management which will 
continue in operation is first class and with excellent 
affiliations. A constantly expanding business in sales and 
profits. Please save your time an ours—Principals only, 


Box L-87. The Wall Street Journal 


or liquid company w@ 











Substantial inventory, 
equipment of large cloth) 


turer. Large six-figu 


BOX K-16 











FOR SALE 


buildings 


THE WALL STREET JOURNAL 





and 


industry. 











All capital stock 
position engaged 
metal business or anything pertaining to sczap 


Replies confidential 


THE WALL STREET JOURNAL 


BOX 1-105 

















Tax-Loss Mergers Bloom Again 


Business 
ving and selling of companies that 


is picking up again in the 


ive tax-loss credits. You see more ad 
crtisements like the 
ports of 
( lor example 
e Mohawk Carpet Mills, Inc 
Alexander Smith, Inc 
merged name of Mohasco Industries, 
Tin (BW—Jan.7'56,p76) Alexander 
Smith had close to $30-million in tax 
loss In the surviving company, Mo 
hawk stockholders are 
¢ Glen Alden Corp.'s purchase of 
Ward LaFrance Truck Corp. (BW 
Dec.31°55,p26). Glen Alden, once ex 
clusivel 


ones above, more 
mergers that involve tax 
, and 
under the 


majority owners 


1 coal producer, has been us 
ng its tax credits in its acquisition of an 
iir-conditioning business and 
Ward LaFrance’ 
ipparatus 

¢ Textron American’s purchase of 
Kordite Corp., a plastics company with 
iles of more than $10-million a year 
BW —Nov.5’55,p140). Textron is help 
w finance expansion through 
from its $30-million tax-loss carry-for 


now 
$9-million a vear busi 
rm in fire 


credit 


e Losses Are Assets—Trading in com 
inies with red ink on their books is a 
ld as high tax rates. Today it’s based 

rovisions of the federal tax law that 
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permit moncy losing companies to us 
thei vear as an offset 
against profits of up to two years past 
or five future 


losses in one 


years in the 

For another company that is making 
money right along, such an offset of 
profits for tax purposes can be valuable 
cancel out taxes 
on an equal amount of profit 

When World War II pushed both 
profits and corporate income tax rate 
to evel credits 
valuabl The 
companies that were cashing in on the 


the loss credit can 


higher levels, tax-loss 


suddenly became more 
war boom found themselves in high tax 
brackets that fell by the 
found themselves with an asset the 
compani¢ 


those wayside 
ri h 
their tax-loss credit 

¢ Postwar Clampdown—After the wai 
trade in got still 


sought to diversifi 


wanted 
tax-loss companies 
brisker as companic 
ind expand. The tidal wave of merges 
caught the 
revised the tax laws in 1954 to clarifs 
the rules on tax-loss mergers—and to 
bar the deals that seemed to be 
ertly at tax e 
lor a vear or so, trafic in tax-lo 
mnpan fell off The ad ind th 
merge! 
Now 


hy id a good 


ittention of Congre which 


bitin 


sion 


mnouncement got parser 


however orporate tax 


han c tht 


expert 


inalvze the 


and they're 
ihead again with merger 


revised rules ready to go 
involving tax- 


loss ituation 


|. Tax Shelters 


As long as tax rates 
will make 
take advantage of 
the law set 


remain high 
extra effort to 
shelfer that 
But the line 
which 


businessmen 
ever 
up for them 
is narrow between tax avoidance 
is legal—and tax evasion—which 1s not 
legal. And even the deal: that look 
traight-forward can 
hifting 


decision ind 


most simple and 
fall into complications in_ the 
world of tax law, court 
idmuinistrative 
That vhy tax experts are often ret 
icent about tax-loss merger No mat 
ter how confident they feel about the 
of a given deal, they don't relish 
ittention from the Internal Re 
Service that might lead to (1 
interpretations of the law 
tion of company a 


binane i fl iws 


the number of 


interpre tation 


purits 
voT 
tough 
or (Z) am 
mute mspe counts in 

h of te 
Thu 

| 


the ad rti 


merger ind 
ing of tax-lo compan ire 
indication of the 
ot lo ituation 
resent 


* Interpretation 


7 j mrrace volume 


which are gomg on 


Ahead—lor the mo 
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“WOW! What happened 
to our labor cost 
on this run?” 


How often - 
have you asked this? 


and how recently — 
There are 
The 


can sky 


a lot of possible answers. 
important question 18: 
rocketing costs happen again, or 
have the causes been corrected ¢ 


Could this be your answer? 


Cracks run up labor costs if you don’t 
find may 
have a batch of castings or forgings 
with cracks that nobody found until 
had 
machining and finishing. . 
heat treat .. 
handling, cleaning 


them early enough. You 


wasted in 
. a “bad” 


. or improper grinding, 


costly hours been 


Low-cost inspection with Magnaflux’ 
Methods ‘ helps 


you find them before parts are run 


finds all cracks. . 


and finished in quantity, only to be 


scrapped. It saves many times its 


modest cost. 


Ask to have a Magnaflux engineer 
give you the facts — or write for new 
booklet on LOWER MANUFACTUR- 
ING COSTS 


MAGNAFLUXK CORPORATION 
7306 West Lawrence Avenve 
Chicago 3}, Hlinois 


New York 36 . Pittsburgh 36 
Cleveland 15 * Detroit 11 * Dallas 19 
Los Angeles 58 


MAGNAFLUX 


42. Management 
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ment, tax-wise management men are 
working out mergers under the 1954 
law revision without the guidance of 
full imterpretive regulations from the 
Internal Revenue Service and without 
any court, tests of the new provisions 
However, IRS has been working on new 
regulations for the past year and a half, 
and these are still due to be published 
¢ Simple in Principle—In principle, the 
tax law affecting business losses is sim 
ple enough A company that 
money one year 1s to clanm a 
refund for taxe 
two preceding year 
profits it 


loses 
allowed 
paid on profits in the 
ind to deduct from 
may make in the following 
hive years 

Suppose the ABC Co. barely broke 

5 1954 and then lost 

1955 There were no 
1953 and 1954, so the com 
pany can't claim a refund, but the com 
next $4 
million it makes in 1956-60 period. 

Now uppose the XYZ ¢ orp., which 
averages $l-muillion profit each year be 
fore taxes, buys the ABC Co. and takes 
over its ABC's $4-mil 
lon tax loss wipes out all corporate in 
tax on XYZ’s $1-million annual 
profit for the next four years. Instead 
of paving $520,000 a vear in taxes (at 
the 52% rates), XYZ pavs no tax. In 
four vears it saves $2,080,000 of taxes 
money 


even in 1953 and 
‘4-million in 
proht in 


pany can keep, tax-free, the 


tax-loss credit 


come 


that it can use for dividends, 
reinvestment, of 
purchase of ABC 

One catch: to continue averaging a 
pre-tax profit of $l-million a year, the 
XYZ Corp. must cut out ABC Co.'s 


losses. Then the que stion comes up: 


even paying on the 


Was the acquisition made primarily to 
avoid taxes? 
e Toothless Law—Early in World War 
II, Congress got worried about the in- 
crease in mergers of companies that 
had tax losses and excess profits tax 
credits. ‘The lawmakers added Section 
129 to the tax annul 
any tax benefits to a company that made 
in acquisition primarily to avoid taxes 
However, the law lacked teeth, and 
the Bureau of Internal Revenue (as it 
In fact, 
it suffered a smashing defeat in a cas 
involving a 1942 tax 
1943 


code so as to 


was then called) won no cases 


year, which went 
to court in ind was decided five 
vears later 
¢ Alprosa Watch Case—This was the 
famous Alprosa Watch Co. case, men 
tion of which still brings happy smiles 
to the faces of company lawvers rhe 
Internal Revenue Bureau took it to 
court as an open-and-shut case of tax 
evasion, but it turned out to be the 
foundation of many tax-loss deals 

I'wo men had bought the stockhold 
ings of E.sspi Glove Corp., which had 
tax-loss credits. ‘They immediately sold 
I.sspi's glove-making equipment back 
to the original owners, moved the com- 
pany to a new location, and changed 
its name to Alprosa Watch Co. ‘They 
put Alprosa into the business of buying 
ind selling jewelry and claimed the tax 
under the 
in the glove busi- 


carryover benefits duc com 
pany’s previous losses 
ness 

I'he 1948 court decision upheld Al- 
prosa by finding 

¢ Esspi Glove Corp. had not been 

icquired primarily for iwoidance of 
taxes—the defendants actually did need 
i means of selling watches and they 
couldn't be penalized for choosing a 
company that had a tax-loss carryover 


e For purposes of applying tax-loss 





losses on its book 





Profits Out of Red Ink Via Taxes: 


Here’s how one company turned its losses into an asset... 


IN 1950, Chesapeake Industr es, 


That meant that on its next $10-million of profit it would need to 
pay no tax, But it was under a five-year time limit. 


so, IN 1951 Chesapeake began picking up profitable companies. 


BY 1955 i: had bought nine companies, It paid for them by (1) cash 
(2) stock trades, (3) and installment payments. 


These subsidiaries — plus Chesapeake's other three businesses — 
produced profits of $10-million in five years. 


NOW its tax-loss credit position has almost run out. THE RESULTS: 
(1) Chesapeake keeps its full $10-million without paying taxes — 
a saving of more than $5.2-million. 
(2) It has nine new profitable subsidiaries. Installment payments 
came out of profits that might otherwise have gone for taxes. 
(3) Last week it sold one of twelve subsidiaries — heavy machinery 
maker V. D. Anderson Co., Cleveland, at a nice profit. 


Inc.,, had $10-million in operating 
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to keep planes on schedule before they fly 


Operation sheets—purchase specifications 
—manufacturing and assembly schedules. 
These are typical of the paper-work needed 
to keep plane manufacturing moving along 
on schedule. Most of the leading plane 
manufacturers use A. B. Dick duplicating 
products to meet this requirement. 

Of course, it’s quite possible that you are 
not a manufacturer of airplanes. But if you 
have use for clear sharp copies of written 


A. B. DICK @ and AZOGRAPH are registered trademarks of A. B. Dick Company 


and typed material, or copies of drawn and 
ruled forms, you will find it worthwhile to 
talk with an A. B. Dick Company Distrib- 
utor. He has full information about all four 
major duplicating processes—mimeograph, 
AZOGRAPH, spirit and offset. You will find 
his name listed under Duplicating Machines 
in the classified section of your phone book. 
Or write A. B. Dick Company, 5700 Touhy 
Avenue, Chicago 31, Lilinois. 


m= AB DICK 


ST NAME IN DUPLICATING 





Typical of the parts identification marking 
problems Markem solves is this one involv- 
ing metal tail pipes. In place of costly, wrap- 
around paper labels that wouldn't stick, the 
manufacturer now prints complete label 
detail on pressure sensitive tape, using a 
Markem 26A machine. Imprints are neat 
and clear — tape stays on. If identifying, 
decorating or designating a product, part 
or package is your problem, let Markem 
heip you. Since 1911, Markem machines, 
type and ink have helped industry make its 
mark —better. They can do the same for 
you. Just write Markem Machine Company, 
Keene 33, New Hampshire. 





arose — ces 
Cotton, Rayon, Nyion 
Over $190,000 
Box L-141, The Wall Street Journal 














benefits, Esspi and Alprosa were the 
same corporation, regardless of changes 
in ownership. 

The judge then went on to issue a 
dictum (judicial comment) on Section 
129. This new section did not apply 
in the Alprosa case. But, said the judge, 
even if Section 129 had been applicable, 
he would have made the same decision. 

In law, a dictum can sometimes set 
the climate for future activities. In this 
case, it ended any Internal Revenue 
hope of enforcing Section 129, and it 
opened the door to the flurry of tax-loss 
deals that finally brought about the 
changes in the 1954 code. 


ll. Before 1954 


All through the 1948-54 period, tax 
operators were pretty sure of getting 
their tax credits accepted by the courts, 
as long as their legal procedure was cor- 
rect. Loss credits were held to belong 
to the corporations that had incurred 
them, and these companies could ac- 
quire profitable companies if they liked. 
lhe loss company technically had to 
take over a profitable one, but as long 
as it remained as the surviving com- 
pany, the law was still satisfied. The 
company might have new owners, a 
new name, and a new business, but it 
retained the tax-loss benefits 

In deference to the letter of the 
iaw, some form of legitimate business 
purpose would have to be shown for 
these moves, but this proved to be rela- 
tively simple. It’s difficult for a court 
to say whether or not added capacity 
or sales potential serves a bona fide 
business purpose 
¢ Machine Tool Cases—The Korean 
War period gave rise to some interesting 
business combinations 

Three companies with lots of red ink 
on their books were Liberty Magazine, 
Garrett Publications, and Carling Red 
Cap Distributors. They were taken 
over by a New York investment group 
ind used to purchase three profitable 
machine tool companies. Their names 
changed respectively to Baker Bros., 
Inc., Brubaker Tool Corp., and Hendey 
Machine Co 

\t that time, machine tool companies 
were making big profits but were pay 
ing heavy excess profits taxes because 
of their relatively low EPT base. The 
new combinations allowed the investors 
to rake in profits that would otherwise 
have gone to the Bureau of Internal 
Revenue, to build up the value of the 
machine companies, and to look for- 


ward to selling of someday at a capital 
gains rate. 

e Textron and Kaiser—Iwo of the 
more dramatic tax shelter operations m 
this period were Royal Little’s early 
development of Textron and Kaiser- 
Frazer's 1953 merger with Willys-Over- 
land Motors, Inc. 

Little, who just about wrote the book 
on tax shelters, made use of tax-loss 
companies, tax-free foundations, and 
capital loss transactions in the under 
valued textile industry to build Tex- 
tron, Inc., into the big (sales of $210- 
million last year) Textron American, 
Inc. The merged company still has 
about $30-million in tax losses on its 
books. 

Kaiser-Frazer went into the Willys 
merger with about $31-million in tax 
losses on its books, while Willys had 
made $18-million in 1952, on which it 
had paid $12-million in income taxes 
and excess profits taxes. Willys could 
afford to sell to Kaiser for less than 
book value, then get part of this back 
from the Treasury as a tax refund on 
the capital loss. Kaiser-Frazer acquired 
valuable productive assets at a very 
low cost, with the prospect that future 
profits could be kept tax-free to pay 
off debt or build up capital reserves 
«One Ingredient Left Out—In_ the 
Kaiser-Willys deal, one thing went 
wrong: The merged company neglected 
to earn a profit, at least until 1955. 
This experience reminds management 
that the virtues of a tax-loss company 
are illusory whenever further losses 
can’t be eliminated 

A couple of weeks ago, Kaiser 
Motors, which now has a $75-million 
tax loss, announced a stock reorganiza- 
tion plan that will bring the bank 
credit and earnings of other Kaiser 
holdings to boister the auto company’s 
finances. 


il. Under Present Law 


The 1954 revision of the tax law 
by Congress had two aims: (1) to clear 
the path for legitimate mergers and 
(2) to stiffen the barriers against out- 
right tax avoidance schemes 

Congress worked toward the first goal 
by liberalizing and defining the situa- 
tions in which a company can step 
into the tax shoes of a predecessor. 
For the first time, a profitable company 
1S permitted to buy a loss company 
and make use of its carryover credits 
without going through the legal fiction 
of making the loss company seem to 
take over the profitable one 

It worked toward the second goal 
bv strengthening the old Section 129 
and by adopting two rules—the 50% 
rule and the 20% rule—on company 
acquisitions and reorganizations. Be- 
hind these rules was the idea that a 
tax-loss credit is intended to benefit the 
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Armstrong adhesive bonds plastic 
laminates in less than three minutes 


With Armstrong D-253 Adhesive, you can strength. It bonds plastic laminates firmly 
turn out laminated panels for desk, table, permanently—and instantly. The tough, flex- 
and counter tops on an assembly-line basis ible D-253 bond also has high shear strength 
The process 1S as simple and speedy as and excellent resistance to moisture 

this: spray or roll D-253 on core and skin For more information on D-253 send for a 
sheets, force dry for a minute or two. and copy of our 36-page Adhesives Manual. Arm 
assemble your laminate. One pass through a strong Cork Company, Industrial Division 
pinch roll, and the panel is completed. The 8001 Indian Road, Lancaster, Pennsylvania 
whole job takes less than three minutes! No In Canada, 6911 Decarie Blvd., Montreal 
curing time necessary. No jigs, clamps, o1 


presses. Your finished laminate is ready to Arm st rong 


be drilled, cut, or shipped immediately 


952 ‘ P 
D-253 is an air-drying thermoplastic ad ADHESIVES + COATINGS + SEALERS 


hesive with exe eptionally high dead-load used wherever performance counts 





Raven F. Peo, President 
HOUDAILLE INDUSTRIES 


Inc 





Low-cost production through modern auto The automotive industry is only one of Houdaille 
mation, wherever po ible, is the hevnote many which keep Houdaille buev, but for 
in Heowedaille 2 plant Well dispersed this industry slevme Pheosncdaakle 
Houcdaille’s locations save further time and shook theorbers ur cleaners 


inventiveness, research and 
manulacturing facilities serve aviation in 
Doan ran poe rs, }" ace and wat supplying all type « aol air 


md other eraft with hydraulic equipment and vibra 
money by manufacturing products within units have helped te 


equip nearly 100 mil tion dampers, and military planes with 
lion cars and trucks during the last 30 years 


quick delivery range automatic weapons 


AVIATION: HYDRAULIC EQUIPMENT, SHIMMY DAMPERS. FLUTTER T ’ 
AMPERS AND VARI-FLO PUMPS AUTOMOTIVE: SHOCK ABSOREHERS H ( ) L 1) A | L, L, ke 

BUMPERS, AIR CLEANERS, FENDER PANELS, BRAKE LEVERS, DOOR 

LOCKS, SEAT ACTUATORS. S8FRIGERATION: Kk VAPORATORS AND 

CONDENSERS. LUBRICATING KQUIPMENT. PROJECTILES AND SMALL ARMS 

FPORGINGS: HAND TOOLS, SILENCERS STONE PRODUCTS. 


PLANTS 





DAILLE 


has a new name 


---and greatly expanded metal-working facilities 


for manufacturers who need help 


Hi udsitte Industries, Inc. is the new 


name of the company which since 1929 has 

been the Houdaille-Hershey Corporation. 
More than the name is new. Our capacities 

have been greatly increased through the acqui- 


sition of Frontier Industries’ four businesses. 


Our 12 plants, which produce millions of 
precision parts and completed products, are 
shouldering additional mass production loads. 

There’s room for still more contract work in 
our factories. And there’s a place, too, for still 


more industries under the new Houdaille ban- 


New leadership is bringing wider diversifica- ner...industries whose assets and earning pow- 


tion beyond the aviation, automotive and refrig- ers might be enhanced through the merging of 


eration fields long served by Houdaille. their facilities and ours. We invite discussions. 








At the service of all industry i+ Houduille’s 
The mist 


Houdaille'’s complete engineering anil 
testing facilities have helped: solve many 


For diesel and steam engine manufactur- 


ers, as well as for makers of lathes, com- Research & Engineering Center 


pressors, printing presses and other lubrica- problems for refrigeration manufacturers modern electronic, hydraulic, chemical 


tion-thirsty machines. Houdaille’s Manzel and have led to the production of mil metallurgical and acoustical testing equiy 


Division long has been a leading produc er lions of evaporators, condensers, freezer ment is ¢ mployed in product Hnprovemen 


shelves and cabinet cooling plates 


INC, 


of force-feed lubricators. and new product deve lopment 


INDUSTRIES, 


Formerly Houdaille-Hershey Corporation 


EXECUTIVE OFFICES: 
1280 MAIN STREET, BUFFALO 9, N.Y, 


BUFFALO, N. Y., DETROIT, MICH. « CHICAGO AND NORTH CHICAGO « HUNTINGTON, W. VA, 
CLEVELAND, 0. « DECATUR, ILL. « OSHAWA, ONT 





“THE COUNTREY MOST OVER GROWNE WITH PYNES” 
.. 4S Still rich in resources for your plant 


CAPTAIN JOHN SMITH REPORTED from PLUS FACTORS FOR YOUR PLANT range 
Virginia in 1608 “the countrey most from conservative Southern manpower to 
over growne with pynes.”’ That year, the 4 mild, no-shut-down climate. You're cen 


Colony exported “pitch, tarre, clapboard tral to the East Coast, with favorable rail 





and waynecot items rates to Mid-west markets 
still on the modern list. But “a . A host of truck lines plus 
today Virginia forests have ; five main-line railroads, 


peared new lndustrice of bring coal, chemicals, soy- 


beans a the ‘ 

which Captain John never an nd other materials 
at short-haul cost. 
dre imed 











» 
De 
AMPLE LOW-COST ELECTRICITY 


flows from vVEPCO's modern power network 


CHEMICALS, CARTONS, 


RAYON well as fi t , ape : 
- . irniture and paper now Generating capacity in 1955 was stepped 


up by 300,000 kilowatts, with 300,000 more 
authorized and ready soon. For more facts 
dant, nearby supplies of resin, fiber, pulp, and confidential help with your indus- 


lumber you will find many otheradvan- trial home hunting, write or telephone 


roll from Southside Virginia's modern 


plants. If you, too, can profit from abun- 


tages in this new industrial area VErPCO— serving THE TOP OF THE SOUTH. 


VIRGINIA ELECTRIC and POWER COMPANY 


Walter I. Dolbeare, Vice President—Area Development 
Electric Building, Richmond 9, Virginia « Phone: 3-4261 
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’ 
Drug and chemic . research; 
emahlished New York 1945. Box 501 
Bedford, New York. 











owners of the company that sustains a 
loss. The rules make sure these own- 
ers are represented im any company 
that is to make use of the benefits 
¢ Prima Facie—IThe old Section 129 has 
said that tax credits would be disal- 
lowed in any case of tax-loss acquisition 
chiefly for avoidance of taxes. ‘The new 
law set up a standard for judgment. If 
the amount paid for a money-losing 
company is substantially less than (1) 
the tax credits involved and (2) the tax 
valuation of the property, the purchase 
is presumed to be a tax evasion scheme. 
rhe purchaser must then take on the 
burden of justifying the deal 

hus, if ABC Co. has assets valued 
at $l-million vet sells them for $350,- 
000, and has a tax-lo credit of $9- 
million but sells out for $1.5-million, 
the purchase is suspect. 
©50°% Rule—According to the 50% 
rule, a purchased company loses its 
tax-ioss credits entirely if it changes its 
location or business within two vears 
after the purchase and if 50% or more 
of its stock falls into the hands of 10 
or fewer unrelated persons 

I'hus, if six investors buy 55% of the 
stock of a New England textile com- 
pany that’s in the red, and within two 
vears thev move it to New York and 
into the electronics business, the com- 
pany loses its tax-loss credits 
©20% Rule—Under the 20% rule, if 
the ioss company’s owners don’t get 
at least a 20% representation in the 
successor company, the government 
nicks the tax-loss credits by a gradu- 
ated amount—5% of the possible tax 
benefits for every point less than 20%. 

Thus, if loss company ABC merges 
with profitable company XYZ and 
ABC’s owners get only 19% of the 
resultant company’s stock, the govern- 
ment allows onlv 95% of possible tax 
benefits. In effect, the 20% rule is 
an incentive system for cutting loss 
owners in on the cake 


IV. Questions Ahead 


Ihe law has always looked benevo- 
lently on companies that are suffering 
losses and are trying to acquire profit- 
able businesses, but there’s still a great 
deal of the other kind of merger 

Robert S. Holzman, professor of 
taxation at New York University’s busi- 
ness school, says: ““Vhere are just as 
many profitable companies seeking loss 
situations today as there were before 
1954—probably more.” 

It’s this area that the tax men are 
watching most closel, 


¢ IRS Regulations—When they finally 
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growing... UP!! 


By 1970, it is estimated that the population 
of the United States will have reached the 
200 million mark. This means new homes, 
water works, sewage systems, power plants, 
schools, churches, hospitals, stores, theatres, 
streets, factories .. . whole new commu- 


nities 


This is growth... and the challenge of 
growth—a challenge directed to the entire 
construction industry and particularly to 


the cement industry, whose products are 


playing an increasingly important 


new construction 


Cement manufacturers, the country over, 
have accepted this challenge. Production is 
being rapidly increased. Lehigh Portland 
Cement Company, for example, carrying 
forward an expansion program begun in 
1946, is currently expending $80,000 per 


day on new production facilities 


This is growth that insures growth! 


LEHIGH PORTLAND CEMENT compan) 


, 
fiientown, Pa 








Debt-free brewery corporation: ac- 
tively operating in Mid-West, is for 
sale. Net worth is $400,000. after 
$125,900. accumulated net operating 
loss 

Box €0-43, The Wall Street Journal 
711 W. Momroe St., Chicage 96, Til, 











come out, the Internal Revenue Service 
regulations on tax losses will both 
answer and raise questions. Not a para 
graph will escape the finetoothed comb 
of tax lawyers 
lax courts hold that, once IRS issues 
iny regulations, companies are entitled 
to rely on them as written. If a com 
pany can spot any idvantage and use it 
before the regulations are changed, it’s 
pretty sure to keep any money it saves. 
lhat’s why the pressure on the gov- 
crmment lawyers who are writing the 
rules is so extreme They know their 
work is going to be analyzed by the 
sharpest minds in the business, and a 
small loophole will admit a multitude 
of revenue-draining cases. ‘Therefore, 
they check and recheck—and for a year 
the new regulations have been an- 
“a. nounced as due shortly 
¢ Questions of Law—Meanwhile, cor- 
‘A ; porate tax analysts are studying—and 
on f e go with Plenco criticizing—the 1954 law itself. Accord- 
oan ing to some, Congress drew up the law 
hastily to block some of the more 
blatant tax evasion schemes, ended up 
Whether for precision electronic components on creating lots of inconsistencies 
' For example, some critics ask, why 
mighty aircraft carriers or smooth-to-the-touch did Congress set up two different 
tray handles and tough, break-resistant service criteria for judging the continuity of 
ownership in tax-loss companies—50% 
. : in purchases, 20% in mergers? 
Plenco phenolics one of the important factors in hen, too, the 50% rule puts a two- 


trays—designers and manufacturers are finding 


the race for design and durability —at a lower cost. vear waiting period on changing a loss 
company’s business, yet loss benefits 
Plenco’s engineering and chemical research has can be held tor five years. What's to 
: stop an operator from nursing a loss 
developed a wide range of quality controlled company along for two years, then 
phenolics, and can create specific characteristics changing its business completely and 
till retaining the loss credits? 
Besides, what constitutes a change 
and more users of quality phenolics are turning in business—a change of. sav, 20% of 


to fit specific requirements. The result is more 


to Plenco a product line? A reduction of 30 
products to 10 surefire money-makers? 
If you are a manufacturer or molder—what- Or suppose an investment group buys 
contro] immediately after a loss com- 
pany has changed its business—does the 
you to investigate Plenco molding compounds company lose its credits? 

l'ax consultants are warv of commit- 
ting themselves on specifi questions 
such as these 

“Congress doesn’t know what it 
wants,” says one expert, “and this shows 
up in the haziness of the law. What's 
needed is a philosophy and policy of 
taxation that’s much broader than just 


PLASTICS ENGINEERING COMPANY | PLENCO PHENOLICS | tax-loss combinations. Thus far, neither 


ever your needs, present or future—it will pay 


and industrial resins! 


A] 


Sheboygan, Wisconsin the government nor business has ac 


Serving the plastics industry in the manufacture of ; tually gone to work on it What's 
high grade phenolic molding compounds, ‘Six < 4 more, until the pressure is on, they 
industrial resins and coating resins ea won't.” END 
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Specify STEELCASE 


whenever you want to make a good office... a /ittle better 





Building fine furniture for the office has been the 
honored task of Steelcase for 44 years. By featuring 
furniture which is a combination of functional design, 
space-saving engineering and outstanding beauty, Steelcase has 
compiled a Library of Famous Users which, as a cross- 
section of successful American business, is unsurpassed in the 
entire industry. As a matter of fact, whenever more 
than price is a factor . . . when quality, efficiency, 
convenience and styling are of major importance 


Steelcase is consistently first choice 


your secretary ... 1955 Steeicase installations include major offices for 
. to send for full-color Caterpillar Tractor Co. » Ford Motor Company + General Mills 


brochure on versatile new Jewel Tea Company * Lumbermens Mutual Casualty Company 
Steelcase “Convertibles.” In 


minutes — without tools — units 
can be combined or re-combined ay if E | a i CAS Ee i SJC 
to meet changing office needs. 


GRAND RAPIDS, MICHIGAN 
Just write Department L. 


Authorized dealers in principal cities throughout the country 


in Canada ¢ CANADIAN GTEELCAGE COMPANY, LTO. « Torento 








In Management 


Scientists Who Quit Lockheed 
Set Up Own Research Shop 


\lost of the 15 or so top scientists who quit Lockheed 
\ircraft Corp.'s missile division last month in a clash 
over research control poli vy (BW—De 24°55, p90 , have 
banded together to form a new research group in Van 
Nu Calif. Some non-technical men involved in the 
Lockheed walkout have also joined in 

Calling themselves Systems Research Corp., the dissi- 
dent ex-Lockheed clectronics and missile scientists hope 
to strike the same pay dirt hit by Ramo-Wooldridge 
Corp., 4 comparable group born out of 1953 disputes at 
I bughi \ircraft Co BW —Jan.15°55,p66). Ramo 
Wooldridze has become an important factor im the 
1 ind research consulting field 

Systems Research's first business: consulting on ad 

ced studies of weapons and missile ystems for 
Kepublic Aviation Corp., Farmingdale, L. 1. 


Quick Turnaround on RKO 
Fills Everybody's Pockets 


Phy veck even mouths after buving RKO Radio 
Pictures from Howard Hueh BW —Jul.23°55,p32) 
Thomas FF. O'Neill of General Veleradio. Ine 
a >2.2milhon profit on the deal 

Ler how he worked it 

ell picked up RKO Radio Picture: 
last July for ymuthon I hie 
Cceneral ‘Teleradio 
Rubber 
*}le sold off RKO 
>| millon 
| ist veck iY old back to Hughes two unre 
ed film Ihe Conqueror, and Jet Pilot) for $8 
in cash, plus $4-million to be paid out of the 
carnin of the two film 
l hat makes a total of $2 
vhat he ha wold off 
er the $2Z5amithon he par 

In addition, savs O'Neill, hi 
KAKO) Teleradio Pictures, Ine.—i 
cntertamment media: broadcasting, television, and mo 
tion picture RKO ‘LTeleradio Picture: 
merger of RKO Radio Pictures and General ‘leleradio.) 

Hollywood comment on the latest O'Neill-Hughes 
deal: At $6-million each for Jet Pilot and The Conqueror, 
Lluely 
to turn 


, tots up 


from Tlughes 
purchas Was race by 
General ‘Tire & 


pare nit Company 


film library to TV last month 


mullion rece ived by ( Ne ill 


netting a -mulhon profit 


called 
hrmly straddling three 


COTMPATY now 


Comes from 


vill have to promote each picture pretty hard 
proht 
If he doesn't, he will have a « ipital loss 
But there’s another thing to remember, too. Hughes 
himself made about $6.5-million in paper profits last var 
in the two deals by which he disposed of RKO Radio 


If he does make money, it will be a 


1) | 
Cal ta in 
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Pictures. First was the sale of the company’s movie as- 
sets to the O'Neill group. Later came the merger of 
RKO’s corporate shell into Atlas Corp. (BW—Oct.5 
"55,p59). 

So, up to now at least, the deals have left Hughes 
better off than he was before. And as for O'Neill and 
his companies, a West Coast industry observer refers 
to this coup as a “monument in the industry.” 


GE Takes Two More Steps 
To Simplify Its Setup 


General Electric Co. has come up with a new set of 
organizational shifts in the realignment that has already 
moved many production units closer to a product and 
industry setup (BW Dec.10°55,p125 

Ihe two latest moves make some switches in the 
fields of company relations and distribution 

Public relations and employee and plant community 
relations, have been integrated into a single department 
under vice-president L. R. Boulware. This is in line 
with GE policy of tying labor, community, and public 
relations together into one coordinated svstem 

In distribution, the General Electric Distributing 
Corp., a wholly owned subsidiary, was merged into the 
parent corporation. ‘Though no actual change in their 
operations will take place, the distnbution corporation s 
three components will now go their separate ways 

*GE Supply Co. becomes a division of GE's Dis 
tribution Group 

eGl \ppliance Co. becomes 
\pplhiance & lel Vision Receiver Din sion 

¢Ilotpoint Appliance Co. turns into a department 
of the GE. Supply Co. unit 

The object of the changes: to simplify GI 


tional structure, 


1 department of the 


organiza 
clarify just who works with whom. 


Management Briefs 


Wa!worth Co., leading producer of valves and pipe 
fittings and once a candidate for take-over by outside 
investors (BW —Miar.19°55,p186), the taking 
over itself. Last week, it picked up ¢ onoflow Corp. of 
Philadelphia, producer of automatic valve 
ment. ‘This latest of four acquisitions brings Walworth’s 
1956 sales pote ntial to $70-billion 


IS TOW dom 


control equip 


Data computers go round the clock: Use of electrom 
data computers may put office workers on a three-shift 
basis. According to John Hancock Mutual Life Insur 
ince Co., Boston, one-shift operation of digital com 
is not economical 


puter 
. and win more customers: 

Recent orders for large-scale UNIVAC computers 
from the Remington Rand Div. of Sperry Rand Corp. 
include: two for the Metropolitan Life Insurance Co.; 
one for the John Hancock Mutual Life 
and a complete $1.3-million computer center for the 
Franklin Institute, of Philadelphia 


Insurance Co., 
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Install Chrysler Industrial Engines 


... best-engineered, most-economical answer to your power problem 


Chrysler Power is the dependable, economical, lightweight 
answer to your high-speed or high-torque power require- 
ments. Within their power ranges, each Chrysler Industrial 
Engine is a leader in the field and is recognized as such by 
manufacturers of almost every type of self-powered 
equipment. 


Check the specifications. Note the optional equipment 
which can be factory supplied or installed to meet the 


er Open Power Units. The open power 





s ft oe engines inciude the complete 
ne, skid bose, radiot mstruments and 
rument pone filywhee ond flywheel 
Open power nits for V-8 Models 
und 56 (pictured), include twenty 
tonk 

Chrysler Industrial Model 

56 VB Engine, 331 Cubic 

Inches Displacement 

(Front End Chain Drive) 


particular requirements of your equipment in the field. 
Whether equipped for Gasoline, Distillate Fuel, Propane 
or Natural Gas operation, Chrysler Industrial Engines 
offer definite advantages . . . performance, ease of main- 
tenance, fast parts service, low initial and operating costs. 


See the dealer nearest you, or write for complete 
information. Dept. 11, Industrial Engine Division, Chrysler 
Corporation, Trenton, Michigan, 


Chrysler Industrial Model 33 
Engine, 265 Cubic inches 
Displacement 


(Front End Gear Drive) 


GENERAL SPECIFICATIONS 


No. of Cylinders 
Type of Engine —4 Cycle 


Bore — Inches 
Chrysler Enclosed Power Units. The enclosed - 





power units hove the complete engine, fuel Stroke inches 
tank (Models ind. 30, 31, 32 and 33— 
$ and 56 
ve gallon), storage battery, in Compression Ratio 


ments and instrument panel, flywheel, 


Displacement —Cu. In 
sixteen gallon. Models ind 


twenty -f 


Valves — Arrangement 
flywheel housing, skid base and completely 


enclosing sheet metal Pistons — No. Rings 
Crankshaft — Bearings 


Camshaft Drive 
Optional Equipment — Chrysler Engines 





Camshaft — Bearings 
he strial Tor Converter 
Caryeer maure — —" Crankshaft — Bearing Diameter 
hrysier gyro! Fluid Coupling 


hree, Four or Five-Speed Transmission Lubrication — Type 


Twelve or Twenty-four Volt Electrical Lubrication — Type Oi Pump 
System 
stillate, Propane or Natura! Gas Lubrication — Oil Capacity QOts 
nina Cerbureter 
ng Carbure ignition — Battery Type 
dver-Center Clutch and Power Take- 
’ Spark Piug — Size 
‘ « Hor vital Magnetos 
a 6 — 9 Starting — Elec. Type 
Flexible Coupling for Truck-Type 
Fiywhee Gen. Reg. —Full Voltage 
sdio $ Igritor 7 
Radio Shielding and Ignitors Gen. Reg. — Full Voltage 
Heavy-Duty Oil Bath Air Cleaners and Current Control 
Safety Switches (Low Oil Pressure, High 
“7 Ee 7 9 Carburetor — Type 
Water Temperature) 


Corrosion or Fungus Resistant Electrical 


System 


Fuel Pump 





Weight — Approx. (Lbs 





ind. 30 ind, 31 ind, 32 ind. 33 ind. 56 
6 ) 4 8 


Gasolme ’ » ’ GCavolme Gavsolme 


Down Draft Down. Dre Down Draft 
Yes Yeu Yes 


760 591 645 























HORSEPOWER 


Specifications subject to change without notice 


“7P= CHRYSLER INDUSTRIAL ENGINES 


WITH A PEDIGREE iNODUSTRIAL ENGINE DIVISION @ 


CHRYSLER CORPORATION 





COMPANIES 





William Zeckendorf’s real estate deals 
seldom stray from the headlines and the 


multi-million bracket. 


He Dreams Colossal— 


Some Come True 


th 


mad thy 


ition 


dav he f 


qu ill hun 


mnounc 
| 


phan 


> ON -aer 


1 


itt 


end 


to Dalla 


ind ano 


if Lint owt 


thr 


land 


tr 


hunt 


MT) IL he 
ind kort \W 
industt 
Ultima 
O-million 
taft 
tate firm 
largest 


rk on plan 


outhw t Washingtor 


heduled to run mt 


And in coming weeks Webb & 
Knapp will announce a big urban re 
development plan for downtown Mont 
real and the setting up of a sister real 
estate firm, Webb & Knapp of Canada, 
Ltd It ilso 
land for developing 


onsidering acquiring 
in Cuba, and it 
reportedly looking to do the ne 
Italy 

¢ The Foundation—What are the 
chance of th plans coming to 
Webb 4 Knapp ash posi 
tion is kk than >-million; it has 20 
ynmon stock alread 
traded at 22), two 
Classe for preter tock, one of 
vhich publicly held; almost $S-mil 


lion Th Ci 


fruition? 


million shares of 
outstanding (recent] 


$102-million in en 
ubstantially all of the 
land, buildings, leascholds, tankers and 


equipm nt ar 


ben ture 


cumbrance 


ledg d to ecure Tie 


gages iccording to the latest annual 


report. Life imsuran polic ies with a 


face Nite ?-million on the li 
ot ott 
been pledged to re notes 
Wi r¢ de id CT 
propose We 
iect without e 
But vou har 
realize these tl take time 
can't do hem ernight Wi 
have the time or money.” 
e The Stuff of ‘Dreams—The trouble 
with thi that the cales are becon 
Ing incre ng veighted with giant 
h the firm 1s 
mpletion remain compara 
Irv the of the City Hall 
announcement last weck involving th 
$500-million plan, the press paid fat 
n than it had to the earlier 
$200-million one 
Ihe idea that died was the Palace of 
Progr ed the world’s largest 
building I contained 154 
mpared with the 


which has 


indi idual hav 


scheme m wh vorking 
while 


tively few 
less attent 


} 
pl 


million cu rt 
Pentagon (the next largest), 

+-million cu. ft 
The entire ’ contaming a 
ermanent world’s fair, a merchandise 
mart, and uuilding, all under 
ne giant 0 is to have been built 
bove New Pennsylvania Station 
without disrupting passenger 
Lhe mn wing partly out of 
the old, 1 1 40-a developme ! 
tentative ill mic City to be 
vards of the Ne 


1 vl Wha 


ick It 


1 ispect ot 


or train 


+ 


the Palace in parate buildings plus a 
hotel, heliport, and Television Cit 
In announcing the Palace’s demise 
Zcckendort on | t neitl 
cconomn ills fea bl nor pra fi 
Webb & Knapp ilread r 
Sl-million (1 Zcckendorf’s figuring 
though, on plan tudies, models, and 
publicity 
¢ One at a Time—At 


unlike 
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} 


the Palace, doesn’t have to be gingerly 
uilt over a busy railroad station. One 
uilding at a time can be financed and 
ult, the rentals and mortgage ob 
uned from one piece of property be 
ing applied to the next. Compared 
ith this, the Palace would .have tied 
up millions for the many years it would 
take to construct 


Present plans call for a separate cor 
poration, possibly an Atomic City, In¢ 
\ three-way xchange of shares be 
tween it, Webb & Knapp, and the 
Central might take place, the public 
ould probably be invited to buy stock, 
ind the land whose air rights would be 
utilized could be pledged to borrow 
MOneC' 

According to Zeckendorf, board 
hairman Robert R. Young, of the 
Central, will recommend the idea to 
his board of director The New York 
City government, many of whose de 
partments must give their approval, has 
» far remained silent 


|. Ringing Up the Curtain 
Whenever possible, Zeckendorf an 


nounces his super schemes at carefull 
staged press conferences. His firm 
keeps a vice-president in charge of 
public relations—one of the few real 
estate companies to do so—and retains 
another outside firm for several of the 
big projects. The Atomic City an 
nouncement, though, slipped out with 
out preparation 

Ihe emphasis on publicity, says 
Zeckendorf, is “to establish credi 
bility We are, he continues, “travel 
ing uncharted seas. Credibility on one 
of our major plans is established by 
being positive. If we were in the least 
bit tentative or were, ourselves, doubt 
ing Thomases we'd never put the deal 

TOSS 

Also our big plans usually go against 
local building codes, and when vou do 
that you're in politics. By firing the 
public imagination on our projects, we 
hope to have the politic ians, always 
ensitive to public opinion, swing be 
nd ul 

Finally, though we never announce 

lan just to get the reaction, we do 
t lot of help from banking, real 
tate, and governmental sources, Ever 
thing that wa criticized about the 
Palace of Progr has been solved in 
Atomic City.” 
¢ How High?—The above mentioned 
uper schemes are by no means the only 
ones cooking at Webb & Knapp. Plans 
re being drawn up for a skyscraper 
fhee building to be built above the 
Central's Grand Central Terminal. “It 
mav even have 100 stories.” savs 7. 
endorf, though pre: releases have 
scribed it as having 80 

At one point this structure was to have 
n open lattice work tower in which 


BUSINESS WEEK © Jan. 14, 1956 





PREMIUM CRANE SERVICE 
AT ECONOMICAL PRICES 


Series “D” ‘Load Lifter’ Cranes are standardized, mass- 
produced cranes for average industrial service. They are 
priced far below other cranes for similar use, yet built 
into them are performance-proved features like those 
in “Shaw-Box” Heavy-Duty Cranes, 


Three-girder bridge construction eliminates whipping 
and skewing. Bridge and trolley wheels are fixed on 
axles that rotate on antifriction bearings. Spotting is 
easy and accurate with fast-acting brakes and variable 
speed control, operated by push buttons on floor-con- 
trolled cranes and by master switches on cage-controlled 
cranes. You get the smooth efficiency of ball or roller 
bearings, plus gearing that operates in oil in sealed 


housings. 


Put the dependable, economical service of a low-priced 
Series “D” All-Electric ‘Load Lifter’ Crane into your 
operations. You'll like the easy maintenance and the 
many protective features that safeguard man, load and 
crane, Capacities: 1 to 20 tons. Three basic types and 
three trolley styles available. Selection is easy. Write for 
Catalog 221 and make your choice. 





MAnwEL 
r 


Uftet CRANES 


MANNING, MAXWELL & MOORE, INC, Muskegon, Michigan 


ia 
v, HH. 
M ee? Builders of “Shaw-Box” and ‘Load Lifter’ Cranes, ‘Budgit’ and ‘Load 


ened @ i Lifter’ Hoists and other lifting specialties. Makers of ‘Ashcroft’ 
as ' Gauges, ‘Hancock’ Valves, ‘Consolidated’ Safety and Relief Valves, 
‘American’ and ‘American-Microsen’ Industrial Instruments, and 


Aircraft Products 


(" 
om pant 
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The covered bridge 


stages a comeback 
... with Wolmanized” lumber 


Particularly in New England, the 
romantic “kissing bridges” are staging 
: comeback. In many cases, instead 
of being replaced by austere struc- 
tures of steel and concrete, they are 
being completely rebuilt to look just 
like the original rustic spans. 

4 good example is this new cov- 
ered bridge at Charlemont, Massa- 
chusetts. It looks like the original, 
yet embodies modern engineering 
methods and materials. For example, 
it is designed tor H-15 loading. It 
is constructed with prefabricated, 
connector-built trusses, And these 


Koppers Company, Inc 
Wolman Preservative Dept 
1301-A Koppers Building 


Pittsburgh 19, Pa 


all-important trusses are made of 
Wolmanized lumber. 

Wolmanized lumber is fully pro- 
tected against termites and rot by 
pressure-treatment with a chemical 
preservative. Under conditions of 
severe exposure, Wolmanized lumber 
lasts five times longer than untreated 
wood and is, therefore, widely used in 
homes, schools, hospitals and indus- 
trial plants. Send coupon for free 
booklet, or ask for any specific tech- 
nical data. Koppers Company, Inc., 
Wolman Preservative Department, 
Pittsburgh 19, Pennsylvania. 


Please send me a free copy of your illustrated booklet on Wolmanized 


lumber 
Name 
Address 





CLEAN * ODORLESS + PAINTABLE 
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glass elevators would soar up and down 
bearing sightseers. This affair, which is 
in violation of present building codes, 
has continued to appear on plans for 
other proposed buildings including the 
Palace and Atomic City. It demon- 
strates Zeckendorf's determination to 
have the world’s tallest structure. Each 
time it is announced it is described as 
being several hundred feet taller than 
the Empire State Building 

Another plan currently beimg con- 
sidered at Webb & Knapp is a $150- 
million redevelopment of a part of 
downtown San Francisco. Ben Swig, 
owner of the Hotel Fairmount there, 
first proposed the plan but now Zecken- 
dorf is thinking of taking it over. 

Among the Zeckendorf projects cur- 
rently on the back of the stove is 
Parkon, Inc., an idea for an automatic 
parking garage. It would be a series of 
platforms stacked one above the other 
with a revolutionary hoisting system 
that does away with ramps and eleva- 
tors. Zeckendorf has spent a quarter of 
i million dollars producing a scale 
model of this, but has never quite 
solved the hoisting problem 
¢ Casualties—Several of the imaginative 
chemes besides the Palace have fallen 
by the wayside. One was a 990-acre 
building in New York. The 200-foot- 
high structure would have been bigger 
than La Guardia Field and its roof 
would have been used as an airport. 
It would have cost, Zeckendorf esti- 
mated, approximately $3-billion. As it 
was, he spent $25,000 on blueprints 
ind drawings. 

Another development that had to be 
abandoned, but for a different reason— 
Zeckendorf sold the land for the United 
Nations—was a $150-million so-called 


X City. 


ll. The Solid Side 


One of the reasons why a large shop- 
ping center he once proposed was never 
built was the city had to condemn a 
small but important piece of preperty. 
Had the city done so it would in effect 
have established a principle of con- 
demning one person's property for an- 
other person's us¢ 
stumbling block to 
Atomic City is another important piece 
of property Zeckendorf has asked New 
York to condemn 

Zeckendorf prefers buying huge 
tracts of substandard urban land for 
redevelopment and buying even bigger 
icreages of rural land to be developed 
and later sold by the square foot. With 
his city improvement plans he is de- 
termined to prevent blight and decay 
in the core of a metropolis. If his plan 
for improving the nation’s capital is 
sdustel: he hopes other cities will fol- 
low the lead. Few people criticize his 
aims. Few also belittle his almost 


\ possible 
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Would your banker 


know what a 


shooter ts for ? 





’ 
‘oo MAN You SEE here wouldn't be alarmed to hear 
about shooters in the photoengraving shop. He 
knows that a shooter is nothing more dangerous than 
the engraver’s tool he’s holding. He also knows how 


it’s used in lightening certain areas of a printing plate. 


But the man with the shooter isn't in the engraving 
business. He’s a lending officer from The First National 
Bank of Chicago! 


Like all of our lending officers, he’s an “industry 
Spec ialized”’ banker. He happens to be from Division 
D, the Division of our Commercial Department that 
serves the publishing and graphic arts industries, His 
interest in shooters, matrixes and printing presses 
developed early, thanks to his photoengraver father. 
And his knowledge has increased steadily due to the 
many hours he’s spent visiting engraving shops and 


printing plants during his 24 years at The First. 


You'll find his kind of specialized interest and know! 
edge in each ef our 10 Divisions, because each serves 
related groups of industries. Each is staffed with 
officers who follow their industries—at their desks and 
in the field, 


One of these Divisions specializes in your business. 
Its officers know trends and market conditions as they 
pertain to you. The result is a more thorough and 


understanding kind of banking service. 


Get in touch with a man from The First today, You'll 
enjoy talking your situation over with a banker who 


speaks your business language. 


The First National Bank 
of Chicago 


Building with Chicago since 1863 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 





Why let the “Mobile Mob” 

















distract your employees? 


VMP MOBILWALLS create privacy, shield 


workers, increase office productivity up to 30%! 


The “Mobile Mob” in your office—with 
its endless chatter and confusion, its dis- 
tracting influence—might be depicted this 
way. Yes, it’s the combination of poorly 
channeled office traffic and distracted 
employees that causes repeated typing and 
clerical errors, delays, poor service. 


Do something constructive about it now. 
Contact a VMP sales engineer. He'll show 
you how movable, metal vMP MOBILWALLS 
can bring peace and privacy into your 
office at low cost. He will prove the big 
immediate savings that result from a vamp 
MOBILWALL installation: Savings in the 
number of employees; improved efficiency 
and morale; more sales with better service! 


VMP ratio-delay studies have been used to 
accurately rate the operating efficiency of 


PRODUCTIVE PRIVACY is provided by vMP 
MOBILWALLS in your office or plant. They 
can be moved anywhere, any time, to suit 
floor plan changes. Surfaces never chip, 
warp, or crack—wash clean with soap and 
water. Colors are scientifically selected to 
produce a pleasant working atmosphere. 


offices, and to reveal the frequency and 
degree of distractions resulting from lack 
of privacy, 


Recent ratio-delay studies of firms who 
installed VMP MOBILWALLS show— 


¢ Office productivity increased as much 
as 30% 


Delays and lost motion reduced as much 
as 58° , 

Time devoted to distractions and cor- 
rection of resulting errors decreased as 
much as 557% 


VMP MOBILWALLS added as much to the 
work output as could have been gained 
by a 30% increase in employees and 
payroll! 


; 4 


he ; 
hn gp 


SPEEDY INSTALLATION, without interruption 
in working routine, is made in a few hours 
by trained local VMP crews. Modern 
MOBILWALLS, designed by specialists in 
metal partitioning, are a tasteful blend of 
function and good looks. They make a major 
contribution to efficiency and attractiveness! 


Write to Dept. BW! for complete, illustrated literature; 
ratio-delay study data; VMP sales engineer listings, 


Wirainia |\jletat |Droduets, ine. 





ORANGE, 





VIRGINIA 


Subsidiary of Chesapeake Industries, Inc, 





Your Best Buy’s 


Vie) \efele 
2,162 words 


for 
rol alee sale 


; 


Van 


*In actual writing tests by New 
York Testing Laboratories, Inc., 
MONGOL No. 2 pencils aver- 
aged 16,230 words per pencil, 
which at the retail price of 74¢ is 
Large 
lots mean even more savings. 


2 162 words per penny 





15¢ 
higher 


west of Rockies 


Economy's only one 
reason why Mongol is 
the preferred pencil ail 
over America. 











@ Mongol writes blacker with less bear- 
ing down makes writing easier, 

@ Mongol needs less sharpening .. . the 
points don't snap or crumble 

@ Mongol erasers are “Pink Pearl” qual- 
ity, America’s favorite for smoothness. 

@ Mongol alone has new bull's eye de- 
gree marking for spot identification. 


Trademarks Reg. U. 8Pat. OF. 


Since 1849 


EBERHARD FABER 


puts its quallity im writing 
NEW YORK + TORONTO 


Teor out this advertisement — write in on 
your company letterhead for a free sample 


60 (Companies 





superhuman ability to grasp and co 
ordinate the problems of real estate 
finance, civic planning, and architec 
ture 

¢ The Needs—The great 
whether or not he will receive the colos 
sal amount of financial backing he will 
need 

Among Zeckendorf’s most recognized 
assets are his remarkable 
and his courage to follow through 

As James M. Symes, president of the 
Pennsylvania Railroad, remarked con 
cerning the option the Pennsy granted 
Webb & Knapp to study air nghts over 
the Penn Station: “It’s a tremendous 
picce of property; it needs someone 
with a tremendous amount of imagina- 
tion to do something with it.” 

The grandiose schemes are likely to 
Zeckendorf’s solid achieve 
ments. He has lifted the company from 
a deficit in 1942 to total assets of $170 
million and a net worth of about $24.7- 
million 

Now 50, he 


estate when he was 20 


que tion 1S 


imagination 


obscure 


began his career in real 
His first job was 
managing a mostly vacant office build 
ing for his uncle in New York’s finan- 
cial district. In one vear he found 
cnough new tenants to increase the rent 
roll by approximately $200,000. After 
this success he in real 
cstate. For the next 124 vears after 
1926 he was a real estate broker, though 
In 1938 he 
was offered a job in the then conserva 
tive real estate firm of 
Webb & Knapp 
¢ Astor Holdings—Ilis meteoric rise can 
be said to have begun when the partners 
of Webb & Knapp went off to war 
leaving Zeckendort to run the company 
and its major piece of business—the real 
estate holdings of Vincent Astor, esti 
mated to be worth $50-million 

Webb & Knapp today has control 
ling interest in Roosevelt Field 


decided to sta 


not always a successful onc 


management 


1 prop 
erty on Long Island it bought five years 
wo, in effect, for $2 a share. Recently 
the stock traded at 134 following a 
three-for-one split. While the capital 
appreciation on the Webb & Knapp 
holdings has been large, the 
company has reportedly been having 
troubl renting part ot the property, a 
hopping center. In order to get the 
Webb & Knapp was 
obliged to give a large piece of land out 
right to R. H. Macy & Co. for the kev 
tore in the group. ‘To make up for this, 
declare 


real estate 


center under wa\ 


inside sources rents on the rest 
of the properties have to be higher 
¢ It Grew—The firm also owns a build 
ing on 34th Street between Macv’'s and 
Ne ¥ York , 
department stores. This structure 
tories tall. It was not planned that 
wav, though. For Zcckendorf 
was announcing additional stories every 
few months as 


Gimbel’s, two of biggest 


.° 
is i> 
1 whik 


more potential tenants 


than he had room for demanded space 


Webb & Knapp also owns, controls, 
or has a major interest in the Chrysler, 
Graybar, and Equitable office buildings 
in New York, the Terminal Commerce 
Building in Philadelphia and dozens 
of smaller buildings, shopping centers, 
developments, and miscellaneous prop- 
country. It has a 50% 
imterest in a tramp steamer company; 
it owns a small fleet of oceangoimng 
tankers, which it bought and leased back 
to the Atlantic Refining Co; it has 55% 
ownership of 65,000 acres of semi- 
swamp land in Florida that it is develop- 
ing into farms and residential commun 
ties; and it is in partnership with a com- 
pany that has so far drilled several dry 
oil wells in ‘Texas and Louisiana. 
¢ No Stores—One of its most publicized 
holdings is the Mile High Center m 
Denver. The Center has no stores on 
the ground floor; mstead it stands free 
on column At its base are fountains 
and trout-filled pools. The rent that 
Webb & Knapp loses from having no 
stores has been pro-rated throughout 
the rest of the building. As a result, 
tenants are asked to pay as much as 
$6.50 a square foot against Denver's 
iverage of just over $3 

Ihe achievement of which Zecken- 
dorf is most proud is assembling the 
land that eventually went to the U.N. 
It had previously been the scene of a 
slaughter house that had pulled the 
surrounding land values down 

Without the abattoir, Zeckendorf 
realized, the neighborhood could b« 
come extremely valuable, especially if 
properly developed. It was here he 
planned to build X City until he learned 
the U.N. was on the verge of establish- 
ing its headquarters in Philadelphia. 
\fter buying the slaughterhouse and as 
much surrounding land as he could get, 
he sold most of this property to the 
Rockefeller family for $8.5-million. His 
profit, he states, was “practically noth- 
mg.” The Rockefellers then donated it 
to the U.N 
¢ Bread and Butter—The money that 
goes for planning and publicizing the 
major schemes comes from so-called 
bread and butter deals. Webb & Knapp 
is not a brokerage office but buys and 
sclls for its own account. It also keeps 
propertics in its own portfolio tor 
recurring income Savs Zeckendorf, 

Webb & Knapp is the largest real 
New York outside 
of the railroads and utilities.” 

Officers of Webb & Knapp insist the 
aura of publicity surrounding the firm 
brings in the bread and butter business 
ind saves the company the expense of 
hunting it up. As Zeckendorf declares, 
it also lends credibility to the schemes 
can't help arising, how 
uch a raft of publicity 


is accompanied the Palace of Progress, 


erty around the 


estate tax paver m 


Phe question 


cvcr, following 


whether the opposite effect is beginning 
to take place. Eno 
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Plant sites 


to meet every need 


At Sarnia, Ontario 


One of the fastest-growing of 
Canada’s industrial centers. 
Excellent rail connections to 
all parts of Canada and the 
U.S., and on the St. Clair 
River, a part of the world’s 
busiest waterway system. 
Unlimited water. Salt, natural 
gas and other raw materials. 
A variety of sites available, 
some with both rail and 
water frontage. 


At Fernald, Ohio 
Just west of Cincinnati with a 
plentiful supply of skilled labor 
C&O has 88 acres alongside 
tracks with more acreage 
available. Level land. Ample 
water. Good roads. Utilities. 


At Richmond, Virginia 
The new Airport Industrial 
District. Within Richmond 
switching limits and adjoining 
Byrd Field. Ideal distribution 
center for Virginia, Maryland, 
Carolinas. 200 acres in 
development. Ford Motor and 
Allis Chalmers have plants 
here now. 


At Erie, Michigan 
Between Detroit and Toledo. 
Has 10-inch pipeline to Lake 
Erie and softening plant 
already installed. Right beside 
C&O classification yard, which 
means fast freight service. 913 
acres, will be divided to 
suit purchasers. 


What do you need? Tell us just 
what your requirements are in acre- 
age, labor, water, fuel, proximity to 
raw materials and markets. A staff 
of experts will select suitable sites 
and prepare for you an information- 
packed survey. Your inquiry will 
be handled in complete confidence. 
Address: 


Chesapeake and Ohio Railway 
Industrial Development Department 
Cleveland 1, Ohio 


Chesapeake and Ohio Railway 


VIRGINIA + WEST VIRGINIA + KENTUCKY + OHIO 
INDIANA « MICHIGAN + SOUTHERN ONTARIO 


SERVING: 





BREAKFAST at home with a buyer. Tobe 


has already put in two hours before arising. 


—— 
i ws 
AT OFFICI 
lolx 


she grabs a moment to plan 
Award dinner with a staffer. 


q 


> ™ 7 a 
ew , . 
\ ie ” 


AT BLOOMINGDALLE’S she gets story on 
publicity puzzle for V-P Harold Krensky 


AT STAFF CLINIC (right), 


praises items for her report to retailers, 


Tobe ap- 
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What It Takes 
To Be Fashion Oracle 


Her job keeps Tobe on the go from 6a. m. till late 
at night. Big part of it is to size up stocks and dis- 
plays of her retailer clients. Bloomingdale buyer 
(right) shows Tobe her wares. 


‘Tf Lobe has 


even if it is as 


an idea about fashions, 
crazy aS putting your 
shoes on backward 
ittention to it 


[his comment 


you had better pay 


from a partner of a 


designer, is echoed time 
those 
business with the woman 
lobe & Associate Mrs 
nounced tow-bee) Coller Davi 
York City has built 


million busin¢ by 


famous dress 


ind again by who have don 
who run 
lobs (pro 
of New 
close to a $l 
getting peopl im 
fashion merchandising to pay atten 
tion to her 

Most of Tobe’s work is behind the 
scenes as far as the public is concerned 
his week, she into the 
light for an evening of glory. Some 
300 guests will gather at New York's 
St Regis Hotel to see B. Earl Puckett, 
chairman of Allied Stores Corp., re 
13th annual ‘Tobe award for 
his “distinguished contribution to re 
tailing (As the first woman director 
of Allied, ‘Tobe was embarrassed at 
the selection. But she had no choice; 


her board picked Puckett.) 


steps lime 


ceive the 


list reads like a Who's 
retailing Moreover the 
well salted with ambassa 
hankers 
legislator 


The guest 
W ho ot 
affair will be 
dors, minister: media execu 
irtists 


1 near-regal glitter 


tives, economust , and 
to give the shindig 
° Pipoft—Such i 
when award 
the tipoff to ‘Tob 


fashion 


turnout m ae day 
i dime a dozen 1s 
tatus 
makers, and re 
that she i She 


person completeh to un 


com 
Designers, 
editors, dr 
tailers agrec 
is the first 
derstand and present the merchandising 


UTNIG UK 


of fashion VS one Follow her 
around for a 
WEEK did 

idea of how she and her associate: 
° Package Deals— Ihe SCTVICCS 
lobe & Associates sell take 

forms Mainstay of the 
the weekly Report from 
250 leading stores—mostly U.S. and 
Canada—pay from $600 to $7,500 a 
year for this 50-page brochure, printed 
on blue paper, bound in pink. (The 
price of the store 
and its Complete with 


trenuous day, as BUSINESS 
pictures), and you get an 
work. 
that 
everal 
business 1s 


Lobe Some 


varies with the size 
market.) 











ay 


h ot 
iiverti 
on the 


ih ih 


material repro 
ement it get 
that Tob 
fashion new It 
price the ipplier 
certain item a tor 
in th ervice On ti 
nerchant it mdicate 
I hould 48) fol 
I it 


tor high-fashion 
thing to gO whol 
For thos 
treatment 
how much lob 


item may be the 
right now 
afford the full 
5-page weckh 
digest of the Report 
hould stock vhich cribe i i ort of 


i diversity of Kiplinger Letter for Phi 
what type ot ge to about 1.000 retailer 
1 particular kind it $7 


hog on 
item who can’t 
there in 
Guide, a 
lobe de 
retailer 
mallet 
i ycal 
high-pric d yut-of-towne th, 


weck] 


AT TOBE-COBURN fashion school ‘above), she visits young students. At 
Julius Kayser, lingerie maker (right), she passes on new designs. 
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newspaper 
brief the 
Uh va 
dvi to 
umer to 


¢ Sidelines 


upplement « illed Fifth Avenue 


to tell what the 
retailer ire 


column 1 


ibe savs. gor to 


tores by 


Win 
Manhattan 
syndicated 

ome 40 


big 
display ing 4A 


to tell the 
oming 


Lob 


COnSsuUuTc! 
fashion trend 
neatly bolster her 
persuading the con 
ilong with that advic 
Another important part of 


a 








For the 








world’s 
largest 
cargo 
vessel... 


sh Man 








Carrying 60,000 tons of ore from Vene- 
zuela to U. 8S. ports, the “Ore Chief” is 
owned by Universe Tankships, Inc., an 
affiliate of National Bulk Carriers, Inc 
Its fire-fighting Aer-O-Foam system, 
combining fixed and portable units, was 
designed by National Foam to pro- 
tect machinery spaces, in compliance 


- with requirements of the International 
ins an Conference for Safety of Life at Sea. 


control of fire 

is assured by 
products engineered 
and “fire-tested” by 


NATIONAL F OAM System, Inc. 
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Marke ting 


West Chester, Pa. 


Specializing exclusively in engineered foam 
systems, portable units, and a complete line 
of fire-fighting foam products. 





Tobe’s job is her advisory service. If 
a top executive requests it, Tobe will 
go through a department or specialty 
store, appraise its stock, its displays, 
tell what's right and what’s wrong. 
For out-of-towners, this service costs 
$1,000 a day. For the big New York 
customers, who pay the top price for 
the Report, this counseling is thrown 
in 

Beyond the immediate concern of 
lobe & Associates is still another ac 
tivity, the Tobe-Coburm School for 
Fashion Careers. This dates from 1937, 
when Tobe and Julia Coburn, then 
fashion editor for Ladies’ Home Journal, 
both were looking for trained help 
and couldn’t find it. ‘Tobe owns the 
school jointly with Miss Coburn, who 
carries on the actual operation of it. 
¢ Coast to Coast—Tobe’s clients range 
ali over the retailing waterfront—from 
Neiman-Marcus through such large 
concerns as Bloomingdale’s and Abra 
ham & Straus clear to the mail order 
houses, such as Aldens. Manufacturers 
cannot buy the service, “because then 
we'd be under pressure to promote 
their lines,” she explains. 

Her customers—some of whom have 
stuck with her since 1927, when Tobe 
& Associates was formed—explain their 
loyalty this way. “She does two big 
jobs for us,” says Harold Krensky, vice 
president of Bloomingdale Bros. “She 
tells us what is right and what is wrong 
with our current stocks, and she helps 
stecr us on trends to come.” Her 
understanding of the time lag between 
high-fashion and the mass market is a 
great asset, says another leading re 
tailer. A second asset, he adds, is that 
she speaks two languages: the language 
of fashion and, thanks to her own re 
tailing experience, the language of the 
retziler Her famous hunches evoke 
something like awe. She is credited, 
among other things, with making 
Vionnet a household word back in the 
'20s, with spotting the trend to the 
I-shirt, with forecasting the whole 
casual trend in fashion 
¢ Educated Hunch—Ask Tobe how she 
does it and she explains it this way. 

“What people call our hunches 
aren't really hunches at all,” she says. 
“We are fashion analysts, not prog 
nosticators From our analysis we 
project into the future—and we come 
up with a pretty fair average.” 

Basis of this analysis comes from 
three main sources: (1) the places, as 
Tobe put it, “where smart women 
gather—clubs, theaters, restaurants; (2) 
the designers; and (3) the stores.” 
© Legwork—A lot of legwork goes into 
this coverage. Various members of 
Tobe’s staff (there are about 30 in all) 
cover specific fields: sweaters, coats, 
dresses, sportswear, accessories, and 
the like. Tobe herself legs it with the 
rest. She goes into the market at least 
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115,000,000, KW 
Peddy Dec.31,1955 
omen Keddy Tec.31,1954 


Reddy Dee.31,1953 


There’s no stopping Reddy Kilowatt in his de- 
termination to more than measure up to the 
nation’s growing power needs. In 1955 America’s 
healthiest, strongest young man shot up a 
whopping 13,000,000 kilowatts in electrical gen- 
erating capacity—outstripping his record per- 
formance of 1954. Now he is 115,000,000 
kilowatts tall, almost two and one-half times his 
size in 1945, 


Busy as he is in homes, stores, offices and 
factories, Reddy finds time to look ahead. Far- 
sighted electric companies throughout the coun- 
try (and in your town, too) already have charted 
the nation’s power needs for the future and are 
engaged in a steady, continuing program to 
insure that an abundant supply of economical 
electricity always will be available wherever and 
whenever needed. 

Reddy Kilowatt ie a : 

tery an | i Most of the abundant, economical electrical 
of Reddy Kilowatt, Inc. tm ts Sel) power generated today comes from steam plants 
. burning coal, oil and gas. A large share of this 
steam is supplied by B&W Boilers incorporating 
the latest advances in combustion and steam 
generating technology. As it has for nearly a 
century, The Babcock & Wilcox Company con- 
tinues to invest in research, manufacturing facili- 
ties and engineering skills needed to keep our 
steam generating technology ahead of the 
nation’s needs. 
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fractional HP Vari-Speed 
MOTODRIVE 


compact, attractive design 


Within streamlined, metallic blue housing is 
Reeves’ “weatherized” motor, time-tested 
speed changing mechanism, and heat-treated 
helical gear speed reducer. Maximum space 
for vertical model only 1654" x 214%"x 11%". 
Other models equally compact. 


simple, accurate operation 


1 4-turn handwheel on Speedial indicator gives 
you stepless, accurate speeds from 3 tc 4660 
rpm’s—within a 2:1 to 10:1 speed range. Elec- 
tric remote or automatic controls also avail- 
able. 


45° ff , 4 Horizontal 
Model y . 44 Model 


' 
. 
~ 


versatile application 


Select your exact needs from 112 assemblies: 
V4, ¥%2 or % hp. units; horizontal left or right, 
vertical, or 45° left or right models; horizontal 
or vertical down output shaft. 


Write Dept.19a-M543 for complete bulletin. 


REEVES PULLEY COMPANY + Columbus, Indiana 
Division of RELIANCE Electric and Engineering Co. 





three times a week. She may drop 
in at the showroom of Nettie Rosen 
stein (cover). She visits important 
dress manufacturers. She takes a look 
at the new fabrics the textile manu 
facturers are developing. She peers 
into Fifth Avenue windows to see what 
the stores are displaying. 

Covering the places “where smart 
women gather” is a Tobe specialty 
lirst nights, swank restaurants, balls, 
charity affairs, as well as the big fashion 
shows (including the Paris openings) 
all lie on her itinerary. She takes her 
cue anywhere she finds it. A staff 
member is wearing a new fabric glove. 
Tobe pounces. “Who makes it? Is 
it good? We must check this.” 
¢ Idea Pool—F.very Monday morning, 
members of Tobe’s staff meet in her 
office and pool their gleanings. They 
scrutinize the Sunday ads. Manufac 
turers come in to show new lines they 
have dug up 

Quickly, Tobe appraises. ‘That's 
cute,”” she says of a slip with a built-in 
pocket. “It would make a good item 
What's the price?”” A silk shirt comes 
up “This has the Italian collar. How 
much?” asks ‘Tobe It isn’t anv bar 
gain. I don't think that’s good at all.” 

Out of this fact-finding and analvsis 
1 hunch may be born. “It’s experience 
that does it,”’ savs Mildred Schmolze, 
who with Helen Wilde are the chief 
associates ‘It’s judgment,” lobe 
agrees. ““We have to educate our girls 
to have an opinion.” But even these 
experts can’t tell just how they do it. 
e Mirror—Ycet the basis of it all is 
simple. “Fashion is just a reflection of 
our lives,” Tobe insists. “It isn’t super- 
imposed from an ivory tower. You get 
the suburban trend, and the casual look. 
You get sports cars—and you make a 
car coat. The current craze for the big, 
fancy apron reflects the fact that women 
are doing their own housework.” 

“You have to know what is going 
on,” she explains “News makes 
fashions. All the furore today over the 
Oriental look comes naturally. Red 
China and the Far East are all over the 
headlines.” 

e Fashion Cycle—The function of fash 
On 1S to give women 1 sense of 500 ial 
securitv, Tobe sav That's especially 
important now that the bulging middle 
market has a pocketbook to satisfy its 
tastes. But this market hasn’t the as 
surance that it will buy the right thing 

Snob appeal makes the fashion cycles 
It takes a year or two for high fashion 
to work down to the masses. One rea 
son: The manufacturer has to learn how 
to convert the high style to a popular 
price. By the time the cook is wearing 
the same thing as her mistress, the mis 
tress wants something different. So a 
new cycle starts 

She agrees that timing is most im 
portant. In 1949, in Capri, she saw 
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for those who run 


NE MAN 
BUSINESSES 


Life insurance policies 


for BUSINESS SECURITY 
at Low Cost 





If you are the owner of a one-man business 
there are a number of questions which may force 
themselves on you: 


What would your business be worth without you? 
Would it be salable? 
Would it be possible to avoid a forced sale? 

If the answers to these questions are disturbing, 


it might be well to consider how life insurance can be 
applied to eliminate some of your worries. 


This is an excellent time to look into these questions, 
Jol n Hancock offers low-cost policies for 


business security, 


Ask your John Hancock agent about the low cost 
Preferred Risk policy. 


bn Boe 


<— — 
MUTUALZ LIFE INSURANCE COMPANY  sosron, Massacunuserrs 


DEDICATED TO THE INDEPENDENCE AND 
FREEDOM OF EVERY AMERICAN FAMILY 
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New Profits 
for the New Year 


Take a fresh new look at your selling 


tools for ‘56, particularly the printed 


material you direct to prospects and 
customers 

loday you can have bright, attractive 
booklets bulle 


ti folders, manuals, reports, annuals, 


brochure s, broadside S 


to ports ty your unique selling 
with greater persuasion than ever 
| hese pieces can also help you 
more easily by stimu 
wy triendly talk, the kind 
people 


those of your competition 


more sale ; 
that makes 
other 


preter your products to 


There's Profit in Friendly Talk 
Most business men will quickly agree 
fine Du sell 


merchandise profitably men ofter 


that ness literature 


But 
overlook the important bonus value just 
friendly talk 


if printed pieces can make favor 


mp 


can 


mentioned 


yons on many pe ple not 


th se who read these pieces 


those who read 


often 


because your 


terature become enthus! 


emissaries for your brand, and 


the news of your superiority to 
Many of these friends, in 


tell 


re gard 


friends 


may become customers and 


pes ple 


ir pre <iucts 


how highly they 


Your Ally —A Good Printer 
kor new profits in the new year, there 
fore, plan with your printer to put 
bright, attractive printed pieces to work 
selling your merchandise and enhancing 
your reputation. You can speed the task 
and save time plus money if you will « all 
in your printer right at the start. He can 
deliver his results 
if he 
ning proce 38 is in its earliest stage 
Your that Warren’s 
Standard Papers help 


ac hie ve 


utmost in printing 


only is consulted when the 


plan- 
printer knows 
him 


ilts: 


Printing 
top quality printing res 
brilliance of color, faithful reproduction 
of line and halftone, dependabl un 


formity. Chances are your literature will 


be printed on Warren papers 


BETTER PAPER — BETTER 


PAT OF 


PRINTING 


at6.u.s . 


Printing [apers 


S$. D, WARREN COMPANY, 89 Broad Street, Boston 1, Massachusetts 
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black velvet pants with tapering legs. 
She cabled home about them, gave 
them a boost in her Report. But they 
didn't go. Women were tired of pants 
after their war years and working days 
in factories. Three years ago, she tried 
again. “Everyone has them today,” she 
says. 

“Of course we make mistakes,” she 
says. “I made a bad one this fall. We 
didn’t think match-mates (sweaters or 
shirts and skirts of identical color) 
would go the way they did. But we were 
wrong.” 

Her job is to “motivate fashion.” A 
store wants to sell a silk pongee dress 
“I said, “That’s fine, only make it in 
this color, and give it a scoop neck.’” 
Sometimes motivating means making 
old things seem new 
¢ Strictly Business—Despite her broad 
view of what makes fashion, she has no 
high-fallutin idea of her job. “I’m cer 
tainly no missionary,” she says. “This 
is a business.’ 

She runs her plant as a business. She 
is so interested in getting the job done, 
a friend explains, that she can’t be 
bothered with personalities in the 
course of a normal day's work. Her 
terse comments, “I don’t agree with 
you at all,” or “That isn’t any good,” 
are completely impersonal. But the re- 
sult is that her girls—most of whom 
are young—stand in awe of her. She 
conducts the clinics rather in the man- 
ner of a strict teacher, with tart 
homilies on the need for getting copy 
in on time and for reading the finished 
report carefully 
e From the Shoulder—At the same 
time, her clients agree that one of her 
great assets is her adroitness in dealing 
with personnel. In the touchy business 
of telling a department manager that his 
stock stinks, she never steps on any 
toes, they sav. “Our buvers even ask 
her to come look over their stock,” one 
merchant “Buyers are born 
scared,” an observer comments. ““Tobe 
gives them a crutch to lean on.” 

Yet with her clients she maintains 
the same directness and decisiveness she 
Friends tell 
store that had invited 
This 
a big day. To dress up a depart 
ment that looked bare, the 
brought in two fancy needlepoint chairs. 
Tobe looked. “What are those chairs 
doing there?” she demanded. “They 
don’t belong here. Take them away.” 

Her customers enjoy this directness, 
like to do battle with her. “We'll 
bounce off any merchandising problem 

It's 
she 1S 


SavVs 


shows in her own shop 
the story of the 
Tobe to inspect its merchandise 
was 
managers 


executive 
And if 
quick to offer an opinion, she is equalh 
quick to retract. If you can prove sh 
she'll sav, “Oh all right For 


on her ” savs one store 


ilwavs invigorating.” 


is wrong, 
get it.” 
¢ Quick Judgment—The 


quickness 
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Reinforced Plastics contribute to 
a new American phenomenon... 
































Sportster, 12 ft. Challenger, 14 ft. 
Fleetcraft Inc. Lone Star Boat Mfg. Co 
Palmyra, N. J. Grand Prairie, Tex 


Falls Flyer, 14 ft Sailboat (Moth), 11 ft. 
Larson Boot Company Challenger Marine 
Little Falls, Minn. North Miami, Fla. 


Twin Motor Outboard, 18 ft. Sea Rocket, 14 ft. 
Marscot Plastics, Inc. Whitehouse Reinforced Plastics 
New Bedford, Mass. Fort Worth, Texas 


46th ANNUAL NATIONAL MOTOR BOAT SHOW 
Kingsbridge Armory, N. Y. C., Jan. 13-22 


*Reg. U.S. Pat. Off. 


With 5'2 million pleasure craft already in use 
private boating has become a billion dollar- 
a-year industry—and the forecast is for a 
25% annual increase! 


As boat sales mount by the millions, the “family boat” 
promises to become as commonplace as the “family 
car,” washing machine, TV set and food freezer. 

An important factor in the tremendous growth of the 
pleasure craft field has been the development of re- 
inforced plastics. This structural material makes pos- 
sible an attractive price, easily portable lightweight 
construction, low cost upkeep, and long service life. 
The way plastic boats stood up to the recent hurri- 
canes proved to any doubter how amazingly tough 
and damage-resistant they are. With color molded in, 
they require no expensive care——-no caulking, sand 
ing, painting every Spring. They are not corroded by 
salt water. They're immune to the voracious teredo. 
Patch repairs can be made by an amateur. 

Celanese experts in reinforced plastics have worked 
closely with the boat industry in proving the plastic 
boat. Marcothix*, a thixotropic resin that stays put, 
showed the way to faster production of hand lay-up 
fabrication—-giving more uniform hull thickness and 
even penetration. A wide selection of Celanese’ 
Marco” Resins have been formulated to fit all methods 
of fabricating and molding. 


If you are considering the design freedom, strength, 
and construction simplicity of reinforced piastics— 
for truck bodies, architectural panels, chemical tanks, 
or any other product—-draw on the technical assist- 
ance of a pioneer in polyesters. Write for the latest 
facts on formulation and fabricating, to 

Celanese Corporation of America, Plastics Division, 
Dept. 129-A, 290 Ferry Street, Newark 5, N. J. Canadian 
affiliate, Canadian Chemical Co., Limited, Montreal, 
Toronto and Vancouver 


% 





BIG 
WHEELS 


Consider the LeTourneau machines shown 
here. In each case a team of big electric 
wheels does the instant bidding of little 
a single operator in the 
cab of any one of these giants moves a sim- 
ple control and the machine instantly re- 
sponds 


electric switches 


Each of the big wheels drives, brakes, and 
steered for each is a LeTourneau 
Electric Wheel, a new type of power pack- 
age consisting of a LeTourneau Electric 
Motor and Gear Reduction within the rim 
of the wheel. These wheels float on huge, 
extra-wide base tires, which provide ground 
contact area up to 4 feet wide at each wheel 
for greater traction and flotation than ever 
before obtainable, making operation possi- 
ble in deep mud, powdery snow, or loose 
beach sand 


can he 


All functional operations of this new 
LeTourneau equipment are powered by 
Letourneau Electric Gearmotors, and con- 
trolled by the machine's single operator 
with simple electric controls 


This principle of electric power and con- 
trol is a great new development which has 
increased mobility for the military and in- 
creased production speeds for industry. It is 
a principle which LeTourneau can put to 
work for you immediately. May we be of 
help? Phone, wire or write today 


LeTOURNEAU AIRTOW. Quickly swings and 
spots big planes using infinite power selec 
tion for smooth, powerful starts by four elec 
tric wheels that drive, steer, and broke 


ae 





LeTOURNEAU SNO-BUGGY. Buil! for explor- 
ation of polar areas, including dry, 
powdery snow. Has huge dual tires on 
each electric wheel for maximum flota- 
tion and traction. 


- 


LeTOURNEAU SNO-FREIGHTER. 24 electric 
wheels of this six-section vehicle drive 
and brake to carry large tonnages of 
cargo into arctic wastelands. 


we ee rs alin 


LeTOURNEAU CORPORAL LOADER for ground 
handling the Corporal Guided Missile. This 
electric wheel vehicle picks up, transports, 
and erects the missile in the launcher 


Manufacturers of BIG Equipment Since 1929 


1] R.G.IETOURNEAU [NE 


2611 Se. MacArthur, Longview, Texas 
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shows in another way: her habit of 
settling a problem on the spot. During 
a Monday clinic, a staff member says 
she can’t report on an item because 
her appointments were garbied. “We'll 
settle this right now,” says Tobe, and 
rings for the secretary. Nobody knows 
just how much the new silk fabric costs 
Find out, Tobe directs, and before the 
meeting is over someone has the answer. 
¢ Fashion Hater—Such quickness and 
assurance stem from a long career. “I 
hated fashion when I was a child,” says 
Tobe. ‘““They were always telling me 
to tuck my shirt in.” But she absorbed 
some of the excitement through her 
father’s men’s wear store in Milwaukee, 
where she was born Taube Coller. “My 
stepmother hated to talk business, so 
my father talked to me,” she says 

She was brought up to be a butterfly, 
though she went to Milwaukee-Downer 
with vague thoughts of teaching home 
economics (she loves to cook, and her 
cuisine is a famous part of her elegant 
Manhattan town house). When her 
father moved to New York and went 
broke, Tobe decided to get a job. It 
was better than marrying the first man 
who came along, says Tobe, who has 
been twice widowed. 
¢ The Break—She puttered around like 
any other beginner with no training. 
But then she moved to Franklin Simon, 
and served a nine-year stint under one 
of the master merchants of his day. 

“My job there was to see what fash 
ionable people were wearing, then make 
sure Franklin Simon had it,” she ex- 
plains. “I was what they would call 
fashion coordinator today. 

Soon Simon was sending her to Paris 
for the store. Her work attracted the 
eve of other retailers, who offered her 
similar jobs. She decided that if what 
she was doing commanded that kind of 
attention, she could do it on her own. 
In 1927, Tobe & Associates was born— 
with four clients. “I was in the black 
in four weeks,” she says proudly. “How? 
I made them pay the fee in advance.” 
e All in a Day—After a dav that would 
kill an ordinary woman, Tobe goes 
home, takes an hour’s rest, and is ready 
for a busy evening. Her parties are a 
byword among her friends. A few quick 
hours of sleep, and she’s ready to start 
all over. The parties, she says, are 
relaxation, not business—though her 
customers are her friends. She doesn’t 
hold with being entirely absorbed in 
any one thing. “You have to keep ; 
balance,” she explains. A friend adds, 
“I don’t believe Tobe is ever alone 
except when she is working.” 

About the job, “It’s the people I 
enjoy,” Tobe says, “the meetings, when 
we learn and give the most. What I 
dislike the most is the drudgery—rewrit 
ing badly written copy. Our biggest 
problem? We haven't any—except to 
find time to do the work.” eno 
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@ Industry often wraps its products in heavy paper to 
protect it from damage due to moisture, handling and 
other causes. To make these packages or bundles easier 
to open, Worcester Wire Works has developed a special rip 
wire for inclusion in the wrapping. 

To get even greater protection, some products are 
wrapped in plastics rather than paper. And this caused a 
problem. Ordinary rip wire wouldn’t cut the tough plastic. 

Our Worcester Wire Works Division solved the prob- 
lem by developing a special rip wire with a knurled sur- 
face that literally put teeth into the wire. It cuts through 


the toughest plastic coating as easily as a buzz saw. 

Not all of the problems we solve for industry have 
such simple solutions. Often, we are called upon to de- 
velop steel and wire with completely new characteristics 
... to combine seemingly incompatible factors or proper- 
ties. And quite frequently these are developments that 
other manufacturers have given up on. 

If you have a problem calling for special development 
work in steel or wire. . . either in creating a product or 
finding new and better ways to make or use it... it will 
pay you to write or call National-Standard. 


NATIONAL-STANDARD COMPANY + WNILES, MICHIGAN 
Tire Wire, Stainless, Fabricated Braids and Tape 

ATHENIA STEEL DIVISION + CLIFTON, WN. J. 

Fiat, High Carbon, Cold Rolled Spring Steel 

REYNOLDS WIRE DIVISION + DIXON, ILLINOIS 

Industrial Wire Cloth 

WAGNER LITHO MACHINERY DIVISION + JERSEY CITY, WN. J. 
Special Machinery for Metal Decorating 
WORCESTER WIRE WORKS DIVISION + 
Round and Shaped Steel Wire, Small Sizes 


WORCESTER, MASS, 
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GE’s Price Cuts Keep 


Spurring the Others Along 


Kepercussions of General Electric Co.'s small ap 
phance price cuts are still shaking the industry (BW 
1'55,p21). Last week, they caught up with Me 
iw Electric Co.'s ‘Toastmaster Div. It announced 
vas reducing the retail price of its largest-selling toaster 
from $19.95 to $17.95—a 10% cut. Only a few weeks 
before, rumors had it that ‘Toastmaster was considering 
reasing the price of this model 
loastmasters vice-president, W. I 
reason for the cut 


t 
i 


©’Brien, made 
It was made, he 
ud, “to counteract concern among the trade when 
mother appliance manufacturer recently reduced prices 
on it 


quite plain the 


entire line.” 

Though ‘Toastmaster’s action was clearly in response 
to General Electric's move, a secondary effect may be to 
curtail some of the widespread retail price-cutting on its 
toasters. ‘he reason: Wholesale and retail margins wer: 
ilso reduced, ‘The margin dropped from 


1.92 to $1.17, and retailers now profit only $5.83 instead 
of $7.00 


whol sale rs 


For Appliances ‘55 Was 
The Best Year Ever 


Check over the gains of the appliance industry as a 
whole, and you'll find that 1955 was its best vear ever 
Ihis is the salient fact that comes from an annual 
roundup of the industry, conducted by Electrical Mer 
chandising, a McGraw-Hill publication 

The magazine’s sur- 
vey reveals impor- 
tant gains over 1954 
for most appliances. 
Some registered rec 
ord highs that topped 
even the results of 
the frenzied buying 
days of 1950 

Among the heavs 
appliances, the home 
laundry business 
boomea in 1955. 
Sales of dryers and 
automat washers 
sect new sales records 


Factory Sales for 1955 


Percent 
Millions change 


of units from ‘54 
Air Conditioners® 1.3 +4.9 
Dryers (electric) * 10 +55.6 
+11.) 
Radios (all types) 7.8 +24.3 
Ranges 1.6 +18.5 
Refrigerators 40 +11.8 
Shavers* 47 +203 
+7.6 
Vacuum Cleaners 3.3 +25.3 
Washers*(all types) 4.4 +21.6 


Freezers (home) 1.1 


Television * ro 


all-time high 
Dryers gained 55% 
in sales over 1954, 
and led 10 other important appliances in that percentage 
gain. Automatic washers marked up a sales gain of about 
33%, offsetting a slight decline in sales of the conven 
tional wringer type, and making up the 21% gain over 
1954 in sales of all types of washers. 

Air conditioner sales went beyond even the optimistic 
predictions made earlier in the year (BW—Jun.4'55,p41). 


j 
7] 
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At that time, it was estimated that sales might reach 
1.1-million. But when the yearend count was made 
they surpassed this estimate, and chalked up about 1.3 
million sales at retail, a gain over 1954 of about 30%. 
(The 4% gain for air conditioners listed in the table re 
flects factory shipments; the 30% gain in retail sales of 
air conditioners during the same period shows that 
retailers were digging deep into their inventories at the 
times of highest demand.) 

I'wo smaller items among electrical housewares made 
remarkable gains. A fairly new product, the electric 
skillet, soared from 1.1-million units sold in 1954 to 2.6 
million last year, an increase of about 141%. And sales 
of electric bed coverings almost outran production last 
year. Higher sales would have been possible, merchants 
say, if the product had been in stock. As it was, 1.3 
million units crossed store counters. 


Central Air Conditioning 
Gets Its Biggest Boost 


Some air conditioning manufacturers see the indus- 
trv's rosiest future in sales of the central air condition 
ing installation (BW —Jul.16'55,p104). This type of 
air conditioning has just got its biggest boost to date. 
It came last week, when the community building outfit 
of Levitt & Sons handed Carrier Corp. a contract to 
provide central air conditioning systems for 702 “Coun- 
trv Clubber” homes that will be built at Levittown, 
Pa., beginning next spring. 

This is the largest contract awarded for residential 
air conditioning. Both Levitt and Carrier are keeping 
mum about the amount of money involved, but the 
trade guesses it runs around $500,000. 

Carrier Corp.'s Pres. Cloud Wampler says the con 
tract constitutes the air conditioning industry's “major 
break-through into the volume housing market.” ‘The 
size of the contract could well justify his claim. Any- 
way, William J. Levitt, head of the Levitt outfit, agrees 
with Wampler. Says he: “If Levitt goes air condition- 
ing, the building industry goes air conditioning.” 

Ihe refrigerating unit that air conditions Levitt’s 
“Country Clubber” house will be located in a garage 
attached to the house. 


Marketing Briefs 


The recent entry of chilled fresh orange juice on the 
market in competition with frozen concentrate (BW— 
Jan.29°55,p88) has expanded with the formation of 
Halco Products, Inc. A Florida outfit, the company was 
established jointly by H. P. Hood & Sons, New England 
dairy company, and Babijuice Corp., distributors of 
oranges. Using present Hood distributing facilities, the 
company will offer fresh orange juice to housewives in 
New England and New York early this year. 

J. C. Penney’s president, Albert W. Hughes, was 
awarded the National Retail Dry Goods Assn. annual 
gold medal last week at the association’s convention in 
New York. The award was made for his efforts “con- 
tributing to the prestige and stature of retailing.” 
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New silent speed, sure grip wheels use HI-SIL” 


Silentred,”’ the latest in roller skating 
wheels, takes the objectionable din 
ind dust out of a favorite sport. It 
makes possible a new enjoyment and 
onfidence for all of America’s 23 
illion roller skaters 
Silentred 


least 75 


wheels reduce noise by at 
and eliminate the need for 
lusting the floor. The no-slip grip en- 
ables even amateurs to try spinning, 
jumping, facing and cutting figures 

Hi-Sil 


or pounded rubber has extra long 


without fear of slipping. The 


wearing qualitice will not lose it 


on the kating su with 


skating wheels of pa tel shades are 
available because of Hi-Sil, the white 
reinforcing pigment 

Hi-Sil, an 


white reinforcing pigment of ¢ olumbuia- 


exclusive high quali 


Southern, helps solve many problem 


in rubber. It introduces 


economics in 
white of light colored good and im 
parts better physical properues The 
extremely fine particle size of Hi-Sil 
makes it valuable for many other uses 
including paints, varnish, textiles, pla 
rics ink paper insecticiad 
ou anti-CaKking and 


applications 


Hi-Sil is one of a family of pigments 


made by Columbia-Southern, a leading 
producer of chlorine, alkalies and fe 


lated chemu als 


ised in Goodrich Hycar American 
from which Silentred wheels are 
Bond Rubber Company produce the 
{1 Wheels for Cortrell, Im Both 
ure located in Derby, Conn 


COLUMBIA-SOUTHERN 
CHEMICAL CORPORATION 


SUBSIDIARY OF PITTSBURGH PLATE GLASS COMPANY 


OWE GATEWAY CENTER PITTSBURGH 22 PEMMSTLVAWIA 


CHLORINE, ALKALIES AND ®ELATED CHEMICALS 
OFFICES IN PRINCIPAL CITIES 
IN CANADA, Standard Chemical Limited ond its 
Commercial Chemicals Division 





operation ine done 


ines that seem to be almost human. But in pectors ¢ 


ive alert to catch an product deviations trom standard. In 


tl the canner snatches only winks of sleep being 


lla cl tu ine speeded into freshly washed cans 


PUBLISHED AS A TRIBUTE TO 








ier must estimate the size of ¢ rops hile they are 
1 he yvorri ilone witl 


torms Whilk he re clic pe 
ruture chart to determin when to ex- 


i the grower, ove 


ng machin- 
ect the first picking. Early ripening calls for fast action. 
| | | 


6. Can lids are seamed on tight sometimes unde vacuum, 
closing at the rate of hundreds per minute. Each can becomes, 
in effect, a miniature pressure cooker. Fast cooking in the 
hermetically-sealed « in preserves vitamins, texture and flavor. 


After cooling, cans are labeled, coded and cased for shipment. 





Here is the dramatic story of men who bring the nation’s « rops to your table all year 


around, Because canners work hard and conscientiously, you benefit by having 


a wide variety of nutritious foods always readily available wherever you live. 


3.Cans must be ready—not too many. not too few. Sinc 4. The cro 


warehouse space 1s limited, the 


incoming flow 


ire ripe ind ready! As they come into the can 


ery, they are in pected for color, quality and texture, The 


whose reputation is at take vatches the 


canner relies on a constant 
ol empty cans, Occasionally, trucks hauling 
away cases of freshly packed canned food 
supplic sti 


om a nearby Continental plant on their return trip 


coli pections 
ittention, Onl perfect fruit ind vegetable will 


| ! hi custome 


bring new can 


I brand name, 


i. W hile various crops follow on another through the can inners p rt iIpate nm many tute 
nery, the canner is arranging for their distribution. All through eting They hear industr per ialists, college and govern 
the vear he works with his own ind brokers’ salesm« | 


1 ma nent scientist marketing 
with the buyers it every season ol 


regional, and national 


men discu mutual problems Ooi 


uch meeting at Atlantic City commemorates the 50th Anni 
anned foods in pl ntiful supply! versary of the first Federal Food and Drugs Act. 


it chain-store offices. So 
the year you will find good « 


he 


ok 























CONTINENTAL CAN COMPANY 
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For lighting at its best...Plexiglas 


of PLEXIGLA most beautiful of all 


PERMANENCE. |: 


or re 
| con pie 1 TT th I 


| 
rie cr 


| 
} na ce 


QUALITY ILLUMINATION. 


rights 


DECORATIVE APPEAL. Whicn lig! 


they are highly attractive in appear- 


or unlight d 


itistaction in lighting, make sure your 
the use of PLEXIGLA We will be glad to 
folder that how man of the diffuses 
designs that ire i lable Just ask for 
ral Lighting wit 


ROHM & HAAS COMPANY 
Washington Square, Philadelphia 5, Pa. 


n principal foreign countries 


Oak Cliff Savings and 
Loon Building, Dailas, 
Texas. Lighted 
throughout by recessed 
fluorescent luminaires 
with diffusers of 
PLEXIGLAS. Architects 
Prinz and Brooks, 


tri fvet 
al Glass & Miastics 
130 Queen's Qua 


Onta Canad 








SEN. PAUL DOUGLAS (D-ILL.) has drafted a bill for aiding 


areas of chrenic unemployment that unions will go all-out to 


support. 


like these... 


SEN. WALTER GEORGI 


social security bill labor is pushing. By 


(D-4GA.) is key man in action on 


bills 


concentrating on 


Labor Widens Aims in 1956 


Few persons on Capitol Hill or in 
offices expect 
gress to enact any major labor legisla 
1956 The 

ues will be brought up by unions and 
debated 
there is no real desire in cither political 
party 


union legislative Con 


tion im usual controversial 


routinely in committec but 


or in labor—for a fight over union 
legislation in an election yeat 
For this reason, although the 
dent and labor have 
l'aft-Hartley 


vise the law 


Presi 
called for revisions 
Act, efforts to rm 
probably won't go 
far. Proposals for broadening the Fair 
Labor Standards (Wage-Hour) Act are 
0 politically hot economically 
tricky that thev, too, are expected to 
be tabled this year 


in the 
very 


and 


|. Labor’s Objectives 


Labor will reserve its strong cam 
paigning for a number of other issues 
high in importance in the unions’ legis 
lative program but, in the 
bor’s leaders, “safer” in an election vear 
Ihey are hardly likely to stir anti-union 
entiment. Among these are 

¢ Tax reductions for lower-income 


groups 


eves of la 
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e Federal aid for areas of chron 
Both Republican ind 


committed to this in 


unemployment 
Democrats are 
principle, but the unions arc lining up 
behind a bill drafted for the Democrat 
by Sen. Paul Douglas of Illinois, whose 
Senate 
jump on the 


subcommittee got the 
this 


labou 
Administration on 
issue 

e knactment of amendments to 
the Social Security Act that would lower 
the retirement age for workers 
to 62 and provide monthly cash benefits 
to workers 50 or older who become to 
tally and permanently disabled. ‘The 
House adopted these amendments last 
They are before the Senate 
Finance Committee, in Sen 
Walter George of Georgia, a conserva 
tive, is the key figure 

These issues involve the 
than just organized 
federal aid for 
ireas, and 
would 


women 


VCal now 


MA hic h 


interests of 
mor laborites 


Lower taxes. isolated 
social security re 
benefit 
groups that unions would like to have 
on their side in national and state cle 
this Organized labor fully 
recognizes the advantages of pushing 


realizing the political 


distres 


visions also non-labor 


tions yvcar 


uch proposals 


dangers to labor from a fight in 1956 
for narrower aims, benefiting labor pri 


marily 


ll. Aid for Unemployed 


The problem of what to do about 
isolated distress 
on the agenda at the recent convention 
of the American Federation of 
& Congress of Industrial Organizations 
Both the Administration and Congress 
hare labor's concern over what Pres 
Eisenhower's State of the Union mes 
sage called “the pockets of chronic un 
employment that here and there 
the nation’s general 


areas was placed high 


Labor 


Wia© 
industrial pros 
perity 

¢ Two Approaches—lisenhower out 
fairly Republican 
approae h 1 ‘soundly conce ived fe cc I il 
partnership program” to aid communi 
tics and states in area redevelopment 
programs. In line with this proposal, 
the Budget Bureau has O.K.'d a bill 
envisioning a kitty of about $50-million 
for loans to help state and city planners 
determine how to broaden job opportu 


lined a conservative 


nities in distress areas 


Meanwhile, Sen. Douglas’ labor sub 
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Brown and buf porce- 
lain produces an ovt- 
standing remodeling job 
in Chicege. Architects: 
Jensen and Halstead, 
Chicege. General Con- 
tractor: Krahl Construc- 
tien Co., Chicage 





. is often that which makes them so! 
Davidson Architectural Porcelain 
makes it easy and economical to achieve 
the look of the leader . . . the look that 
holds tenants and draws traffic. 





.. Of profitable buildings 


Davidson Architectural Porcelain is the modern 
building material for buildings of every kind 
.. Commercial, industrial or institutional 
+» Jor new construction or modernization. 


(Aas 


ARCHITECTURAL 


NY/ 





A striking treatment, with « 
“feature” area of panels in 
contrasting color. Architect 
Leon Seligson, Columbus, Ohio. 


A facade that will stay 
bright and clean without 
maintenance Architects 
A. G. Odell, Jr. and As 
sociates, Charlotte, North 
Carolina 


1 6-page folder 

describing Da- 

vidson Architec- 

tural Porcelain 

will be sent on f VIS ».. CHARLOTTE 
request 


han 
>, A Type C 

Type tl i Double -Wall 
} 4 facia Panel Ponel Pancl 


A TYPE. SHAPE. SiZ ‘ REVERY BUILDING NEED 


* 
avidson ENAMEL PRODUCTS, INC. 


1107 €. KIGBY STREET - LIMA, OHIO 
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committee is working up full steam on 
a much more ambitious bill drafted by 
the Illinois Democrat and co-sponsored 
by seven senators from states most 
heavily afflicted by chronic unemploy 
ment. 

There are major differences between 
the Republican and Democratic pro 
grams: 

¢ The Republicans propose a $50 
million fund, but the Democrats advo 
cate a $200-million federal aid program, 
including $100-million in loan authority 
and another $100-million in outright 
grants for local public works—roads, in 
dustrial site development, etc. 

¢ The Democrats want the federal! 
government to underwrite an additional 
13 weeks of unemployment compensa 
tion for idle workers retraining for new 
jobs. 

¢ Use of government-owned sui 
plus foods for the further relief of the 
unemployed in distress areas is asked 
by the Democrats 

¢ The Administration's program 
would be administered by the Area 
Development Office of the Commerce 
Dept. The Democrats want a new and 
independent agency set up to handle 
the aid plan, taking it completely out 
of the hands of Commerce Secy. Sin 
clair Weeks. 
¢ Extensive Study—To provide back 
ground for the Administration program, 
the Area Development Office sent 
staffers during the past year into New 
England, Pennsylvania, Ohio, West 
Virginia, Kentucky, and Oklahoma. 
The Douglas subcommittee has had 
three staff men working almost exclu 
sively on the problem for the past four 
months, and the senators themselves 
later this session—will go on the road 
to hold public hearings in several of th« 
hardest-hit regions. 

If nothing is done this vear, it will 
not be for lack of attention but for 
lack of interest by lawmakers whose 
states haven’t suffered from unemploy 
ment on a major scale. Democrats will 
try to counter this apathy by arguing 
that if a general economic downturn 
does come local pockets of unemploy 
ment will become acute on a_ broad 
scale, especially in one-industry towns, 
and everyone will be better off for hay 
ing federal machinery read\ 


Ill. Social Security Changes 


The President’s State of the Union 
message passed over the social security 
issue without specific recommendations; 
suggestions of “steps which can be 
taken wisely at this time” will be forth 
coming later, the President said 

This position caused some conjecture 
on Capitol Hill. It was interpreted to 
mean either that the Administration 
has not made up its mind on changes 
vet, or, more likely, that it hopes for 
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GM Power Opens New Horizons 








i at | 


Euclid TC-12... | 
a new concept | | 








of tractor performance 





® This Euclid TC-12 Twin Crawler is the first com- 
pletely new tractor that has been introduced in many 
years. Its advanced design sets a new standard for 
work-ability, smooth performance and easy opera- 
tion on the toughest jobs. 


Powered by two GM diesels with separate Allison 
Torqmatic Drives for each track, the TC-12 provides 
a smooth steady flow of power to meet any job re- 
quirement. There is nc master clutch and the change 
from one of the three speed ranges to another is 
made under full power with no loss of momentum. 
Result: more work done—faster! 

Whether it is teamed up with earth moving equip- 
ment or on other crawler tractor jobs in mine, quarry 
and industrial operations, the TC-12 has no equal 






EUCLID DIVISION 


eansons r- GENERAL MOTORS CORPORATION 


for work-ability. If you use tractors or construction 
equipment to move big tonnages of earth, rock and 
other materials, Euclids can open a new horizon of 
increased production and lower costs, 


Your Euclid dealer has cost and performance facts 
that show why Euclids are your best investment. 











Cleveland 17, Ohio 
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NEW LOW-COST long bed lathe 


Delta 
Metal-cutting Lathe 


introduced to cut 


Shown above is the new 


ong Bed 11” 


standard Delta 11” Lathe in precision 
operations formerly requiring much 
recently costs in more expensive equipment. New 
safety feature makes it impossible to 
strip back gears; an optional acces- 
sory automatically cuts power when 
guard cover is opened, Write: Delta 
Power Tool Div., Rockwell Mfg. Co., 


5404 N, Lexington Ave., Pgh. 8, Pa. 


production work, as well as for tool 
rooms, Expr rimental departments and 
chool shops In addition to a full 5’ 
bed. it 


performance 


includes the same exclusive 


have 


such rapid acceptance for the 


features which 


wot 







eLectrromic 


MPLICALL 


INTERCOMMUNICATION 


Nw — 


—_ ‘ me 7 fits your own 
—s —— ** 
» rsa ainnisiil wn eme* . As . 


mb 






special internal 
communication needs — 
faster than a 









switchboard—saves time 
—saves money — 


NEW LIGHT & CHIME SIGNALS 


att ta eS ee a ie) yo 


New Time-Saving Convenience 
and All-Purpose Flexibility 


Equip your business with this 
remarkable new “clear line" internal 

communication system. Get 2-second 

p ech contact within and between 
epartments. AMPLICALL serves you best, 

lights ne the load on busy switchboards, 
keeps personnel in closer working 

relations, cute “walking and waiting” 

saves up to many hours per day 

of valuable executive time. Pays 

for itself in improved efficiency 

and speedier operations. There isa | RAULAND-BORG CORPORATION 

| 3515-S Addison S., Chicago 18, Il. 


| (J Send complete details on New ampLicaLL 


direct-voice call-in 
pr a ma Ge a ee 
Calls stay registered and identified 


during absence of person called 
‘ 


Unprecedented versatility to 


fit your exact business needs 


time 


syetem for your exact needs. Get 
the New AMPLICALL facts today 


Name 





Firm 





A ddres Ss 





City Zone. State 





Mn es cs ce ee ee ee 
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seck 


retirement age for 


some compromise between those 
ing both a 
women and disability benefits and those 
wanting the law kept as it is 

¢ Possible Compromise—Labor lobby 
ists avow equal concern for both re 
visions. But if they find they can’t get 
both changes in the law, they probably 
will throw their behind dis 
ability benefits at age 50. Some Demo 
cratic senators may take their cue from 
labor and make this the important 
compromise point if a Senate deadlock 
There are indications that the 
Administration shortly will offer dis 
ability effective at 
55 or 60—as an 


lower 


weight 


iooms. 
insurance—possibly 
imendment to social 
security legislation, but will propose no 
change in the women 


IV. Old Issues 


Che State of the Union message also 
cut across a variety of old subjects 
¢ On extension of minimum-wage 


retirement age 


coverage, Eisenhower played a new 
theme. His request for Congressional 
action was stronger than in 1955, but 
even so he did nothing than 
pledge an Administration 
finding ways to achieve broader cover 
age. Congressional sources hold there's 
very little likelihood that anything, be 
yond talk, will be done on this issu 
Neither Democrat 


are eager to take the 


more 
issist”” in 


nor Republicans 
lead in singling 
classes and of workers 


out new rrOuUp 


for wage-hour coveras¢ 

Even before the President’s message 
to Congress, the 
alerted by the Chamber of Commerce 
of the United States for a fight 
anv extension of wage-houw 
to the 


nation’s retailers were 


igainst 


coverage 


major group of workers now 
uncovered: retail and service emplovees 
Retailers were urged to make clear to 
then Congressmen that while those 


idvocating wage-hour expansion are 
strong, those who oppose coverage—the 
“thousands of businessmen”—are “po 
tentially much stronger.’ 

e Fisenhower 1955 
recommendations for amendments to 
improve the Taft-Hartley Law by (1) 
requiring employers as well as 
union officers to file non-Communist 
affidavits with the National Labor Rela 
tions Board, and (2) assuring econom 
strikers the right to vote in an NLRB 
election to determine a_ bargaining 
Neither Congress nor the Ad 
ministration, however 
clination toward 
l'aft-Hartley 

If labor makes any fight on Taft 
Hartley this year, it will probably be 
concentrated against Section 14 (b 
which gives states the right to enact 
more restrictive laws than the Taft 
Hartley Act Under this section of 
r-H, 18 states have adopted “right to 
work” laws barring the union shop and 


renewed his 


labor 


agent 
show serious in 
1 fight this vear over 
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* 
AIM for better arrival condition, faster delivery of 


lumber shipments with Acme Steel Unit-Load Band 








ee : 
This methed of securement has been 
approved by The Special Committee on 
Forest Products Loading of the Associa- 


tion of American Railroads 
ask your 
“Acme Idea Man 
to help solve your 
problems 





Now you can ship packaged lumber on flat cars and be sure of excellent 
arrival condition by using the new Interlaced securement method and 
Acme Steel Unit-Load Band. Note the neat, orderly packages in the lumber 
shipment shown above after a trip of more than 1100 miles (Idea No, U2-1). 

Shipments reach destination faster because loads properly secured 
with Acme Steel Unit-Load Band lessen chance of carriers having to 
recooper loads enroute. Then too, one operator with fork truck can load 
or unload flat car shipments of packaged lumber in far less time 
than required for comparable footages of lumber in closed cars, Both 
shipper and receiver gain all the cost reduction benefits of 
handling lumber in large units plus more efficient use of 
storage space and better inventory control, 

Without obligation your Acme !dea Man will show you the proper 
way to package lumber and the Interlace method of securement, Get your 
free Interlace specification sheet. Call your Acme Idea Man now. 

Consul your telephone directory or write Dept. BC-16 


ACME STEEL PRODUCTS DIVISION 


ACME STEEL COMPANY 


2840 ARCHER AVENUE, CHICAGO 8, ILLINOIS « ACME STEEL CO. OF CANADA, LTD., TORONTO 


ACME 


STEEL 








FULL COLOR 
SALES APPEAL 
for less than 114¢ 





Crocker’s Mirro-Krome 
POSTCARDS 
can give the added punch of full 
color to your merchandising and 
direct mail promotions. These 
sparkling full color ‘‘sales- 
men" can be yours for 
less than 14¢ apiece. 


Additional information, samples, and prices 
from your nearest H. S. Crocker office. 


H. S. CROCKER CO., INC, 


San Francisco, 720 Mission Chicago, 160 WN. Clark 
Leos Angeles, 2990 E. 7th New York, 23 E. 26th St. 
Deet. OW.i Baltimore, 1600 8. Clinten 


MEET 


the Canadians 
you need to know... 
Ask Canada's First Bank to arrange 


business introductions north 
With 650 branches 


your 
ol the border 
coast-to-coast, this two-billion 
dollar organization has nation-wide 
connections in every branch of 
industry Address our 


othee or Head Office, 


Canadian 
nearest U.S 
Montreal, 


WY BANK 


(0 2 en en Cameo 


Chicage Specie! Representative's 
BM Otten, 141 West lackson Bid 


BANK OF 
MonTREAL 
Canada's First Sank 
\_ amoencs ence sazeneneee_) 


Wow York: 04 Wel St 
See frascises 333 Caltorme St 
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a number of legislatures meeting this 
year have similar proposals before them. 
¢ Once again, as in 1955, the 
President put m a plug for improve- 
ment in the Longshoremen’s and Har- 
bor Workers’ Compensation Act. He 
also repeated his request for legislation 
to establish a 40-hour week for workers 
on federal and federally assisted con- 
struction jobs and other public works; 
they are now paid overtime only for 
hours in excess of eight in one day 
¢ Welfare Funds—Eisenhower also set 
the stage, without going into details, 
for an Administration bill to force pub 
lic disclosure on financial aspects of 
cmployee pension and welfare funds 
Douglas’ Senate subcommittee, which 
has investigated allegations of malprac 
tices in administration of such funds, 
probably will report at the end of Jan- 
wary. It will prescribe disclosure, and 
maybe a stronger medicine—regulation. 
But Congress is not likely to buy any 
thing more stringent than what Eisen- 
hower asks—“‘adequate disclosure.” 


e Sure to stir controversy, if vigor- 
ously supported, is the President's call 
for legislation granting equal pay for 
women as “a matter of simple justice.” 
Bills endorsing the principle of equal 
pay have been introduced in every Con- 
gress since the U.S. Labor Dept., un- 
der Secy. James Mitchell, backed the 
Bolton Bill—an equal pay bill intro- 
duced in the 83rd Congress. The 
Labor Dept. probably will put its 
weight behind any similar Administra- 
tion bill this vear 

lhe Administration is also interested 
in a bill that would encourage indus- 
trial safety programs by providing grants 
to the states for campaigns against in- 
dustrial accidents and labor will plug 
for House passage of an unemployment 
compensation law for the District of 
Columbia, providing a jobless worker 
with a maximum weekly benefit of from 
half to two-thirds of his weekly wage 
for up to 26 weeks; the Senate has al- 
ready approved such a law, proposed as 
a “model” for the states 


How Labor Curb Aids a Union 


Alabama court decides that organizing is a “lawful 
trade and calling,” entitled to protection of the law. Ruling 
may aid drive elsewhere in Dixie. 


Union 
1ncw 


organizers, about to launch 
ind intensive drive in the South 
find that 
anti-labor’= can be 
them from 


criticized 4s 
used to protec 
some of the rugged ex 
periences of past campaigns 

A federal court decision based op 
Alabama law has held that the work 
of a union organizer is a “lawful trade 
ind calling’—and that his “lawful o¢ 
cupation” is entitled to full legal 
protection from “violence or threats of 
Similar laws are in effect 
in other and the principle is 
to be found also in “nght to work” 
laws drafted to curb labor in 18 states 

Because of that, the Alabama deci 
sion reported at a legal conference of 
labor's top lawyers in New York last 
ittracted interest all out of 
proportion to its immediate importance 
Ihe attorneys saw it as a decision that 
might prove useful elsewhere—particu 
larly in the coming drive to unionize 
the South. But, more important, they 
wccepted it as further evidence that 
labor 


may laws once 


viok nce 


states, 


month 


occasion, use to its 
laws drafted to curb union 


can, on 
idvantage 
ictivities 
* Point of 
Alabama 


being studied 


Interest—That’s why the 
decision in a rural case is 

With no prospects for 
state and federal 
unions as “anti-labor” in 
(page 76) the unions are now 
lookout for ways to make the 


changes in laws 
ce scribed by 
intent 


on the 


laws work both ways—for 
well as against them 

This has been done on 
casions when federal laws—including 
the hotly criticized ‘laft-Hartley Act— 
have been invoked to help unions 
against employers. On one, the law 
was used to safeguard a union against 
a town’s opposition to mill 
tion (BW—Dec.3'55,p48) 

ilowever, state laws generally have 
been less useful m_ the 
have run into the 
resistance. ‘These laws 
than federal statutes and more of a 
worry to labor—have scemed to work 
only one way: against the unions and 
their organizers 
¢ Significance—Some time ago, a 
Southern labor lawyer, Hugo Black, 
Jr., of Cooper, Mitch & Black in 
Birmingham, successfully established in 
federal court that the laws can work 
While the decision actually 
contributed nothing toward organizing 
a particularly difficult mill, it is con 
sidered significant. It could, labor at- 
torneys say, put a cloak of protection 
about organizers in the really tough 
union drives ahead in 1956 and 1957 

Ihe ‘Textile Workers Union of 
America sent organizers into Linden, 
Ala., to attempt to unionize the Linden 
Mfg. Co.’s cotton mill workers. ‘They 
were roughed up and escorted out of 
town; according to the union, they 


unions as 


some Oc- 


organiza 


cas where 


unions toughest 


more restrictive 


both wavs 
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th lhe 
Presbyterian Village of Detroit... 


Thoughijul design provides new comfort and syfely 


Jar lhe aged / 


Eljer fixtures play an important role in this 6"-wide side rim seat makes it easier and safer 
totally new concept in “homes for the aged”’! to enter and leave the bath. 
kljer fixtures in cast iron, formed steel, and 
Gone are the frightening, austere buildings . . . vitreous china are used throughout the project, 
the impersonal dormitory life. In their place is a And you can be certain that after decades of use, 
warm, inviting small-town atmosphere . . . a real they will still remain lustrous and beautiful. 


community to brighten the “sunset” years of When you consider plumbing for any need 


their lives, > look to | lye I For spec theations and facts on 

Choosing the Eljer Legation Bath is typical this job-proved line of fixtures and fittings, write: 
of the advanced thinking that developed this klyer Division of The Murray Corporation of 
project. The Legation permits a “sitting” shower, America, Three Gateway Center, Pittsburgh 22, 
reclining bath and even a foot bath! The new Pennsylvania, 


ARCHITECT AND ENGINEER GENERAL CONTRACTOR PLUMBING CONTRACTOR 


Smith, Hinchman and Grylls, Inc. W alter L. Couse & Co, Griffin Bros. 
Detroit, Michigan Detrou, Michigan Redford, Michigan 


Fixtures for every plumbing need 


= ELJER 



































Orvision OF tHE CORPORATION OF AmttiCa 


THE ONLY NAME YOU NEED TO KNOW IN PLUMBING FIXTURES 
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what makes a profitable plant location? 


“EK hawem’t lost a dayws woxwk 
ss ee & Bag os he | 


(oh stot elele Rt Ssh eb iin: oa fs eee eo eae 


South Carolina’s climate is sunny and temperate almost the 
year ‘round, Snow is seen less than three days every year. For 
the past 56 years, the state has recorded an average mean tem- 
perature of 63 degrees, with the coldest month (January) averag- 
ing better than 45 degrees; and the warmest month (July) less 
than 80 degrees. 

South Carolina’s mild temperature means less illness among 
employees and their families . . . it means lower building costs, 
and 15% less fuel and heating costs for industry. Where nature 
smiles ... industry prospers. 

Make South Carolina a profitable location for you 
loyal, willing workers / good government 

mild, soft, plentiful water supply / low cost power 
heolthful climate lower construction and site costs 

plus rich natural resources / nearness to important markets 


good transporfation by land, sea, air 


For complete information in strictest confidence, write, wire or telephone (LD-94), 
R..M. Cooper, Director, State Development Board, Dept. BW-1, Box 927, Columbia, S.C. 


South Carolina 


STATE DEVELOPMENT BOARD 
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were denied police protection. Black 
protested to the mayor of Linden 

In doing so, he cited a 1940 Alabama 
law providing that a citizen’s “lawful 
occupation” cannot be interfered with 
by “force, threats and intimidation.” 
(he law originally was intended to 
curb union activities, and predated th 
Alabama “right to work” law, which 
carries the objectives even further 
Although Black chose the 1940 law 
is more applicable, attorneys for unions 
feel that the state “right to work” law 
might have been used equally well 

laced with a threat of legal action, 
the Linden mavor guaranteed that 
I'WUA organizers will be given police 
protection if they return. So far, the 
union hasn’t resumed its Linden drive 
¢ Charges—About the same time, 
IWUA organizers were running into 
stiff resistance in ittempts to umoniz 
employees of Avondale Mills, Inc., at 
Sylacauga, Ala. According to their 
union, the organizers were “threatened, 
intimidated and attacked” on a number 
of occasions. A motel in which they 
lived and maintained an office was 
warned of a bombing if they were al 
lowed to stay there. Finally, according 
to TWUA, a “mob” gathered at a 
barbecue stand where the organizers 
were eating. Police were called, and 
escorted the men out of town 

Black, representing the organizers, 
complained that the men were em 
ployees of the union and, “assigned 
by their employer to duties designed 
to persuade production and mainte 
nance employees” to join TWUA 
Their job, he said, included distribut 
ing leaflets at the mill gates, calling on 
workers at their homes to tell them 
about the union and to solicit mem 
berships, and receiving workers at their 
office in the motel. And, he charged 
their “lawful occupation” was being 
interfered with illegally. He asked for 
an injunction against Avondale Mills 
and a group of its officers who, Black 
alleged, “entered into a  conspirac' 
with [certain] employees” to prevent 
the organizers from “exercising their 
lawful trade and calling,” through 
“force, threats, and intimidation.” 
¢ Ruling—The court ruled that testi 
mony did not prove that the compan 
ind its officers “committed or threat 
ened acts of violence, or instigated or 
authorized employees of Avondale Mills 
to assault or threaten the plaintiffs.” 
It did, however, grant an imjunction 
barring any interference with the 
organizers’ “pursuit of a lawful occupa 
tion” by a group of mill employee 
directly involved in the barbecue stand 
incident 

Despite the protective order, th 
TWUA organizers haven't returned to 
the Sylacauga mill; the union drive 
there has been delayed until after a 
“cooling off” period. END 
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What does salt buy today? 


The American Indian sometimes used com- 
mon salt to purchase food, lodging, even land. 
For us today, salt provides still more. Split 
into its components by Hooker chemical 
know-how and made into many other chemi- 
cals—salt is the source of luxuries, necessities 
and better ways of getting work done. 
~hlorine that purifies water comes from salt 
—also caustic soda for rayon and paper pulp 
... drugs that cure, that bring surcease from 
pain and worry . . . strong new plastic ma- 
terials that can be shaped to today’s needs, 


HOOKER 
CHEMICALS 


that add color and light to modern buildings 
and resist the spread of flame . . . sprays that 
control weeds and insects . . . soaps and deter- 
gents ... bleaches and dyes. . . products that 
create new business opportunities and a better 
way of living. 

For 50 years, Hooker has been making 
chemicals from salt and supplying them to in- 
dustry. Today, nearly 100 different Hooker 
products help American industry produce 
the goods this nation eats, drinks, wears, and 
uses. 


From the Salt of the Earth—————-_———_ 
HOOKER ELECTROCHEMICAL COMPANY 


21 FORTY - SEVENTH ST 


NIAGARA FALLS WY 


NIAGARA FALLS © TACOMA © MONTAGUE, MICH © NEW YORK © CHICAGO © LOS ANGELES 


1905 ... Part of original 
Hooker plant at Niagara 
Falls. Plant supplied caustic 
soda and bleaching powder 
to producers of textiles, pulp 
and paper in New England. 


* 


1955... Niagara Falls plant 
today is largest of three 
Hooker plants serving nearly 
every major U.S. industry. 
Hooker's original two prod- 
ucts have diversified into 
nearly 100 sold and used 
throughout the world. 





In Labor | 


Texas Co. Ban on Investments 


By Employees Faces Test 


Major oil companies have for years had strict rules 
against employee investments in other petroleum com- 
panies or activities. From time to time, employees have 
grumbled about the restrictions, but until two weeks 
igo the rules never became a serious labor-management 
I ii 

Last December, ‘The Vexas Co. issued a reminder to 
employees that there is a longstanding rule barring 
employees “owning or having direct or indirect 
interest in any petroleum company or activity which 
might come in conflict with interests of The Texas Co.” 

Although this represented no new policy step, the 
Oil, Chemical & Atomic Workers protested it. O. A. 
Knight, the union president, said the bulletin “indicates 
in attitude totally incompatible with the American con 
cept of free enterprise Moreover, Knight said, it re 
presents a “heedless policy of discouragement of provi 
dent, thrifty investment in the future of America.” 

Knight (1) warned that OC&AW will strike The 
l'exas Co. if it fires any employee for a violation of the 
investments rule, and (2) called on Sen. Joseph C. 
Mahoney (D—Wyo.), chairman of the Senate anti 
monopoly subcommittee, to investigate the company 
Mahoney agreed to place the matter before his 
roup as a possible violation of the “economic independ 
ence of ‘Texas employees.” 

Other oil companies answer questions about similar 
investment rules with “no comment.” However, it is 
widely known that many also restrict employee owncr- 
ship of interests in competitive oil firms (anything more 
than a few shares of stock), or in oil leases, royalty or oil 
bonus deals, or potential oil lands. ‘Ihe restriction 
ipplies to all members of the employee's family 

lhe unique nature of the oil industry is responsible 
for the investment restrictions. ‘The rules are intended 
to make it impossible for an employee to capitalize on 
oilheld information to which he 
of his job 


from 


poli \ 


has access as a_ part 


UAW Urges Kohler Arbitration; 


Management Turns It Down 


Ihe United Auto Workers last week proposed “a 
clean start” in efforts to scttle the 21-month stnke at the 
Kohler Co., in Kohler, Wis. But its offer to submit 
economic and other issues to binding arbitration drew 
a quick and final “no” from management 

Walter Reuther, president of UAW, suggested in a 
telegram to Herbert V. Kohler that the parties place the 
dispute before “an impartial arbitrator selected by 
Pres. Eisenhower.” He promised that if Kohler would 
igree to this, UAW would “do all in our power to foster 
a new era of good relations” in the plumbingware firm’s 
plant 
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Kohler refused to authorize “anyone who has no 
knowledge of our business or its problems and no 
responsibility for its continuance to decide the terms of 
a contract under which we shall operate.” 

Ihe company head added: “Certainly we will not do 
so to bail your union out of the position in which its 
own irresponsible and illegal conduct has placed it.” 

The Kohler strike began on Apr. 5, 1954. Within a 
month after the walkout, the plant was back in opera- 
tion. It has been open ever since, runaing profitably, 
according to the company, with 2,500 working. 


Supreme Court Rules Railroad 
Can Take Boycott Case to NLRB 


Railroads must go to the National Labor Relations 
Board to get relief from a labor secondary boycott. They 
cannot ask state courts for an injunction. 

That's the essence of a ruling issued this week by the 
Supreme Court in a case involving the AFL-CIO ‘Team 
sters and the New York, New Haven & Hartford RR 
‘The union, opposed to moving trailers by rail, picketed 
the New Haven yards in Boston 

The New Haven asked Massachusetts courts for an 
injunction under a state law that bars secondary boycotts 
State courts took jurisdiction and issued an injunction, 
noting that the Taft-Hartley Act, which normally covers 
boycott situations, excludes as “employers” those subject 
to the Railway Labor Act. 

The U.S. Supreme Court ruled, unanimously, that the 
state courts erred in taking jurisdiction. Congress did not 
intend to “divest NLRB of jurisdiction over controversies 
otherwise within its competence solely because a railroad 
is the complaining party,” the high court decided. The 
ruling means that (1) a railroad is free to petition NLRB 
for aid “in circumstances unrelated to its employer-cm- 
ployee relations”; and (2) it is entitled to NLRB protec- 
tion from secondary boycott banned by Taft-Hartley. 


Labor Briefs 


A new contract negotiated by the Pennsylvania RR 
and the Transport Workers Union, headed by Michael 
Quill, provides a 134¢ hourly raise and other benefits 
estimated to cost 5¢ an hour more, for a “package” 
184¢. The settlement, on the deadline for a strike last 
week, is described by Quill as “the largest package in 
the history of railroad negotiations.” 


More than a million United Auto Workers members 
are now covered by supplementary unemployment 
benefits (SUB) plans, UAW announced last week. The 
union said 232 firms with 1,002,098 employees accepted 
SUB plans in seven months; in contrast, UAW said it 
took twice as long to negotiate similar pension coverage, 
four times as long for health-security coverage 


Automatic pay boosts will be given to an estimated 
2.75-million workers under long-term contracts this year, 
the Bureau of Labor Statistic estimates. The range will 
be from 3¢ an hour to as high as 30¢ an hour in one 
contract; the average will be between 6¢ and 11 ¢ an hour 
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OU know the symptoms of sales 

success. Wholesalers treat you as 
a top resource. Retailers recommend 
your product as a best seller. Your 
salesmen believe in themselves and 
their proposition. Each sale makes 
the next sale easier. 

The question is: How do you es- 
tablish this success-habit? How do 
you start sales rolling? 

Thousands of companies have 
found an answer in Cappel, Mac- 
Donald incentive campaigns, 


Professional planning 
makes the difference! 
C-M strategists are concerned with 
both immediate and long-range sales 
increases. They have spent 34 years 
learning how to combine sales train- 
ing with sales motivation ... how to 
make every wife an assistant sales 
manager and every husband a hero 
at home...how to select prizes 
which will stimulate both self-sufh- 
cient “stars” and timid beginners. 
When the campaign is over, your 
men retain new drive, new self- 
confidence, new sales know-how. By 
setting new records, they prove to 
themselves what they and their prod- 
ucts can do. They establish the habit 
of sales success on factory, wholesale 
and retail levels. 


Put a higher floor 
under your sales, too! 


“During the contest we obtained 
a 20% increase over the previous 
year,” reports an insurance com- 


How to build 


the sales success-habi 


pany. “The fruits of the contest are 
still being reaped in that new busi- 
ness showed a 24% increase the 
month after the contest.” 

“The best result was... this con 
test encouraged our new men by 
enabling them to win a prize and 


convince themselves that they were 


real salesmen,” says a manufactur- 
ing chemist. “Beginners won second 
and third places ...a big uplift for 
their morale.” 


C-M campaigns are 
self-liquidating! 


You make no advance investment in 
prizes. Our 400-man staff assures a 
smooth-running campaign without 
adding a dollar to your own payroll, 
Merchandise is billed at wholesale, 
printing at cost, travel at carrier- 
resort rates. Planning, creative and 
detail work are free services pro- 
vided out of the usual distributor 
and travel agency discounts. 


Get the facts nou 


If you are ready to make that break 
through to a more dynamic sales 
pattern, just write or phone the 
nearest C-M office. No obligation, 

If your interest is long range, 
you'll find expert advice on building 
successful sales habits in our free 
brochure, “Who's Selling Who”. 
Write on your letterhead to Capper, 
MacDonatp anp Company, Dept. 
N-1, Dayton 1, Onto. 








Air travel lifts 
sales to neu highs 


You'll never know how high your 
sules curve can rise, until you ap- 
ply the tremendous power of lux- 
urious air travel awards, Men will 
fight to win a millionaire’s vaca 
tion in Lurope or Hawaii, to bask 
in the sunshine of Bermuda or 
Southern California, And you can 
be sure that every moment will be 
pure pleasure, u hen you use the 
world-wide facilities of Cappel, 


VacDonald and its associates. 


sl. AMERICAN AIRLINES 
PAN AMERICAN (FP 





CAPPEL, MACDONALD AND COMPANY 


Dayton, Ohio... Offices in principal cities and Canada ]@pD MERCHANDISE AND TRAVEL INCENTIVES 




















For the figure-work of 
every business 





Friden Street is the fastest growing busi- 
ness location in America. And the most 
profitable! It runs through every city, 
every town, including your community. 

It is a street of retail stores, insurance 
offices, and factories...doing business 
side by side. A street filled with whole- 
salers and service firms and banks. On 
Friden Street are all the firms which 
share a common need to speed and sim- 
plify their figure-work routines. 

Friden makes machines that do this. 
Friden — world leader in the field of 
automatic figure-thinking. A Friden Man 
as near as your phone wi!l demonstrate 
the many ways these machines save 
time, cut costs. 


Which would you like to see first? 


there’s an answer made by 


...THE FULLY AUTOMATIC 
FRIDEN CALCULATOR 


Without operator decisions — simply by 
figure-thinking for you—the Friden Caleu- 
lator performs more steps in figure-work 
than any other calculating machine ever 
developed. It does payroll calculations, 
takes inventory, figures invoices, compiles 
statistics, makes quick work of any figur- 
ing chore. Little businesses need one, big 
businesses need scores, A variety of mod- 


els, sizes, prices. 


Natural Way Adding -Visible tems 


.» THE 10-KEY FRIDEN 
ADDING MACHINE 
It has the first new keyboard granted a 
patent in years...so0 each finger falls into 
natural working position, And in a special 
Check Window (first-time feature on an 
American 10-key machine) ACTUAL 
ITEMS appear before they are printed or 
added. The Friden’s Check Window gives 
trained and untrained operators the con- 
fidence to add without error on a 10-khey 
machine. Many more step-ahead features. 


A Common -Lanquage Business Machine 


... FRIDEN’S AUTOMATIC 
ADD-PUNCH MACHINE 


Integrated data processing becomes possi- 
ble for any size business with this 10-key 
adding and listing machine with a tape- 
punch mechanism. Essential selected data 
are automatically punched on a common- 
language code tape as items are printed, 
or printed and added on the adding ma- 
chine tape, Data interpreted by any ma- 
chine with a tape readout mechanism — 
such as card punch machines, typewriters, 
bookkeeping or communication machines, 


Typing - Computing Accomplished, Together 
... THE AUTOMATIC FRIDEN COMPUTYPER 

To meet the widespread need in many businesses for efficient 
performance of work involving both typing and computing, 
Friden developed the remarkable Computyper. The Computyper 
utilizes in combination an electric typewriter and an electric cal- 
culating mechanism. This mechanism can be programmed to 
fullfill automatically any typing or computing requirement, 


riden 


Friden sales, instruction, service throughout U.S. and the world. Copyright Friden Calculating Machine Co., Inc., San Leandro, California 





REGIONS 


For Distressed Areas: 


“Here Comes Grossman’ 


The Grossmans have acquired a unique reputation 
in the Northeast—buyers of “white elephants,” 
openers of closed-down plants. Their latest move 
—purchase of the Bigelow-Sanford Carpet mills— 
has brought them to job-hungry Amsterdam, N. Y. 
(picture, right). 


A. rue Kinc’s horses and all the 


king’s men couldn't put Humpty 
Dumpty back together. But if the 
Grossmans of Quincy, Mass., had been 
on hand at that fictional scene, they 
would have at least salvaged the pieces 
and sold them at auction. And, given 
time, they would have found another 
Humpty Dumpty, more stable than the 
first, to sit on the wall 

As a mature region, the Northeast 
has a disproportionate share of the 
country’s Humpty Dumpties—mostly 
textile companies that either go out of 
business or move to the South. This 
often means economic paralysis for the 
community that has relied on these 





companies for hundreds of jobs. Even 
worse, there remain the substantial, but 
empty, mill buildings as a monument to 
the community's troubles 
¢ In Maine—So it was with Sanford, a 
small Maine town dominated by Good 
ill-Sanford, Inc.’s textile mills. The 
mills once employed 3,500 workers. By 
December, 1954, the figure had dropped 
to less than a thousand, and the plant 
was up for sale. Then, the Grossman 
family paid $450,000 for what many 
businessmen would consider a_ white 
clephant—close to 2-million sq, ft. of 
mill property 
e In New York—A month and a half 
ago, as if Sanford were not enough to 
handle, the Grossmans repeated their 
performance at Amsterdam, N. Y.,a city 
that has been classed as a “substantial 
labor surplus” area since mid-1954 
“Here Comes Grossman,”’ it said on 
the orange-and-black cars that wound 
through the streets of the carpet city 
By the day the Grossmans handed 
$330,000 to Bigelow-Sanford Carpet 
Co., Inc., for another 2-million sq. ft. 
of mill space, the people of Amsterdam 
were ready for hoopla 
A FAMILY AFFAIR: Grossmans’ business is run by four brothers, their six sons. Elders © Progress—The Grossmans’ record in 
in front row are, left to right, Sidney; Jacob; Reuben, the oldest; and Joseph B. Maine helped give heart to Amsterdam. 
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At Sanford, the Grossmans have already 
filled half of Goodall-Sanford’s mills 
with light, diversified industry—Wasco 
Chemical Co., Inc., North Star Woolen 
Co., and eight other companies—and 
thereby created 1,500 new jobs 

If Sanford was town, 
\msterdam historically was a one-indus 
try town under the wing of the carpet 
rue, Mohawk Carpet Mills, 


In remains 


a one company 


{ Inpanies 
ind continues to unravel 
But 
Grossmans alighted in the city, Bigelow 
Sanford well program of 
hifting mill operations to another loca 


1 mice record of sales when the 


was into its 
non 

Last January, the had an 
nounced that it would shut down com 
pletely its carpet operations in the city 
| March, 195¢ Most of the 
1,700 workers, unwilling to move 
lie idy 


Company 


com 
pall 
I 


lsewhere, were scrounging for 


BIRTHDAY—Reuben’s 70th—brought 
Mass., 


and their families—about 2,000 people all told 


at local Masonic 


BUSINESS WEEK © Jan. 14, 1956 


200 relatives 


To them, the sales transaction 
svmbolized a city reborn. New industry 
would supplant Bigelow-Sanford’s cat 
pet-making 


\« »bs 


|. Many Irons in the Fire 


\ vacated mill, like 
trial than 
particularly if his aim is not 
liquidation but long-term community 
Who 


described as “a 


in old house, Call 


be more asset to its owner, 


merely 
revival would want the 
mills, 
than 40 interconnected buildings, on 
to 10 stories in height, built of brick 
thought 1 
orthodox real 


carpet 


series of mor 


and concrete’? ‘The 
make 
estate promoters shudder 
But then | 
makes a business 
First of all, 


ind six grandsons of the founder, Louis 


stone, 
cnough to most 
Grossman Sons, Inc 
of breaking the ruk 
four 


10 Grossman sons 


to Quincy, 


to pay him honor last week. Next day, Grossman employees 


staged giant party 


lemple. Reuben is second generation in U.S. 


Regions 


Grossman—manage operations, each 
handling a special phase. That sounds 
like too many cooks to agree on the 
but they get along with each 
other without haggling over policy 
Then, too, the Grossman enterprises 
ire as varied as a 10-ring circus. Then 
lumber and build 
ing materials at $20-million a year. In 
really a_ sideline 
However, the Grossmans’ scope of oper 
by the limits on 
whatever their managerial imagination 
Since 1922, they 
been involved in approximately 30 siza 
ble rehabilitation projects in the North 
cast 
lor instance, the 


TCC ipe, 


mainstay is sales of 


dustrial property 1s 


itions is bounded only 


can dream up have 


region 
(,rossmans pul 


chased a steam-locomotive 


repair shop 
their 
office in Quincy, Mass. Cleaned up, re 


in Braintree, not far from main 


painted, and refurbished, the building 











REMOVE SMOKE 
AND ODORS 


ELECTRONICALLY 





authorities have 


re dic al 


La iding 


shown that tobacco smoke and re- 
sulting odors are not only unhealthy 

but reduce your efficiency! Now, 
the PURITRON, a miracle of elec- 
troulc engineering 


of smoke 


will clear the air 
and disease bacteria 


Ick al for 


Business 
Medical 
Offices 
Dental 
Offices 
Schools 
Homes 


MODEL F-40 
for 20° x 20° am 
Gun-metal Grey 
or White 


the PURITRON 
yar PENDING $39-95 


L. APPROVED 
@ will change air 5 times/hour by power. 
ful fen-cirevletor 
@ will filter air free of smoke, dust and 
pollen 





@ will kill eir-berne disease bacteria, 
veing Westinghouse Steri-lamps 
@ will remove all unpleasant odors 
@ will increase oxygen 
pick me up” feeling 
@ plugs inte any electric ovtiet 
ne installation 


@ is portable, and measures only 9'e"w 
x Od « 6¥e"h 


supply fer thet 


requiring 


Try the Puritron in your office for 10 days 


MONEY BACK GUARANTEE 
The Puritron is @ welcome gift 


FP SSSSSSSSSSSSSSSSSSSSSC8SSS845 


| OZO SALES CORP ' 
‘ 15 Stiles Street ' 
New Hever, Conn a 
. r 
8 Please ship PURITRONS @ $39.95 eo ' 
' 
s Te : 
: Address ° 
8 City Stote » © 
° [] White (0) Gun-metel Grey ; 
ST) Check enclosed 0) Send Invoice ’ 
; C) Send as ’ 
‘ gift from -_ ' 
ann eeaanasesessesesescacend 


Dealer Inquiries Invited 
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DO-IT-YOURSELF houses, with plans 





and materials supplied by the Grossmans, began 


as postwar business, grew out of success with sales of surplus huts and barracks. 





MAINSTAY of Grossman operation is lumber, building materials, which account for about 
$20-million in sales a year. Industrial property really rates as sideline. 


The Grossmans (Story starts on p. 90) 


is now the home of Sigma Instruments, 
Ii 
¢ Surpius Business— The Quincy-Gross 
man Surplus Co Inv 1946 
covering some 60 acres, is one long 
in imagination. It looks like the 
backyards of a hundred companies and 
vovernment bureaus all dumped in one 
pot: freight cars, a mountain of railroad 
ties, office furniture, yacht engines, elec 
Army barracks 

\ lot of it is beyond description,” 
ivs Bernard Grossman, the family’s 
The heart of this business 
is knowing what something will convert 
lor example, rail ties can bolster 
) retaining wall on some homeowner's 
property or a leaky oil tank, with fixing, 
can serve as a septic tank 
¢ The Founding Father—When Louis 
Gro Russia in 


formed in 
ind 


CAXCTCIS 


trical parts 


treasurer 


into 


sman emigrated from 





1890, it took him no time to realiz 
that in a country where there’s pro 
perity, there's also waste—plenty of it 
Ingenuity could transform this wast 


into profits, or so Louis thought when 
he looked about him 

Louis got his start by peddling junk 
in Quincy. From profits on junk, he 
lumber and construction 
inventory. In 1922, when 
the government was junking World 
War I buildings, Louis purchased the 
Hingham Naval Ammunition Depot 
ind got his first taste of dismantling 
and wrecking. Within months, he de 
cided it would be cheaper and less time 
consuming to improve property for rm 
sale than to break it up for salvage. So 
when he bought the Simon Lake ‘Tor 
pedo Station in Bridgeport, Conn., lattr 
that vear, he maintenance 


idded mate 


rials to his 


assigned 
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aie 


JUNK, which started Grossmans off, today 
brings in $l-million a year in sales. 


rews to the property, then sold it 
ifter 

¢ Factory Deals—This carly pattern of 
fitted the 1930s just fine. ‘The 


headed by 


oon 


pDusine 
Lou on 
than 


ranging trom 


OMpany, how 


Reuben, acted as broker tor mor 


15 industrial transaction 
textile mills to chemical plant 

lor instance, in 1931 the Grossman 
bought American Woolen Co 
Mills and Hecla Mills 
tact in 1934 ifter the 1935 
hurricane, the Grossmans closed a deal 
with the New England Timber Salvag 
Administration to transport, mill, and 
distribute all the wood left in the wake 
of the storm. By 1943, Nissie Gross 
man had completed the project, taken 
in some $3-million 
¢ Build It Yourself—After World War 
IT, the 
Wa i 


elf craze 


s Chase 
resold them in 
l hre« vCal 


Grossmans’ lumber business 
basis for the 


and the 


do-it-your 
hort 


natural 
homebuilding 
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NOW! 
a Complete Compact. 


Office Typewriter 


The 


writer for the modern business or pro- 
fessional office...a beautifully designed 
typewriter with every feature needed 
for general office typing! This unique 
typewriter not Only gives you clear, 
sharp, easy-to-read printwork and 


smooth, responsive typ 


emington 


Office-uloe 


Here's the perfect, new, low cost type- 


inch writing line and a standard 44- 
key keyboard 


good carbon copies, Cuts « lean stencils 


It produces up to 10 
and, with Exclusive Miracle Tab, sets 
up easily for all tabular work 

Call your local Office-riter dealer or 
Remington Rand Branch Office for a 


demonstration today... 





ing action, but also pro- 
vides you with the extra 
advantages of compact 
size and low price! 
The 
an 1] paper Ca- 
pacity with a 10-3/10 


Othce-riter has 


inch 





$125 


A WEEK 


after a small down payment 


you'll see how well the 
onety Office-riter can meet 
the typing require- 
ments of your office, 
and save you money, 


Ask 


convenient terms! 


too! about our 








arroouct or Miacavadrsgrtorre, Mcareal ¥y\5)0) 08 seeeny eanio Conv 


RATION 


Re gwine 93 








LIMITED 


Head Office: Chiyoda-ku, Tokyo 
Overseas Offices in 
Lendon, New York, Calcutta 
184 Branches throughout Japan 











Rest-All 
Straight 
Chalr 
No. 850 





_. IN REST-ALL CHAIR DESIGN 
GIVE MORE WEAR, MORE COMFORT 


Fine points in Rest-All Aluminum Posture 
Swivel and Straight Chairs make a world 


{ difference. The stronger, slightly curved 
stretcher bar desiqn and oversize backrest 
of the classic No. 850 are good examples 
Whatever your seating interests, it will pay 

you to check the full Rest-All 


story. Write for literature 


FINE CHAIR 
H AWA SPECIALISTS 


410 N. MERIDIAN RD., YOUNGSTOWN, O. 
EXPORT DEPT: 25 BEAVER ST. NEW YORK 4, W. Y. 


94 Re gins 





age. They arranged a_ build-it-yourself 
home program—all the blueprints and 
materials you would need to build a 
house for yourself This program 
partly evolved out of the Grossmans’ 
success in buying surplus Quonset huts 
and barracks and, with modifications, 
selling them to New Englanders 
While selling home kits, 
materials, and surplus, and 
customers hnance 
Grossmans were also 
into industrial property in Limerick, 
Me. In 19458, the Grossman Famil 
Trust (net worth today: $300,000) paid 
$200,000 for all the Limerick Yarn 
Mill propertics—an estimated 42% of 
the town’s valuation. ‘Three vears later, 
General Electric leased almost 250,009 
q. ft. of space with an option to buy 
Meanwhile, in April, 1950, the 
Grossmans had plunked down $85,000 
for a New Deal white elephant 
Passamaquoddy Village at Eastport, 
Me. Through liberal enticements to 
homeowners and industry, thes 
have Quoddy Village half filled 
¢ Fiasco—Not all the Grossmans’ 
alchemy turns scrap property into gold 
In September, 1954, three months 
prior to the Sanford (Me.) “steal’’- 
as one Grossman terms it—the company 
won a lease on the Hingham Ship- 
yards near Quincy on an open bid 
During World War il, the Navy had 
used the yards for building destroyers 
Rating them as a good standby facility, 
the Navy wanted to keep the vards 
intact, not sell or wreck them 
The Grossmans promptly set 


huts, 
helping 
purchases, the 
pumping mone’ 


now 


about 
transforming the yards into the Hing 
ham Shipyard Industrial Center and 
opening the space for sublease. But 
the 20 or so small companies that have 
come in since barely 
house 

“We're in it for five years,” says 
John Grossman, “and losing $50,000 
a year.’ Because of the standby, the 
Navy allows only 30-dav leases to 
tenants—in case it needs the facilities 
quickly. “Nobody will touch it with 
John Grossman says 
sadly. “I guess it’s just one of 
mistakes vou make.” 
¢ Making Headway—At Sanford (popu 
lation 15,600), the picture has been 
mid-1954, Burlington 
now Burlington Industries 
Inc.—acquired control of Goodall 
Sanford, Inc., which had been gradualh 
off workers at its Sanford mills 
In September of the same year, 
Burlington officially put the Sanford 
mills on the market through R. M 
Bradley & Co., Boston realtors. Within 
1 matter of weeks, the Grossmans had 
greed to buy the property. Half of 
the mill space is now occupied by 10 
companies 

By rentals and sales, the 
bit by bit get their 


have warmed the 


1 30-day lease,” 


those 


brighter In 


Mills ¢ orp 


lay ing 


Grossmans 
monev back—“‘if 


you live long enough,” Bernard Gross- 
man, the treasurer, At Sanford, 
almost all the space now filled has been 
sold. “We like to see the companies 
buy,” Bernard says. But usually the 
sales involve no down payment or 
only a fraction of the price, and th« 
Grossmans have to wait for the yea 
by-vear payoffs on the mortgages they 
hold 

The Grossmans 
what they carn on 
But they claim that 
quoddy—*‘miles from 
profitable 
¢ Tie-In—These projects spread the 
risk, but they appear to be somewhat 
unrelated. However, as in an octopus, 
the tentacles stretching here and there 
really operate around a common center 

The Grossmans try to make one 
project do double duty. For example, 
when they bought American Woolen’s 
Beoli Mills in Fitchburg, Mass., they 
resold the buildings in small parcels 
to a furniture company, a_ plastics 
company, a bakery, a  greeting-card 
manufacturer—and they also opened a 
lumber yard and retail store in one 
section 

If old property needs fresh 
keeping before resale, their own lumber 
vards are a handy of materials. 
If a building contractor cannot find 
what he wants of the 22 retail 
outlets, he can try the surplus division. 
For promotional gimmicks to boost 
interest in distressed industrial prop- 
erty, the Grossmans can draw on their 
surplus stock—for instance, some of 
their stock of 140.000 Parker mechani 
cal pencils was handed out at Amster 
dam. And to dispose of machinery, as 
they had to after buying the Harmony 
Mills at Cohoes near Amsterdam, they 
can solicit their surplus-stock cus 
tomers. 


says. 


exactly 
these properties 
even Passama 

nowhere’ ’—is 


won't say 


house 
source 


it one 


ll. Harmony in Harness 


The family spirit obviously helps to 
keep these projects under one tent 
The Grossmans articles of 
faith, in not them 
selves and in treating cach other's 
ideas with respect. Since Louis’ death 
in 1948, Reuben has been the patriarch 
as board chairman, still active in the 
business at his 70th birthday this week 
(pictures, page 91) 
e¢ Managerial Setup—The day-to-day 
management, one Grossman 
“formal but fluid.’ Sidney, 
dent, technically whole show, 
but he specializes in deals such as the 
Amsterdam purchase Mike handles 
buying of plumbing and heating ma 
terials, Morton real-estat« 
financing, and so it down the 
list to Everett, the youngest, who 
manages door 

When 


believe, as 


arguing among 


Savs, 1s 
now presi 
runs the 


oversecs 


200e 
LOoCs 


sales 
form 


and window 


necessary, they tcams 
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Better bladework with no clutchwork 


UBER-WARCO climinated the need 
H for a clutch when they specified 
an Allison TORQMATIC DRIVE in their 
new 5D-190—“the worid’s most power- 
ful motor grader.” 


That means one less control for the 
operator means he can concentrate on 
his bladework, make faster passes and 
smoother cuts. 


The Allison 


Transmission team in this Huber-Warco 


FORQMATIC Converter- 
grader also reduces operator fatigue by 
permitting quick-shifts at full throttle 


with finger-tip hydraulic control — the 


same proved team that has seen millions 


of hours of service around the world 


It gives a full range of working speeds 
from .85 to 20 m.p.h. automatically 
maintained — with only three forward 


gearshifts instead of the usual eight 


And it lengthens the life of all grade 
components because the TORQMATK 
Converter absorbs harmful shock loads 
— boosts engine life by preventing engine 


lugging or stalling. 


I eading equipment manufacturers have 


found that Allison TORQMATIC DRIVES 





help them build a better, faster-selling 
product, And their customers report 
TORQMATIC-equipped units do more 


work, faster, at less cost. 


You can get Allison TORQMATIC Con- 
verters for both gasoline or Diesel 
engines trom 40 to 400 horsepower! 

rORQMATIC Transmissions for applica- 
tions up to 300 horsepower. Get full 
details on Allison TORQMATIC DRIVES 
for the equipment you buy or build 
by writing Allison Division of General 
Motors, Box 894B, Indianapolis 6, 


Indiana, 


Va —_* 
eo. 
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DO YOU NEED THIS INFORMATION? 
95% of all executives do! 


Emergency lighting is your responsibility . . . 


regardless of your executive title. 
Procrastination or lack of information keeps many an otherwise capable adminis- 
trator from taking preventive action to guard against the dangers of light failure. 
Whil 
prop 
ewe! 


the primary function of emergency lighting is to protect people and 
rty, it can also protect you. your business reputation and your con- 


n if you believe adequate protection now exists, you Il want to read our 
der prepared especially for executives. Resolve now to personally check the 
Fill out coupon and return to address below. There is no obligation. 


\utomatalite Divisien 


CARPENTER MFG. COMPANY 
WATCHMASTER’ AUTOMATIC LIGHTS 


SOMERVILLE 45 MASSACHUSETTS 


®BEAMED TO SAFETY SINCE 1913¢ 


Na me 


Company 


Title 


MAIL THIS 
COUPON TODAY Address 
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for a given project. For example, 
Sidney, Reuben (who organized the 
surplus division in 1946 but now con- 
centrates on real estate), and Joseph 
(senior financial wizard in the com- 
pany) made the trip together to San- 
ford to assess the mill buildings. 
¢ Hierarchy—Oddly, in ranking status 
within the family, the Grossmans put 
50-year-old Sidney in the third genera 
tion because he is closer in age to his 
nephews than he is to his three older 
brothers 

The salary according to one 
of the younger Grossmans, is based on 
age. At least the older members of the 
family—who have presumably banked 
enough money to live comfortably 
reached a peak in their salaries some 
25 or 30 vears and haven't had 
much change in them since 

Actually, the (¢ 
they are 
others are 
treasurer, who 
Savs pay 1s pretty equal, as 1S OWNCT 
ship. Sidney, as president of the com 
pany, probably makes about $25,000 a 
year in salary. 
¢ Business Philosophy — While the 
Grossmans have a_ heart for com 
munities, as well as a knack for shrewd 
carried away 
to make 


SC ale . 


or 
ag ) 


srossmans profess 
quite sure what the 
Bernard, the 
undoubtedly — is 


never 
carning 
sure, 


bidding, they never get 
by philanthropy. “We're here 
a buck and not to save souls,” one of 
them “We buy cheap and sell 
low—but for more than we paid.” 

But acquisition—as the Grossmans 
make clear—is just the beginning 
After bidding on the basis of a “price 
at which the building will wreck,” 
they have to find companies that will 
lease space. Part of the trick here is 
to bid only on buildings that can be 
rented or sold in small parcels, that 
are located in well-kept, progressive 
towns 

“The big job in Amsterdam, like the 
other towns, is to get the people to 
help themselves,” one of the 
Grossmans. “Sid impressed by 
the people there.” 

he Grossmans set 
table for locating 
the buildings—for example, a two-veat 
goal for Amsterdam. Only that 
can they get back some of their capital 
investment reasonably quickly 
¢ Catch Phrases — Besides patient 
searching for new industry, the Gross 
mans pour on with a 
liberal sprinkling of the slogans they 
love. Just as their retail stores advertise 
“everything to build with,” so Amster 
dam overnight became “The Magic 
Carpet to Every Major Market.” 

And just as their stores lend trailers 
free to carting 
merchandise, so the Grossmans 
postpone payments from a 
dustry until it is well into 
manufacturing. END 


SavVs 


SaVS 
was 


time 
to fill 


1 tentative 
new industry 


Way 


promotion, 


customers for away 
also 
new in 


full-scale 
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In Regions 


Rebuffed by Court, Employers Try Again 


To Keep Down Tax by Prepaying It 


PITTSBURGH —Despite a 
State Justice 
cn up yet on their attempt to prepay unemployment 
ves and avoid higher rates in 1956 (BW —Dec.17'55, 


{)} 


from the 
Dept., Pennsylvania employers haven't 


squelching 


Last week two companies announced they would go 
to court to protest a Justice Dept. ruling that it would 
be illegal for the state to accept advance payments into 
the unemployment compensation fund. 

nt in more than $5-million in payments during De 


I: mployers 


comber—payments that were actually not due until Jan 
| in an attempt to keep the fund from falling below 
its $350-muillion 


perl pomt UC tax rates go up for 


ill employers, when the fund balance falls below the 
O-million level. With the advance payments ruled 
out, it dropped to $345-million as December closed 

If thi Justice Dept., the ruling 


ill cost Pennsylvania emplovers $50-million this year. 


court 


uphold the 


Livestock Center: It's Omaha 


Says Omaha, as Chicago Yells “Foul” 


OMAHA—There was no doubt about it here last 
week: The crown had at last been snatched from Chi 
cago, and Omaha could now wield the cleaver as Hog 
Butcher to the World. “Chicago-oh-oh-oh!” headlined 
the Omaha-World Herald 

Looe We're still the biggest live 
tock center, and Omaha knows it 
to hog our far 
Daily News 

Volleved back and forth, these 
whistling across the prairies ever since yearend livestock 


said Chicago 
Vhevy're just trving 
“Omaha-ha-ha-ha!” jeered the Chicago 
taunts have been 
totals were released. ‘To Omaha, the final figures mean 
one thing; to Chicago, they mean something quite differ 
ent And because of that difference, the U.S. can now 
prepare itself for the spectacle of two cities both claim 
ing to be the world’s largest livestock center 

This is what happened: On the basis of 1955 total 
receipts of livestock, Omaha, for the first time, has 
forged ahead of Chicago—6.8-million animals to 6.4- 
million, But in salable receipts—animals actually put 
on sale in the cities—Chicago is still ahead, by roughly 
200,000, Chicago contends that this salable figure is 
the only accurate measure, since total receipts include 
transient animals that merely stop off tor water and rest. 
Omaha denies that the total figure is misleading, and it 
pulls out slaughtering statistics—which show Omaha in 
front by about 30°%—to support its claim to the crown, 

“More subterfuge,” says Chicago. Omaha's slaughter 
totals include animals killed at Fremont, Lincoln, and 
Nebraska City, Neb., and at Glenwood, lowa. Chicago's 


8 R 
9 ; 
ifdgtao 


total means Chicago—except, of course, for Lansing, 
Elburn, and Hebron, III. 

Given three sets of statistics to fight over, there 
seemed little chance this week of either city emerging 
with an undisputed claim to the title—at least until 
1956 figures are in. Nevertheless, there was no denying 
that Omaha had the long-range trends working for it. 
Since 1920, the westward shift of population has brought 
its livestock volume up from 46% of Chicago's total 
receipts to the point where Omaha was on top last year. 


Businessman Takes Over as Mayor 


Ending Dynasty of Boss Crump 


MEMPHIS—A businessman has taken over the reins 
of this city’s government, marking the end to the long 
string of mavors with allegiance to the famed political 
machine of the late Boss k.. H. Crump 

Edmund Orgill, who resigned his job as president of 
Orgill Bros., one of the South’s biggest wholesale hard- 
ware firms, has pledged himself to sweeping changes 
in the city’s operations to make it conform with the 
patterns of corporate management. [le has already an 
nounced policy changes in the school board and the park 
board so that members—serving on a volunteer basis 
will limit themselves to policy, while operations are left 
to a full-time manager. Orgill savs he plans this type 
of corporate setup throughout the government 

One of Orgill’s first appointments has been to replace 
Robert S. Fredericks, a veteran Crump organization 
politician who held the job of city planning director, 
with Charles A. Phelan, Jr. Phelan has been executive 
secretary of the Downtown Assn 


New Development Plan Blossoms 


In Back Bay Railroad Yards 


BOSTON—A new plan is being negotiated here for 
making use of the Boston & Albany RR’s 28 acres of 
railroad yards near the heart of the city 

E.ved longingly by developers for years, the yards, in 
Boston's Back Bay, were to have been the site of a $75 
million business and retail center planned by Roger 
Stevens, New York real estate investor. A year ago, the 
courts killed Stevens’ plan by ruling against tax con 
cessions that he wanted 

The new proposal, which is still not firm, envisions: 
(1) a $10-million to $15-million office building for the 
Prudential Insurance Co. of America; (2) a $5-million 
convention hall, to be built by the city; and (3) an exten- 
sion into the area of the new cast-west Massachusetts 
‘Turnpike, now under construction 

\ctually, plans for the new office building were mov- 
ing along smoothly until Prudential learned that the 
Massachusetts ‘Turnpike Authority might use the B&A 
yard as its Boston terminal interchange. Prudential is 
now reportedly holding back to sce whether the toll road 
will definitely end at the site, and if so, whether it will 
interfere with its plans. 
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The Income Pattern: 


Business Week's Regional Income Indexes 


U.S. Incomes: Up 7.7% From Last Year 





1941 = 100; adjusted for seasonal. October figures preliminary; 
September revised. 


The indexes 


267.0 
284.6 
282.0 
332.0 
345.0 
415.5 
330.2 
310.9 
326.2 
384.6 
445.6 
365.7 
330.2 


263.6 
281.5 
280.5 
325.1 
345.1 
416.1 
327.3 
314.0 
326.4 
391.1 
446.1 
363.4 
328.4 


257.7 
274.0 
261.4 
289.5 
312.3 
376.5 
302.6 
293.2 
313.3 
368.8 
412.1 
338.9 
306.5 











Cash for the Spree 


Now you begin to see 
of th pow 
pending spree came from: | S. m 


where Oe 
er for the nation’s Christma 
| | 

omes last October chalked up their 
biggest 
BUSINESS WEEK'S Composite of Regional 


vear-to-vear gain in 27 month 


Income Indexe hows they climbed 
7.7% over October, 1954 

Ihe biggest vear-to-vear gain cam¢ 
in the Cleveland Federal Reserve Dis 
trict Ihe increase there of 14.7% 
temmed from the tremendous rise in 
teel production last year compared 
with 1954 And increased industrial 
production generally was responsible 
for the other substantial gains, like thos« 
in the Philadelphia Chicago, Rich 
mond, and Atlanta district 
¢ Where It Went—Stepped-up depart 
ment store ales in all those 
how what 


regions 


peopk were doing with 
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their fatter pay envelope During the 
first 10 months of 1955, department 
tore iles in the Cleveland district 
were up 11% from the comparabl 
pe riod of 1954 Within this region 
stores in the steel center of Pittsburgh 
Similarls 


in the Chicago 


had a 20% sales imcreas 
department store sale 
district 7 
tores’ sales gain in the Detroit sector 
of this district was 12% for the com 
parable period 

On a month-to-month basis, U.S 
incomes rose 0.5 between September 
ind October. Again, Cleveland gained 
most in this period: The 
lor the second month in 
a row, mcomes im New York and 
Boston reached new high ind in 
Philadelphia the 
highest point since July, 1953. emo 


howed a increase. (The 


index ther 
ros 2 tb 


index climbed to it: 





YODER 
SLITTERS 


Standardized Series 
for Low First Cost 
and Operating Cost! 


A relatively small, low-cost Yoder slitting 
line offers attractive savings possibilities 
and high production in slitting small and 
medium coil sizes and strip gauges. Yoder 
has standardized a series of such machines, 
affording a rare combination of low cost 
and productive capacity amply sufficient 
for the needs of the great majority of 
sheet metal fabricators and custom slit- 
ting shops. Supplementing the standard- 
ized series are special models for slitting 
hig coils and heavy gauges at high speeds, 


For requirements as low as 100 tons per 
month, one of the standardized Yoder 
slitting lines will pay for itself in short 
order. The savings PER TON increase 
rapidly with decrease in coil size and 
width of strands to be slit. 


Another important advantage gained by 
fabricators having their own slitter is the 
ability, from a relatively small stock of 
standard width coils, to meet expected 
and unexpected needs for slit strands in a 
few hours. This means easier production 
planning and greatiy reduced strip in 
ventories, in addition to lower prices and 
quicker deliveries of their strip purchases 
Yoder Slitter Book contains basic infor- 
mation on the economics and mechanics 
of slitter operation, with time and cost 
studies, production records and other 
valuable data. Send for it. 


THE YODER COMPANY 


5530 Walworth Ave., Cleveland 2, Ohic 
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H. Barnard, president of LeOrF Glass 


] R 
Poledo, Ohio, compares lightweight glass-fiber-blanket material 
with a package of cigarettes Looking on are Vice President J. M 


(left) director of sales, and Vice 


assistant to the general manager. 


Glass-fiber yarns and reinforcing strands 
come in a variety of spool shapes to 
meet special needs, Product uniformity in 
glass fibers is assured by quality chemicals, 
such as Wyandotte soda ash—a vital in- 
wredient, also, in paper, chemicals, soap. 


President Thomas A 
“We depend upon 


Fibers Company, 


Finely woven glass threads make lux- 
urious, color-bright draperies and cur- 
tains. Here is an example of the wonders 
of chemistry wonders which Wyandotte, 
with its research facilities, and as a major 
source for chemicals, helps make possible. 


products are basic 


suppliers like Wyandotte,” says Mr. Barnard, “to help us maintain 
our 24-hour-a-day production schedule. They deliver raw materials 
in quantities we need 


. at the time we need them.” Wyandotte 
many industries, including: paper, paint, 


petroleum, detergents, textiles, rubber—and, of course, glass. 


Above: Test proves glass-fiber screening 
is stronger, lighter, more durable. Wyan- 
dotte chemicals are tested, too, for com- 
mercial purity before shipment. You'll 
notice important savings in chemical costs 
when you buy from Wyandotte by carload. 
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Wyandotte chemicals at work in industry... 


Threads 
of glass sew up 
new markets 


Less than thirty years ago, scientists produced fine glass threads for commercial 


eter e& Fhe & oe 


WYANDOTTE 


CHEMICALS 


use in decoration. Subsequent technical improvements spawned a great, new 
industry: spun, or fibrous, glass. 

One of the rapidly growing manufacturers in this booming young business is 
L-O-F Glass Fibers Company, whose products—such as thermal and acoustical 
insulation, textile yarns, underground pipe wraps, high-temperature insulation, 
plastic reinforcements—are finding ever-increasing uses: insulation for aircraft, 
autos, air conditioners; yarns employed in making heating pads, cable covering, 
fishing rods; glass cloth for molding into electrical panel boards; filling for life 
preservers to name just a few. 

Like many important glassmakers, L*O-F Glass Fibers Company relies on 
Wyandotte for soda ash—a basic ingredient (about 19%) in glass. For, Wyan 
dotte has had more than 65 years’ experience serving the glass industry—with 


both raw-material chemicals and technical help. 


$ 
How about your business? As a supplier to nearly every industry that uses 
chemicals—organics and inorganics—we’'d like to serve you. Wyandotte Chemicals 


Corporation, Wyandotte, Michigan. Offices in principal cities. 


TH Wyandotte CHEMICALS 


Organics, Inorganics — World's largest manufacturer of 


specialized cle aning products for business and industry 


L-O-F Glass Fibers’ thermal- and 





sound-insulating blanket material is 
widely accepted by automobile makers for 
use as hood liners. Wyandotte offers manu- 
facturers a Complete line of basic chemicals, 


including: caustic soda, chlorine, and bicarb 


Colorful, molded chairs made of glass 
fibers and 


synthetic resin are finding 
favor among 


young moderns. Wyandotte 
supplies the plastics industry with valuable 
glycols—the miscible, odorless chemical used 
in the production of these resins, 


Wyandotte’s ownership of natural re- 
sources—like limestone and salt for soda 
ash—assures quality control from start to 
finish. Our modern research center is geared 
to give you technical help. Write us, giving 
full details on your own particular needs 
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The Key to 
a 


The market for 
motor stocks... 


Price Index 


October low = 100 
— 


GENERAL 
MOTORS 


1955 | 1956 


eolsessn tan, aon D 
Nov. Dec. Jan, 
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* 


the Price of Ford Stock 


+» with the emphasis on what 
GM common has to offer 


... Ford's similar showing 
at offering-price guesses 
of... 


GM common’s 
price earnings 
ratio... 


Number of Times That Prices Cover Estimated 1955 Per-Share Earnings 
ho 


oo $90... 
... $67.50... 


--- $65... 
| 





Yield offered 
to buyers 
of GM common... 


. ++» What Ford would yield 
at an offering price 
Gs v0 


| Percent Return Based on 1955 Dividend Payments 


6.0~~ 


-»- $65 
$70 ... $67.50... : 
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BROKEN 
WINDOWS 
“EVER I 


Aloyuit 


Install translucent Alsynite Flat 
Panes, the first scientifically- 
designed shatterproof fiberglas 
window panes solve the costly 
problem of plant daylighting 
maintenance 
Alsynite Flat 
no special handling; 


Panes are easier 
to install 
standard sash sizes; fit wood or 
metal frames; can be cut easily for 
off-sizes 

No need to paint 
glas panes have built-in color, 
specially selected to meet every 
lighting Lite Rose 
brightens gloomy area; Cool Green 
provides cool comfort in very sunny 
portions of plant; Lite Blue gives 
high light-transmission for normal 
All three transmit soft, 
diffused, glareless light 

lo get the whole story of this 
completely new approach to indus- 
trial daylighting, send the coupon 
below. No obligation 


these fiber- 


problem 


conditions 


ALSYNITE COMPANY OF AMERICA 
Dept. B-114, San Diego 9, Calif. 


Send full information on Alsynite Flat Panes 
NAME 

COMPANY 
ADDRESS 
city STATE 


Distributors throughout the U.S 
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ae 
° « Y Nichaels 


Dishlay 
v / / 


Whatever you make or sell, you can J 
arouse interest in| your product quickly and stimu- 4 KI L df 
late sales by exhibiting them in Michaels Time-Tight f ] 
Display Coase These cases are used by many manu- MN iff . Ub 
facturer hy concerns who give premiums for the 


purchase of merchandise as illustrated above for 
displaying any number of items that sell through , Ag 
retail outlet At€S 


Many tyle are available wall, aisl table, suse 

pended, recessed, and special cas Visibility is per- 

fect md) = olnnerlocking Frame exclusive with ' 
Michaels, reduce to a minimum the possibility of * 
theft as well as the ingress of dirt ermin and mois- _ 
ture, Why not explore the possibilities of using 

Michaels case We'll be glad to send literature which 

contains complete data 

THE MICHAELS ART BRONZE CO., INC., P.O. Box 668-B, Covington, Kentucky 


« 1870 of mar fe metal products 








ment is neither an offer to sell nor a solicitation of an offer to buy 
ese securities, The offering is made only by the Prospectu 


January 5, 1956 


120,000 Shares 


The Magnavox Company 


4.759 Cumulative Convertible Preferred Stock 


Par Value $50 per share 


Price $51 Per Share 


Copies of the Prospectus may be obtained in any State in which 
this announcement 15 circulated from only such of the under- 
writers, including the undersigned, as may legally offer these 
securities in compliance with the securities laws of such State 


Reynolds & Co., Inc. 
Glore, Forgan & Co. Hemphill, Noyes & Co. Lee Higginson Corporation 
Merrill Lynch, Pierce, Fenner & Beane Paine, Webber, Jackson & Curtis 
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ity, much of which has given the im- 
pression that Ford is a “widows and 
orphans’ stock.” 

Ford is not a “widows and orphans” 

stock in that sense of the term, and 
some brokers are having a tough time 
convincing customers of it. A New 
York dealer wonders “whether the 
grass roots should be buying an auto 
mobile stock at this time.” Moody's 
Stock Survey says, “This isn’t an ideal 
market” for auto stock purchases, 
e Criticism to Come—What worries 
brokers most about the hordes of in 
experienced buyers clamoring for Ford 
is that they are liable to blame “Wall 
Street’”’ for anything that may follow 
the offering If they don‘t get as 
much as they want, it’s our fault, and if 
the price doesn’t rise the way they 
expect, it’s our fault too,” says a New 
York broker sadly 

Ihe biggest source of worry is the 
greenhorn looking for a fast buck. In 
Salt Lake City, scene of some turbulent 
markets in the past 1 broker warns, 
“A disturbing number of inquiries are 
coming from little people who have got 
a hot tip that money can be made on 
a quick turnover of Ford stock.’ 
¢ Sophisticates—Besides the inexperi 
enced would-be investor, there is plenty 
of demand from more sophisticated 
sources. New York 1s flooded with 
orders from “smart money men”; brok 
ers and dealers there are hopeful that 
this will provide a balancing force 
against the tyros and free riders trying 
to get in on the deal 
¢ The Funds, Too—The pro investors 
especially investment trusts—won't be 
left out in the cold. Probably from 5% 
to 10% of the total offering will be 
held aside for group sales to trusts 

Besides this set-aside of |-million or 
more shares, an additional 1.8-million 
shares will be held out for Ford auto 
dealers and certain company employees 


ll. Who Gets What? 


Despite the millions who are eager 
for Ford stock, there are signs that de 
mand may cool off to something a 
shade less than white hot. Price will be 
a big factor in just how many firm 
orders come forth. A Charlotte broker 
says that “If the stock is priced above 
$70, there will be some resistance,” 
and from Atlanta comes the comment 
that, “If stock sells for $75, it will be 
too high for a lot of good customers.” 

All in all, though, most brokers would 
be happier if more customers found 
reason to spurn the offering 
¢ Old Customers—The sellers and 
underwriters of the Ford stock all have 
their own methods of alloting stock. 
Most will probably follow the course 
of a Dallas dealer, “Only our old cus 
tomers will get it and generally we'll 
stick to those who in the past have 
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wo. € OF & Seles 
On THE HISTORY OF ABRASIVES 


THE FORERUNNER MOOERN =cemmiceaes 
GRINDING WHEEL . 





First records of a wheel used to 
grind or polish metal appear in 
the Middle Ages—the period 
roughly between 800 and 1400 
A.D. Metal-working 
reached artistic 
heights in Europe dur. 
ing this period, partic- 
ularly in the use of 


iron and steel for ar- [2 

mor. Gold and silver- UROPEAN HISTORY is not specific about the in- 

smiths also produced troduction of the vertical wheel for grinding. Many 

striking examples of historians believe it originated in the Orient as early as 

their art during this the 3rd century and filtered into Europe during the 

time. Crusades, or with the Moorish invasion of Spain, It is 
known that the blades of the Moors were amazingly 
sharp, indicating a finish that couldn't have been given 
them with the forger's hammer or by hand abrading. 


























aT . 14 ENGLAND at the turn of the Mth century, there 
HE FINAL POLISH on world famous Toledo steel ; . are a number of references to “grindstones,” one in par- 
blades was produced by emery powder on wooden wheels - ticular mentioning the “grindstone with an iron-axle 
Evidently, the emery powder was sprinkled on the wheel . tree.” Because of the coarseness and irregularities in 
as it turned. This forerunner of the modern grinding 2 the grain of the stone, it is believed these were used for 
wheel is first mentioned in the year 900 A.D. It is doubtful i less exacting metal grinding, the fine work still being 
if they appeared in France and England before 1100 A.D done by hand 

















[»\sour THE YEAR 1450 chain mail com- Where craftsmen in the Middle Ages had to design 
bined with steel plate gave way to entire and make the tools they required, today’s mass pro- 
suits of plate armor. These are magnificent . duction techniques enable us to produce any number 
examples of metal-working, representing the . of identical tools of the same design. This is true 
highest skill attained by man in working j even of such difficult-to-control products as mounted 
steel without oo penne — ae — wheels. Chicago Wheel, through positive production 
finish on the metal was brought out by bur- control, can now turn out mounted wheels and points 
nishing with emery and pumice. The suits , : , - -* . 
age ; which are alike in every detail—in shape, grain, 
were made mobile by clever fitting of metal . - 
to metal, ground to exacting tolerances. grade, and structure, and in results. We'll gladly 
send you two samples to test in actual production. 
Just write us on your letterhead. 





ICAGO WHEEL a orc. co. 


Dept. B, 1101 West Monroe Street, Chicago 7, Illinois 


' PREE — bound copies of Vol 
I of the History of Abra. 
sives is now available 


© 1986 + CHICAGO WHEEL 6 BIG. CO Write for your free copy 
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The facts about 
COLD HEADING 


SEND FOR THIS BOOKLET TODAY! 
Every metalworking man—engineer, buyer, 
executive—should read this new booklet 
presenting many up-to-date facts about the 
foundkilly of Cold Heading Wire. It con- 
tains illustrations, diagrams, and technical 
facts useful to anyone in the modern, wire 
fastener industry. See how the most compli- 
cated and intricate parts can be cold head- 
ed. Mail coupon today for your free copy! 


Keystone Steel & Wire Company 
Peoria 7, Wlinois - 


KEYSTONE WIRE for Industry 


106 


KEYSTONE STEEL & WIRE COMPANY, PEORIA, LLINOIS 


Please send me the new booklet on Cold Heading Wire 
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consistently bought new stocks.” In 
most cases, old customers are substan- 
tially holders of stock already, so it's 
problematic how much stock will fall 
into the hands of the would-be buver 
who owns no stock. Other brokers will 
operate on a first-come-first-served basis, 
allotting shares on the basis of original 
orders. Merrill Lynch will leave alloca- 
tion up to its local manager 

Despite some flurries of rumors about 
margin buying,*Ford stock will have to 
be paid for in cash 

Brokers say that most of the money 
to buy Ford Stock is “already there.” 
hey don’t look for any wholesale un- 
loading of other equities to buy Ford, 
and most believe that the recent weak- 
ness in the market price of GM and 
Chrysler stems from industry factors 
rather than the impending Ford sale. 
¢ Ford Foundation—The speculation 
that some of the money the Ford Foun 
dation is slated to receive might trickle 
back into the stock market is ill 
founded. While the Foundation hasn't 
committed itself, it’s generally held 
that it leans toward short-term Treas 
ury securities and corporate debt is 
sues to balance a portfolio still topheavy 
with Ford stock. By next July, the 
Foundation must pay out half of the 
$500-million it recently granted to 
colleges and hospitals 

Many Wall Streeters, and investors 
around the country, are looking beyond 
the Jan. 18 offering date, trying to 
weigh Ford’s place in the secondary 
market for equities. Until mid-March, 
Ford stock will trade over-the-counter, 
although the New York Stock Exchange 
would have been glad to list it immedi 
ately. The big reason for letting Ford 
trade over-the-counter is to make any 
possible price gyrations less obvious to 
the public—a normal tactic with a new 
issue. But the over-the-counter quota- 
tions on Ford will undoubtedly be 
widely publicized 
¢ Dividends—Investors are also wonder 
ing what future dividends on Ford will 
be. Indications are that $2.40 will be 
paid regularly this year, with possibly 
an extra dividend making a total of $3. 
But Henry Ford II has been quoted as 
favoring a “conservative dividend 
policy” and, while this may not mean 
the low payouts that featured his grand- 
father’s reign, Streeters wonder if it 
might indicate a drop back to the 
1947-1950 average of 22% of ecarm- 
ings 

Ford will be needing money for 
nearly $1-billion of expansion in the 
next couple of years, and would like 
to retain as much earnings as possible. 
Although the company could sell more 
stock from its authorized amount, it is 
understood that the way is to be left 
clear for the Foundation to sell some 
more of its Ford stock first, possibly 
before the end of the year. Eno 
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Stock to Suit the Holder 


Citizens Utilities gives holders choice of shares with 
dividends all in stock or all in cash; its aim—more dividends in 


stock, more retained earnings. 


Lost in the excitement of the 
impending Ford Motor Co. stock sale 
page 102) was another piece of corpo 
1 stock reclassification 
that 


rate news about 


one with consequences may be 
felt for a long time 
Citizens Utilities Co., 
ind own parts 
of the country and in Alaska, proposes 
to split up its 
tock into two groups 
which would pay 
ons ind ( lass B. 
onl { ish 


have the 


which operates 
mall utilities in variou 
outstanding common 
Class A stock, 
dividends in stock 
would pay 
Stock in both groups would 


which 
ame Present 
their cur 
rent holdings for stock in either class 


voting rights 
tockholders could exchang 


Like many other companies, Citizens 
Utilities has paid both a stock dividend 
cash dividend on its common 
years. But Pres. Richard L 

this is the first time 
given its shareholders 
the option of holding stock that pays 
dividends cither all in stock or all in 


ind l 
for some 
<osenthal believes 
i corporation ha 


( ish 
¢ Basis—Here’ 
ork. If a 

on Jan. 2 
then 


the way the plan would 
special stockholders meeting 
tockholders will 
which to 


approve 
have 75 davs in wap 
shares, on a share-for-share 
either Class A or Class B 
hares, or any combination of the two 
the shareholder desire 

Ihe Clas \ 
dividend 
ible for 
except 


present 
basi for 


stock 
exchange 
time 


hares, paying 
exclusively, will be 
Class B_ share at any 
during the _ brief 
between the declaration and 
dates of cash dividend But once a 
holder gets Class B shares, he will not 
be able to swap them for Class A 

Asicle 
the ompany is close-mouthed 
the reasons for thi 
ment Obvioush 
psychological 
A shat 
ot out of line 


pe riods 
re ord 


from an allusion to tax angles, 
about 
onc-wa\ irrange 
however, it gives a 

Class 
ind that’s 


( ompany 


idvantage to the 

initial swap 

with what the 
isc the 
much 


in the 


company 
inter-class 
4 ipping 
\s for dividends, none can be paid 
n on las yf stock without a pay 
ment on the other clas too. The 
of a stock dividend will be equated in 
rms of market to the value of 
th ish diy 
¢ Advantages—The significance of this 
ment will be 
to porate fiscal 
Citizens Utilitie 
hunk t t 


value 


price 
ice nd 


iTfanye 
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carnings for reimvestment and expan 
sion, and cut down the need for further 
financing. Rosenthal expects it 
least 
tained earnings over a 10-year period 
In turn, he this 
equity capital will support the sale of 
idditional bonds in the $12-million to 
514-million range. Thus, without publi 
ile of additional common _ stock 
which dilute the interest in 


carmings of our present 


equity 
to provide at $6-million m= re 


SdV5, mCcrease¢ in 


would 
hareholders 
we will obtain much of the capital we 
need to keep growing at our 
creasing rate.” 

Citizen 
fast since 
in 1946 
roots wate! 
other utilities (the biggest city it serves 
is Bangor, Me.). In 1955, it 
around $2 acquisi 
tions, and will probably spend close to 
that this year. But, Rosenthal points 
out, We don’t trv to 
icquisitions into the 
anywhere if 


ever-in 


Utilities has been expanding 
Rosenthal 


mostly by 


became pre ident 
buving up “gra 
electric telephone and 
spent 


5-million for new 


budget our 
will 
they 
neal 


future—we 
icquire 
add either 
future to carnings.” 

¢ Pro and Con—Rosenthal has an 
mswer to one 


properties 
immediately or in the 


long-held objection to 
stock = dividends—th« that 
they dilute the equity 
just as a new 


contention 
shareholders’ 
ommon issue would 
That view is one reason why, in mam 
case the tock 
dividend instead of an expected cash 


cll-off in the 


initial re ponse to a 
disbursement is a 
pany’s stock 

Rosenthal 
if a 
hare earnings as fast a 
tock is issued, then the 
equity I kept intact. So far, Citizen 
Utilities has managed to do’ thi ind 
that help to make stockholder 
on the new plan 


com 


that 


terms of per 


points out in reph 


compaMm grow in 


idditional 


harcholder 


willing 
ilong 

Another reason for 
the favorable tax treatment of 
dividends compared to 
that help hi 
Instead of being 
mcome rate 
tock 
ipital gain rate 
dilute the 
company.) 


to go 


ilong ] 


tock 


cash dividend 


going 


rhy CON 


taxed at 


omething 
tockholder 
regular 
of a 


ke wer 


profit from ile 
ubject to the 
Such ile 


harcholder 


di ick nd l 


of course, do« 
equity in the 
¢ Poll—Rosenthal 
entiment for stock di 
before formally proposing the new plan 
he polled ill sharcholders on the kind 
if dividend policy the 


on iderable 
idend 


found 


whe i 


all-stock- 


ece 
a: 


of the stockholders An 
dividend policy was favored by 
of the shares represented in the returns, 
the existing half-cash-half-stock plan 
by 358 and all-cash dividends by 
of the shares represented 

The all-cash minority 

a powerful one, 


however, 15 
all of 


concentrated in large 


because almost 
its shares arc 
blocks in the hands of a few investment 
trusts and other institutional investors 


Its preference is one reason why the 
stockholders are getting the 


1 cash-paying as a stock-paying 


choice ot 
well a 
category 

¢ Shift—Whether or not many other 
tempted to try the 
Rosenthal plan, there appears to be an 
undoubted, if 
ittitud f investor toward 
Standard & Poor 
that in 1955 at least 314 
stock dividend topping the 
high of 267 in 1953. Many of 
paid cash, too but the tax ad 
stock 
Campaign by 
tock 


conserving 


corporations are 


change in the 
sto k 


TC ports 


slow 


dividend 
COTMPAnics 
paid 
previou 
thes 
vantages of 


dividends plus the 


educational some com 


panies to plug dividends as a 


means of company cash 


were evidently producing results 
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Earnings estimates for 1955: Lockheed 
Aircraft Corp. figures 
ifter taxes, compared with 
1954 Acme Stecl 
Co. says its net figured to better than 
$3 a shar the year before it was 
Sharon Steel Corp. estimates 


it earned around 
$17-milhon 


$22-million in 


$] oS 
share compared with 
Youngstown Steel 
expects to report a $1.5 
up from $545,000 
. 
The Union Pacific 
the tinv but strategu 
national RR by 


proht of $7 pel 
$2.55 in 1954 
Door Co 


lion net 


wants to pick up 
Inter 
W ipping one share 
of UP common for cach 54 shares of 
Spokane. ‘This fully dieselized line pro 
vides a 150-mile link between Spokane 
ind the ¢ Pacific, at Hastport 
Idaho, and is an important route be 
British Columbia-Alberta-Sa 

ind the U.S. Pacific Coast 

a 

Blessed be the tie Directors have 
ipproved the merger of Houston's Cit 
National and the First National ban} 

The combined institution, with de posit 
of nearly $658-million and « ipital fund 
644-million, would be the third 
largest in the South, te pped only bi 
Dalla hirst and Republic National 
bank 


Spokane 


it id in 


tween 


katchewan 


ot ove 


+ 
$400-million 
pi imned b 


expansion in 1956 
Pacifye leclephone & Tel 
That i than 


‘J program, and a new cord 


graph third mor 


J mance 








In Washington 


Pentagon Revises Its Policy 


On Standby Machine Tools 


Ihe Pentagon has officially scrapped the so-called 
Vance plan to stockpile at least $200-million worth of 
machine tools to be put into arms production after an 
\I_ Day. This is in line with recent deemphasis on plans 
for a prolonged industrial buildup in case of another war 
BW —Dec.3'55,p30) 

The military services also are authorized to put into 
current production hundreds of idle machine tools now 
being stored as “packages.” For instance, the Air Force 
may now be allowed to use certain Army-owned equip 
nt for manufacturing tanks—assuming that the tool 
can be used in aircraft production 

In line with this, the Budget Bureau is blocking Navy 
plans to use Defense Production Act funds to buy $35 
million worth of machine tools as standby capacity for 
Navy wants to stockpile the 
tools in the plants of turbine builders, to have on hand 


producing marine turbines 


ainst the day this production capacity is needed for 
lout ship output. The Budget Bureau claims the 


money should come out of Navy's own budget 


Air Force Hands Boeing 


New Jet Bomber Contract 


lhe Air Force has let a new $248-million contract with 
Boeing Airplane Co. for production of about 38 B-52 
intercontinental jet bombers—enough for an additional 
I'he order is part of the schedule for 11 B-52 wings 
out of the Air Force objective of 137 combat wings. 


wihyg 


Administration’s Treatment 


Of Small Business Scored 

Critics who charge the Administration is pro Big Busi 
ness got some new ammunition this week from the Sen 
ate Small Business Committee. In its annual report on 
problems facing little manufacturers, wholesalers, and 
retailers, the committee rapped the way agencies are han- 
dling small business problems, and attacked Administra- 
tion philosophy on antitrust enforcement. 

The report, signed unanimously by the six GOP mem 
bers as well as the Democrats charged that 

* Small business isn't getting its fair share of profits in 
an expanding economy 

* Mergers and acquisitions “have cut deep into ranks 
of independent companies 

If a company wants to use deceptive marketing prac 

tices or advertising “it had better be big 
Small 
‘still threatens 


Administration's 
partly through 


(Corrosion ot Business 


broad charter disuse.” 


108 Government 


* Small business is “just holding its own” on defense 
contracts. 

The committee recommended: a tougher federal 
policy on mergers; antitrust enforcement against compa- 
nies of all sizes; a re-evaluation of the policies of regula- 
tory agencies. 

* 8©« @ 


Supreme Court Turns Deaf Ear 


To Swiss Company’s Appeal 


Interhandel, Swiss holding company, has just about 
reached the end of the trail after eight years of litigation 
to regain General Aniline & Film Corp.. seized by the 
government in 1942 as enemy alien property 

lhe Supreme Court this week refused to take up Inter 
handel’s appeal that it was denied due process of law in 
lower federal courts, because it was unable to produce all 
Swiss documents related to its claim. ‘The lower courts, 
in throwing out Interhandel’s case, held that the docu 
ments were necessary to judge Interhandel’s claim that 
it never served as a cloak for German interests 

I'he lower court decision, however, allows Interhandel 
But the 
company isn't expected to comply because Swiss law 
prevents disclosure of many of the missing papers. So the 
last hope for Interhandel’s claim to the $100-million plus 
assets of General Aniline & Film is pending legislation to 
return all seized property—legislation the Administration 
Opposes 


six months more to produce the documents 


Fresh Start Is Urged 
On Civil Defense Plans 


Plans for the nation’s defense against nuclear attack 
have to begin all over again. That’s the basic conclusion 
of a 34-page report on the situation given to the Civil 
Defense Administration, the Office of Defense Mobili 
zation, and the Defense Dept. ‘The report was drafted by 
1+ representatives from industry, government, and 
science 

Other findings: As yet undefined “metropolitan target 
areas,” rather than a city, should be the unit for defense 
against atomic attack; more leadership, money, and con- 
trol should be coming from the federal government and 
the military; and to get planning off dead center, $100, 
000 should be given to 14 “metropolitan target zones” 
to come up with new ideas for their defense. 


Coastal Shippers Ask ICC 
For 7% Hike in Freight Rates 


Coastal steamship lines carrying general commodities 
between the East Coast and Gulf of Mexico have asked 
Interstate Commerce Commission for a 7% increase in 
freight rates, effective Feb. 25. Lines cite higher operat- 
ing costs and freight hikes asked by railroads. Approval 
of the increase seems likely. 
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ELECTRONICS... opens up a vast new world of profits 


How much would your profits in- UNIVAC FILE-COMPUTER pulls full All this in addition to automation of 
crease if you could get fast, accurate, answers to such questions from your your routine bookkeeping: billing, 
inexpensive answers to questions like: ordinary business records and oper ventory, payroll, etc. For Univac 
Where are new markets shaping up? ating data! Serves them up while Computer breaks through the 
Which sales policy will pay off best? they're piping hot—while they mean rier of human limitations, provide: 
fre our costs out of line? Why? money in Opportunities seized Ci nic speed and accuracy for 


, 


Where can we streamline operations reduced, customers ple ased on- yf] rocedures, It a giant step 


Should we make it or buy it? tracts won. Magic? no, electron are iutomatic office 


UNIVAC' 
FILE-COMPUTER 


Find ov wha this medium-size 
shag ; , : Moemington Rand Wnivac 


Univac can do for your firm. Write 
for free booklet; TM939 DIVISION OF SPERRY RAND CORPORATION 
Room 1106, 315 Fourth Ave., New York 10 





ENGINEERS WANTED sht men 


mir ' 
ly ) a explore 


Ihycoming 
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You can hear 
America singing 
with the power 
of Lycoming 


As America goes about her business of flying, building, 
manutacturing, ploughing, pumping, harvesting—her song | 

a surging, roaring chorus of power. And, growingly, 

through this symphony of progress you hear the sure, dependable 


voice of Lycoming powet 


Over the years, engineers and scientists of Aveo’s Lycoming 
Division have fashioned an endl array ol power plants, Power 
to drive marine craft and autos. Power to dominate the 


4} 


nation’ helicopter and executive aircraft fleets. Power to meet 


a wide variety of industrial need 


Today, working to brilliant oresighted military pecifications, 
Lycoming is adding to its already announced 825-hor epower 
T-53 gas turbine, a second gas turbine, which deliver 
substantially greater horsepower. The Lycoming industrial engine 
family, offering dependable power to construction and 


agriculture, is being enlarged. Lycoming super-charged engine 


are driving private aircral ind faster than ever. New 
power sources are being explored by Lycoming scientist 
As America’ power needs grow, Lycoming science and its vast 


upporting production facilities are growing to meet them... 


working to keep America singing, 


if your plans are linked to power, find out how Lycoming’s capabilities 
and knowledge can be brought to bear on your specific problems. Wire, phone 
or write to Avco's Lycoming Division, Stratford, Conn. 





EV Z-t-) defense and industrial products 


wamuractuam pePORAT ON 


TODAY'S MILITARY SERVICES, WITH THEIR TREMEHDOUS TECHNOLOGICAL ADVANCES MADE POSSIBLE THROUGH SCIENCE, OFFER A VITAL REWARDING CAREER 





W/Z, WMG... 


A New ‘Acoustical Tile That Offers 
Unlimited Ceiling Designs 


PNgaat-idgelaleies.14-uael, | 3 
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a, 


ee ate AR 


AE, Custom design. One of the many smart ceil- 
Bee ttert 


ing patt i ‘ ible with Armstrong Cres 
tom Efficient as well as beautiful, Cres- 


ibsorbs up to 65° of noise 


Herringbone « An attractive modern 
ceiling of high light and shadow Com- 
pletely incombustible, Crestone meets even 


the strictest fire ifety regulations 


Incombustible * Easily cleaned * Repaintable 


Absorbs 65 per cent of noise 


SEND FOR FREE BOOKLET, 
‘Quiet at Work It shows how 
sound conditioning with Crestone 
and other Armstrong acoustical ma- 
terials can work for you by increas- 
ing comfort and efficiency. For your 
copy, write Armstrong Cork Com- 
pany, 4201 Indian Road, Lancaster, 


) ! 
| ChuisvViValila 


‘Armstrong 


ACOUSTICAL MATERIALS 


Cushiontone® © Travertone’ © Minatone® 
Crestone* © Arrestone * Corkoustic® 
Perforated Asbestos Board 
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Western control of the Middle East has never been more shaky. At 
stake are half the world’s oil reserves and the bridge between Europe and 
Asia. 


That’s why Middle East problems will top the agenda when Pres. Eisen- 
hower and Prime Minister Eden meet later this month in Washington. 


The decline of British power lies at the bottom of the trouble—that 
combined with the rise of Arab nationalism and Soviet maneuvers. 


Traditionally the British have held sway in the area by the adroit use 
of military and political pressures. But London has lost the strength, and 
with it the ability, to cope with today’s explosive situation. 


British weakness shows up in the current fiasco in Jordan—a country 
created by the British and then supported by them economically and mili- 
tarily. 

Here’s the story: Recently London pushed hard to get Jordan into METO 
(the Baghdad Pact)—only to have the effort blow up in its face. The British 
goal was to use Jordan’s membership as leverage to get the other Arab 
countries tied to METO. Now London realizes how badly it underrated the 
strength of the Arab’s anti-Western nationalism. British officials are worried 
that some day even Iraq, where Britain has both oil and air bases, might 
pull out of METO. 


Eden, who is in political hot water over the Middle East, will press 
Eisenhower for a coordinated U. S.-British initiative. He wants: 


* A joint economic development program under the wing of METO; it 
would include all Arab countries whether members of the alliance or not. 


¢ Full U.S. membership in METO as a means of bolstering the pact. 


¢ Joint U.S.-British pressure on both the Israelis and the Arabs to come 
to terms; as the British see it, the U.S. should insist that the Israelis accept 
a peace formula that includes territorial and other concessions to the Arabs. 


The Middle East has Washington plenty worried, too. U.S. officials 
agree that the Western position is weak—that Soviet intervention on the 
side of the Arabs against the Israelis doesn’t make things easier. 


But Eden and his new Foreign Secretary, Selwyn Lloyd, won't be able 
to sell Eisenhower and Secy. of State Dulles on their proposals. 


Eisenhower and Dulles figure that under present conditions the most 
they can do is (1) request Congress to approve an extra $100-million in 
economic aid for the Middle East; and (2) press both Cairo and Tel Aviv to 
lay off the border fighting and find a peace formula. For now we won't join 
METO. 


There'll be differences, too, over an ugly situation that is our particu- 
lar baby. The king of Saudi Arabia has been using sizable funds from his 
oil revenues to foment trouble for the British in Jordan. 


The Republican Front—the election alliance of Socialists and backers 
of ex-premier Mendes-France—will have the job of forming the next French 
government. That’s the prospect now that Premier Faure has given up his 
efforts to achieve a national union of all the democratic parties. 
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The Republican Front can only form a minority government, of course. 
It will need support from the right-of-center parties that made up Faure’s 
coalition. And that means Mendes-France won't be the new Premier. 


There is no telling how long a Republican Front government might 
last. Once in office, it must find a solution for the desperate situation in 
Algeria. Next on its agenda will be constitutional reform. And when the 
Assembly tackles that subject, it will immediately face the problem of 
another election. 

_— 


This week West Germany’s Vice Chancellor, Franz Bluecher, is in New 
Delhi on an important mission—to keep the Nehru government from recog- 
nizing the Communist regime in East Germany. 


The East Germans, with a strong assist from Moscow, have been putting 
pressure on New Delhi to grant recognition. Right now they have semi- 
diplomatic trade missions in Bombay and Calcutta. They are advertising 
heavily in Indian newspapers and trade journals. 


Bluecher reportedly is carrying proposals for long-term credit from 
West German banks, underwritten by the Bonn government. Such credits 
would come in handy as India moves into its second five-year plan. So will 
the thriving trade that has developed between the two countries. (West 
German exports topped $100-million last year.) 


Whatever bait East Germany holds out, it’s not likely to match what the 
West Germans can offer to India. And don’t forget that Chancellor Adenauer 
has threatened to break diplomatic relations with any country that recog- 
nizes East Germany. 


Expect more trouble in Chile, trouble that can’t help affect the nation’s 
position as third-ranking free world copper supplier. 


The government easily put down a threatened general strike this week. 
It was called to protest a pending bill that would limit wage rises tied to 
Chile’s soaring cost-of-living index. 


Pres. Ibanez del Campo (who's getting advice from U.S. economic con- 
sultants) has a slim majority in the parliament. But it is bound to shrink as 
more groups feel the belt-tightening. Ibanez might even decide he must 
resort to dictatorial methods to get his anti-inflation program through. 


There are hopeful factors. Chile’s copper continues to mqve nicely into 
world markets. And the World Bank is considering helping an ambitious 
agricultural diversification plan that, long-run, would help stabilize Chile’s 
wild-swinging economy, and short-run, would strengthen the government’s 
hand. 


Protectionists in Congress plan to use a flank atiack to prevent U.S. 
approval of OTC—the proposed Organization for Trade Cooperation, which 
is to administer GATT’s tariff cutting machinery. 


To defeat OTC, which Pres. Eisenhower puts at the top of his foreign 
trade proposals, the protectionists will push hard for legislated import 
quotas—both on individual products and across the board. The idea is to 
have quotas set by the Tariff Commission, without review by the President. 
Several quota bills already are in the Congressional hopper. 


The strategy is this: If possible, get a quota amendment tacked onto 
OTC in the Senate Finance Committee; this would force Pres. Eisenhower 
to veto the OTC legislation. 
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APPLYING RECORDAK MICROFILMING TO 
BUSINESS ROUTINES—NO. 13 IN A SERIES 


y long-distance calls 


... but billing her is as simple as this —> 


Recordak Microfilming cuts billing time in half for 
more than 200 telephone companies using unique 
system. 

How can a few figures replace lengthy columns show- 


ng each number called, the date, and the charge? 


Microfilming the toll tickets, which are made out every 
tume you call long-distance, permits this billing shortcut. 
Only the total amount due need be listed because the toll 


tickets are sent out to the customer with the bill. 


This eliminates tedious hours of trans« ription ... and 
errors as well: vives the phone company a photographi- 


cally accurate record that can be filed at the finger lips. 


And it HMpProves ¢ ustomer relations, too... all but ends 


juestions about bills. For with the tx kets in hand, con- 


versations are readily recalle d...and the duration of each 


call is verified by the time stamps on the ticket. 


Free... 

“Shortcuts That Save Millions” 
This new illustrated booklet shows 
typical « xamples of how more 
than 100 different types of business 

thousands of concerns save 
daily with Recordak Mu rolilming. Chances 
are some of the shortcuts described will work equally 
well in your business——large or small. Just mail the coupon... no 
obligation whatsoever! Recordak Corporation (Subsidiary of East- 


man Kodak Company) , 444 Madison Avenue, New York 22, N. ¥ 
“Recordak” is a trademark 


SRECORDPK 


(Subsidiary of Eastman Kodak Company) 


originator of modern microfilming— 
and its application to business systems 


RECORDAK CORPORATION (Subsidiary of Eastman Kodak Company) 
444 Madison Avenue, New York 22, N. Y. 


Gentlemen: Please send free copy of “Shortcuts That Save Millions.” 


Name 


Company 


New Recordak Reliant does the job of 3 micro- 


is Casicr to operate Street 


filmers. Saves film . . 


, 
Position 





BUSINESS ABROAD 


Brazil's President-Elect Sets Up 


Like most of his countrymen, Jus- 
celino Kubitschek, President-clect of 
Brazil, is an optimist. He left Rio de 
Janeiro last week with optimism grow 
ing in the business community. He 
visited Key West, and, as a physician 
turned-politician, reported optimist 
cally on Pres. Eisenhower's appearance 
Later, Dr. Kubitschek traipsed on to 
Washington and New York, and left 
American officials who met him mor 
hopeful about the Brazilian outlook 
Karly this week, he set off for Europe, 
to build more goodwill for his admin- 
istration and for Brazil 

hus the newest of the hemisphere § 
“new broom cts about his job. After 
his inauguration Jan. 31, Kubitschek’s 
task will be to put one of the world’s 
largest, most dynamic, yet troubled, na 
tions on the road to orderly develop 
ment 
¢ Chaos—Brazil struggles with infla 
tion, falling exports and mounting debt 
corruption, crippling shortages of oil, 
transport, and power 

All this is compounded by a danger 
ous state of political uncertainty, which 
a while back looked as if it might pre- 
vent Kubitschek from taking office 
Many believe that the situation calls 
for a tough administrator, a_ steel 
hearted prophet of austerity. Only such 
a man, it is said, can consolidate Brazil's 
gains, put its untidy house in order 

For all its troubles, Brazil has one of 
the world’s fastest growing, most resi 
lient cconomics. And in Kubitschek, 
Brazil seems to have a builder, not a 
consolidater. His prescription for Brazil 
is one of growing more, producing 
more, investing more—in the right 
places. And he has been traveling in 
the U.S. and Europe to rally help for 
his expansive ideas 


|. Political Healer 
A talk with Kubitschek reveals a 


shrewd and witty intellectual, a man 
nervously anxious to get started. He 
savs he wants to be the man who 
brought steady prosperity and stability 
to Brazil, the founder, if vou will, of a 
Brazilian New Deal 

The man scems to say the right 
things; the experts nod approvingly a 
he outlines what needs to be done. The 
problem, however, is not ignorance of 
what needs to be done; rather it is to 


get a program accepted and working 
JUSCELINO KUBITSCHEK, the man who will attempt to put his country’s house in’ amid the confusion that reigns in 


order, faces struggles with inflation, corruption, and a fast-growing economy. Brazilian politics. Politics is highly per 
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Plans for a New Deal 


sonalized in Brazil, and it will take all 
Kubitschek’s highly personalized politi- 
cal ability to get results 

¢ Doctor to Politician—]uscelino Kubit 
schek de Oliveira was born 53 vears ago 
in Diamantina, a frontier town in the 
interior state of Minas Gerais. His 
father, of Czech origin, died early; his 
mother worked hard to pay for an 


education that put him through the 
local medical school, a year of study in 
Pans, and on to an 
Berlin 

Kubitschek got to know the politicos 
and generals while serving in the Minas 
That lead to the 
mayoralty of Belo Horizonte, capital of 
the state 


internship nm 


Gerais medical corps 


His success opened the way 
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Kubitschek’s Inheritance 


Brazil is... 


3-million sq. mi., equal to the U.S. plus 
an extra Texas 

56-million people, a third of Latin Amer- 
ica 

Largest producer of coffee, plus cotton, 
cocoa, vegetable oils, waxes; grow- 
ing output of iron and manganese 
from huge mineral reserves 


Over $1-billion in direct, private U.S. 
investment 


Population up 21% since 1946; na- 
tional product up 64% 

Industrial output up 68%; over 1.2- 
million tons of steel, up 3% times; 
cement output tripled 

One-third rise in agricultural produc- 
tion, good progress in foodstuffs 

New refineries, auto, chemical, alumi- 
num plants—a broad-based expan- 
sion in bustling cities, expanding 
frontiers 


Inflation a constant, Rio cost-of-living 
up 30% in 18 months 

Chronic foreign exchange shortage — 
compounded of coffee problems and 
inflation—blocks purchase of needed 
machines and materials; foreign 
debt pushes $1.5-billion 


Transport & power are worst bottle- 
necks; nationalism stalls oil develop- 
ment. Uncertainty, corruption, power- 
ful Communists add to Brazilian in- 
stability 
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How Graphic Calculator 
“serves leading industries 











| 


better home lighting 


The General Electric Home Light Con- 
ditioning Guide slide rule is the store 
salesman’s tool that teams with G.E.’s 
famous 32-page booklet, “See Your Home 
in a New Light” 

Custom-designed by GRAPHIC, this 
slide rule selector incorporates the whole 
contents of the booklet in easy, dra- 
matic form. It helps salesmen make pre- 
cise, authoritative recommendations in 
seconds. “Psychologically more effective 
than the booklet!” says Harold H. Green 
of G.E. Large Lamp Department... 
“people who are using the “Guide” tell 
us that it is one of the most valuable 
sales aids we have produced” 

For hundreds of companies, GRAPH- 
IC visual aids have turned sales prob- 
lems into sales builders. GRAPHIC 
selectors help customers choose your 
product; demonstrators show your prod- 
uct’s advantages; visualizers and calcu 
lators help make your product easier 
to use. Let us show you how a GRAPHIC 
DEVICE can solve your problem. With- 
out obligation, mail the coupon today, 


Show it...tell it... sell it 
with custom-designed 


@ CALCULATORS 
SELECTORS 
DEMONSTRATORS 
VISUALIZERS 


633 Piymouth Court, Dept. 8-16 
Chicago 5, ilinols 


Graphic Calculator Co 
633 Plymouth Court, 
Dept. B-16, Chicago 5, Ill 


Please send me free GRAPHIC sample, 
descriptive literature and name of nearest 
representative 

My business is__ 

NAME 
COMPANY 
ADDRESS. . " 

city ZONE___STATE 


a 
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Mer if Clutehe 
powe red by 


help product 
electric motors or gaso 
line engines, start easier and run bet 
ter. In homes, factories, or on the 
Mercury Clutche 
products the advantages of automat 
transmission, helpsmall 
er motors do bigger jobs 
Tell us about your prod 
uct. We'll be happy to 
show you how a Mer 
cury can step up its effi 
ciency, add sales appeal 
Write today 
ple te details' 


farm 4 give these 


for com 


MERCURY CLUTCH DIVISION 


Automatic Steel Products, inc. 


12728 Camden Avenve, 5.W Canton 6, OF 





1 Just Use Horse Sense — 


uincy 


comnts cy 


| always buy 


21 models from 1 to 90 CFM 


Yuincy 


QUINCY COMPRESSOR CO. 
DEPT. W-74, QUINCY, ILLINOIS 
World's Finest Air Compressors 
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to the governorship of Minas in 1950. 

Kubitschek managed to carry off one 
of Brazil's most successful state develop- 
ment programs. He claims now that by 
concentrating on a few main goals, he 
was able to make tangible progress. 
Power stations, roads, bridges, fertilizer 
facilitics—all went up fast. It was costly, 
inflationary, but the job got done 
¢ Red Ties—While the opposition now 
charges that Kubitschek and his cronies 
got rich off Minas’ treasury, it has been 
ible to prove nothing. Much more seri 
ous for Kubitschek are his alleged ties 
with (1) Communists and (2) his vice 
president, Joao Goulart 

Brazil's outlawed, but very 
Communists (their strength is 
it anywhere 


ictive 
guessed 
from 20.000 to 100.000 
members), came out strong for Kubit 
chek and Goulart, though the two 
different Chrough 
front men and dupes the Communists 
ipparently hundred 
thousand votes 


represent parties 


delivered several 

Thanks to tight organization in a 
politically disorganized country, the 
Reds can wield a large influence 

Kubitschek’s opponents now 
much of his obligation to the 
munists. But it’s much more likels 
that Kubitschek didn’t ask for their 
help, and realizes the danger of plaving 
with them. One of the purposes of his 
current trip is to deny Red ties 
¢ Family Trouble—Much less apparent 
are Kubitschek’s relations with Vice 
Pres.-clect Goulart. Goulart was a 
protege of former Pres. Vargas—and had 
a big role in the corrupt and demagogic 
last davs of the Vargas regime. He is 
clever, perhaps unscrupulous—and very 
iumbitious. At best, he is no friend of 
the U.S. At worst, he is a dangerous, 
reckless demagogue 

Some in Brazil believe that Goulart 
may be the spark that sets off an at 
tempt to unseat the Kubitschek govern- 
ment. There has been talk right along 
that the army would force Goulart’s 
resignation. But opinion is mounting, 
iS mauguration day approaches, that 
Kubitschek can and will control Goul 
irt 

Che emphasis now seems on the posi 
tive aspects of Kubitschek’s victory—and 
not on the constitutional crisis that 
followed the voting in the fall (BW 
Nov.19°55,p164). The businessmen, the 
economists, in Rio talk about the 
“voung men of vision” that Kubitschek 
has signed onto his team 


make 
Com 


ll. Party Platform 


Kubitschek seems to have attracted 
ome of Brazil’s better economists, engi 
neers, business people—and bargainers 
to his standard 

In his entourage are men who served 
on the Joint U.S.-Brazilian Economic 
Development Commission and many of 


Kubitschek’s plans sound like that 
body’s report (BW—Jan.22°55,p105) 
Several advisers have studied in_ the 
U.S., and have close ties with econo 
mists here. One is an acknowledged ex 
pert in hydroelectric development, with 
an impressive record in Minas. 
¢ Highlights—Their program is ambi 
tious. The high spots 

Inflation control is a prime order of 
business, and Kubitschek hopes to arrest 
the price spiral within two years. He 
will stop the flow of credit into un 
productive enterprises, bring order to 
government operations. He plans to 
increase output in the three areas of 
food, transport, and power, to lift con 
trols and encourage investment in these 
fields 

Exchange reform, and a devaluation 
of the cruzciro, are considered essential 
and Kubitschek savs that he talked 
over the problem with the International 
Monetary Fund in Washington 

Natural resources in the “soil and 
subsoil” will be developed. Kubitschek 
is believed to be ready to refurbish 
Brazil's outdated mining laws, to in 
crease by any means the output of iron 
ore, copper ke id coal 

Lack of oil is perhaps the biggest 
bottleneck in the Brazilian economy, 
ind Brazilian nationalists have managed 
to block the entry of foreign companies 
that might help develop Brazilian re 
Kubitschek seems keenly aware 
of the problem. His idea may be to 
break the nationalist freeze slowly, us« 
psvchology and public relations to con 
vince Brazilians that they can protect 
their birthright and use foreign oilmen 
at the same time 


serves 


The plan would 
bring in foreign oil companies to work 
side by side with the government oil 
monopoly on a contract basis 

The Kubitschek government, if and 
when it moves, ts expected to drive a 
hard bargain with foreign oilmen. But 
Brazilian oil technicians are convinced 
they have strong bargaining levers to 
convince the oilmen to come in—not 
the least of which is the right to sell 
in Brazil’s growing oil market 

A hopeful sign is that many influen 
tial people now realize that oil laws 
liberalized—not only to find 
fuel, but to improve the nation’s credit 
worthiness, now mortgaged in advance 


must be 


to costly oil imports 

Coffee: Kubitschek will work to in 
crease sales, and not worry so much 
about price so long as coffee moves out 
of Brazil. He has said that the govern 
ment will not buy up any more surpluses 

a strong position, and perhaps unten 
ible in the face of the powerful growers 
of Sao Paulo stat« 

Foreign investment was encouraged 
in Minas by Kubitschek; and he is talk 
ing it up on his current trip. Actually, 
Brazil has never been hostile to foreign 
investment (oil excepted). The prob 
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Truck rolls over... 











but Gair containers save 
fragile electronic depth sounders! 


These are the facts —straight 
from Tom Crotty, factory manager, 
Wilfrid O. White & Sons, Inc 
Boston manufacturer of navigational 
instruments 

“Nineteen White Echo depth 
sounders, packed individually in Gait 
designed containers, were ticketed for 
anxious customers in New York 
The truck was involved in a serious 
accident. Most of the cargo was a 
complete loss 





Crush proof container. Here's the Gair con- 
tainer that brought White Echo depth sounders 


thiough truck smash-up without a scratch. and we figured our in 


wer dam ig¢ d be yond use, 
“Upon return of the shipment we 
found that although some of the con- 


Strument 


tainers were crushed, the liners had 
prevented even the slightest damage 
to the sounders. Electronic tests 


showed cach instrument in pr rfect 
operating condition.” 

You product can have the same 
protection that saved these fragile 
instruments. Write your nearest Gair 
Container plant to find out how. 


YOU'RE LIVING NEXT DOOR TO THE EXPERT 








GAIR CONTAINER PLANTS: Atlanta, Ga. + Cambridge, Mass. + Cleveland, Ohio + Holyoke, Mass. + Jackson, Miss. + Los Angeles, Col. + Martinsville, 
Va. + Wew Orleans, le. + Wo. Tonawands, N.Y. + Philadelphia, Pa. + Plymouth, Mich. + Portland, Conn. + Richmond, Va. + Syracuse, WY. + Teterbors, W. J, 
ace} Peni 
Cae SHIPPING CONTAINERS * FOLDING CARTONS 
GA 5.2468 PAPERBOARD © KRAFT BAGS AND WRAPPINGS 
A / ee "bs 





ROBERT GAIR COMPANY, INC. © 155 EAST 44TH STREET 





NEW YORK 17, N.Y. 





rather Brazil's limited ability to 
investment because of a chroni 
Ihe 
vestors would be a realistic exchange 
tem—and inflation control 
Such a program is 
opposition from those 
ted imterest 


mcd on the 


lem is 
CTVicE 


dollar shortage best news for in 


sure to run into 
Brazilians with 
inflation 
Kubitschek 


lower in tackling 


in the present 
maze of control 
may have to 
the oil problem Ihe 
whether he 


risk the unpopularity that his program 


go iii h 
big question 1s 
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half-mea 


busin 


good 
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Many 
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ure exception 
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inflation more deviou 
make end 
But the 
can be led 
understand, is heard 
more im Rio. Kubitschek seems 
And working for him, so the 
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bu nie 


nen 


mcasure to 
control 
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meet, more 
irgument 
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more and 
hrm 
argument 
dawning realization among 
id even politicians, that 
getting out of hand 
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have been following the 


men 
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Brazilian businessmen, say 
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Vhese led 


them into get-rich-quick schemes If 


created by 
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Mis. A. RA 


the government can put incentive into 
power, roads, agriculture, other pro 
ductive investment, businessmen will 
follow 

Remember, say the optimists, that 
Brazil's is a big economy; too many 
judge it solely from its external foreign 
exchange problems. Inside, real growth 
at an annual volume increase 
of almost 7%, one of the 
highest. People are living better 
can stand—in fact may 
fairly heady doses of inflation 
¢ Skeptics—That kind of argument 
isn't calculated to impress the money 
managers in Washington. Yet in prin 
ciple, the U.S. is sympathetic to Brazil, 
and specifically to Kubitschek’s hopes 

Brazilians know this. Indeed, they 
ecm to take for granted that the U.S 
ready to bail them out. Some 
of the pos ible forms of assistance now 
bemg studied in Washington include 
(1) refunding Brazil's debt to the U.S., 
spreading out which will 
reach a peak of $200-million yearly in 
1959 1960; (2) increasing short 
term lines of seasonal 
problems; (3) granting Ex- 
port-Import Bank loans, and using U. S. 
influence in the World Bank, to pro 
vide long-term credits for power and 
transport development 


continucs 
world’s 
Brazil 


necd—occasional 


I ilway 


payments, 


and 
credit to ease 


exchange 


A journey is a pleasure in the up-to-date Hungarian IlIrd Class Passenger Car, 
a new GANZ-product 


NIKEX Hungarian Foreign Trading Company 
for Products of Heavy Industry 

Budapest 4 

FOR ENQUIRIES WRITE TO OUR REPRESENTATIVES IN INDIA 


Cable address: NIKEXPORT 


SONS LTD. 


How Reds Take Asians for a Ride 
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ire taking lavish special supple 
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Asia Space 
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the space above in an Indian paper 
important railroad 
orders there; now thev seem to be fol 
lowing up with an institutional cam 
paign that fellow 


be fun when vou ride 


have already won 


saving traveling can 


Hung Wan 


Cartel Comeback 


West Germany's once- 
tough anti-cartel bill is now 
full of holes, with more likely 
before passage. 


This weck in Bonn the Economics 
Committee of the Bundestag is taking 
up once more a piece of iegislation that 
first before the West German 
parliament in 1952—the once-touted 
anti-cartel law of Economics Minister 


Ludwig Erhard (BW—Nov.7'53,p156) 
In its present form, this cartel legisla 


Cali 


tion bears no resemblance to the tough 
Allied legislation it is meant to replace 
In fact, it is no than a_ pak 
shadow of a law Erhard originally hoped 
to put on the books. And by the time 
it reaches a final vote, which is likely 
to be fall at the earliest, it probably will 
be even more anemu 
¢ Strategy of Delay—Why the 
tinued procrastination over a law that 
the Adenauer government once rr 
garded as must legislation? The answer 
is simple: Time has worked well for 
those circles in German industry that 
wanted a weak law and that are new 
working hard to water down the present 
version still further 

As industry figures it, the longer the 
delay, the closer West Germany gets 
to the 1957 election—and the mor 
their campaign contributions will put 
the government parties im a benevolent 
mood toward industry 

Whatever the results of this last 
phase in a four-year legislative stor 
one thing is clear: German industry is 
going to have plenty of room to indulg: 
in the kind of price-fixing and market 
sharing deals that the Allied 
tion hoped to destroy once and for all 
Already German broken 
through the other important barrier set 
up in the Allied decartelization effort 
deconcentration of the huge prewat 
combines in steel, coal, chemicals 
banking. In the past 
to rebuild these big 
Sep. 3°55, p120 
¢ Unrecognizable—The anti-cartel bill 
was originally Erhard’s bill. But he must 
have a hard time recognizing his brain 
child today. Before it passed the Bun 
desrat (upper house) it was considerably 
watered down 

Then the Economics Committee of 
the Bundestag (lower house) carried the 
process further. And it seems to be still 
not completed 

Erhard originally wanted a real “Ver 
botsgesetz’’"—a tough law prohibiting 
cartels. Industry fought for a law that 
merely proscribed abuses. The present 
version 1s that looks to 
American observers in Bonn like 


nore 


con 


occupa 


industry has 


even 
vear it has started 


(BW 


combines 


1 COMpromise 
a vu 
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tory for the industry position in fact if 
sot in principle 
¢ Holes—It sti!l contains a prohibition. 
Ihe law outlaws cartels that are in- 
tended, by restraint of competition, to 
influence production or market condi- 
tions with respect to trade in goods or 
ommercial services. But this principle 
is riddled by exceptions that are bound 
to reduce the effectiveness of the law 

* It does not apply to agreements 
covering the uniform application of pay- 
ment terms (including discounts), or of 
general business and delivery conditions. 

¢ It permits “crisis cartels.” If 
there is a temporary decline in the sales 
if an industry—one not due to a funda 
mental charge in demand—the firms 
vithin the industry can make a cartel 
irrangement to keep plants of partici 
pating enterprises from closing down 

e If the aim of a cartel is to foster 
cfhciency from a_ technical, 
or organizational angle, it 
im “rationalize” production within the 


COnOTHK 


Manage4n il 


ndustr 

¢ Cartels may be formed to estab 
lish uniform methods of setting prices, 
in order to facilitate comparable bids in 
1 competitive bidding situation. 

¢ Cartels are allowed for the pur 
for 
(There is pressure to get 
this provision amended to allow the 
o-called export cartels to apply their 
methods to the domestic market.) 

¢ Import cartels are allowed wher 
German importers face foreign suppliers 
who are themselves cartelized This 
means that if the Italian fruit exporters 
work as a cartel, then the German fruit 
importers may do likewise 


pose of protecting and promoting 
eign trade 


lo cover all other “emergencies” not 
taken care of by these exceptions, there 
ill-inclusive clause. It permits 
the federal Economics Minister to ap 
prove any cartel if restraint of competi 
tion is considered in the public interest 
¢ Objection—The present version of the 
law still contains one provision industry 
bitterly 
tion of a federal cartel authority with 
power to ask German enterprises to fur 


l one 


opposes. It provides for crea 


nish data on their cost accounting 
methods, operating equipment, terms 
ind conditions of sales, prices and pric- 
ing methods, license agreements, profits, 
ind productivity. Industry claims that 
with this authority it would have “in 
pectors spying on us all the time 
¢ Lost Hope—Allied observers in Bonn 
hope that the Ger 
man Parliament will pass anything but 
fecble anti-cartel law. In fact they 


have given up am 


have given up any 


interest in the sub 

A typical comment: “Whatever 

ce get, it will be the best we can 

expect. There is nothing we can do in 
the present situation.” 

his is a far cry from the early post 

war days, when German cartels were to 
be banned forever. Eno 
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INSULATION 


HEAT SAVED, MONEY SAVED: At Pennsylvania Power & Light Company's Martins 


Creek Steam Electric Station, near Martins Creek, Pa., drip receivers and piping are 


insulated with K&M high-pressure insulations. 


Heat Conservation Cuts 


Plant Operating Costs 


Power station saves with K&M high-pressure insulations 


Remarkably efficient in minimizing heat 
losses, K&M_ high-pressure 


are accounting for important savings in 


insulations 


plants of almost every type These insu- 


lations withstand moisture ibration 
and freque nt temperature ¢ hanges. The. 


last the life of the equipment they serve 


K&M “Featherweight 35° Magnesia 
is notably effective in insulating piping 
and equipment at temperatures to 
600°F. Used with K& M Hy-Temp Insu 
lation, it’s efficient to 1900°I Another 
outstanding K& M insulation is “Feather- 
Water Resistant Magnesia used 
where severe iteT exposure aot high 
a problem. It with 
to 450°] 


weight 


humidity may be 


stands te mperatures 


, K&M distributor ho is 
experienced appl itor can fi 
detailed information about the 
lations and how they can 8a 


through heat conse ion in 


Contact him, or mail the coupon below 
to Keasbe & Mattison 


Ambler, Pennsylvania 


Company, 


KEASBEY & MATTISON COMPANY 


Ambler, Pennsylvania 


in Canada: Atias Asbestos Company, Limited 
Montreal, Toronto, Winnipeg and Vancouver 


ccocereererrenr eee are ee 


| | am interested in further details about KAM 
high-pressure insulations. Please send me, at 


no obligation, descriptive literature. 


Company 


Addrew 


City ee SS 


| 
| 
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| 
| 
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In Business Abroad 


Britain Cuts Back on Autos 
As Curbs Begin to Pinch 


\fter a year that broke all records, the world’s second 
largest automotive producer (1.3-million vehicles in 1955) 
cut production this week. Two British manufacturers 
Standard, and Rootes—climinated overtime at key plants, 
while Austin Motors is going on a “temporary” four-day 
week 

‘Normal seasonal decline,” say the auto makers. On 
the other hand, sales now doubtless feel the excessive 
buying before last fall's rise in the purchase tax. ‘Tight 
money and curbs on installment buying are beginning to 
be reflected in demand. ‘There's a glut of used cars, Car 
exports, which hit new records last year, now feel import 
restrictions in Australia (Britain's largest market) and 
competition elsewhere in the world 

Britons expected some decline, to be sure. But they 
see now, more clearly than ever, the pivotal position of 
autos. Expansion plans in steel and engineering indus 
tries have been based on great expectations for the motor 
makers. ‘The setback, however short-lived, is bound to 
have repercussions. (Not all of these are unwelcome 
ewer autos mean less costly sheet steel imports, a big 
item im the adverse balance of payments.) 

Ihe auto makers’ decision has other echoes. ‘Trade 
union leaders may take warning not to press wage claims 
too far; the government is reminded that the purchase 
tax pinches. And the stock market has reacted (page 17) 
[his week's slump in the London market can be ex- 
plained partly by the auto news, partly by the govern- 
ment’s mounting troubles, partly by a vague and general 
feeling of uneasiness in the British Isles. 


Uncle Sam Goes to the Fair— 
And Draws Big Crowds 


Uncle Sam went to the fair last vear—the first time 
the U.S. government has had a coordinated, and pub 
licized, official program of participation in the great 
world trade expositions. ‘The score: 27 fairs with official 
Washington exhibits; an estimated 15-million visitors to 
those exhibits; 1,500 cooperating U.S companies; up 
wards of 35,000 inquiries from foreign business groups 

Roy F. Williams, director of Commerce Dept.’s trade 
fair office, reports glowingly that the U.S. has met and 
won “hands-down” over the Sovict and satellite trade 
fair competition. From Addis Ababa to Jakarta, in 
Bogota, Paris, Milan, New Delhi, people crowded into 
U.S. pavilions te wonder at atomic power exhibits, 
voting machines, electric trams 

Commerce Dept. reports that trade mission teams— 
businessmen as well as government members, working 
out of U.S. exhibits in various countries—contacted tens 
of thousands of businessmen overseas, talked over prob- 
lems and opportunities of U.S. trade. 

During the next six months, U.S. government exhibits 
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are slated for fairs at Colombo, Ceylon (January and 
Vebruary); Osaka, Japan (Apr. 8-21); Milan (Apr. 12-27); 
Lyon (Apr. 7-16); Hanover (Apr. 29-May 8); and Paris 
(May 6-21). 

Meanwhile, note these activities of private trade fair 
promoters: Some 50 U.S. commercial houses have 
gotten together to beat the drums for the “American 
Fair” to be held in Belgium by Grands Magasins a 
l'Innovation, department store chain (BW—Dec.24'55, 
p50). And Trade Ships of London is going to dispatch 
a floating exhibit this year, to boost British goods among 
buyers and distributors in West Coast, Gulf and South- 
em ports of the U.S 


Italian Group Wins Contract 
For Venezuelan Steel Mill 


italians are congratulating themselves on what may 
be the largest single export deal in their history. In 
Caracas, a consortium led by the Fiat and Innocenti 
combines has been awarded the contract for Venezuela’s 
first steel mill. 

Like all Latin Americans, the Venezuclans have long 
dreamed of their own steel mill. Unlike most, they can 
afford the best—and have the iron ore, limestone, even 
coal to go with it. Studies have been going on for years, 
while U.S., British, German, French, Belgian, even 
Norwegian outfits tried to get the business. 

The plans call for full production—421,500 tons yearly 
~by 1959. Most important to the Venezuelans, now 
consuming some 600,000 tons yearly, are rails, reinfore- 
ing bars, wire, rods, iron pipe, tubing. At a later stage, 
the mill will get into hot and cold sheet, tinplate. Under 
the contract, Fiat will head the project, draw up the 
plans; Innocenti will do the construction; other Italian 
groups will furnish everything from the three Siemens- 
Martin furnaces to gear for maintenance shops, docks, 
labs. 

. 





Business Abroad Briefs 


Atoms: The French have turned on their first nuclear 
power plant—a small primary reactor at Marcoule whose 
main purpose is to produce plutonium, but which sup 
plies some 5,000 kw. for its own use. By mid-1957 a 
much larger plant nearby will be lighting the surround 
ing countryside. . . . Oct. 17 is the day when Queen 
Elizabeth will open the world’s largest atomic power 
station—at Calder Hall, with 92,000 kw. for the British 
national electricity grid. Japan's new atomic energy 
commission is in business, and arguing over how much 
assistance to accept from the U.S. Meanwhile, the 
Mitsui and Mitsubishi trusts have been talking with 
General Electric and Westinghouse about the possible 
supply of nuclear power plants. 


A new Mexican subsidiary has been set up by Sylvania 
Electric Products, Inc., New York—to produce T'V 
tubes, and later complete ‘I'V sets, in Monterrey. . 
Monarch Marking System Co. (Dayton, Ohio) has 
opened a Mexico City factory—to fill a “fast-growing 
demand” for price-marking equipment 
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FIGURES 


\ new machine is showing up in of- 


fices. Judging from how it’s going, the 


Comptograph 202 may soon outsell, 
the way it’s outperforming, other 
machines. It has many excellent fea 
tures and certain exclusives that have 
caused a stir 


For easy operation, the 10 keys and 
controls are arranged in the space a 
hand can span without stretching or 
tiring. It’s fast—operators taken off 
other machines say they ‘feel’ the sen 


FASTER THAN YOU THINK 


sation of its cosmic speed (202 print 
ings a minute} It adds, subtracts, 
with the true 
credit balance always showing 


multiplies, even divides 
It per 
forms all this with remarkable ease, 
with faultless accuracy and with noise- 
less rhythm that’s a triumph over 
calculator clackety-clack. 


Summing up, Comptograph has 
more time-saving, work-saving fea- 
tures than any other 10-key machine 
If you would like a demonstration 


COMPTOGRAPH 


on your work, look up the Compt 
ometer-Comptograph representative in 
the Yellow Pages or send the coupon. 


FELT & TARRANT Mig. Co 
133 North Pauline 31 Chicago 77, Minot 
Gentiemen Without cost of obligation 


| want more information about the new Comptogsaph 
Please arrange an office demonstratior 
Piease arrange tor a tree office trial! 


lone Stale 


r 
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Other products The COMPTOMETER® DICTATION MACHINE 
and the COMPTOMETER® ADDING-CALCULATING MACHINE 
Offices in principal cites and throughout the world 








--.when buying 
decisions are made 


you can't afford to « mp on 
doorsteps. But there is a way 
it the right time, 

n durin 


between 
ompetitors ¢ ills 
With your sales message on one 
p-Lracket Shaw-Barton Executive 
ilendars. Their superior quality, 
ality and usefulness win priceles 

in the private ofhees of men 

They favorably 

ipa personality 
Ask our 


i how 


reflect yout 


Shaw-Barton man to show 
wet effective results with th 
idvertising medium, or write 


“SHAW- -BARTON 


La 4 ndar and Specially Advertix “”g 


GENERAL OFFICES AND PLANT, COSHOCTON, OnIO 
GALES OFFICES IN PRINCIPAL CiTics 
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Since the recovery 


of its ‘Heart Attack Losses” 


industrials 


> Rails 





shed i 


. «+ The market has found 
the going much rougher. 
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Uncertainty Is the Key 


Wall Streeters, 
out, are 
prediction that stock prices will show 


if you average them 
sticking to their oft-touted 


at least “some strength” in the early 
months of 1956. But they're having an 
increasingly tough time converting in 
vestors and traders to their view 

Thus on Monday the market suffered 
its worst spill since the days just after 
Pres. Eisenhower's heart attack. On 
Tuesday there was more of the samc 
And on both days the 
widely spread 
the list. As a result, 
trading 
& Poor’ 
rails were resting 


losses wcrc 
sparing few sections of 
when Big Board 
Standard 
s daily indexes of industrials and 
it the lowest 
levels since early in November 


opened at midweek 
uneasily 


It’s hard to pinpoint any one reason 
that caused the market winds to blow 
0 bleakly. Wall Street gave top blam« 
to the uncertainty ove) 
whether Eisenhower will stand for r 
It’s for sure that traders, alons 
both pro and tyro, ar 
decision of the 


McCreasimye 


clection 
with investors 
imxiously awaiting the 
President 

* Technical 
factors have been 
felt in the market 


technical — sic 


Points—Plenty of other 
making themselves 
though On the 


number if mart 


Streeters have been saying that red and 
yellow signals are flashing on several 
qualitative traffic lights. Others say 
that their indicators reveal that confi 
dence in the market had begun to slip 
long before the President's illness. As 
another illustration, they point to the 
rise in bond yields—a trend that has 
often foreshadowed falling stock prices, 
especially at times when stock yields arc 
ibnormally low. 

Strect technicians have also been fret 
ting over the market's inability to break 
out of its latest nine-week range on the 
upside, at a time of year when invest 
ment demand usually 
ible price buoyancy 
« No Surprise—Th« news about busi 
ness generally continues to be 
torv. But this state was expected, and 
the cheerful word is having no effect 
at all on a stock market whose devotees 
ire more concerned with what is com- 
ing than with what exists 

his attempt to delve into the futur 
has many targets, besides the giant 
question of Eisenhower's plans. Peopk 
want to know the answers to question: 
like these 

¢ How expected 
s be in the production volume ot 


br ngs consick I 


satisfac 


steep will the 
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A Progress Report on: 


“The World’s Most Promising 
Technological Revolution” 


A YEAR AGO, we reported to you on the 
current status of the electronics industry 
“the world’s most promising technological 
revolution.” 


Electronics was then a $9,000,000,000 in- 


dustry—including television, radio, military 


electronics, commercial electronics, broad- 
casting and related areas. 


Bearing out our contention that electronics 
is the fastest growing of any major industry, 
here is our latest status report: 


@ For 1955, the electronics industry will attain a 
volume of $9,500,000,000, or one-half a billion 
more than anticipated earlier in the year. 


We estimate that the industry volume will approx- 
imate $10,800,000,000 in 1956—a one year’s growth 
of $1,300,000,000, more than the entire electronics 
business only a few years ago. 


Reliable forecasts indicate that the electronics in- 
dustry volume will exceed $15,600,000,000 by 1960 
and $22.000,000,000 by 1965. This represents a 
doubling of volume in less than 10 years 


The Armed Services are by far the largest custom- 
ers of the electronics industry. Today, Government 
purchases in the electronics field total 7.4% of all 
its defense expenditures, and, without a “shooting 
war,” this figure may rise to 10% or higher by 
1965, as the services become increasingly ‘‘elec- 
tronified.”” We see Government purchases in the 


vicinity of $3,300,000,000 by 1960 and at nearly 
$4,000,000,000 in 1965 


The potential applications of electronics in in- 
dustry and commerce are enormous. They should 
reach nearly $800,000,000 in 1956. By 1960 the 
total should reach $1,200,000,000 and nearly 
$1,900,000,000 by 1965 


Distribution and service alone will represent a 
$5, 178,000,000 business by 1965, representing the 
steadily increasing use of electronics in the home, 


In the field of television, the “billion-dollar baby 
of electronics,” some 7,600,000 sets were sold in 
1955. In 1960, the combined sales of mono- 
chrome and color sets are expected to toial about 
9 600,000 a new record 


As evidenced here, the future of electronics 
has no horizon. It ts already exerting a pro- 
found influence on every phase of our econ- 
omy. Tomorrow, its impact will be even 
greater. This represents an unprecedented 
opportunity and a stimulating challenge to 
the more than 2,000 engineers and scientists 
throughout Sylvania. 

In their quest for new and better ways to 
put electronics to work, they are keeping an 
eye to the future— assuring constant progress 
in the years ahead. They are playing a leading 
role in “the world’s most promising techno- 
logical revolution.” 


WY SYLVANIA 


SYLVANIA ELECTRIC PRODUCTS INC. 
1740 Broadway, New York 19,N. Y. 


Sylvania Electric (Canada) Ltd., University Tower Building, St. Catherine Street, Montreal, P. Q, 


Sylvania International Corporation, 


LIGHTING * RADIO © ELECTRONICS 


14 Bahnhofstrasse, Coire, Switzerland 


* TELEVISION * ATOMIC 





How To Get Things Done 
Better And Faster 


BOARDMASTER VISUAL CONTROL 


Gives Graphic Picture 
Money, Prevents Errors 
Simple to operate 
Cards, Snap in Grooves 
Ideal for Production, 
Scheduling, Sales, Etc 
Made of Metal Compact and Attractive 
Over 60,000 in Use 


Full price $495° with cards 


=p | 24-PAGE BOOKLET NO. 8-100 
FREE| Without Obligation 

Write for Your Copy Today 

GRAPHIC SYSTEMS 


55 West 42nd Street © New York 36, N. Y. 


Saves Time, Saves 
Type or Write on 


Traffic, tnventory, 


jAuree Sen CAN GET 
BETTER PRODUCTION 
IN YOUR PLANT 


7] 


® This precision instrument provides accurate, 
permanent, chronological data about any machine. 
process or system in plant or office...on a con- 
tinwous chart-roll which lasts four months. Uses 
ne ink, Totalizer shows accumulated “on” time. 
descriptive literature on request 

STANDARD INSTRUMENT CORPORATION Div 


HEAT-TIMER corporation 


657 BROADWAY, NEW YORK 12.N.Y 


126 The Varkets 





sutos and home building, which have 
been supplying so much fuel for the 
boom? 

¢ Will present predictions on the 
extent of the drop be high? Or low? 
Or accurate? 

¢ Will the drops be offset by in 
creased spending by local and _ state 
governments, by corporations, and by 
consumers, as sO many economists 
claim? 

¢ What will be the effect of the 
worsening of world politics, or of the 
fading European market and business 
booms predicted by some 
SCcTVers? 


¢ What's the meaning of the o« 


smart ob 


casional signs that the speedy pace of 
business is slackening? 

A lot of this worrying may turn out 
to have been wasted time. But there 
are still some disturbing potentialities 
to be glimpsed. Take a look at the 
Chinook melting of paper profits in the 
auto group. There, General Motors 1s 
selling $11 below its $54 high for 1955. 
That adds up to a drop of nearly $3.1- 
billion in market value over a relatively 
short stretch. As Harold Clayton, of 
Hemphill, Noyes & Co., points out, 
that GM drop is equivalent to (1) all 
the earnings of the motor giant from 
1951 to 1954; (2) four times the market 
value of all Chrvsler’s shares. 


Few Groups Have Hit the Jackpot Lately 
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How fo waterproof an underwater tunnel 





.-» Fulton has 
the answer! 


Waterproofing membrane used in tunnels is 
very tricky to make. One problem, for ex- 
ample, is to fill the fabric almost completely 
with coal tar or asphalt saturant, yet allow 
the bonding agent to penetrate. 


The new Belle Chasse tunnel at New Orleans 
posed another problem, as saturant had to 
remain non-sticky in Southern summer heat. 
Fulton—with extensive textile mills and 
finishing facilities and who has pioneered in 
developing specialized industrial fabrics— 
was asked to supply the waterproofing mem- 
brane for this job. 


In a short time the complex problems in- 
volved were solved by Fulton engineers, and 
585,000 sq. ft. of membrane were delivered on 
schedule — so satisfactorily that Fulton is 
also supplying the much larger Harvey, La., 
tunnel now under construction. 


How to make paper 
bags “sift-proof”’ 
at a saving 


.-» Fulton has the answer! 


Loss from sifting around bag closures can 
cost real money, especially on valuable 
packaged items such as chemicals. Fulton 
created this new sleeve of highly flexible 
paper and special design which prevents any 
significant sifting . . . and saved one par- 
ticular customer $2.25 per thousand in bag 
cost besides! 


Free Engineering Service on custom-made industrial fabrics... 
What’s Your Problem ? special paper, textile, polyethylene packaging... 


Fulton 


BAG & COTTON MILLS 





MAIL COUPON TODAY 


Special Services Division, General Sales Office 
Fulton Bag & Cotton Mills, 1406 Annunciation $t., New Orleans, La. 4 


We hove a sifting problem in pocking 


(Please feel free to write Fulton full details in complete confidence) 
Nome 


Company 


Address 


Please write (_) Have representative call () 
au en Gon tb an ain Ge Gb Gan as Gb eal a a ee on 














nouncement is neither an offer to sell nor a solicitation of an offer to buy any of these Shares 
The offer is made only by the Prospectus 


313,845 Shares 


Outboard, Marine & Manufacturing 
Company 


Common Stock 


(83Ve¢ Par Value) 


The several Underwriters are offering 100,000 of thease shares which they 
have purchased from two selling stockholders. The Company will receive 
none of the proceeds from the sale of such shares. 


Offering Price $42, a Share 


The Company has iasued rights, evidenced by subscription warrants, to 

subecribe for 213,445 of these shares to the holdera of ite Common Stock, 

which rights will expire at 32:30 P.M., Baatern Standard Time on January 
23, 1966, aa more fully set forth in the Proapectua. 


Subscription Price to Stockholders $37\% a Share 


The several Underwriters may offer shares of Common Stock, in addition 
to the 100,000 share offering deacribed above, at prices not leas than the 
Subecription Price set forth above (leas, in the case of sales to dealers, the 
concessions allowed to dealers, and not more than either the last sale or 
current offering price on the New York Stock Exchange, whichever ia 
greater, plus an amount equal to the applicable New York Stock Exchange 

comminsion 


s only such of the under- 
mpliance with 

rective States 

MORGAN STANLEY & CO. 
UNION SECURITIES CORPORATION BLYTH & CO., INC. 
LEHMAN BROTHERS MERRILLLYNCH, PIERCE, FENNER & BEANE 
SMITH, BARNEY & CO. HORNBLOWER & WEEKS 
PAINE, WEBBER, JACKSON & CURTIS DEAN WITTER & CO. 
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or from supervisory personnel to the 
Chairman of the Board—that is the 
type of personnel available to you 
through the readership of BUSINESS 
WEEK. More than 265,000 of them 
pay to read—and study—BUSINESS 
WEEK each week. You can locate 
the personnel you want quickly and 
economically - through BUSINESS 
WEEK’S own classified advertising 
section... . “clues”. 
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Wall St. Talks... 


. . . about Ford book- 
keeping . . . “dismergers” and 
non-mergers . . . lowest price 
Big Board shares. 


Ford gossip: Chances are no one will 
ever see the 1937-1945 sales and earn 
ings figures, omitted from the recent 
barings of Ford statistics (BW—Dec.24 
55,p74). Sources close to Ford say no 
outside audit was made during those 
years, and the books “‘are in a mess.” 
"hey add that the pre-1937 figures that 
have been published were likewise a 
product of “bizarre bookkeeping,” un 
blessed by audit Brokers figure that 
their commission on next weck’s sales of 
Ford stock (page 102) will run around 
$1 to $1.56 a share, depending on the 
offering price 


Some “dismerging” may be in the 
cards, smart Streeters say. They report 
that corporate marriages, like those of 
people, sometimes prove less blissful 
than expected. You may see some quiet 
dumping of nuptial partners that didn't 
pan out 


. And merger rumors are denied. 
IT&T says there is no basis to the 
story it will absorb General ‘Telephone 

John B. Stetson Co. savs “it is 
absolutely not truce” that it has been 
actively buving shares of Manhattan 
Shirt in the market 


litle of lowest priced stock on the 
Big Board is now a three-cornered race 
The contenders: Benguet Consolidate 
Mining, which sold recently at $1.87 
Hudson & Manhattan, $2.00; United 
Wall Paper, $2.37 


Finance companies are finding it even 
tougher to sell short-term notes direct 
to banks and other institutional inves 
tors. Thev are beginning te feel a real 
money pinch, and bankers have pre 
dicted that they will soon have to sell 
longer-term, higher-interest notes pub 
licly. This week came corroboration of 
this widespread banking opinion: Com 
mercial Credit Co. registered $50-mil 
lion new 20-vear senior notes in order 
to “finance an increased volume of 
business.” 


Market letter gleanings: ‘‘Irregularity 
would be a logical expectation for a 
time.” (Hornblower & Weeks) 
“Present indications favor an upside 
breakout after, or around, the Ford 
financing ” (Walston & Co.) 
“Special situations should prove more 
profitable in 1956.” (Harris, Upham & 
Co.) 
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NEWEST THING IN 
MOTORING ATTIRE... 








when UOP developed 
its first refining process 


DUSTERS, GOGGLES AND GAUNTLETS were setting the fashion trend 


for automobile owners of 1915. 


And there was a new trend in petroleum refining in those days. A radical 
improvement in processing methods had just been announced by 
Universal Oil Products Company, and refiners were taking a look at the 
new continuous method for making more and better gasoline 

It wasn't long before the industry had accepted UOP’s thermal cracking 


process as the practi al way to Improve refining operations 


For four decades refiners have continued to accept UOP processes 
as the most modern methods for making better gasoline at costs 
consistent with the industry's economic needs. It has been forty years 
of progress for refiners who have depended upon Universal's 

scientific and technical skill to help them make more and 


better products from petroleum. 


UNIVERSAL OIL PRODUCTS COMPANY 


oP 30 ALGONQUIN ROAD, DES PLAINES, ILLINOIS, U.S.A. 


J 
Forty Years Of Leadership In Petroleum Refining Technology 


PLATFORMING 
UOP 


Originated and developed by 


the industry's first catalytic reforming 


process that pioneered the use of a platinur 


bearing catalyst. Now the leading reformir 


worldwide use 


process ir 
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“iInever knew BRISTOL BRASS 


makes phosphor bronze, too” 





This chance remark gave us a feeling that we may have been keeping a 
secret unintentionally. So for the public record: Bristol makes everything 
that can be made from copper, and makes it in that special way called 


“ Bristol-Fashion’ including phosphor bronze that nobody can top. 


In fact, our customers tell us that Bristol Phosphor Bronze is con- 
sistently dependable in its surface smoothness and hardness . . . in its 
resistance to fatigue and corrosion . . . and in its excellent behavior under 
forming and machining. They don’t tell us in those exact words, but in 
the form of repeat orders, year after year 

Yes, Bristol makes phosphor bronze strip in all standard sizes. How 
are you fixed? Write, or phone Bristol, Connecticut, Ludlow 2-3161. 








rHE BRISTOL BRASS 
CORPORATION 


has been making Brass strip, rod and 
wire here in Bristol, Connecticut since 
1850, and has offices and warehouses 
in Albany, RBostor Buffalo, Chicago 
Cleveland, Detroit, Milwaukee, Neu 
York, Philadelphia, Providence, Roches 
ter, Syracuse. The Bristol Brass Corpor 
ation of California, 1217 East 6th St 
Los Angeles 21 The Bristol Brass 
Corporation of Ohi 1607 Broadway, 
Dayton 
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PERSONAL BUSINESS 


BUSINESS WEEK The federal estate tax is tricky and complex. A lot of people are 
JAN. 14, 1956 unaware that their families will be affected by it simply because they don’t 
know what it is or how it operates. 
It’s a common belief that the estate tax is either an inheritance tax, a 
death tax, or a property tax. 





It is none of these. Instead, it is an excise tax on your right to transfer 
property at your death. It is based on the value of the property at that time. 


A BUSINESS WEEK 
This definition still gives no clear idea of the scope of the tax—because 


it implies that it is limited to property in your estate. Actually, the estate 
tax has a wide reach into other areas. It can bite into life insurance that 
passes to your beneficiaries, jointly held property that goes to your surviv- 
ing joint owner—even into property that you don’t own at your death, but 
have already given away. 


SERVICE 


It’s in the last areas—lifetime transfers—that the estate tax has its 
longest reach. It can affect such transfers either when they are made in 
“contemplation of death,” or when the original owner keeps some control 
over the property. 

Thus if a man makes a gift within three years before his death, the 
Treasury may charge that the donor expected to die—that these gifts were 
actually substitutes for distributions at death. So even though the donor gave 
up complete control and actually paid the gift tax, the gift is subject to the 
higher estate tax if the government can make its charge stick. 


The government’s case is aided by the legal presumption that all gifts 
made within three years of a death are in contemplation of death. The estate 
may-have a tough job proving otherwise by showing “living” motives. 


It’s even tougher to escape an estate tax if the donor retains some legal 
or other interest in the property. Thus a man may set up a trust for his 
children, but retain the right to revoke the trust. Even if he never exercises 
the right to revoke, the trust property is still subject to a tax. 


But none of this means that an estate tax will necessarily be large. The 
reason is that many offsetting factors can lift a large part of the tax burden, 
or even eliminate it. 

For example: There is a flat $60,000 exemption that you deduct from 
the gross estate (the value of all the decedent’s property interests at the time 
of his death). Obviously, this alone leaves a large number of small estates 
entirely free of the estate tax. 


In addition, there are four important types of deductions and several 
kinds of “credits” that can usually be taken to cut the tax further. The 
deductions: 

* Expenses and debts. This includes funeral expenses, estate administra- 
tive expenses (attorneys’ fees, and executor’s commissions), personal debts 
enforceable against the estate, mortgages and liens on property, and such. 


¢ Casualty and theft losses during the estate’s administration, which are 
not covered by insurance, or deducted from an income-tax return. 


¢ Charitable contributions and bequests. 


¢ Marital deduction. This is the amount of property listed in the gross 
estate that passes to a surviving spouse. Maximum: 50% of the gross estate 
PAGE 131 less certain deductions. 
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The taxable estate is found by subtracting these deductions and the 
$60,000 exemption from the gross estate. The tax is figured on the result. 
Then you deduct the credits, if they apply. 


These credits are: (1) state death taxes; (2) gift taxes (when they were 
paid on property given while the donor was alive, but which is still included 
in the taxable estate); (3) federal estate-tax credit, for taxes previously paid 
in another estate; and (4) foreign death taxes paid on foreign property also 
taxed in the U.S. 


Estate tax rates run from 3% to 77%. The latter is on taxable estates 
over $10-million. 
— 


With Congress back in session and activity in general picking up in the 
Capital, your business may take you to Washington. If you haven’t been 
there for a while, you won't find much of a change in good restaurants and 
night life. Both are still somewhat limited—at least by the standards of other 
big U.S. cities. 


Washington’s major claim to good eating is in seafood, thanks to its 
proximity to Maryland’s eastern shore. Best-known seafood restaurants ex- 
tend along Washington’s waterfront (Maine Ave.). Hall’s is noted for its 
atmosphere; Hogate’s is larger and better known. Both are good. 


For a more general menu, natives recommend such places as Duke 
Zeibert’s, the Colony, Harvey’s, Watergate Inn (famous for popovers), and 
Martin’s Tavern (in Georgetown). 


Closest thing to a supper club in Washington is the Hotel Shoreham’s 
Blue Room. But it is possible to find some top jazz people playing at such 
places as the Casino Royal, the Lotus Club, and the Blue Mirror. 


Unusual sightseeing idea for warm weather: a C&O barge trip along 
the Potomac. The barge leaves from Georgetown, is horsedrawn. 


Cab fares and tipping are still much lower than in New York. 
wade 


Executives who own farms may get some good pointers from a free 
booklet, How to Save Money on Your Farm Income Tax, prepared by the 
J. K. Lasser Tax Institute. It’s being offered by the Nitrogen Division of 
Allied Chemical & Dye Corp., 40 Rector Street, New York 6, N. Y. 


Here’s something for golfers to brood about while awaiting warmer 
weather: You may improve your game if you play like a woman. 


Jay Hebert, Long Island pro, made the discovery when giving lessons 
to three women. By slowing his swing to their tempo, he found he had a 
feeling of having complete control of his clubs, and that he could hit the 
ball exactly. 

The catch: It’s hard to cut tempo without resorting to half-swings. But 
a little practice can overcome this trouble, says Hebert. And the results can 
be highly rewarding. 


Manners and modes: Prolonged cold weather plus growing popularity 
of the sport have brought a shortage of ice skates. .. . Future station wagons 
may have an “observation-car” seat in back, facing to the rear. . . . Doing 
your morning exercises after breakfast instead of before may cut cholesterol 
levels in the blood, according to a University of Minnesota study. 
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Conduit fittings of “Zytel” molded for the Navy by Danielson 


Mfg. Company, Danielson, Connecticut. 


in 
. 


~ 


Fittings of BYTEL nylon resin... 


fewer=-—do more~-}-for iess 


Replacing traditional metal conduit fit- 
tings with fittings molded of “Zytel” 
nylon resin is saving the Navy more in 
weight and money than any other re- 
cent improvement made in shipboard 
electrical equipment. 

These fittings form watertight seals 
where electrical cable enters fixtures or 
terminal boxes. It takes only nine sizes 
of the fittings of Du Pont “Zytel” to do 


~ 


the job that required 27 sizes in metal. 


ZYTEL® 


nylon 
resin 


polyethylene 


| 
| 
| , resin 
l 


TEFLON® 


tetrafiuoro 
ethylene resin 


O66 vs. vat.ort 
BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 


ALATHON® 


The new fittings are tightened in place, 


eliminating welding. Painting is no 


longer necessary. Salt-water and gal 
have ceased to be a 
problem. Since the average fitting of 
“Zytel” weighs only that of metal, 
there is a weight reduction of 30 to 40 
tons in a typical aircraft carrier. In 


vanic corrosion 


initial cost and 


labor amount to over $31,000 


addition, savings in 


These results are typical of the prod- 


uct improvements and economies pos- 
sible with “Zytel” nylon resin. Parts of 
“Zytel” can be rapidly and inexpen- 
often require 
no further finishing. They feature 
extreme toughness, good abrasion re- 


sively injection-molded . 


sistance, outstanding bearing charac- 
teristics, good heat resistance and good 
electrical properties. To get the facts 
on how Du Pont “Zytel 
clip and mail the coupon below, 


can serve you, 


E. I. du Pont de Nemours & Co. (Inc.), Polychemicals Department 
Room 331 Du Pent Building, Wilmington 98, Delaware 


In Canada 


Please send me more information 
on Du Pont “Zytel” nylon resin. 
| am interested in evaluating this 


material for: 











City 





Du Pont Company of Canada Limited 


Nome 


Position 


P.O. Box 660, Montreal, Quebec 


Firm Nome 


Type of Business 
Street Address 
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Tightening Newsprint Squeeze 


Brings Price Storm in Quebec 


Newsprint supplies, tight through most of last year, 
have taken a sharp turn for the worse. Publishers’ 
tocks are at 22-year low; some newspapers have no 
more than a few days’ supply on hand. Some news 
print mills started to fall behind on deliveries late in 
1955. Now a number of mills have warned customers 
of cuts, ranging from 7% to 13%, on first-quarter 1956 
shipments. 

Prosperity is what's producing the squeeze; advertising 
linage, at an all-time high, eats up newsprint fast. While 
North American production (about 80% of U. S 
supplies from Canada) rose over 7% last year, 
consumption went up still more; and there is also heavy 
overseas demand, Still more newsprint capacity is on 
the way now, but little of it will be available before the 
cnd of this vear. 


COTM 


Lhe first announcements of ne wsprint price imecreases 
late last year caused a tremendous ruckus (BW —Nov.5 

p74). After a good deal of confusion and milling 
about, prices have finally settled at $130 a ton—up $4 
from the old price—effective this month. 

Now a local but violent storm is blowing up in Quebec 

which produces about half of Canada’s newsprint 
Ouebee publishers, like publishers everywhere, were up 
i arms over the first increases; and Quebec Premier 
Duplessis—who never neglects his press relations—was 
On the ground that 
the wood for newsprint comes from the “public domain,” 
Duplessis threatened a bill to control newsprint prices 
and distribution, and also to prohibit pulpwood exports 
to neighboring provinces, unless Quebec publishers got 
preferential prices. 

Producers (Consolidated Paper Corp. Ltd. is by far 
the biggest supplier in Quebec) refused to back down 
lor one thing, preferential treatment for Quebec news 
papers would give a big competitive edge to those with 
i national distribution 


one of the most vocal objectors 


Duplessis is also standing pat, 
ind his bill is scheduled to go to the Legislative Assembly 
this week. What happens next is anybody's guess. 


Minerals Make New High Score 
In 1955, With Metals in the Lead 


Pushed by record-breaking demand, total value of 
mineral output in the U.S. soared to $15.5-billion last 
+ above 1954, and almost 10% higher than the 
earlier record set in 1953 

Bureau of Mines 


vear—1 2‘ 


roundup of mineral production, 
material 
The value figures are a com 
times output llowever, says the 
bureau, the 1955 increase was due “almost entirely” to 
higher output; prices, with a few exceptions, were steady. 


released last week, shows that nearly every 
shared in the boom times 
bination of price 
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Metals, as a group, gained the most—35%—in value of 
output. Partly, this was due to the big jump in copper 
prices. But there were also sizable production increases. 
Domestic iron ose tonnage rose 40% (while imports 
rose 50%) and, in spite of strikes, 20% more copper ore 
was mined than in 1954. 

The trend toward the lighter metals continued, with 
aluminum output up 7% —still not enough to satisfy the 
demand. Use of titanium and magnesium, though still 
small, rose 40% and 20% respectively 

Of the fuels—the biggest mineral group—coal’s re- 
covery brought bituminous production 19% above 1954, 
while crude oil and natural gas output both increased 
around 7%. Natural gas prices continued their long- 
term uptrend, rising some 6%. Overall, value of U.S. 
fuel output was 9% higher than the year before. 


Lead and Zinc Jump Again 
To Keep in Line With London 


Both lead and zine prices went up 4¢ a Ib. last week; 
for lead, this was the second boost in less than a week. 
‘The increases brought prices to 164¢ a Ib. for lead, 134¢ 
for zinc 

With world demand for both metals at a_ peak, 
each of the price boosts here was preceded by a price 
rise in London. A substantial part of both the lead and 
zinc used in this country is imported; U.S. prices, there- 
fore, have to stay roughly on a par with world prices, 
or suppliers will find it more profitable to ship elsewhere. 


Commodities Briefs 


Power shortages, caused by drought, are cutting 
supplies of some already tight metals still further. In 
Canada, Aluminium Ltd. estimates the loss at some 
65,000 tons of aluminum through April. And Cerro 
de Pasco Corp. has had to cut back its lead, zinc, and 
copper production in Peru 


Free world nickel output last year topped 1954 by 
10%, with two-thirds of it going to the U. $.—but the 
market stayed as tight as ever. International Nickel Co. 
of Canada, Ltd. estimates that 1956 production will go 
up another 3.5%, says this “should result in more of 
the metal becoming available for industry in 1956 than 
in 1955.” 


Heating oil prices rose 0.3¢ a gallon on the East 
Coast last week. Transportation costs are up since the 
last price change, and high demand, brought on by cold 
weather, has trimmed inventories sharply 


Coffee’s future: The Inter-American Economic & 
Social Council, taking a five-year forward look, has 
submitted a gloomy report to member Latin American 
governments. Though details are under wraps, it’s an 
open secret that the study sees steadily growing sur 
pluses and lower prices. ‘The council has asked for a 
decision by Feb. 29 on whether to go ahead with a 
price stabilization plan. 
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look at all photocopyers ...then you'll buy DRI-STAT 


You'll find that the Peerless Dri-Stat 
system gives more than any other 
photocopy system: 

¢ It gives sharp black and white copies 
quickly, efficiently and accurately... 
records, manuscripts, letters, clippings, 
notations, designs in pen or pencil, in 
color or in black and white; even pages 
from books. 

¢ It is the only photocopy system that 
works in bright office light. You use 
it as a desk-top machine in any brightly 
lighted office without awkward shields 
or booths. 


¢ It is easier to operate. The broad 
range of Peerless “Bright-Light” Pa- 
pers, and the simple controls on the 
Dri-Stat Photocopyer make anyone in 
your office a photocopy expert after 
brief instruction. 

¢ Dri-Stat really costs you less than 9¢ 
per photocopy. You don’t waste copies 
to get your setiings just right. Anyone 
can make a good copy every time. 

¢ It is built for the wear and tear of 
office use. No breakable plastic parts. 
Handsome all-steel cabinet won't warp, 
crack or chip. 


¢ The entire Dri-Stat system, both pa- 
pers and machines, is made in America 
in a modern factory. Supplies and 
service are available promptly when 
you need them, 

Best of all, a modern lifetime Dri-Stat 
Photocopyer costs no more than less 
efficient photocopyers. BE SURE TO 
SEE THE DRI-STAT BEFORE YOU 
BUY ANY PHOTOCOPY EQUIP- 
MENT. We'll be pleased to arrange a 
demonstration through our national 
distributor organization. There's a 
Peerless Dri-Stat Distributor near you. 


| want you to prove to me that your Dri-Stat system will operate | 


in normal office light 


Arrange a demonstration for me 


NAME 
COMPANY 
ADDRESS.. 


ZONE 


Send Literature 
TITLE 


STATE 
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Ir the ext few dat Philco ¢ orp 
| start moving into what probably 
ill be th vorld s largest plant for pro 
duct f transistor lor Philco, the 
iL | be a comparatively short one 




































































































































































































































MACHINES like this one are mechanizing 
transistor production, 
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PRODUCTION 


ie 
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To meet demand, transistor makers turn away from hand-assembly and make .. . 


Breakthrough on Transistors 


geographically. It involves a shift across 
only 15 miles of. Pennsylvania country 
ide, from Landsdale to Spring City 
But the move remains 
nificance to Philco 
the clectronics 
that 


have 


of big sig 
to the rest of 
fact, the 
Philco’s 


industry 


on 
ind 
industry. In 
factor have prompted 
gripped the 
that Philco’s 


ind 
100,000 


move 


because of new 


q. ft. plant won't hold its distinction 
is world’s largest for long 

lwo other companies in the field are 
building plants for the ime work 


Radio Corp. of America will move later 
this year into a 120,000 sq. ft. plant at 
Bridgewater, N. J.; Westinghouse Ele« 
tne Corp expects to start 
it a plant of about the 


operation 


Sar izc at 


Youngwood, Pa ibout the end of 
the year 

Until now, Philco’s production of 
transistors, diodes, and other semi-con 


ductors has been crowded into the 
10,000 sq. ft. of its divisional plant at 
Lansdale Tube Co. The 
City plant will be housed in a 
verted hosiery mill 


The additional 


new Spring 


space, plus the pro 
duction machinery that Philco has on 
hand or on the drawing boards, will 
increase its transistor capacity 15 times 
in the next three to five vears, the com 


Though Philco gives out no 
production figures on which to base this 
Increase that 
with its new plant running at top speed, 


Philco will be able 


pany Savs 


industry sources guess 


to turn out 15-mil 


lion to 20-million transistors a year 
Philco is betting heavily that a huge 
non-military market, requiring well over 
50-million transistors a vear, 
up im the next five vear 
¢ Mechanization Woes—lo 
hope of cashing in on a slice of 
market, Philco has seen clearly 
must take its 


of the manual 


will open 


have an 
this 
that it 
transistor production out 


ind into the mechanized 


stage. Along with its bet on a huge 
new market, it is wagering now that it 


will be ible to 
production to 


transistor 
1 higher degree than any 


mechanize 


one in the business has yet achieved 
Most everyone in the electronics trade 

thinks of transistor production in terms 

numbers of worker 


of large women 


who hand-assemble tiny flakes of get 
manium, and alloy metals, and the basi 
metal of transistor ind then feed all 
these bits of metal, by hand again, into 
an alloying furnace That's the pro 


cedure for putting together the alloy 
junction type of transistor. This is onc 
of the two tvpes of transistors that 


I 
Philco is making on a large scale 
But Philco also has a production line 
tor the surface-barrier type of transistor 
(SBT), and here the company has gone 
a lot further toward its goal of maxi 
mum mechanization. It’s strictly a 
guess, but Philco’s present SBT produc 
tion line appears to be 25% to 40% 
mechanized 
« Easier Way—It was 
Philco when its 


1 big break for 
researchers 


came ul} 
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with their surface-barrier transistor. The 
device differs m two ways from the 
older, alloy-junction transistor: (1) It 
operates in the very high frequency 
range of 40 to 80 megacycles, a capa 
bility that the military had been seeking 
im transistors, and (2) its production 
lends itself to greater mechanization 
than that of older types 

Philco will only hint that it has a lot 
of ideas for having machines do mor 
than the present 25% to 40% of the 
work on its SBT production line. But 
some of its existing equipment suggest 
what some of these ideas might be. For 
instance, the machines that etch the 
SBI's germanium covering and late 
it with indium are now fed by hand 
It should be no great trick to rig up a 
conveyor that will load and unload 
these machines 

Philco engineers say also that some 
teps in the production of alloy-junction 
transistors can be mechanized. But that 
is harder to visualize. The big difficult 
here is that the slivers of germanium 
nickel, and indium that make up the 
lavers of a transistor must be hand 
loaded into a container, or “boat,” for 
lloving And, when wire lead ir 
welded to the transistor, this too must 
be done by hand 
¢ Skips Problems—A different produc 
tion technique goes into the making of 
the surface-barrier transistor. The man 
tl | ta h of mixing germanium ind i] 
loving metals into a furnace is skipped 
That's because the SBT is precision 
tched to proper dimensions and plated 
electrolytically (BW 


Its pl ited surfaces serve 


with indium 
Jan.30°54 p5§ 
is clectrode 
be attached 
¢ Markets—Since Philco makes thes¢ 
tvpes of transistors—there are se 
cral other kinds—it will get a whack at 
two different market The alloy-jun 
tion transistor’s low frequenc\ ome 


whi h wire leads Cal 


half to 10 megacycles) makes it just 
right for use in such products as hearing 
uid The high-frequency SBI +) to 
80 megacvcles) fills the bill for use in 
computers, some communications equip 
ment, and a host of military uses 

Ihe armed forces share some of 
Philco’s enthusiasm for the 
barrier transistor. At the urging of the 
military establishment, Philco has li 
censed Sprague Electric Co. to produce 
its SBI But Philco and Spraguc 


iren't the only companies 


surface 


ible to pro 
duce high-frequency transistors for th 
military. Other major producers include 
such companies as Western Electric 
Co., and ‘Texas Instruments In 

It not only the SBT’s high-fr 
quency propertx that attract the ser 
ices. They are enthusiastic, too, about 
the promise of much greater production 
that the SBT holds out 
¢ Do-It-Yourself—But there have been 


ind still are—big hurdles in the way of 
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Southern California — 


ONE BUSINESS TRIP 
THAT DOES YOUR COMPANY 


AND YOU A WORLD OF GOOD 





Certainly from a business standpoint 
there's no plac e more rewarding to visit 
than Southern California. Item: the Los 
Angeles market now ranks third in the 
U.S. in retail sales 
gains another 15,000 new citizens. 

But beyond that, think what Southern 
California the vacationland could do 


ind each month 


for you right now. 

Imagine ex hanging snow and cold 
and the usual business routine for our 
sunny skies, our palms and orange 
groves. What a lift you'd get out of 
cheering the horses at a famous track 

exploring Hollywood strolling 
white beaches beside the blue Pacific 

and melting your tensions away on 
our warm and balmy deserts! 

Actually, a Southern California trip 
pays for itself twice—an investment in 


your company, an investment In your 


ALL-YEAR CLUB OF SOUTHERN CALIFORNIA 
This advertisement sponsored by the Loa 
Angeles County Board of Supervisors for the 
citizens of Glendale, Hollywood, Inglewood 
Long Beach, Los Angeles, Pasadena, Pomona 


Santa Monica and 182 other communities 


self. And what better time than now, 
when you most need to relax and renew 
yourself? Like so many other business 
men, you're certain to be a new man 
on return: able to think better, work 
better accomplish more, 


Shouldn't you plan your trip now? 


COLOR MAP, Official Sightseeing Map 
of Los Angeles County, all Southern 
California, 22%" x 25”. Traces routes 
for tours, locates 645 sights visitors en 


poy Free 


mail coupon, 


All- Year Club of So. California, Di Hl 
629 South Hill Street, Los Angeles 14, Calif 


Please send me free Color Sightseeing Map 


Nameé 


Zoom 


PLEASE PRINT NAME AND ADTIRESS 
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Highway 
Fire-Fighter 


Two cars had just collided outside Magna, Utah, killing two 
persons, trapping six others as truck driver James E. Backman 
approached with his ten-ton truck load of wet concrete. 

By the time he covered the half-mile distance to the scene 
the two cars were a flaming inferno. Jumping from his truck 
he made a vain attempt to put out the fire with his extinguisher. 
Without hesitation, James E. Backman wheeled the Utah 
Sand & Gravel Co. truck about, and doused the cars with 150 
gallons of “‘wash-out’’ water normally used to clean the truck 
after disposing of the load of concrete. Witnesses (who had 
extricated two children before the fire started) were then able 
to reach four other persons trapped alive in the flaming wreck- 
age while he set out flares and directed traffic. 

For his courage and resourcefulness, Jim Backman, ex-Marine 
and Winner of the Bronze Star in combat, earned the American 
trucking industry's highest award, the Pro Meritis Medal, 
and was nominated for the national 1955 “ Driver of the Year’’ 
award by the Utah Motor Transport 
Association. Drivers like James E. Back- 
man who deliver the goods to Mr. and 
Mrs. America, can be counted upon for 


FOUNDATION 


THE AMERICAN TRUCKING INDUSTRY 
WASHINGTON, D. C, 





decisive help wherever trouble occurs 
on the nation’s highways. 


TRUCK DRIVERS DELIVER THE GOODS! 


a." Dayton 
Thorobred Tires 
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’.. . Philco expects auto 
radios will be the next big 
market for transistors .. .” 


STORY starts on p. 136 


rapid mechanization of the SBT pro- 
duction line. William J. Peltz, vice- 
president and general manager of 
Philco’s Lansdale Div., gives these rea- 
sons for the difficulties: Nobody has 
been making transistor production 
equipment because early types of tran- 
sistors simply didn’t lend themselves to 
mechanized production; also, transistors 
ave such new products that most people 
have been concentrating on working 
the basic bugs out of them and only 
now are they beginning to get around 
to working the bugs out of transistor 
production methods 

“The result,” Peltz says, “is that we 
had to design most of our own produc- 
tion equipment and in many cases, we 
had to build or assemble it, too.”” Philco 
engineers unveiled the SBT two years 
igo, but since then the job of designing 
the production machinery has been al 
most as difficult as was developing the 
new transistor 
¢ Budding Demand—Now that Philco 
has got its mechanization program mov- 
ing faster, it’s beginning to see rosy 
signs of a good return for its invest 
ment. Though military demand—for 
computers, guided missiles, and com 
munications equipment—still provides 
the backbone for the transistor market, 
commercial requirements are starting 
to grow 

lor instance, hearing aid manufac- 
turers, who started putting transistors 
into hearing aids about three years ago, 
already are providing almost a |-million 
units-a-vear market for transistor mak 
ers. Few if anv of the 300,000 to 350, 
000 hearing aids made each vear still 
use vacuum tubes. Instead, they each 
employ at least three transistors 

Philco expects auto radios will be the 
next big market for transistors. By 
1958, or soon after, it believes all 
new auto radios will use transistors 
cight or nine of them to a set—in place 
of vacuum tubes. Even with a decline 
in auto production, this new field would 
give transistors a big market. Last vear, 
for example, some 5-million auto radios 
were produced. If transistors were to 
take over here, thev would conquer a 
40-million-units-per-vear market. Some 
other transistor-makers are more bullish 
than Philco about when this will hap 
pen. Many say that the transition will 
take only 18 months 

Portable radios could make a third 
big market. Almost every major pro- 
ducer, including Philco, has transistor- 
equipped sets in production. A number 
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of these sets were introduced to the 
market this month. 

¢ Slow-Start—Best available current fig- 
ures put transistor production at 
1,260,000 for the first half of 1955. The 
industry guesses that totals for the year 
ran between 2.5-million and 3-million. 
hese totals are impressive only if you 
keep in mind the young industry's pro- 
duction problems. Only three or four 
years ago total output was 100,000. 

Knots in production have kept tran- 
sistor costs high. But they may never 
go as low in price, unit for unit, as 
do vacuum tubes. Germanium, the 
basic material, ts scarce—in raw form it 
costs 50¢ to 60¢ a gram. More plenti- 
ful materials, like silicon, have been 
used, but the cost of purifying silicon 
is high 

Still, transistors are likely to hold an 
edge over vacuum tubes in some specific 
markets because of their tiny size, 
which permits compact construction of 
accompanying circuits, plus their rug 
gedness and their low power requir 
ment 

Ihe switchover in hearing aid sects 
provides a case in point. The first tran 
istors built for the purpose cost about 
$7.50 to manufacture 

Voday, this price is near $1.75, 
thanks to improved production and 
heavy demand. ‘That’s about the man 
ufactured cost of the tubes replaced in 
hearing aid sets. 

But even at the original high price, 
hearing aid manufacturers could not 
overlook the gains in size and weight 
they could obtain by switching to tran 
sistors 

Something similar is likely to happen 
in the auto radio field. Present tubes 
can be purchased by the manufacturer 
for around 60¢. ‘Transistors that can 
be used as replacements will cost him 
about $2 each. Yet the conversion move 
ilready has started. That’s because use 
of transistors will eliminate the need 
for vibrators, tube sockets, and rectifiers, 
as weil as tubes. And vibrators (power 
converters) give auto owners headaches 
because they are usually the first parts 
to wear out 
¢ Three-Year Switchover—You can’t 
simply vank a tube from a radio set and 
replace it with a transistor. The whole 
set must be redesigned. That’s why 
Philco figures it will take two to three 
years before the switch is made in auto 
radios and portable sets. If the com 
pany’s plans work out, the Spring City 
plant will reach its full production po 
tential at just about the time these new 
demands hit a peak 

I'o the rest of the trade, this looks 
like an all-out effort to wrest first place 
in transistor production. Philco claims 
that it already ranks among the first 
four producers, along with Raytheon 
Mfg. Co., General Electric Co., and 
Texas Instruments, Inc. eno 
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New Tuff-Tite* Fastener 


Is Leakproof—Holds Securely 





—Protects Surfaces 


Tuff-Tite is 
a new multi- 
purpose fas- 
tener that 
gives tight, 


Neoprene washer trapped leakproof 


under head seals hole — 
acts as cushion, 


seating with- 
out cracking 
or chipping porcelain enamel and 
other fine finishes. It also damp- 
ens vibration by acting as a 
shock absorber and eliminating 
squeaks and chatter. 

All this is accomplished by 
Tuff-Tite’s one-piece metal head 
and assembled neoprene washer. 
When tightened, the neoprene 
is trapped and controlled by an 
undercut in the washer head. 
*Trademark 


The neoprene is forced into the 
hole and around the threads to 
provide a cushion which protects 
the surface and forms a water- 
tight and airtight seal. 

Tuff-Tite fasteners are used 
for quick, secure, leakproof fas- 
tening of metals and plastics. 
They are available as tapping 
screws, thread cutting screws, 
drive screws, machine screws, 
stove bolts, wood screws and 
special fasteners. They are made 
of carbon, alloy and stainless 
steel, aluminum, brass and other 
metals in a variety of head styles. 

To learn more about how 
Tuff-Tite can give you leakproof 
surface protection with econo- 
my, use the coupon below. 


ownsend 


COMPANY * ESTABLISHED 1816 


Sales Offices in Principal Cities 


TOWNSEND COMPANY 
Sales Department 
New Brighton, Po 


Please send to me without 
obligation “Tuff-Tite” 
Bulletin TL-97. 





Our Project Engineer Tells Me... 


“WOLVERINE TUBE 
INCREASED OUR 


EFFICIENCY” 


“We recently tried a new type of condenser tube, one that is 
completely different. It's called Wolverine Trufin? the integral 
finned condenser tube with fins extruded directly from the tube 
wall. The integral fins provide over twice the outside surface of 
the corresponding prime surface condenser tube. Trufin enabled 
us to increase the capacity of our existing exchangers without 
making major changes in the original design. Trufin Type S/T 
was substituted directly for the prime surface condenser tube 
using the same tube sheets and with standard retubing tools 
and techniques. The improved efficiency of our heat exchangers 
is indeed a fine testimonial to Wolverine Trufin.” 


Trufin is a real example of Wolverine creative Tubemanship — 
in action! Write, today, for your copy of the Wolverine 
Tubemanship Book. 


WOLVERINE TUBE, 1433 Central Avenue, Detroit 9, Michigan. 
Plants in Detroit, Michigan, and Decatur, Alabama. Sales Offices 
in Principal Cities. 


"REG. U.S. PATENT OFFICE 


Wolverine Trufin is available in Canada through the 
Unifin Tube Company, London, Ontario. 





® WOLVERINE TUBE 


(py Division of Catumet 4 Hecta, inc. 





MANUFACTURERS OF QUALITY_CONTROLLED TUBING AND EXTRUDED ALUMINUM SHAPES 


1400 Production 





PRODUCTION BRIEFS 





Following General Motors’ announce- 
ment to cut auto production, Ford said 
last week that it was laying off 1,300 
workers at its St. Louis Mercury as 
sembly plant. Current daily produc 
tion of 650 cars will be reduced to 420. 
Layoffs were also announced by Ford 
at the Mercury plant in Wayne, Mich., 
and the Metuchen (N. J.) assembly 
plant. Ihe Mercury assembly plant in 
Los Angeles was unaffected. 

+ 
Aluminum Co. of Canada announced 
production cutbacks for the second time 
within a month because of drought 
(BW—Dec.10°55,p90). Shortage of 
water in the reservoirs supplying Alcan’s 
hydroelectric plants will cause a 10% 
reduction in this year’s production of 
aluminum. The shortage is attributed 
to sub-freezing temperatures that form 
ice reducing the water flow. 

° 
General Electric’s Aircraft Turbine 
Dept. at Lynn, Mass., disclosed a $45 
million program for producing hy- 
draulic turboprops used in Boeing's B 
52 Stratofortress. The company also 
revealed that a pneumatic system is 
being used for the first time to operate 
the plane’s accessories 

° 
The first true jet helicopter was an 
nounced in London by Hunting Perci 
val, Ltd. There are other gas-turbinc 
helicopters flying today, but their rotors 
are coupled to the engine by a drive 
shaft—as in piston-engined helicopters 

or driven by compressed air drawn 

from the engine. Unlike these, the 
Hunting Percival model conveys the 
power output of its engines through 
ducts to the rotor tips 

° 
More road building equipment: F.uclid 
Div. of GM, which manufactures heavy 
earth moving equipment in three plants 
in the Cleveland area, seems headed 
for a major expansion. GM has taken 
an option on a 423-acre tract 20 miles 
south of Cleveland, and it’s rumored 
that GM has a $100-million plan to 
build a general office building for the 
division, as well as warehouses and a 
huge manufacturing plant 

° 
Chrysler Corp. will convert its Newark 
(Del.) plant now turning out medium 
and heavy tanks, to production of 
Plymouths. The conversion will begin 
in May. The plant will make auto 
bodies and also assemble complete cars. 

> 
Mallinckrodt Chemical Works, St 
Louis, Mo., has signed a four-year con 
tract to operate four Atomic Energy 
Commission plants for the conversion 
and refining of ores and concentrates 
into highly purified uranium metal 
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It Lightens the Builder's Job 
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for making lightweight con 
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cloy West Cerman ire 
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hine mechanically muixe 
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aid to 
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The lightweight concrete i 
I onlh half 
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as heavy a 
e Source 
15.555 W 
35, Michigan 


America, 
Detroit 


Ilastizell Corp. of 
Mi Ni hols Road, 


A Workhorse for City Streets 


Willys Motors, In 
four-wheeled delivery truck, called the 
Dispatcher, is the lowest-priced ve hice 
of its kind in the U.S. It’s the first two 
wheel drive jeep that Willys has pro 
duced. The Willys Je« p has alway had 
1 four-wheel drive 

Th hardtop 


door ind 


. Claims that this 


(above) ha sliding 


1 translucent Fiberglas root 
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Then there’s a convertible model, and 
vehicle that 
i canvas top 
there i 
veh k abroad is well as 
Thev say its 
well for work in metropolitan area 
e Source: Willys Motors, Inc., 
Ohio 


i basi with of 
without 


cial believe 
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Company off 
1 market for the 
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mancuverability suits it 
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How Long 


Should Records be Kept? 
this FR E E 


iekele) 40-3 ama -JiT 


Now 

available— 

our Manual of Re- 

cord Storage Practice 

with Retention Periods for 

general business and banks, It 

tells a simplified story of record 

procedure and an easy-to-do 

storage plan for inactive records. 

A VALUABLE GUIDE FOR 

EVERY BUSINESS. For your 

FREE copy, clip this ad to your 
letter-head and mail to: 


BANKERS BOX CO., Dept. bw! 


720 S. Dearborn St., Chicago 5, Ilinois 


PRODUC-TROL 
Visual Control 


not only schedules, 
automatically checks 

Bull with TIME, LINE 
and COLOR control 


Contucius said A owture 


is worth 10.000 words 





Scheduling 
8,000,000 items 


* Original cost and upkeep low. 
Schedules and time checks operations, 
Historical record to back it up. 

Bad situations show automatically. 


its simplicity has put it into 
world-wide use. 


Analyze 100 items in 10 seconds. 


Effective Tools for 
Effective Management 


WASSELL ORGANIZATION, INC. 
Westport, Conn. 


New Products 4 
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‘phenomenal ! 


“Results have been phenomenal. Actual orders re- 
sulting from the “clues” advertising total over $27,- 
000. Inquiries are from top management of well 
known companies”. 


A quotation from a letter written to us by just one of 
the many satisfied “clues” advertisers in the classi- 
fied advertising section of BUSINESS WEEK. 


You too can talk across-the-desk there to more than 
265,000 key executives at a cost of only $8.00 a line. 


Are you missing something by not using “clues”? 


Lease eeeeeeaeaeeeaeeaeanaeanaaeaaeaan 


j 20 0 ie per hour! 


—_ 


ivr 
MODEL 242 


" 

Reproduc- 
tion time on two-sided jobs is cut 
in half by Model 242 as it litho- 
graphs both sides of the sheet on 
one trip through the machine, 


giving you 12,000 impressions per 

hour with the machine operating DAVIDSON DUAL-LITH 
at normal speed. You change does more for youl 

from regular one-side offset in 

minutes. Finger-tip controls make it easy for your operator — she can even sit dowa 
on the job. And she’s happy about the fact that she keeps her hands clean, for 
she just pushes o knob to clean the blonket automatically. The plate segment stops 
at a predetermined position for easy accessibility and its quick change design means 
masters and plates are changed in seconds. Automatic operation assures you of 
finest quality reproduction on everything you print — line work, halftones or multi- 
color. Model 242 is unexcelled for short run oliver, and it’s far superior in the long 
run too. You can also do Davengraving, dry offset, letterpress, imprinting, numbering 
and perforating with Model 242. It's the most versatile machine in the market. 
Handles sheets from 3” x 5” to 10” x 14”. Compare it! 


-““<“<“<ee<e«<«<««8@ 
h-1-14 
DAVIDSON CORPORATION DAVIDSON CORPORATION 


29 Ryerson St., Brooklyn 5, N.Y 
A Subsidiary Mergenthale: linetype Company 
9 fyeESON sree? + - _— A . 0 feranee @ demonstration in my 
7 
Csuae © pane ele (©) I'd like to know how to do simu}- 
taneous two-sided lithography 
©) Send literature on Model 242 
Use Prolype or Reditype ¥f 


for economical, flexible 
cold type composition 


Nome 
Firm 
Address _ 


Text set in Linotype ¢ Headings in ProlType ee Stote 


142 New Products 


Quick Plastic Bath 


A new process for coating metals, 
ceramics, glass, and wood with plastics 
materials such as nylon and polyethyl 
ene combines the advantages of the 
plastics with those of the materials 
coated. Polymer Processes, Inc., says 
that the materials are coated by dip 
ping pre-heated articles into a fluid 
plastic bath (picture). ‘lo obtain solid 
adhesion, the melting point of the base 
material must be higher than that of 
the coating material. Only one dipping 
is necessary 
e Source: Polymer Processes, Inc., 


Reading, Pa. 
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A “paper welder” that fastens paper 
without staples is produced by Bath 
rick-Collins, Inc., Medina, N. Y. The 
paper sheets are fastened solely by pres 
sure applied through a handk Ihe 
sheets can be easily loosened by rubbing 
joints with a thumbnail or a smooth ob 
ject. Cost: $13.95 
a 


A cold-cathode fluorescent lamp that 
doesn’t cause any radio interference has 
been developed by the Cold Cathode 
Lighting Corp. of New York. The 
lamp is intended for use in electronic 
work areas, such as military installations, 
where static would trouble sensitive 
communication devices 


An automatic tester for measuring elec- 
trical resistances between points, on 
assembly line production, has been de 
veloped by Lavoie Laboratories, Mor 
ganville, N. J. The required specifica 
tions are put on a punched tape that 
is run through the machine. The tester 
will signal and stop the machine if a 
part is not within the pre-set tolerances. 
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FREE 


this question-answering guide 
with your first selection 
and charter membership in the 


McGraw-Hill BUSINESS BOOK CLUB 






Publisher's 
Edition, $8.50 
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BUSINESS 
Announcing... E MANAGEMENT 


the McGraw-Hill Business Book Club HANDBOOK 
with 4 sections Ee ee 





Here streamlined for you in one guidebook——is the 4 

volume Evrecutive Course t Profitable Business Manage 

. . . . ment which eold for $s “ \ ompendiun of practical 
Business Administration business information, it overt every ma) irea of mod 


‘i ern executive operation \ ure help t better manage 
industrial Management ment and bigger profit 000 Cople ulready sold 





Finance and Accounting 
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YOU BENEFIT... 


by over 50 years of 
experience 
Shown is 
Uptitrer lead 
ing highwey 
truck 


Revolvator Uplifter Portable Elevator. 
Multiple use, multiple purpose 
Revolvator Uplifter products of 
560 years of engineering know-how 
solve handling problems through- 
out all industry. Ideal for shop 

usage, Revolvator Uplifters also 

peed handjing in the hipping 
| department with equal efficiency 
The Uplifter ts 
shipping dock is available 


ideal when neo 
EFlec- 
trically-powered Uplifter portable 


* 
? 


elevators are available in either 


Revelvator Up 
lifters: 1000 ib 
end 2000 Ib 
capacity. Also 
duel capacity 
hand operated 
models 


rated 
Write for information 


plug-in or battery ope 


mode! 


REVOLVATOR CO. 


O71) Tennele Ave., 4. Bergen, MH. J. 














Keene eee 


DISCOVER 


the new miracles 


INTERNATIONAL 
PEACE AND 
PROGRESS FAIR 


(Feria de la Por y Confraternided 
del Munde Libre) 
Caribbean's Greatest Attraction 


NOW OPEN 
Through Spring, 1956 


DOMINICAN REPUBLIC 
See Your Travel Agent 
Dominican Republic Tourist Office 
Room 516, Chrysler Building 
New York 17, New York 
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CHARTS OF THE WEEK 





mae -Nitlilisltliimaceleltiailels 


(Primary Only) 


Past the 1'4-Million Mark 


More than | Y%-million tons of alumi 
num were produced in 1955, the fourth 
year in a row to top 1943's wartime pro 
record. Even so, the contin 
ually rising demand for the metal kept 
the supply situation tight. More prod 
ucts are being made of aluminum than 
ever before 

The pinch was eased somewhat by the 


duction 


government's waiver of some metal that 
was carmarked for the strategic stockpile 
during the year, and the government 
has announced intention to interrupt 
purchases for the stockpile at least until 
mid-1956. This should provide further 
relief. Meanwhile, production continues 
to climb as (BW- 
Aug.27 


5 < 


capacity imecrecases 


55,p] 50) 


WY Ceiiel im male=ts 


" 
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Pushing on Tight Supplies 


Metals prices pointed to a new high 
this week after setting a record in De 
cember, according to the Labor Dept.’s 
daily index of primary market prices 
Lead, -zinc, tin, and scrap 
have ill climbed The 
hind the rise ha 


industrial production 


steel prices 
main force be 


been steadily growing 


But demand wasn't the sole factor be 
hind the price rise of some metals 
Strikes in the copper industry last year 
compounded shortages of that metal, 
spurred the price hikes and 
flected in the copper 
prices. The copper shortage helped push 
up aluminum prices. Growing demand 


were Ife- 


climb of scrap 
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Another reason why Hammermill Bond prints better, types better, looks better 





itd f he 


Because this man talks back to the boss, 


you get better Hammermill Bond 


I T'S not enough that almost everyone else 
in the plant has okayed Hammermill 
Bond at some step during its trip from 
pulp to packaging. This man won't take 
anyone s okay. 

It's his job to pull sealed cartons off the 
conveyor at random and open them up 
to see for himself. He checks on 32 quali 
ties that have already been okayed 

He checks the paper itself for finish, 
squareness, grain direction. He sees that 
the count is correct. He examines sheets 
for cleanliness. He checks for turned 
corners... for half sheets... for short sheets 

Labels have to be straight, cartons tightly 
taped. Information on the ream labels 
inside must match the carton labels. Ream 
wrappers must not be torn or split. 


If this inspector's inspector doesn’t like 
everything he sees, he speaks right up. He 
seldom has to. But because he will talk 
back to the boss (after all, he’s paid to do 
it), youre more certain of gctting the 
Hammermill! Bond quality you expect. 

You can see why we call this man’s job 
“customer inspection”. He looks after our 
customers interest tO an extent no cus 
tomer could. And his job is just one of 
many extra steps Hammermill takes to see 
that the Hammermill Bond you get 
1) prints bette r, 2) types bere r, 5) looks 
better. Printers everywhere use Hammer 
mill papers. Many display this ~~ " 
shield. Hammermil| Paper Com- (as) 

x 


pany, Erie, Pennsylvania, 


yet 


Nw ERY 
w BON D) wank no more 


and actually less than many other watermarked paper 











: 
clues: To The Solution of Man- 
’ 

e agement Men's Problems. 
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number replies c/o Business 
VaW YORK W. tind M., 
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" Positions Vacant — 


Mechanical Engineer—with 6.5 Degree —Ex- 
; nning and deslaen for 


Bus. Grod or ind Eng with supervisory exp to 
j ; arte r ' rovt 
i « 6669, I » San- 


Selling Opportunity Offered === 


Manufacturers representative now selling to 
’ nea af ndus 
RW.-s671. B 
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‘ offic il 
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t “ 


Bus 


Export Mer. te work on comm. 20 yrs k 
' ‘ 


6a Wall 


now- 
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Sales Engr or mifar repr, 32, ME or EP So. Calif 


Business Manager over 15 years experience 


SPECIAL SERVICES 


Get National Magazine Publicity. We develop, 
' < h na nal 


mane 
» ' 


Your Australian New Zealand Seles, buying 
I sow y 


Offset Printing—1,000—8!',x11-—$9.95; Post- 


Registered Patent Attorney 


Patent intormation Book, 


without obligation 
tide “ ‘ 


mn j ) 


Geers, Sprockets, worms, racks from 14" to 168” 
‘ f t we oo we talogwue 


eal Gear 


BUSINESS OPPORTUNITIES 


$70 weekly—home, spare time. Simplified mail 
! ! te neome eanmy Aud 
Angeles 34 


PLANTS—PROPERTIES 


Heavy industrial, rail all utilities, plots 1 to 40 
Swher, Bon $6, Curletadt, N. J 
we For Rent= —— 
New air-cond, stores, 15x55, with ample parking 
sineait Mleotrie Ge., 5484 

iW 


y 








from abroad m lg 1 stecl 
higher (BW —Dec.17 And b« 
hind the rise in tin prices were: (1) 
strong demand, (2) small supplies, (3) 


Clap price > 


95,pl72 


Malaya and Indo- 
nesia, and (4) the scheduled shutdown, 
for stock-taking, of Singapore’s tin smelt- 
ing facilities. 


political troubles in 


Number of U. S. Telephones 


Per 100 Population 
r 








The Ratio Is Now 1-to-3 


On Jan |, 1955, there were 32.2 tel 
ephones for every 100 persons in the 
U_S., according to American Telephone 
& Telegraph Co That up 
Jan |, 1954, and an increase of 67% in 
the past 10 vear Spt lled out, the stati 
tics mean that this country had roughly 
one phone for every three persons at the 


2 of 
+7 ovc! 


beginning of last year. Europe had one 
for every 22 persons, and the rest of the 
world had to get along with one for 
every 123 persons 

Among the world’s principal cities, 
Washington (D. C.) had the biggest 
ratio — 61.7 per 100 persons. Stockholm 
followed, with 53.3 per 100. 


lron Ore Shipped on Great Lakes 


T 


1953 


Last Minute Rush on the Lakes 


The iron ore shipping season on the 
Great Lakes closed last year with a rush 
that pushed November shipments to 
7.4-million gross tons, 
history for that month. According to 
figures released by the Lake Carners’ 
Assn., both October and November ex 
ceeded 1953's very high levels (BW 
Oct.1°55,p185) 


econd highest in 


The late rush of or 
flected producer 


hipments re 
expectation that cde 
mand for steel will remain firm through 
the winter and their preparation fer 


keeping capacity for production in step 
with demand 
lor the 


totaled mor 


scason as , Shipments 


than 57 mi gross tons, 


fourth highs st on record 
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SAvISSSe ENAMEL PRODUCTS, INC 
The Lee Donnelley Co 


DELTA POWER TOOL DIV. (ROCKWELL 
MFG. CO.) 
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Agency Zimmer, Keller & Calvert, Inc 
CLUES (CLASSIFIED ADVERTISING) 146 
COLUMBIA-SOUTHERN CHEMICAL CORP 73 
Agency Ketchum, MacLeod & Grove, Ine 
CONTINENTAL CAN CO 74-78 
gency Batten, Barton, Durstine & Osborn, Ine. 
4. 8 CROCKER CO Inc 62 
Ager John O'Rourke 
THE CROSS CO 38-39 
Auer Clark & Bobertz, Inc 
DAVIDSON CORP 142 
Augen Philip |. Roms Co 
78 


Auency Marsteller, Rickard, Gebhardt & Reed, 
Ine 
A. B. DICK CO 43 
Agen Fuller & Smith & Ross, Ine 
SOMINICAS REPUBLIC 144 
whi, Landis & Landan, Inc 
E. |. DUPONT DE NEMOURS 4 CO 21, 133 
Agen Batten, Barton, lruretine & Osborn, Inc 
ELJER Div. OF THE MURRAY CORP. OF 
AMERICA 
Auer Roms He Inc 
EUCLID Div - + MOTORS CORP 79 
Agere Ric T. Brandt, Ine 
ESERNARD PaAaes fv co .- a 
‘ ’ n Ine 
FELT & TARRANT MFG. CO 173 
Aue N. W. Ayer & Son, Inc 
FINNELL SYSTEM, INC 10 
Agene Johneon, Read & Co., Ine 
THE FIRST NATIONAL BANK OF 
cH GA 60 57 
Cone & Helding 
FRIDEN CALCULATING MACHINE CO., 
inc a9 


FUJI BANK, LTD cccccccce OF 
Avency—irant Adv. Agency, Lad 
FULTON BAG & COTTON MILLS ; 127 
Agency Fitegerald Adv. Agency 
ROBERT GAIR CO., INC 19 
Agency James Thomas Chirurg Co., Inc 
GAR WOOD INDUSTRIES 4-5 
Agency Meidrum & Fewsmith, Inc 
GENERAL AMERICAN TRANSPORTATION 
Corp 6-7 
Agency--Weitss & Geller, Ine 
THE B. F. GOODRICH CHEMICAL 
4th Cover 
Agency The Griswold Eshleman Co 
GoonysAn rine ‘, BUGGER co., 
HEMICAL Div Gna Cover 
aa a xe hous Ine 
GRAFLEX, INC 12 
Agency. -Hutchins Adv Co., Ine 
GRAPHIC CALCULATOR CO 7 
Agency —- Robertson, Buckley & Gotech, Inc 
GRAPHIC SYSTEMS 126 
Agency Diener & Dorskind, Inc 
HAMMERMILL PAPER CO 45 
Agency Batten, Barton, Durstine & Osborn, Inc 
JOHN HANCOCK MUTUAL LIFE 
INSURANCE CO 67 
Agency McCann Erickson, Inc 


HARVEY ALUMINUM (DIV. OF HARVEY 


MACHINE CO., INC.) ivrd Cover 

Agency Hixson & Jorgensen, Inc 

HEAT-TIMER CORP 126 
Agency--Pace Adv. Agency, Inc 

HERCULES MOTORS CORP 3 
Agence The Jay H. Maish Co 

HOOKER ELECTROCHEMICAL CO 85 
wem Charles LL. Rumrill & Co Ine 

HOUDAILLE INDUSTRIES, INC 46-47 
Agency Baldwin, Bowers & Strachan, Inc 

KEASBEY & MATTISON CO 121 
Ageney Geare Marston, Ine 

KEYSTONE STEEL & WIRE CO 106, 
Agency Thomson Ad Ine 


nore ff ine WOLMAN PRESERVA. 
) 


Tive 


Agency Batten, Barton, Durstine & Osborn, Inc 

LEHIGH PORTLAND CEMENT CO 49 
Agency Lewis & Gilman, Inc 

R. G. LETOURNEAU, INC 70 
Asency—Evans & Assoc 

LYON METAL PRODUCTS, INC 97 
Agency-—-Reincke. Meyer & Finn, Inc 

MAGNAFLUX CORP 42 
Agency Glenn, Jordan, Stoetzel, li 

MANNING, MAXWELL & MOORE, INC 55 
Agency-Fuller & Smith & Ross, Ine 

MARKEM MACHINE CO a4 
Agen Meissner & Culver, Inc 

vas MCBEE CO tl 

mey-<. J. LaRoche & Co., Ine 
MCGRAW-HILL BOOK CO., INC 143 
MEILINK STEEL SAFE CO 124 


A gem Hiaeo Ad A gem 


THE MICHAELS ART BRONZE CO., INC 104 


Agency Jaap-Orr Co 

MINNESOTA MINING & MFG. CO $4 
Agency MacManu John & Adama, inc 

MORGAN STANLEY 4&4 CO 128 
A gen Doremus & Co 

NATIONAL FOAM SYSTEM, INC 64 
Agence Chew, Harvey & Thomas 

NATIONAL STANDARD CO . 71 
Agency -The Griswold Fahieman Co 

NORTH AMERICAN VAW LINES, INC ‘5 
Agene Applegate Ad Agency 

Onto ras “gal co wal 
Agency Met's er ¢ 

OZO SALES CORP $2 
Agency Julius Bronstein & Assoc 

PEERLESS PHOTO PRODUCTS, INC 135 
Agen John Mather Lupton (+ Ine 

PITTSBURGH PLATE GLASS CO. (PAINT 

Div.) 17 

A wet Maxon, Ine 

PLASTICS ENGINEERING co 50 

1 ittner & ittne me 

QUINCY COMPRESSOR CO 8 

Nuet I W. Katie Ad Avency 


THE RAULAND-BORG CORP... ....cceevee 80 
Agency George Brodsky 
RECORDAK CORP., (SUB. OF EASTMAN 
KODAK) ms 
Agency J Waiter Thompson Co 
REEVES PULLEY CO 66 
Agency (aldwell, Larkin & Sidener Van Riper 
Inc 
REMINGTON RAND, DIV. OF SPERRY 
RAND CORP 109 
Axene Leeford Adv. Agency, Ine 
REVOLVATOR co 44 
eeney wdericks & Co Inc 
REYNOLDS 4&4 CO 104 
Agen Doremus & Co 
ROHM & HAAS CO., (PLASTICS Div.) 76 
Agency-Arndt, Preston, Chapin, Lamb & Keen 
Ine 
ROTARY LIFT CO 32 
Aueme (ireenhaw & Rush, Ino 
JOSEPH T. RYERSON & BON, INC ee 16 
A wens Calkins & Holden, Ine 
SHAW.BARTON, INC 4 
Agen Mumn Muliay & Nichols, Ine 
&. C. RESEARCH, PLANNING & DEVELOP. 
MENT BOARD 
Agency Henderson Adv. Agency 
STEELCASE ine 1) 
\gene Ww Ave & Asso Ino 
SWISSAIR 96 
Agency de Ga Inc 
BYLVANIA ELECTRIC PRODUCTS, INC 125 
Auen J alter Thompeon Co 
THE TEXAS CO 22 
gency Cunningham & Walsh, Ine 
TOWNSEND CO 139 
Auen Hond & Starr, Ine 
UNION CARneiog & CARBON CORP 40 
Ager Mathes, Inc 
UNIVERSAL OIL PRODS. CO 129 
Auet Bam J Galle 
VEEDER-ROOT, INC . oe 2 
Aaen Sutherland Abbott 
VICTOR ADDING MACHINE CO 4 
A wen john W. Shaw Adv., Inc 
VIRGINIA ELECTRIC & POWER CO 46 
eer are & Wilson, Ine 
VIRGINIA METAL PRODUCTS, INC 54-59 
aon (ea Marston 
WARNER 4 SwAsEY {2 “4 
Auen The G Eehieman Co 
6. D WAGRER co On 
Auen fatten, Ka nH, Duretine & Osborn, Ine 
WARREN WEBSTER & CO 3 
Auene William Jenkine Ad Ine 
WASSELL ORGANIZATION i4i 
Auen James K. Fianagean Ad Agency 


WOLVERINE TUBE, Div. CALUMET & 
HECLA, INC 


‘0 
A gene ‘ivray & Kilgore, Ine 
wyAnoerTe EM EMICALS CORP 100.101 
Agen al ! j neh & ik at im 
THE YODER CO 09 
Auet ‘i. M. Haat 1 ¢ 





ABVERTIONNG SALES STAFF 


Attanta 1 . ta) ile 
Hids Waieus 
Beston 16 Kent Genes 356 Park Square Bidg., 
Hubbard 2.7160 ‘ 
Chicage |i Arthur Carwerdine, James EB. Me 


Shane, Alex Kuelle, HMobert Sidur, 620 N. Miehi 
gan Ave Mohawk 4. S80 
Clevetand 15 William ¢ 


Caehin, 1510 Hanna Hidg 


iradford, John G 
Superior 1.7000 


Datias | James Hi. Cash, First National Hank 
Bidg., Prospeet 17-5064 
Detroit 26 Alfred L. Wieasing, C. ¢ Rendsion, 


B56 Venobecot Hidg ward 2-17 
Les Angeles 17 Kooxr Hourne Wil Wilehire 





Hivd., Madison 6-432 

New Yors Harold EB. Choate, John H. Glover, 
G. Kobert Griewold, A. T. Ofetie, John Wi Mtew 
neon, 3 W. 42nd Street. Lon 4 3000 





Philadelphia ; Rh. Hernard Ale Willie # 
Brown, Jr T RK. Kobertaon, Architecta Bidg 
17th & Bansom Sts, Kittenhouse 6-0670 


Pittsburgh 22 John V. Taylor, 019 Oliver Hidg 
Atlantic 1-4707 
S. Louwls & David & Conner, Continental Hidg., 


S615 Olive Mt, Jefferson 656-4867 
Ban Francisco 4 john W 
Street, Douglas 2.4600 


Otterson, 8 Post 
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THE TREND 





A Message Without a Crisis 


Ihe President's fourth annual State of the Union 
message contains little that is novel or clectrifying. It 
was not intended to. With economic activity “at an 
unparalleled level of prosperity,” and with the U.S 
“achieving even higher standards of living,” the Admin 
istration resisted any temptation to choose a program for 
its excitement value rather than for its suitability to the 
needs of the time : 

Broadly speaking, the farmers are the only group not 
moving ahead, and their problems will get immediate 
and special attention. In all other areas, the state of the 
nation is marked by the absence of crises that require 
emergency or crash legislation. The future, said Eisen 
hower, is “bright with promise.” 

Ihe calm tone of the message does not mean that 
the Eisenhower Administration is complacent. ‘There 
i no hint of an ostrich-in-the-sand attitude. And while 
there is no sense of disaster lurking around the corner, 
neither is there any sign of unwillingness on the part of 
the executive to use vigorously its powers to maintain 
the growth we have enjoyed and to unleash forces that 
will prompt a new surge forward 


Planning for Growth 


In the main, the President's message provides a com 
prehensive set of constructive measures to attain this 
objective of stable growth. This constructive and 
moderate approach has been the hallmark of the 
hisenhower Administration. The historian of the future 
may well be excited over its success in attaining pros 
pcrity without inflation, in strengthening our competitive 
enterprise system, in halting the trend towards ever 
bigger government. This constructive program has itself 
prevented crisis, and so paved the way for this year's 
restatement of principles and the proposal of new 
recommendations for “building an ever stronger, ever 
better America.” 

The State of the Union message itself presents only 
the broad outline of the Eisenhower program 
will be 


There 
an Opportunity to analyze specific proposals, 
which will be the subject of special messages to the 
Congress, when they appear. But the message itself 
makes clear that, despite the fact that this is an election 
year, the Administration will hew to the middle of the 
road course it has followed from the start 

I'‘his is exemplified in the President's views on taxes 
and the budget. From the beginning, Eisenhower set 
as a major goal the curbing of the deficit spending that 
had fed the faces of inflation. That goal is now within 
reach, even though government expenditures may rise 
this year. ‘This ranks as a notable victory 

Inevitably, some will be disappointed with the Presi 
dent's view that the budget surplus should be used to 


retire some of our huge national debt at this time. Debt 
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retirement does not have much political appeal, and 
Eisenhower demonstrated the depth of his courage and 
convictions in flatly ruling out any cut in either excise 
or corporate tax rates. Although he recognized that they 
were at dangerously high and burdensome levels, he felt 
that there was no justification for increasing the national 
debt by reducing taxes when the economy is so 
prosperous. 

But Eisenhower's thinking on taxes is not doctrinaire. 
He did not completely rule out a cut in personal income 
taxes. In his view, the state of economic activity will be 
the key to the question of tax reduction. If the boom 
in business continues, taxes will remain at present levels. 
If there is any decline or a sign of real trouble, then a 
cut in taxes would be utilized to help sustain the econ- 
omy 

There are many reasonable supporters of the Admini- 
stration—and we number ourselves among them—who 
will argue that this view of the proper timing is unneces- 
sarily strict. ‘Tax rates are already so punitive and 
inequitable that they are not only an injustice but a 
threat in themselves to economic health. There is cer- 
tainly justification for using the surplus to iron out the 
distortions and to establish rates at a level consistent with 
normal conditions of prosperity. 

However, there can be no doubt that Eisenhower 
has not abandoned the flexibility that has marked his 
Administration. And it is possible that he will be able 
to achieve both debt reduction and tax reform within the 
coming year. At the moment, when the nation is 
feverishly prosperous, a cut in the debt would maintain 
fiscal integrity. Later if some of the fever goes out of 
the boom a cut in taxes may rate top priority. This 
is implicit in the State of the Union message, because 
it proclaimed the strengthening of our economy as its 
first concern. 


The Middle Ground 


Perhaps the most significant aspect of the President's 
message was the broad, progressive tone that it adopted. 
It was a viewpoint that will meet with criticism from 
extremists at both ends of the political spectrum. One 
of our ultra-conservative Republican friends turned from 
reading the message and remarked, “Well, we've finally 
achieved a one party government.” 

In contrast, some Democratic leaders set up an out- 
raged cry that, in effect, accused the President of “steal- 
ing their clothes.” 

In our own opinion, the President again showed a sure 
political instinct in staking out a Republican position in 
a national election year that occupies the broad middle 
ground of steady social and economic progress through 
which the American people have repeatedly shown their 
will to move ahead. 
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